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Abstract 

With the rapid development of information and Internet technology, all kinds of 
information come to us, and it is difficult to distinguish between real and fake 
information. At the same time, the number of college students is increasing year by year, 
the environment in which college students are living is becoming more and more 
complex, the threats they are facing are getting bigger and bigger, and the security 
problems are getting more and more. However, college students are weak in various 
consciousness and poor in psychological ability, which requires the correct guidance 
from the opinion leaders of college students. In this paper, through the investigation and 
research on the opinion leaders of college students, we realize the importance of the 
opinions of college students, arouse the attention of all walks of life, and take timely and 
multi-dimensional measures to regulate and guide the opinion leaders of college 
students, so as to achieve the purpose of correctly guiding college students. First simply 
introduced the theoretical basis of the opinion leader group of university students, 
expounds its significance, then analyses the questionnaire data, discovered the opinion 
leader students in colleges and universities, and sums up the college student group 
composition of opinion leaders, and then according to the result of data and theory 
analysis, the paper summarizes the features of university students' opinion leaders, and 
finally puts forward several countermeasures. 
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1. Introduction 

With the development of network information technology, more and more people are studying 
the network opinions of college students. However, at present, opinion leaders of college 
students are few and far between. Although the network develops rapidly at present and 
gradually covers campus life, various things will happen in real life and access to various 
information will have a significant impact on college students. Therefore, the research on 
college students' offline opinion leaders is also indispensable. Therefore, the research purpose 
of this paper is to analyze from various perspectives, thoroughly understand all the components 
of opinion leaders of university student groups, and analyze their characteristics so that they 
can play their roles correctly. At the same time, it also hopes to attract the attention of all sectors 
of society and manage the opinion leaders of college students. 

Paul Lazarsfield, a professor working in Columbia University in the United States, put forward 
"opinion leader" in 1940. The core meaning of "opinion leader" is "active members who often 
provide information, opinions, comments and exert influence on others in the interpersonal 
communication network". Since then, studies on opinion leaders have been carried out. Later, 
this term has become a research content in the field of communication. Baocheng Huang,Guang 
Yu, and Hamid Reza Karimi believe that by identifying the most influential people -- opinion 
leaders, companies or governments can use this function to sell and guide public opinion. 
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In this study, two methods of literature research and questionnaire survey were used to study 
the topic. Then, SPSS software and Excel were used to analyze the data, draw the necessary 
conclusions and put forward countermeasures. Through various methods, literature related to 
opinion leaders of university student groups is collected from various channels, and these 
literatures are sorted out and analyzed, so as to determine the research direction and thinking 
of this paper and find the basic knowledge related to the topic. Investigations on opinion leaders 
of university student groups are carried out among university students. Questionnaires are sent 
out and collected in time. After the analysis of the questionnaires, the components of opinion 
leaders of university student groups are determined, their characteristics are analyzed and 
countermeasures are summarized. 

2. Theoretical background 

The opinion leaders are those who carry out information transmission in the interpersonal 
network and have a high social status and great influence. Opinion leaders not only directly 
transmit the information obtained from various channels, but also attach their own 
understanding of the problem to the original information so as to obtain the processed 
information, and then disseminate the processed information to others to influence others. 
With the further development of the network, opinion leaders not only refer to those who can 
be contacted in real life, but also refer to those who have influence on the virtual platform of 
the network. 

As the name implies, the opinion leaders of college students are the opinion leaders with 
influence on college students. The articles published by these opinion leaders can quickly 
attract the attention of college students, arouse their resonance, and influence their value 
judgment and behavior choice. This definition includes the following aspects: First, it has an 
impact on college students; Second, the initiative to carry out information transmission; Third, 
to process the information, add their own understanding; Fourth, not just individuals, but 
groups. 

The society is becoming more and more complex. Although the campus is relatively safe, the 
danger index is also increasing. It is also a small society. College students are exposed to more 
and more potential dangers, while the safety awareness of college students has not increased 
greatly. College students are cheated seriously, and cheated incidents occur almost every day. 
After being deceived, the harm may be large or small, which may be very minor. The personal 
life is almost not affected and continues normally, but the great life changes drastically, from 
full of hope to despair, and even life is seriously threatened. Harm but can small, but it is 
undeniable that both psychological and physiological will be affected by certain guardians, 
everyone don't want a similar fraud happened on myself, university students' psychology to 
bear ability is poorer, accept ability is poor, same students cheated is likely to make the move 
that extreme influence life. If the opinion leaders of university student groups give full play to 
their role, they can stop the occurrence of fraud from the source, then these influences will not 
exist naturally, and college students will be able to go on in the right direction of life. 

