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Abstract 
At present, with the continuous development of China's economy and the gradual 
development of enterprise economy, an enterprise cannot develop continuously without 
enterprise marketing. Only by understanding the role of enterprise marketing in detail 
and making rational use of marketing methods, can it increase the value of the enterprise. 
Only in this way can enterprises develop and progress continuously. In addition, the 
development of society is no longer suitable for the old marketing model, nor can it meet 
people's more and more development needs. Nowadays, Internet technology is 
developing rapidly, so the marketing model of enterprises should be adjusted 
appropriately. If the adjustment is not timely, it will not keep up with the pace of the 
market. Through the analysis of the Internet plus marketing mode, we can better ensure 
the smooth progress of the internet background marketing, thus ensuring the 
development of the enterprise. 
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1. Introduction 

Business model innovation is one of the priorities of practitioners and the interest of scholars. 
In the current Internet era, it is not enough to rely solely on product or process innovation, so 
business model innovation has become more and more important. Due to the use of the Internet, 
enterprises can also maintain a leading position in the competition through innovative business 
models. Recently, Internet marketing has fundamentally changed the business model, changed 
the way of information sharing and communication with consumers, and had a great impact on 
the strategy and business model. In order to cope with these changes, enterprises need to have 
the ability to integrate, build and reconfigure internal and external capabilities to achieve 
innovative development[1]. 

2. Comparison of Marketing Modes 

2.1. Disadvantages of Traditional Marketing Mode 
With the advancement of China's reform and opening up, China's economic market has frequent 
contact with the world. Under the background of global economic integration, Chinese 
enterprises have been seriously impacted by the capital of other countries, which has brought 
great challenges to the development of domestic enterprises. Affected by the rapid 
development of Internet technology, the traditional marketing model can not adapt to the 
development of the times. Enterprises must reform the traditional marketing model to adapt to 
the changes of the market environment. Due to the influence of the marketing concept, there 
are many problems in the organization and management of Chinese enterprises. Many 
enterprises still use the traditional marketing mode, the division of labor of the marketing 
management department is fuzzy, and there are cross functions. The communication between 
various departments is not deep enough, and the work coordination is insufficient, which 
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affects the efficient development of marketing work. The implementation of marketing strategy 
can not achieve good results, resulting in the decline of enterprise market share. If enterprises 
want to develop rapidly and stably under the background of the Internet, they must innovate 
management methods and give full play to the role of marketing. China's enterprises have 
diversified characteristics. Many small enterprises are in the form of families. Many decisions 
in enterprise management are decided by the chairman of the board of directors, and there is a 
lack of restraint mechanism for the management, which leads to the backward concept of 
enterprise leaders and wrong decision-making, which will affect the development of 
enterprises. The wrong decision-making of enterprise arbitrary management will lead to 
serious damage to the enterprise economy and affect the reputation and image of enterprises. 
Due to nepotism and other reasons, some enterprise managers are conservative and unwilling 
to learn new things. The design of marketing model uses traditional ideas, resulting in the lack 
of effective publicity means in enterprise marketing and finally eliminated by fierce market 
competition. 

2.2. Advantages of Marketing Model under the Background of Internet 
2.2.1. The Selection Space is Gradually Expanded 
When purchasing the goods they need, customers can reasonably screen by Internet technology, 
and can select the products they want to buy worldwide in combination with their purchasing 
power and purchase intention. At the same time, before purchasing, customers can connect, 
communicate and communicate with marketing enterprises according to Internet technology, 
In this way, we can effectively understand the actual situation of the product and obtain the 
cost performance information of the product. Enterprises can also combine the actual needs of 
customers in the purchase process to provide customers with better service activities, so as to 
enhance customers' purchase desire and promote customers to obtain an ideal purchase 
experience. 
2.2.2. Ensure that the Marketing Process Tends to be Concise 
With the continuous development of China's Internet technology, it has also made a great help 
to promote the rapid development of e-commerce. To a certain extent, it can simplify the basic 
process of marketing, further broaden the ways and scope of customers to buy goods, so as to 
provide customers with highly diversified service activities. In addition, under the background 
of the Internet, it also plays a great role in reducing product circulation costs, effectively 
ensuring the efficiency of product sales, injecting more new development power into the 
development and operation of the enterprise, and helping the enterprise establish a 
communication bridge with customers, so as to better realize the new direction of enterprise 
marketing, Promote enterprises to maximize economic benefits as much as possible when 
carrying out business activities. 

3. General Trend of Enterprise Marketing Development under the 
Background of Internet 

3.1. Providing Personalized Services for Consumers in the Context of the 
Internet 

The Internet marketing model can meet the needs of customers to a great extent and provide 
personalized services to customers. Enterprises publish the detailed information of their 
products through their own platform, so as to effectively communicate with customers, which 
forms a new consumption mode. Enterprises can produce products that meet customer needs, 
so as to increase customer satisfaction. Besides, the obvious feature of Internet plus enterprise 
marketing is that it can be closely linked with customers. Only when the products are suitable 
for customers can the fundamental purpose of sales be completed. 
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3.2. Characteristics of Enterprise Marketing under the Background of Internet 
The reason why people like the Internet marketing model is that the way of network marketing 
is simpler and more convenient, and has gradually become an important way of enterprise 
marketing. The Internet plus marketing mode is mainly the main position of the enterprises to 
undertake the market operation, which can play an important role in the market share. 
Marketing under the internet background is more targeted, so enterprises can position the 
market more accurately. With the improvement of people's living standards, more and more 
people have more and more strict requirements for products. People not only pay attention to 
the quality of products, but also attach great importance to the characteristics of products. 
Different regions have different requirements for product performance. The marketing mode 
of the Internet helps enterprises locate the market demand, According to the different needs of 
customers. Internet plus marketing mode is conducive to the establishment of brand image. The 
traditional marketing mode can only issue advertisements through the media to promote the 
brand, while the marketing under the Internet mode is more customer-centered and transmits 
the detailed information of products to customers through the Internet, so as to establish the 
brand image of the enterprise. Therefore, Internet plus marketing is of great significance to the 
establishment of brand image and promotion of products. 

