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Abstract 

This paper discusses how to reduce the advantage of maximizing the commercial 
interests and enhance corporate social responsibility(CSR). Although monetarism and 
other neoliberalism begin to replace Keynesianism and many other government 
interventions in the economy to become the dominant position in the economic field, 
Colin Crouch highlighting the positive meaning of neoliberalism, besides indicating the 
weakness. Elaborating the triangle of market, business and government to seek the 
benign relationship among the three fields, and launching the critique on the basis of 
affirm on corporate social forces. According to discuss the situation of stagnancy in 
current society and economy, known the affects of business are ubiquitous in modern 
society, with the economic and social progress, corporations should not only responsible 
for profitability, but also bear the social responsibility. 
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1. Introduction 

Before the discussion, it is necessary to introduce the theoretical background mentioned in the 
following paragraph. Since the late 1970s, several countries around the world transform from 
Keynesianism into neoliberalism, called marketing economy, UK, US and China make the most 
influences in the world. It is all known that Keynesianism removes from ordinary people 
suffering with the fluctuations of intense market, and maintains the stability of lives, the 
unemployment rate dropped to quite a low level in the national which practice Keynesian, so 
to speak that Keynesianism demand management achieved a genuine social reconciliation.  

However Keynesianism has an insurmountable defection which is to face the pressures of 
inflation and will make huge impacts for social economic development. Keynesianism is 
replaced by neoliberalism gradually, the main idea of neoliberalism is to adjust supply and 
demand of goods and services through the price mechanism without the intervention of 
government or other forces, then achieve the optimal results. In this case, the market will be 
affected inevitably by oligopolistic firms’ pricing, small business are difficult to survive in 
against with the giant companies, the social economic become inequity, asymmetric 
information among corporate, government and market can also cause damages to the whole 
society objectives. Market, business and government can be connected and play the role of 
check and balance with each other because of civil society, therefore the balance in commercial 
interests and corporate social responsibility will be discussed in this article. 

2. Analysis 

First of all, the core idea of neoliberalism is that markets are always efficient and also the most 
effective, though it cannot form the perfect market. Therefore to create favorable conditions for 
spontaneous functioning of market is required, and as possible as reducing government 
intervention in the economy and participation in social objects. Colin Crouch suggests that 
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neoliberalism has a number of positive significance, and it is neoliberalism has provided certain 
escapes from government domination and has extended choice to ordinary people who had 
been accustomed to taking what they were given. (2011, 22) Then, neoliberal approaches have 
solved the concentrated problems and remoteness that are endemic in much government 
action in large, complex societies. Finally, it has shown a capacity to combine with other 
ideologies and political approaches. 

Morrison points out today‘s consumer pursues convenience and individual self-interest by 
seeking price efficient products, economically, the only reason for a corporation to invest in 
socially progressive behaviors is positive public relations. (2011,149) This leads to the in-depth 
discussion between the relationships of government and corporations, whatever government 
and business do will make the immense influences for society, Knox realizes that there is full 
agreement that CSR programmed favorably enhance corporate reputation and to some extent 
could influence employee behavior. (2004, 511) So discuss the fundamental reason in the 
imbalance developing between corporate interests and all of other groups, there must be a way 
to maintain the balance which is deal with corporate domination. 

The privatized Keynesianism model makes a few large banks dominate the economic life of the 
people, and triggers the huge moral hazard in the neoliberalism interests’ maximization of 
shareholders, the giant companies bring up neoliberalism are obtaining the abilities of political 
and social which can exceed the government. Besides the relationships of government and 
corporate interests become too closely under the old Keynesian, the business are aware of that 
the government intervention will no longer happen in the economy based on free markets rules, 
it is easy to create a opportunity for corporations to control the market and grab the profits as 
many as possible. In this case, it is extraordinary significant to increase the corporate social 
duty for balancing the social relations. The discussion will begin with why and how to improve 
CSR and reduce the advantage of business interests. 

3. Discussion 

There are two opposing views of CSR, one is shareholder theory which supports a company 
exists to make profits. Because of shareholder theory, the maximization of commercial interests 
become the first thing in the businesses and possess the overwhelming dominance, it supports 
that a firm’s basic and perhaps sole purpose is to make maximization of the profits for the 
stakeholder. On the other hand, shareholder theory is challenged by stakeholder theory which 
emphasizes a much broader set of social responsibilities for business. Companies should 
consider the questions like behavior towards customers, suppliers, competitors, treatment of 
employees and other stakeholders. 