3. Research method 

The main contents of this paper include three aspects: the main composition, characteristics 
and how to guide the opinion leaders of university student groups. This research adopts the 
questionnaire survey method, selects the weibo as the background platform of the scene design, 
through the questionnaire survey way The criteria for invalidation of the questionnaire include: 
incomplete filling-in, that is, not answering the sub-questions, or missing important 
information, or choosing the same option in all the questionnaires; Or choose to have never 
heard of or used weibo; and complete the questionnaire in less than 120 seconds. The sample 



Volume 2 Issue 3, 2021 

DOI: 10.6981/FEM.202103_2(3).0026 

205 

Frontiers in Economics and Management 

ISSN: 2692-7608 

data should be able to cover all the conditions that may lead to a specific result. In this study, 
the 423 samples cover all possible logical types in theory, allow a clear distinction between 
random and real data, and guarantee the inherent validity of the results. 

The proportion of men and women in the effective sample is about 3:4, the proportion of 
highfrequency users (more than 5 times a week) is about 15% , and about 75% of users use 1-
2 times a week. More than 80% of the users have more than half a year’s experience in using 
the APP, which ensures the reliability of the survey data.The online questionnaire used in the 
study follows the procedure of “Translation-back translation”, through the steps of English-
Chinese translation, discussion and diagnosis, and expert interview, so as to ensure the 
rationality and validity of the scale design, then the questionnaire which is easy to understand 
and accord with the reliability and validity index is formed. The Likert-5 scale was used for all 
scales, and 1-5 indicated from “Strongly disagree” to “Strongly agree”. 

 

Table 1. Demographic analysis 

 
Source of information Other platform targets Weibo followers 
number percentage number percentage number percentage 

Relatives and friends 122 28.24% 156 36.11% 167 38.66% 
The official media 135 31.25% 81 18.75% 57 13.19% 

Celebrity star 82 18.98% 56 12.96% 112 25.93% 
Teaching staff 38 8.80% 92 21.30% 69 15.97% 

bloggers 55 12.73% 38 8.80% 27 6.25% 

 

4. Data analysis 

It is known from the conclusion of the questionnaire that there is a phenomenon of opinion 
leader among college students, and it will have more and deeper influence, whose influence can 
not be ignored. Therefore, we must carry on each kind of education and the correct guidance to 
these university students. Through the education and guidance of the college students, who are 
the opinion leaders of the college students, these college students can set up correct concepts, 
have a strong sense of responsibility, and can correctly and positively influence the college 
students around them, it can even create a virtuous circle and improve the campus environment. 

According to the survey results, we know the composition of college students’opinion leaders. 
Among them, the people we know through the network, for example, netizens, stars, life 
numbers, etc., they are also an important part of opinion leaders. Moreover, 84.13% of college 
students’ information comes from the internet, while only 15.87% of college students’ 
information comes from offline. It can be clearly seen that the impact of the network on college 
students can not be underestimated, should arouse the attention of all sectors of society, the 
task of purifying the network environment is imminent. To purify the network environment 
can play a very important role. First, we can filter the information from its source, increase the 
authenticity of the information, and reduce the threat, the first step could be to screen out 
potential college student community opinion leaders, remove “Opinion leaders”who are 
demonstrably malicious, and increase the credibility of opinion leaders; finally, to a certain 
extent increased the enthusiasm of the impact, to ensure that the impact is positive. 

If we give correct guidance to these leaders, they will have a healthy mentality and correct ideas, 
and then they will give guidance to the college students, and the role of guidance is positive, and 
then college students interact with each other, can form a virtuous circle, passing down the 
positive energy, positive ideas. We can encourage and even reward the correct behavior of 
college students’opinion leaders, criticize and punish the wrong behavior, publicize their 
excellent spiritual quality, and arouse the attention and study of college students. 
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Often the people around us have the most direct and profound influence on us, so we need to 
cultivate opinion leaders among college students. We seek out people who are knowledgeable, 
competent, and mentally healthy, and we target them to increase their impact, facilitate their 
role as opinion leaders, and open up “Green”channels, strengthen their power to the cultural 
construction of college students. 

