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Abstract 

This work is about the following article is "specific consumer's love for products", and 
the main content is "female consumer's love for cosmetic contact lenses market". In 
order to solve the demand of female consumers for the beauty pupil market, this paper 
investigates whether the beauty pupil market for female consumers is attractive. In this 
paper, descriptive research is used to measure the brand, quality and price of cosmetic 
contact lenses. In the way of concept sampling, simple random sampling and stratified 
sampling are used for data statistical analysis. Through questionnaire survey and 
random interviews to collect specific data. In the data analysis method, the comparative 
analysis method is used to analyze the data, and the behavior law of the female consumer 
group's demand for the cosmetic contact lenses market is obtained, which is used to 
analyze the cosmetic contact lenses market data research. 
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1. Introduction 

In order to solve the female consumers' desire for cosmetic contact lenses market, the specific 
projects mainly start from the age of female consumers, the degree of accepting new things, the 
understanding of brand culture and the pursuit of brand awareness. To solve the impact of 
today's  market, such as boshlon, Haichang and other traditional brands, on the impact of 
Korean and Japanese brands, make appropriate adjustments to the future market, and whether 
to meet the tastes of major groups. 

1.1. Report content 

The report mainly investigates whether the beauty market for female consumers is attractive, 
where the attractiveness for customers lies, and how to develop the market. Through data 
collection and analysis, it can solve the stagnation caused by the traditional beauty market and 
improve the preference of specific consumer groups for products 

2. Research Design 

This paper mainly uses descriptive research. Descriptive research is a common research 
method in market research. It refers to the research on the different factors and different 
aspects of the current situation faced by the research objects. Through the collection and 
recording of data, it focuses on the static description of objective facts, through the analysis of 
the market and the consumers The final results can be obtained by quantitative study of body. 

2.1. Analysis using descriptive research 

1. Female consumers tend to pursue beauty on the high side. They like to change the eye color 
by wearing beautiful pupils to increase charm and give each other different images. In recent 
years, through the market trend and data analysis, cosmetic contact lenses is more and more 
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popular with young girls. Most of the female consumers who accept this products are 16-40 
years old, and the market vacancy for female consumers over 40 years old is relatively limited. 

2. Through the comparison and analysis of the data, the rate of female consumers' purchasing 
beauty pupil at the age of 16-29 is about 67.31%, while the frequency of purchasing beauty 
pupil at the age of 30-35[1] and the number of purchasing beauty pupil are greatly reduced, the 
rate is only about 29.28%. Many women over 35 basically and rarely buy beautiful pupil, but 
choose to wear glasses or give up beautiful pupil as the representative of age. The proportion 
of women who buy beautiful pupil in 35-40 years old is only about 6.31%, and for women over 
40 years old, the proportion is only 0.83%. 

3. For the current cosmetic contact lenses market in China, only Boshilun and Haichang have 
made the first step to touch industry and create domestic brands. As we all know, Bausch & 
Lomb started with glasses, and then gradually dabbled in sunglasses, cosmetic contact sand 
other areas. With wide user awareness and profound brand culture, it strives for perfection in 
cosmetic contact lenses industry. Based on the principle of comfort first. Even the majority of 
young female consumers will have a preference for the American pupil in South Korea, mainly 
due to the star effect of the American pupil in South Korea, the plastic color of the American 
pupil and the range of selection, and the use of materials to update quickly, which is what the 
domestic American pupil needs to learn. 

4. Before the analysis of different marketing variables of cosmetic contact lenses, the purchase 
of the product by female consumers may come from the purchase of clothes and the demand 
for specific makeup. For example, when 16-29-year-old women buy beautiful pupils, they may 
only buy clothes with full personality, such as European and American style. Therefore, in the 
process of pursuing beauty, female consumers will use the analysis of different variables to 
describe the needs of female groups for beauty related industries. 

2.2. Assumptions about descriptive research 

Descriptive research needs to analyze the research content. It relies on one or more specific 
hypotheses, which guide the research in a certain direction at the same time. Descriptive 
research requires clear answers to who, what, when, why and how in the survey. In the analysis 
of the specific liking degree of female consumers for the beauty pupil, the main audience group 
is young women, and the young female patrons are defined by group or individual? 

