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Abstract 

How to develop Internet + Henan's special agricultural products industry is facing great 
challenges. On the basis of combing the development status of Henan characteristic 
agricultural products, this paper puts forward some improvement strategies from the 
aspects of marketing mode, cold chain logistics and brand building of characteristic 
agricultural products. 
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1. Introduction 

With the continuous progress of interconnection technology, the Internet has gradually entered 
the agricultural field, and the sales of characteristic agricultural products have also changed. 
Generally, it has shifted from physical stores and retail to Internet retail and wholesale, which 
has overcome the space limitations to a certain extent, reduced the sales cost of agricultural 
products and increased the sales volume of agricultural products. Although the continuous 
progress of Internet technology has brought new ideas to the production and development of 
characteristic agricultural products, the development of characteristic agricultural products in 
Henan still needs to be further solved.  

2. Development status of characteristic agricultural products in Henan 
Province under the background of Internet 

2.1. "Internet + agriculture" continues to develop 

The rapid growth of "Internet +" mode has brought opportunities for the development of 
characteristic agricultural products and provided new ideas for the rapid development of rural 
economy. With the popularity of the Internet, rural areas are gradually connecting with the fast-
developing society, and the e-commerce platform and logistics distribution of characteristic 
agricultural products are developing in a positive direction. Taobao Village began to appear in 
people's field of vision, the number of rural online stores gradually increased, and special 
agricultural products gradually combined with the Internet to find a new sales model. With the 
vigorous promotion of featured agricultural products on various platforms, more and more 
people have learned about Henan featured products, which has aroused the popularity of 
featured agricultural products. The entry of characteristic agricultural products into the 
Internet platform is no longer limited to the traditional sales model. More novel sales models 
can attract more consumers, increase the sales of products and gradually expand the market 
share of characteristic agricultural products. The e-commerce platform for agricultural 
products in Henan Province is developing slowly, and it needs a large number of scientific and 
technological talents and farmers to join, constantly improve the network service system and 
improve the competitiveness of characteristic agricultural products. 
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2.2. Increased sales platforms for specialty agricultural products 

With the rapid development of Internet technology, a large number of e-commerce companies 
dealing with fresh agricultural products have emerged, and various specialty e-commerce 
platforms have also launched fierce competition to attract consumers' attention. Every e-
commerce platform constantly innovates marketing models to stimulate consumers' desire to 
buy. At present, most e-commerce platforms for featured agricultural products are mainly the 
mode of "origin+platform+consumer". Facing this new trend, Henan Province has also 
formulated and gradually completed a plan that conforms to the trend of the times. The leading 
enterprises of Henan characteristic agricultural products have cooperated with major e-
commerce platforms, such as Tuotuo industrial society, Shunfeng preferred, bensheng.com and 
Henan agricultural products information network. The government held an Agricultural Expo 
and selected the top ten agricultural products e-commerce counties in Henan Province, and 
selected the agricultural products e-commerce with great influence in the local industry, which 
can promote more people's employment, have high replication and are easy to promote. 

2.3. The quality of characteristic agricultural products in Henan Province has 
been gradually improved 

The government has continuously increased its support for agriculture and paid more and more 
attention to the brand image of characteristic agricultural products. The continuous 
improvement of brand building has improved the quality of characteristic agricultural products 
to a certain extent. Brand management pays more attention to standardization, and every 
region focuses on developing characteristic agricultural products, and actively formulates 
relevant agricultural quality standards of characteristic agricultural products to ensure the 
quality and safety of characteristic agricultural products to the greatest extent. In order to meet 
the needs of consumers to a greater extent, farmers increase the production of green organic 
products, and increase the foundation for brand building of characteristic agricultural products. 
In view of the safety problems of characteristic agricultural products, Henan Province pays 
close attention to the safety construction of characteristic agricultural products in counties. 
Counties are the source of controlling the safety of characteristic agricultural products. Strict 
control and supervision from the source can effectively guarantee the safety of agricultural 
products. 

2.4. Increase in the number of characteristic agricultural products 

With the government's strong support for agriculture, many agricultural scientific research 
institutions and agricultural technology extension units have begun to pay attention to the 
brand building of characteristic agricultural products and become the main force in this field. 
Among them, a large number of units and enterprises began to register trademarks of 
agricultural products and developed many well-known brands. Driven by the government and 
many enterprises, a group of large agricultural growers have gradually enhanced their 
awareness of brand building of characteristic agricultural products. Some farmers have 
registered and developed separately, while others have jointly developed. With the joint efforts 
of the government, scientific research units and farmers, the number of characteristic 
agricultural products has increased significantly. 