On the whole, college students are rich in knowledge from different sources Only the college 
students with rich knowledge and literary attainments can become the opinion leaders of 
college students. We can find the answer by looking at a number of questions in the 
questionnaire. Because only those who are well-versed can express their unique views on the 
problems, can attract and arouse the audience, and only those who are knowledgeable can 
answer the questions raised by college students according to their knowledge, only the well-
informed person can enlighten and explain the confusion of college students with his own 
experience and knowledge. Therefore, the rich knowledge reserves, can solve the question and 
answer the person, will influence the university student, then becomes the university student 
community opinion leader. 

When you hear the same information, you are more likely to trust your friends, family and 
teachers. However, from the point of view of boys and girls, it is different. Of all the boys, the 
most trusted friends and relatives, nearly half, 44.2 percent, followed by the same number of 
seniors and teachers, one in four, 25.0% and 28.8% , respectively, while only one person, 1.9% 
of the boys will choose to trust online friends. Among female students, teachers were the most 
trusted, with more than half of them, accounting for 54.7 percent, followed by friends and 
relatives, with 37.3 percent of male students, only 6.7 percent of the female students chose to 
trust their elder sister, and even fewer, only 1.3 percent Trust people online. 

 

Table 2. Getting the same information will believe who is cross-tabulated with gender 
   male female 

trust Relatives and friends count 123 228 
  The percentage of people who are more trusted 45.1% 54.9& 
  Percentage of sex 44.2% 37.3% 
 The official media count 313 159 
  The percentage of people who are more trusted 72.2% 27.8% 
  Percentage of sex 25.0% 6.7% 
 Celebrity star count 115 341 
  The percentage of people who are more trusted 26.8% 73.2% 
  Percentage of sex 28.8% 54.7% 
 Teaching staff count 257 213 
  The percentage of people who are more trusted 46.4% 53.4% 
  Percentage of sex 77.4% 22.6% 
 bloggers count 387 112 
  The percentage of people who are more trusted 67.9% 23.1% 
  Percentage of sex 87.5% 13.5 

 

The results of characteristic analysis are as follows: 

4.1. High activity people 

Whether in the display life or in the virtual network world, the silent person can never become 
the opinion leader of the university student group. According to the questionnaire, it shows the 
A and B options in otions . 
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4.2. Activity 

High-activity people will often communicate with others, frequent interaction, only in this way 
will help college students; high-activity people will often express their views, unique views, 
only in this way will affect college students; High-activity people will timely transmission of 
information, update news, only in this way to attract the attention of college students, increase 
attention. For example, in Weibo, the people who publish effective news from time to time and 
high quality articles not only have a large number of followers, but also spread their influence 
widely and have a great influence. 

4.3. Social responsibility 

High-activity people have a high sense of social responsibility Those who are selfish, depraved 
and lack of responsibility can not get the support and support of college students, and can not 
have the ability of“Leader. A person with a high sense of social responsibility is worthy of the 
support and respect of college students, and it is easy to attract the attention of college students. 
Positive people are more likely to influence others and spread their ideas more easily. 

4.4. Seniority and influence 

43.65% of the people concerned about the reasons for seeking help or to select the senior, more 
influential, these people have a solid foundation, the development rate is faster than the average 
person.Outstanding AbilityThe university student group opinion leader can be called the leader, 
must have the outstanding ability person. They not only have good language skills, but also 
excellent communication skills, the same comprehensive ability is not inferior to others. Only 
with good communication skills can you express your views on the issue accurately in words 
or in writing, and even form excellent sentences. Excellent communication skills ensure smooth 
communication with college students, help them solve puzzles and difficulties; a combination 
of skills that ensures they stand out and get noticed.Sex characteristics People who care about 
and believe different things are different for different genders. There is a close relationship 
between the opinion leader of college students and their gender.  

5. Conclusion 

With the development of The Times, more and more college students safety problems, the 
number of victims increased year by year. The number of college students is on the rise year by 
year, and college students are the future of the motherland, shoulder the responsibility of the 
prosperity of the motherland, is an important strength of the country. However, the current 
society is increasingly complex and dangerous, but the college students are seriously lack of 
both life experience and social experience, vigilance is not high, easy to be hurt. Through the 
questionnaire survey, we can know that there are also opinion leaders among college students. 
This paper analyzes the composition and characteristics of college student opinion leaders, and 
puts forward how to train, regulate and guide college student opinion leaders. All sectors of 
society should pay more attention to the opinion leaders of college students, take timely and 
multi-dimensional measures to regulate and guide the opinion leaders of college students, so 
as to achieve the purpose of correctly guiding college students. 
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