Velasquez suggests that for and against to bring ethics into business, the objections are in a free 
market economy, the pursuit of profit will ensure maximum social benefit, and a manager’s 
most important obligation is to the company, as a result business ethics is limited to obeying 
the law. (2006, 37-41) However ethics is consistent with profit seeking and fit to all of the 
human activities, corporate have to survive with ethics, customers and employees also care 
about ethics. Finally it focus on the corporate responsibility, the most seriously mistake which 
a corporate make is to decrease the responsibility. For example, a person who has died because 
of using the guns, the gun manufacturers are responsible for the death caused by their products, 
because the harm would be avoided if the gun manufacturers warn consumers the dangerous 
of the guns, it is manufacturers’ responsibility to assure the security of their products for 
customers and society. When the business authentic undertakes the responsibility for others, 
it can figure out the basic problem to achieve the equality and balance of corporate, society and 
government. 
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Business can break the moral rule because of the profits’ maximization when break the basic 
rule, when the reduction of government intervention in business and more industries even 
though the industries with public service properties are given to the market, since the market 
is not a perfect market, especially the giant businesses will take risky behaviour to gain profit. 
Alan supports that both not-for-profits and for-profit entities have a reason to be socially 
responsible whether they are local or global firms. (2007, 242) The primary issue for 
utilitarianism is to measure utility, if there are two equal value things, it is significant to 
measure the extent of enjoyment between two values, and then be willing to make a transaction 
for one to others.  

In general, these are the rights and the duties, assuming the obligations are necessary when 
exercise the rights. In this paper, regard as obtaining the maximizing of profits is the rights of 
corporation and the duties of business are undertake the social responsibility. Jacqueline 
supports the companies that operate globally are being increasingly asked to act in a socially 
responsible manner. In addition to achieving financial returns, they are also expected to care 
for the environment, their employees and the local community. (2006, 13) Therefore the 
corporations start with their own interests to produce the benefit and support by the 
government when they need help like banking, also demand to consider about the duties they 
need to bear at the same time.  

Just like the equal of rights and duties, the companies should pay attention to the balance of 
business interests and social responsibility. Kant’s theory called the categorical imperative 
believed the morality should follow absolute rules which support this view, Velasquez supports 
Kant’s theory can explain and justify the contractual rights and duties, and provide a basis for 
the special duties or obligations that people acquire when they accept a position or role within 
a legitimate social institution or an organization. (2012, 97)For example, like doctors should 
take care of the patients, also teachers should give the best education for their students. As for 
as the corporations, it is ought to be response for the society, the centre idea is to make the 
business undertake the duties consciously.  

the relationship of large global corporations between global politics, and to advocate the firms 
can concentrate on the profit maximization and also need to acquire the political of government. 
Comparing government, it is better to say into the law, the companies will be able to bear the 
obligations for society if there are the laws to require them, and the reason why government 
would like to take the laws to enhance corporate social responsibility is that Crane suggests 
governments across the world have taken an increasing interest in CSR. (2014, 491) As a result, 
the law is an effective method to make corporations be aware of fulfilling corporate social 
responsibility under the situation of the profit maximization.  

On the other hand, it is necessary to make the firms that realise the significance of CSR and can 
totally perform it by themselves. For short-term, the maximizing of business profit looks like 
be benefit to the shareholder, nonetheless in the long-term, there will be the negative influence 
for the business. If the firms only look for the short-term profit maximization without their 
duties, the long-term profit will be reduced. According to Idowu’ viewpoint, most of the actions 
performed by corporate entities that are perceived as being responsible are ostensibly 
voluntary, and these entities run the risk of reduced profits in the short term. (2012, 245) For 
example, relationship marketing is a long-term method, the companies use the relationship 
marketing strategy to maintain the old consumers in order to make a long time profit, because 
try to add a new customer need to cost more than retain an old consumer. As same as the 
relationship marketing, enhancing the firms’ CSR could be a positive way to develop customers’ 
trust and obtain the long-term profit. 



Volume 2 Issue 10, 2021 

DOI: 10.6981/FEM.202110_2(10).0040 

302 

Frontiers in Economics and Management 

ISSN: 2692-7608 

4. Conclusion 

There is no doubt that reducing the overwhelming dominance of business interests and 
increasing corporate social accountability is reasonable and valuable, which applications of 
evidence, concepts and methodology are used above to state the results of reasoning. 

To summary, face on the problem of corporate social accountability, the core viewpoint is 
“corporate citizenship”. The corporate citizenship can balance the relationship of society, 
government and business which is able to decrease the overmuch superiority of business 
interests to remedy the shortage about CSR. It is believed that the laws established by 
government are essential, to make business improves the perceive about themselves is effective 
which shown increase corporate social accountability is a win-win strategy for the companies 
and seek for the profit maximization blindly will cause the negative impact for the long-term 
profits. Just like Lindgreen supports companies realize that the development and 
implementation of CSR programs offers a ‘win–win’ scenario for the organization and its 
community. (2010, 3) As a result, corporate concentrate on enhance CSR by self perceiving can 
balance the relationship of business, social and government effective, to solve the problem 
fundamentally. 
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