After analysis, female consumers often use the method of single purchase or individual 
purchase when purchasing the beauty pupil. For the age characteristics of female consumers, 
the peak of female consumers' age is about 16-25 years old, because according to statistics, the 
peak of female consumers' pursuit of beauty is about 20 years old, and they are more in pursuit 
of the requirements of beautiful pupil style. In the process of investigation, it is necessary to 
consumers' understanding of brand[2] culture and their pursuit of brand awareness. Because 
most of the female consumers need to pay attention to the protection of eyeballs and the high 
standard of health requirements due to the particularity of the products, brand awareness and 
brand age are more important for consumers to buy cosmetic contact lenses. Is the 
measurement time confirmed at the time of purchase or after purchase? We should make a 
follow-up visit to the problems after purchase, and take comfort and beauty as the main 
measurement objects to analyze why the female consumers prefer the domestic Bausch & Lomb 
enterprises. Some of the answers to these questions have been implied in the hypothesis or the 
hypothesis that guides the descriptive research itself is some of the answers. 

3. Measurement Scales 

Measurement means assigning numbers or other symbols to characteristics of objects 
according to certain pre-specified rules. Scaling involves creating a continuum upon which 
measured objects are located. In the measurement process, we need six steps. 
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3.1. The Measurement Process 

Through the analysis of measurement process, the content of measurement needs to be 
determined first. For the degree[3] of preference of female consumers for beauty pupil market, 
researchers can measure the price, quality and style updating speed of beauty pupil market. 

3.2. Determine how it is to be measured 

Mobile phone shopping mall and customer service are collected through the after sale 
investigation of female consumers, and the registration of VIP members. The online shopping 
mall web page browse and click through rate can be used to analyze the big data and get the 
price positioning of female consumers to cosmetic contact lenses and the acceptance of pricing. 
Through the sales volume selected from the web page and the browse champion, we can 
determine the future development of beauty pupil market style update and more strict quality 
control. 

3.3. Apply a rule of measurement 

1. Assigning numbers or symbols to characteristics, just like the Monitor performance and 
Measure intangible aspects for the motivation; attitude; personality 

2. In this market research on the preference of female consumers for beauty pupil, we measured 
the humanistic attributes of female consumers, such as fixed gender, age, occupation and many 
other needs. 

3. The measurement of the subjective attributes of consumers is mainly divided into the sense 
of Boshlan beauty pupil, the loyalty to the brand, the evaluation of Boshlan glasses enterprises, 
the sensitivity to price setting, the attention to advertising and the purchase intention. 

4.Assigning numbers or symbols to characteristics, just like the Monitor performance and 
Measure intangible aspects for the motivation, attitude, personality 

3.4. People need determine if the measure consists of a number of measure 

This time, we need to take various measures to measure the liking degree of female consumers 
to cosmetic contact lenses market, mainly including the measurement of human attributes and 
subjective attributes. In the measurement, we not only analyze the gender, age and occupation, 
but also analyze some qualities of female consumers to the enterprise and their loyalty to the 
brand. 

3.5. Determine the type of scale to be used to measure it 

People should select the correct scale. In this part, we need know the male customers' level of 
information desired and this program's context, time and cost of the project. Last one is scales 
used previously. 

In the measurement of female consumers' love for beauty pupil market, the surveyors need to 
know the age and occupation of female consumers, the degree of interest in beauty pupil style, 
and the big data collection of the best-selling level of Chinese and American Pupils in the 
website mall through data analysis. Secondly, we should pay attention to the follow-up 
investigation and tracking of female consumers, and make clear how long female consumers 
will buy beautiful pupil and where they often buy beautiful pupil. Finally, follow up the cost. 
This research refers to the online survey of the brand of cosmetic contact lenses in South Korea 
and proves that this measurement method is effective to a certain extent, and can be established 
in most cases. 

The primary measurement scales 's type is nominal, ordinal, interval and ratio. In the counting 
part, people can use frequency mode to analyze the example whether buy or did not buy. And 
an ordinal is about education, age, and income. It is about counting rank ordering and can get 
the frequency, mode, median and range. In the interval part, people can use the mean and the 
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median to declare female customers account the colored contact lenses market. And know what 
is their ages and income can take what price colored contact lenses they need. People also can 
get the most attitude scales about the arithmetic[4] operations that preserve order and relative 
magnitude. In the ratio part, people can get amount purchased and purchase probability and 
know the number of stores visited. 

3.6. Step is evaluate the measure. 

This part the researcher can use the reliability and validity to analyze it. The comparative scales 
is involve the direct comparison of stimulus objects. The comparative scale data must be 
interpreted in relative terms and have only ordinal or rank order properties. Researchers could 
use the constant sum like allocate units to a criteria. Sometimes, they divide 100 points between 
the following four attributes for IGA. It is about value for money and customers service. 