2.5. Logistics construction in Henan Province develops slowly 

Nowadays, with the rapid development of Internet technology in China, online shopping is 
becoming more and more popular, and all kinds of products appear on the network platform. 
In order to meet the demand of consumption, characteristic agricultural products have 
gradually entered the e-commerce platform. Fresh products are special compared with other 
products, which are easy to rot and damage and difficult to store. To ensure its quality, it is 
necessary to participate in cold chain logistics. However, the e-commerce logistics of 
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agricultural products in Henan Province is still in an immature stage of development, and the 
construction of agricultural informatization needs to be further improved. At present, it is 
difficult to guarantee the quality of fresh products during transportation. 

3. Problems faced by the development of characteristic agricultural 
products in Henan Province under the background of Internet 

3.1. Lack of professional e-commerce talents 

Under the background of Internet, a large number of specialized talents are needed to develop 
characteristic agricultural products better. However, the development of rural areas in all 
aspects is not as good as that of cities, and most people with professional abilities are reluctant 
to stay in rural areas. Although the country now advocates that college students return home 
to drive the development of rural economy, there are still not many talents in rural areas. 
Without the guidance of professionals, it will affect the development of scientific, commercial, 
refined and intensive production of characteristic agricultural products. It is difficult for 
farmers to grasp the market situation, and their risk awareness is weak, so they are easy to miss 
the development opportunities of better characteristic agricultural products. Moreover, it is 
difficult to solve the problem of "the last mile" for farmers to receive information without the 
help of professionals. 

3.2. The concept of brand building is not deep enough 

Some areas lack relevant policy support for the construction of characteristic agricultural 
products. Most of the production of characteristic agricultural products comes from farmers, 
and the planting of characteristic agricultural products is relatively scattered, which is not 
conducive to large-scale production, resulting in higher product cost. In addition, the farmers' 
education level is low, the products are not deeply processed, the packaging propaganda of the 
products is not taken seriously, and there is a lack of publicity, so the brand awareness of 
characteristic agricultural products is low. At present, most regions have a low awareness of 
the brand construction of characteristic agricultural products, the modern management 
concepts of standardization, pollution-free, etc. contained in the brand of characteristic 
agricultural products are not perfect, the farmers lack marketing means, and the brand 
protection of characteristic agricultural products is low. 

3.3. No large-scale production has been formed 

At present, the sales mode of characteristic agricultural products in Henan Province is mainly 
traditional sales mode. Due to lack of technical and financial support and lack of supervision 
subject, some characteristic production levels and technical standards are different, which 
affects the brand building of products. Decentralized planting mode also easily causes some 
farmers to focus on production regardless of market demand and brand building of products. 
In the end, it is difficult to form large-scale production of characteristic agricultural products, 
and it still depends on the traditional wholesale market, so there is no competitive advantage. 
Moreover, the market price of characteristic agricultural products fluctuates greatly, which is 
easy to cause malicious competition, and affects the modernization development of 
characteristic agricultural products to a certain extent. Henan Province has a large number of 
farmers and the scale is very small. If enterprises cooperate with farmers, they need to 
communicate with most of the farmers, which will produce huge transaction costs. Moreover, 
the number of leading enterprises in Henan Province is not large, and it is difficult to attract 
many farmers. 
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3.4. Weak logistics facilities  

The slow development of logistics is one of the important factors that restrict the development 
of specialty agricultural products e-commerce industry in Henan. Most of the characteristic 
agricultural products come from rural areas or remote areas, where the economy is relatively 
backward, and the construction of complete logistics information service system and product 
storage and other infrastructure has high standards. At present, the rural economic 
development level of Henan Province has not yet reached the construction standards. In order 
to build a complete logistics service facility, it needs a lot of investment in the early stage, and 
the construction of cold chain logistics lacks related infrastructure and professional technicians. 
Besides, the construction of rural roads can't bear the huge pressure of freight transportation. 