4. Innovation of Marketing Mode in Internet Environment 

4.1. Scientific and Reasonable Positioning of the Enterprise's Marketing Work 
Nowadays, the development of domestic related enterprises has reached the bottleneck period. 
The main reason is that they have not accurately positioned their own marketing work, which 
hinders the fluency of the overall work of the enterprise, and it is naturally difficult for the 
enterprise to obtain relatively large economic benefits. The continuous innovation of marketing 
mode in the Internet environment can make the role of this work content more obvious, and 
then it can be accurately positioned, the overall work process of the enterprise becomes 
smoother, and it is relatively simple to produce economic benefits. The future development of 
marketing should focus on the marketing model, find more accurate and effective marketing 
methods through rational technical application, so as to make products obtain higher profit 
margin and provide consumers with more personalized products[2]. 

4.2. Analyze the Catalytic Marketing Model 
"Catalysis" is to carry out innovation and Reform under the original basic conditions to launch 
a new marketing model. In this process, if we can analyze the original marketing work content, 
we can clearly see the shortcomings. In "catalysis" In the process of, we can make up for the 
deficiencies, so that the new marketing model can solve the original problems. Moreover, 
continuous analysis of the catalytic marketing model is conducive to the birth of the marketing 
model suitable for the market competition, and then improve the economic benefits of the 
enterprise. 

4.3. Analyze and Strengthen the Key Points of the Marketing Model 
In the process of analyzing and strengthening the enterprise's marketing model, making certain 
use of the big data in the Internet also needs to sort out and integrate the data of different 
customer groups. In this way, the new marketing model can make the customer group not have 
too strong resistance. In addition, in the process of continuous development, customers The 
group can also gradually adapt to the marketing model after the innovation and reform, which 
is of great significance for the common development of the two. 



Volume 2 Issue 12, 2021 

DOI: 10.6981/FEM.202112_2(12).0010 

79 

Frontiers in Economics and Management 

ISSN: 2692-7608 

4.4. Improve the Synchronization of Marketing Mechanism 
The synchronization of marketing mechanism is coordinated operation, that is, enterprises take 
flexible and feasible measures to adjust the contradiction between demand and supply, so as to 
achieve a relatively coordinated and synchronous marketing mode, including the 
synchronization of marketing participation mechanism. The main body of marketing is 
consumers, and the main body should be let Actively participate in the whole activity. First, the 
basic attitude of marketing is to listen to the voice of consumers, and then consumers can hear 
the voice of enterprises, and always adhere to "customer first" Secondly, from the perspective 
of consumers' interests and interests, we should learn to speak and communicate effectively 
with consumers. Thirdly, we should speak on the Internet and contact consumers. Consumers 
are the best spokesmen. Finally, we should build a good reputation. All fame originates from 
consumers' hearts, and the power of external forces affecting consumers' hearts should not be 
underestimated. 

4.5. Personnel Training 
Talent training mainly starts from three aspects: first, do a good job in the training of the 
enterprise's own employees, so that lecturers can study in industry leading enterprises or go 
abroad for further study, bring advanced marketing management concepts into the enterprise, 
and improve the training quality. Second, strengthen the cooperation with local information 
Universities, so as to obtain more labor force, reduce labor costs, and select qualified 
enterprises Finally, recruit talents from the market, improve the welfare treatment of talent 
posts, strengthen the attraction to talents, and introduce high-quality talents. 

5. Conclusion 

To sum up, that is the "Internet plus" so far. The relevant analysis and Research on the 
innovation of marketing model. It is not difficult to see from the contents described in this paper 
that today's enterprise development has an inseparable relationship with the Internet. In this 
case, domestic relevant enterprises should adapt to this situation and make the use of the 
internet background in marketing work rise to a new stage This is of positive significance to the 
development of domestic enterprises. The research shows that market competition promotes 
the improvement of enterprise innovation performance. Different market competition levels 
have different effects on the innovation performance of enterprises; marketing innovation has 
an effect on the innovation performance of enterprises, and the effect of different marketing 
innovation levels on the innovation performance of enterprises exists. 

References 

[1] IRZANITA WATHAN, J. ABI. Business Model Innovation in the Internet Marketing Adoption 
Context[J]. Journal of Engineering & Applied Sciences,2017,12(2):383-390. 

[2] QIAOLING LI. The Innovation of Tourism Marketing Model on E-commerce Environment[C]. 
//Progress in Applied Sciences, Engineering and Technology, Part 5: Selected, peer reviewed 
papers from the 2014 International Conference on Materials Science and Computational 
Engineering(ICMSCE 2014), May 20-21, 2014, Qingdao, China.:Trans Tech Publications, 2014:4041-
4044. 

[3] QING XU. Dynamic Interaction Mechanism Model Between Market Competition, Marketing 
Innovation and Enterprise Innovation[C]. //Proceedings of the 3rd International Conference on 
Culture, Education and Economic Development of Modern Society (ICCESE 2019).Paris, 
France:Atlantis Press, 2019. 