4. Sampling Design 

From the research about the marketing, the sampling design is about two parts. The first is non 
probability sampling. It divides into convenience sampling, judgmental sampling, quota 
sampling, and snowball sampling. Another sampling is named probability sampling. First is 
simple random sampling, another is systematic sampling, the third one is stratified sampling, 
the last one is cluster. In this step, the researchers need to define target population, determine 
the sampling frame, and select a sampling technique and determine the sample size. The last 
one is execute the sampling process. 

4.1. Target population 

In this survey report on the liking degree of female consumers to the beauty pupil market, the 
main target population is defined as female, and the age value is almost set between 16-40 years 
old. The main study is the purchasing degree and liking degree of ordinary female consumers 
aged 16-29 years old to the beauty pupil market. The sampling unit is set in big data on the 
Internet, statistics on the number of cosmetic contact lenses purchases, the number of times to 
browse cosmetic contact lenses styles on the Internet, SMS access after customers purchase the 
perfect pupil and sorting out after-sales information. It also includes a follow-up visit to the 
researchers. 

4.2. Sampling frame 

In sampling frame, the computer program for randomly and efficiency generating telephone 
numbers, and excluding nonworking and non household numbers. In this survey, the 
researchers follow up the 16-29-year-old young female consumers, including the best-selling 
beautiful pupil patterns obtained by analyzing the results through some short video platforms 
after they buy beautiful pupil, and determine the advancement of the future development trend 
of beautiful pupil through the development of online shopping mall and the use of big data. At 
the same time, the researchers also use the information about the purchase of beautiful pupil 
by consumers After sales information processing, short message access and wechat 
questionnaire survey of buying perfect pupil products determine the sampling frame 

4.3. Sampling technique 

In this report, the sampling method mainly adopts simple random sampling, through which 
only one sample is selected from the user feedback experience and questionnaire investigation 
for each female beauty pupil consumer, the probability of each individual being drawn is the 
same. In the statistics of known beauty pupil female consumers, and ensure that the non-zero 
probability and each female consumer are excluded All of them have the possibility of being 
drawn, 



Volume 2 Issue 4, 2021 

DOI: 10.6981/FEM.202104_2(4).0005 

36 

Frontiers in Economics and Management 

ISSN: 2692-7608 

which can determine the satisfaction of female consumers to beauty pupil and whether they 
will continue to buy Beauty pupil in the future. 

4.4. Sampling size 

Is approximately 10000 female consumers. 

4.5. Execution 

Use a computer program to randomly generate a list of household telephone numbers. And 
select the female customers head of household using the website and date about buying the 
cosmetic contact lenses method. Conduct the interviews using a computer-assisted telephone 
interviewing system. Another method is about the website collection, and researchers can 
acquire the useful data about the research idea. 

5. Data Collection Technique 

First of all, when collecting second-hand data, it is necessary to conduct qualitative research. At 
the same time, investigators need to use first-hand quantitative data research. The research 
methods of first-hand quantitative data can be basically divided into three categories: inquiry 
survey, observation survey and experimental survey. In this survey of female consumers' love 
for the beauty pupil market, questionnaire survey and random interview survey are mainly 
used. 

5.1. Questionnaire survey 

In the questionnaire survey method, four questions are mainly used to clarify the love of female 
consumers for the beauty pupil market, the control of the quality of beauty pupil, the demand 
for the comfort of beauty pupil, the awareness of beauty pupil brand and brand culture, the 
requirements for the beauty degree of beauty pupil, the time when beauty pupil can be used, 
whether the location and other categories of beauty pupil will be fixed. The four questions are 
as follows: 

1. How long will female consumers purchase beauty pupil? 

2. Where do female consumers often buy cosmetic contact lenses? 

3. What do you care more about when buying cosmetic contact lenses? 

4. How long do you need to wear beautiful pupils for activities every day? 

Through the research of the above four questions, we can get the opinions of female consumers 
on the future trend of the market and what the cosmetic contact lenses market needs to focus 
on in the future, as well as the reasons why female consumers prefer a brand such as Boshlan 
in market. 

5.2. Random interview survey method. 

Mainly through the SMS access, mail access, web page big data access and after-sales tracking 
access four ways to study the female consumers. 

5.3. Advantages and disadvantages of data collection methods 

Disadvantages: in the era of big data, few people use mail or reply to SMS to express their views. 
This data analysis method is mostly aimed at the older female consumers, and has limitations. 