3.5. Single marketing model 

Although Internet technology is developing continuously, the development of Henan 
characteristic agricultural products is still relatively slow. At present, the sales of characteristic 
agricultural products still rely on complex intermediate links, which can't connect with the 
trend of the times. This sales mode virtually increases the cost of products. The traditional sales 
model lacks novelty, can't satisfy customers' consumption psychology of seeking differences, 
and can't receive consumers' feedback well, and lacks communication with customers. Because 
of lack of experience, the e-commerce platform in Henan Province is easy to blindly follow the 
trend in the choice of e-commerce mode, and can not choose the e-commerce mode suitable for 
its own development scale according to the actual situation. Due to the lack of special 
organization and management departments and the lack of special promotion work for 
characteristic agricultural products, the traditional marketing model is not well known for 
agricultural products. This is also a problem that we need to solve. 

4. Development Countermeasures of Henan characteristic agricultural 
products under the background of Internet 

Because of its particularity, agricultural products have been facing the problems of high cost, 
low profit and difficult sales. However, with the continuous progress of Internet technology, 
agricultural producers have new sales channels. They can display their special products 
through the network platform, receive the best publicity effect with the lowest publicity cost, 
and enhance the brand image of special agricultural products, thus achieving the purpose of 
increasing sales volume. With the help of the Internet, Henan characteristic agricultural 
products have also found more marketing countermeasures. 

4.1. Training network sales talents of characteristic agricultural products 

The cultivation of network talents of characteristic agricultural products needs further support 
from the government, organize regular network sales training, let farmers participate in it, 
deeply understand the operation of characteristic agricultural products in Internet +, improve 
the network sales ability of farmers, let farmers form the thinking of internet sales, and 
accelerate the pace of rural modernization. In addition, we should constantly improve rural 
infrastructure conditions, strengthen publicity and guidance, attract more talents to lead rural 
areas to become rich, and guide more young people to return home to start businesses. The 
government should also cultivate more network marketing talents, let more capable young 
people into the countryside, better play their own advantages, better promote the development 
of rural economy, and lead more farmers to a well-off life. 
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4.2. Strengthen the brand construction of characteristic agricultural products 

4.2.1. Improve product quality 

The government should strengthen the quality and safety construction of characteristic 
agricultural products, and establish a traceability and supervision system for the quality and 
safety of agricultural products. Some areas in Henan have been able to track the monitoring of 
the production and transportation process of agricultural products. Consumers can monitor the 
dynamics of their purchased products in real time, inquire about the origin of products, and 
crack down on fake and shoddy products with one product and one code. Henan should 
vigorously promote the bar code system of agricultural products according to the development 
experience of existing regions, so that consumers can buy safe agricultural products. In addition, 
we should strengthen the supervision of agricultural products, and severely crack down on the 
use of non food safety products, such as prohibited pesticides and ripening agents. The quality 
and safety of characteristic agricultural products should be guaranteed from the source, so as 
to enhance consumers' trust in products and establish a good brand image. 

4.2.2. Create a well-known brand 

Brand building of characteristic agricultural products can show an original ecological 
environment by highlighting the local characteristics of Henan. Or show consumers the 
characteristic planting methods of characteristic agricultural products and the indigenous 
methods with a long history, and at the same time, tell the feelings of products with personality 
by showing the simple life of farmers. The brand created by the story behind the characteristic 
agricultural products can attract the attention of consumers, establish a better corporate image, 
improve the brand awareness of characteristic agricultural products, and increase the sales 
volume of products. 

4.3. Coordinate the development of enterprises and farmers 

The government should further implement the relevant policies of land transfer and integrate 
scattered land to facilitate large-scale production. At the same time, the government should 
strengthen the market supervision of special agricultural products, severely crack down on 
enterprises that do not meet the production standards, standardize the market order, establish 
a unified standard, and enhance the trust of consumers. Carry out lectures on network sales of 
characteristic agricultural products, increase its publicity efforts, let farmers understand 
modern marketing, and reduce obstacles for cooperation between farmers and enterprises. At 
the same time, enterprises with outstanding performance will be commended to promote more 
enterprises to cooperate with farmers. Enterprises can send experienced employees to the 
village to investigate the local situation on the spot, communicate with local farmers to 
understand their real ideas, cooperate with farmers, provide planting technology for farmers, 
and conduct online sales. 

