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Abstract 

Using data from the Eleventh National Private Enterprise Survey, this paper examines 
the effects of the presence of party organizations and contributors' tenure in party 
committees on the intensity of corporate philanthropic giving. The study finds that (1) 
party organization embedding significantly increases the intensity of charitable giving 
in private enterprises; and (2) the political identity of corporate contributors positively 
moderates the positive relationship between party organization embedding and 
charitable giving in private enterprises. The study verifies the positive role of party 
organization embedding from the perspective of corporate social responsibility. 
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1. Introduction 

Since the strict governance of the Party, private enterprises have actively built grassroots party 
organizations and participated in corporate decision-making. It has been shown that the 
participation of party organizations in corporate governance is an important way to improve 
the business performance and governance level of enterprises. According to the 2017 Party 
Statistical Bulletin, about 67.9% of non-public enterprises have established party organizations. 
Along with the continuous development of the non-public economy, the more attention is paid 
to grassroots party building work. Especially since the 18th Party Congress, General Secretary 
Xi Jinping has emphasized the importance of party building work in non-public enterprises at 
the National Conference on Party Building in Non-public Enterprises. However, from a practical 
point of view, private enterprise party organizations are still facing problems such as 
insufficient organizational cohesion and imperfect business environment and lack of 
institutional protection. To this end, the report of the 19th Party Congress proposed to "expand 
the coverage of grass-roots party organizations and make efforts to solve the problem of some 
grass-roots party organizations being weakened, deflated and marginalized", requiring further 
strengthening of the role of party organizations. The extent to which party organizations play a 
corporate governance role in private enterprises is a topic of academic interest. 

Academics are also concerned about how companies can better bring into play the value of 
social responsibility. Corporate philanthropic giving is an important manifestation of corporate 
social responsibility, and more and more companies are showing enthusiasm for philanthropy 
today, which shows that while creating wealth for shareholders, companies are also actively 
fulfilling their "corporate citizenship" obligations. The political behavior of political parties has 
a certain influence on the governance behavior of companies. On the one hand, referring to the 
governance model of state-owned enterprises, private enterprises adopt the governance mode 
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of "Two-Way Entry and Cross-Appointment" of party committee members, which plays an 
important role in decision-making guidance and incentive supervision and helps to improve 
decision-making efficiency and corporate governance [1]. On the other hand, for private 
enterprises in China, the participation of grassroots party committees (party committee 
members) in corporate governance as an institutional arrangement has had a significant impact 
on the access to resources for most enterprises [2]. Private enterprise party organizations 
establish a natural connection with the Party and the government and have timely access to 
policies, information, credit, and other resources, which have a boosting effect on private 
enterprises to fully carry out production and operation, and thus improve the level of business 
performance [3]. Therefore, does the embedding of party organizations have an impact on the 
intensity of charitable giving in private companies? And how is the relationship between the 
two influenced by the political identity of the major contributors? This is the main concern of 
this paper. 

2. Research Hypothesis 

The Communist Party can realize the penetration and extension of its grassroots organization 
network into enterprises through organizational embedding, which can ensure that the 
leadership of the ruling party has a solid foundation in enterprises, and thus has an impact on 
micro-enterprise decision-making. First, in terms of the external incentive effect of grassroots 
party organizations, party organization embedding can improve the intensity of private 
enterprises' charitable giving. Private enterprise party organizations are an effective channel 
for enterprises and the ruling party to establish contact, and can provide private enterprises 
with better access to financing and other resources, and reduce the problem of discrimination 
against private enterprises in their business activities. Charitable donations as an important 
element of the role of the party organization in the enterprise, is the enterprise initiative to 
maintain a good relationship with the higher party committee bridge, especially when the 
community is facing a major disaster, the urgent need for enterprises to lend a helping hand, 
the private enterprise party organization can more effectively coordinate the relationship 
between the government and the enterprise, making the enterprise's willingness to make 
charitable donations stronger. At the same time, private enterprises actively make charitable 
donations, which can also enhance the external reputation of enterprises. Secondly, from the 
internal mission effect of the grassroots party organizations, the party organization embedding 
can effectively convey the concept of social responsibility, and actively strive to achieve the 
"elimination of polarization and common prosperity" in the Party Charter. Therefore, 
hypothesis condition 1 is proposed:  

H1: Party organization embedding significantly increases the intensity of charitable 
giving in private enterprises. 

When private entrepreneurs have political identity, along with the improvement of their own 
political status, their public attention as a class of the emerging society will increase, and they 
are also given higher moral requirements and need to take more social responsibility, therefore, 
when the main contributor has political identity, due to the social attention will promote the 
promotion effect of party organization embedding on charitable giving. Therefore, this paper 
proposes hypothesis condition 2:  

H2: The stronger the promotion effect of party organization embedding on the intensity 
of corporate charitable giving when the main contributor has political identity. 

3. Research Design 

The data in this paper comes from the database of the 11th National Private Enterprise Survey, 
which is targeted at private entrepreneurs, and the survey sample covers private enterprises 
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of different industries and sizes in 31 provinces, autonomous regions and municipalities 
directly under the central government within China, which is more representative. To ensure 
the accuracy and consistency of the sample data, this paper eliminated samples that did not 
conform to objective facts, missing values and outliers, and finally obtained 2261 samples. Also, 
all continuous variables in this paper are subjected to a top and bottom 1% winsorizing. The 
data processing and empirical analysis of this paper were done using Stata15. 