Advantages: by designing a website to analyze the big data of female consumers' click on 
cosmetic contact lenses sales volume and purchase, researchers can understand[5] that 
consumers are more concerned about comfort or price scale including beautiful choices. With 
the support of big data and network analysis, the whole data collection can save time and effort 
and improve efficiency. After sales tracking can better understand the requirements of female 
consumers for market, and at the same time can better establish the brand image. 
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6. Data Analysis Strategy 

This report mainly uses comparative analysis method. Comparative analysis refers to the 
comparative analysis of two or more data to analyze the differences, while the comparison[6] 
is divided into horizontal comparison and vertical comparison. 

6.1. Group analysis 

The following analysis mainly divides female consumers into different parts and types for 
research. 

 

Table 1. Divides female consumers into different parts and types for research. 
statistical indicators Age, occupation 

Payment status Trial, long-term purchase 
Purchase history Frequent purchase, occasional purchase, small chance purchase 
Browse location Selection of online shopping mall 
Frequency of use Number of times 

After sales problems Quality, comfort, suggestions 
Focus Brand, comfort, beauty 

 

6.2. Comparative analysis 

In this report, the researchers compared the age, education and occupation of female 
consumers. Through the analysis, it can be seen that female consumers prefer to buy beautiful 
pupils at the age of 19-29, because most of them are younger, and beautiful pupils are 
consumables, need to be used in more occasions, and have a higher degree of pursuit of beauty, 
so they prefer to buy beautiful pupils compared with the age of 29-40. In terms of education 
level, some female consumers[7] who have been exposed to medicine will reduce the frequency 
of purchasing beauty pupil. Because the beauty pupil directly covers the eyeball, the technology 
requirements for beauty pupil are large, and the color ratio is more, so the frequency of female 
consumers with medical education to buy Beauty pupil is lower than that of ordinary 
consumers. The occupation causes these female consumers to pursue beauty more, so it will 
cause big data deviation. 

6.3. Reasons for data collection 

Collecting the above data, we can get the data about why female consumers prefer the Boshlan 
brand among the domestic cosmetic contact lenses, and what we need to do to improve the 
brand and technology of cosmetic contact lenses in the future and control the brand's future 
image. 

7. Conclusion 

This report mainly focuses on the preference degree of female consumers for beauty pupil. 
Through descriptive research on female consumers and the addition of measurement scale, it 
can be clearly concluded why female consumers prefer the big brands of Boshlan and Haichang 
in the domestic beauty pupil market, as well as in Japan and South Korea[8] at present Under 
the development of market, what needs to be updated in market in mainland China. Through 
the investigation and analysis, we can know that the number of times that female consumers 
buy it and the brand requirements of products are related to occupation, education and salary. 
Young women buy more beautiful pupils at the age of 16-29 than other age groups, and female 
consumers with medical education and higher education have higher requirements on the 
quality of beautiful pupils than style design. In terms of occupation, some female consumers 
engaged in artistic work have higher purchase rate and style design for beauty pupil. 



Volume 2 Issue 4, 2021 

DOI: 10.6981/FEM.202104_2(4).0005 

38 

Frontiers in Economics and Management 

ISSN: 2692-7608 

References 

[1] Tao,C., Jun,Z.(2004). Research on marketing channel conflict and management strategy of Chinese 
enterprises. Business economy and management (06), 5:SUN:SYJG.0.2004-06-000. 

[2] Hui, L.Y., Cong,L.Y. (2006). Online marketing for female consumers. Business age (20), 22-23: 
SUN:SYJJ.0.2006-20-010. 

[3] Jian,C.Z. (2009). Study on the application of skewness and kurtosis of descriptive statistics. 
JOURNAL OF BEIJING SPORT UNIVERSITY (03), 80-81: SUN:BJTD.0.2009-03-020. 

[4] Chen, J.M. (2000). The role of data extraction technology in marketing. Business Research (03), 102-
103: SUN:BUSI.0.2000-03-047. 

[5] Zhen,Y.B. (2011). Enterprise marketing strategy innovation. Enterprise economy (05), 78-
80,SUN:QUIT.0.2011-05-019. 

[6] Qun,F.G. (2004). The position of brand positioning in marketing strategy. China's circulation 
economy (04), 51-55 : SUN:ZGLT.0.2004-04-013. 

[7] Ren,Y.H. (2002). A method of customer satisfaction survey: peer comparative analysis. Business 
Research (16), 85-89: SUN:BUSI.0.2002-16-036. 

[8] Flora Zhao.(2017).An active opportunity for the Chinese active wear market. China Textile(06),47-
48. SUN:YGFT.0.2017-06-023. 