4.4. Improve logistics service infrastructure 

Government departments should cooperate with logistics enterprises, pay attention to the 
construction of logistics service infrastructure, increase support for economically backward 
areas, improve the construction of infrastructure, and repair major traffic routes. And according 
to the local actual situation, looking for a new development path. For China's backward cold 
chain logistics, it is difficult to build a complete cold chain logistics transportation system at 
present. However, through the combination of government and enterprises, a distribution 
center of characteristic agricultural products cold chain logistics should be built first, which will 
promote the development of cold chain logistics to a certain extent. With the rapid development 
of information technology, in order to realize the intelligence, informatization and 
standardization of the logistics transportation information platform, the seamless connection 
of logistics network nodes can be realized through the logistics information service platform, 
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and the communication and cooperation between each other can be enhanced, and the 
efficiency of logistics transportation can be improved at the same time. 

4.5. Optimization of marketing mode of agricultural products 

4.5.1. Reasonable choice of e-commerce mode 

For ordinary farmers or small-scale enterprises, C2C mode of e-commerce sales should be 
selected at the initial stage of operation. C2C mode e-commerce can reduce the input cost to a 
certain extent, and can open online stores on Jingdong, Taobao, Meicai.com and other platforms 
to realize the integration of characteristic agricultural products with the Internet. With the 
continuous expansion of the scale of farmers and enterprises, it can be gradually changed from 
C2C to B2B or B2C, so as to further enhance the scale and level of online sales of characteristic 
agricultural products and create greater economic benefits. 

4.5.2. Combine live webcasts with special agricultural products 

Internet live broadcast can connect the planting places of agricultural products, so that 
consumers can more truly understand the real situation of products, and increase consumers' 
trust in products. On-site consumers can directly place orders for purchase. At the live 
broadcast, consumers can choose their own products, and watch farmers pick and package 
them with their own eyes. In the live webcast room, farmers can interact with consumers to 
increase the interest of shopping. Compared with other e-commerce platforms, webcasting is 
more novel and can satisfy consumers' psychology of pursuing fashion. Webcast is for all 
network users, can maximize the promotion of their own products, reduce product publicity 
costs, further reduce the cost of product sales. 

4.5.3. Combine micro-business with specialty agricultural products 

Farmers can usually take some pictures of planting and picking special agricultural products 
and complete orders, edit them into copywriting and publicize them in the circle of friends, or 
make them into micro videos and post them in their own circle of friends, so that consumers 
can view the relevant information of special agricultural products. You can also apply for the 
public number, share the contents related to special agricultural products regularly in the 
public number, and regularly push the nutrition diet of related products to attract consumers' 
desire to buy, and at the same time increase the consumption stickiness. Wechat + agricultural 
products also need to consider the creation of characteristic agricultural products, create a 
personalized brand, and increase the added value of products. Secondly, in the circle of friends, 
publicity must be true, through the circle of friends to let consumers know the most true 
themselves. Wechat circle of friends not only sells products, but also shortens the distance 
between consumers and themselves. When you are close to the consumer, the consumer will 
continue to pay attention to the news you send and purchase the product you sell. 

4.5.4. Establish a sharing evaluation reward mechanism 

Enterprises should find a suitable evaluation and sharing incentive mechanism according to the 
sales needs of characteristic agricultural products, so that more consumers can participate in 
the sales of characteristic agricultural products and after-sales service of products. After the 
consumers evaluate the products, they can express their gratitude to the consumers by giving 
them coupons and additional products, so as to stimulate consumers to participate in the whole 
process of product cultivation, sales and after-sales, and at the same time, they can carry out 
secondary publicity on the products. In addition, timely communication with consumers and 
improvement of after-sales service, whether positive or negative, should be taken seriously. If 
there is any, it is necessary to improve the quality of products. 
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5. Conclusions 

With the continuous progress of Internet technology, the Internet has gradually merged with 
various fields, and agriculture has been reformed with the help of the Internet. The new 
marketing model makes the characteristic agricultural products attract more consumers, 
increase the sales volume of products and broaden the sales channels. Rich data resources 
enable farmers to know the market demand in time and adjust the planting quantity of products 
in time. The combination of Internet and agriculture accelerates the pace of rural 
modernization, brings a new development model for the development of agriculture in Henan, 
and helps solve the problems of agriculture, rural areas and farmers. Although the development 
of Internet has brought more profits to farmers, Henan characteristic agricultural products are 
also facing many challenges. With the continuous growth of Henan's economic strength and the 
attention and support of the country and various regions for agriculture, we can promote the 
better integration of Henan's characteristic agricultural products with the Internet, explore 
more effective marketing strategies and promote the better development of agriculture. 
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