 

Table 1: Variable Description 
Variable 

Definition 
Variable Definition Description 

LNDONATE 
The amount of charitable and social contributions in 2013 is taken as the natural 

logarithm. 

Party1 
Whether the enterprise establishes a Chinese Communist Party organization. Yes=1, 

No=0. 
Party2 Whether the contributor is serving in the corporate party committee. Yes=1, No=0. 

CONNECT 
Whether the main contributor of the enterprise is a deputy to the National People's 

Congress or a member of the Chinese People's Political Consultative Conference. Yes=1, 
No=0. 

AGE 2013 - The year of birth of the entrepreneur is taken as the natural logarithm. 
GEN Primary contributor is male = 1 and female = 0. 

EDU 
Junior high school and below = 1, high school/vocational high school/junior 

college/technical school = 2, college = 3, bachelor's degree (including double bachelor's 
degree) = 4, master's degree = 5, doctorate = 6. 

ROA 
The company's annual revenue from main business in 2013, with a negative value 

defined as zero. 
Firmage 2013 - The year of business establishment is taken as the natural logarithm. 

TYPE 
The current types of business registration are: one-person company = 1, sole 

proprietorship = 2, partnership = 3, limited liability company = 4, and joint-stock 
company = 5. 

Region The 31 provinces are assigned values from 1-31. 
Industry Agriculture=1, Industry=2 and Services Sectors=3. 

 

4. Empirical Analysis 

4.1. Descriptive Statistics 

The mean values of Party1 and Party2 in the descriptive statistics table are 0.5290 and 0.0517, 
respectively, which indicates that about 52.9% of the companies have established party 
organizations and 5.17% of the contributors have served in the party committee. The mean 
value of charitable giving intensity is 8.1557, which is a low overall level. 

4.2. Regression Analysis 

4.2.1. Party organization embedding and private enterprise charitable donations 

Columns (1) and (2) of Table 2 show that both the establishment of party organization Party1 
and the serving in party committee Party2 in the embedding of party organization have a 
positive contribution to the intensity of charitable giving in private enterprises, and the 
establishment of party organization has a stronger contribution to charitable giving. It shows 
that hypothesis condition 1 holds. 

4.2.2. Moderating Effect of Political Identity 

Columns (3) and (4) of Table 2 show that political identity positively moderates the facilitative 
effect of party organization embedding on private firms' charitable giving. It shows that 
hypothesis condition 2 holds. 
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Table 2: Party organization embedding and private enterprise charitable giving: regression 
results of main and moderating effects 

Explained Variables 
LNDONATE 

(1) (2) (3) (4) 

Party1 
1.2232*** 

(5.55) 
 

0.4616* 
(1.68) 

 

Party1*CONNECT   
0.9860*** 

(3.77) 
 

Party2  
1.0607** 

(2.37) 
 

0.6328** 
(2.09) 

Party2*CONNECT    
0.9766** 

(2.17) 

CONNECT 
1.9888*** 

(9.73) 
2.1326*** 

(10.44) 
1.9676*** 

(9.62) 
1.7582*** 

(6.47) 

AGE 
0.6605* 
(1.78) 

0.6505* 
(1.74) 

0.6332* 
(1.71) 

0.6531* 
(1.75) 

GEN 
-0.3015 
(-1.08) 

-0.4274 
(-1.55) 

-0.2927 
(-1.05) 

-0.3982 
(-1.44) 

EDU 
-0.1388 
(-1.37) 

-0.0774 
(-0.77) 

-0.1473 
(-1.46) 

-0.1050 
(-1.02) 

ROA 
0.0001*** 

(6.65) 
0.0001*** 

(7.18) 
0.0001*** 

(6.54) 
0.0001*** 

(7.00) 

Firmage 
0.1416 
(1.13) 

0.2537** 
(2.00) 

0.1431 
(1.14) 

0.2338* 
(1.85) 

TYPE 
0.1470 
(1.26) 

0.1977* 
(1.70) 

0.1414 
(1.21) 

0.1816 
(1.56) 

Region Yes Yes Yes Yes 
Industry Yes Yes Yes Yes 

N 2261 2261 2261 2261 
Prob>F 0.0000 0.0000 0.0000 0.0000 

R2 0.1229 0.1127 0.1239 0.1142 

Note: *p<0.1, **p<0.05, ***p <0.01; T-statistics of regression coefficients in parentheses. 

5. Conclusion 

The party organization of non-public enterprises is a concrete manifestation of the ruling 
party's influence on the non-public economy and a product of the system with Chinese 
characteristics that exists in the context of private enterprises. It can facilitate the 
communication of information between enterprises and the ruling party, making the non-
public economy branded with the logo of the ruling party. The embedding of party 
organizations can, to a certain extent, improve corporate governance and actively encourage 
private enterprises to fulfill their social responsibilities. The findings of this paper not only 
enrich the research on charitable giving, but also provide empirical evidence for the 
government to continuously promote the work of "non-public party building". 
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