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Abstract 

Through the investigation of the development status of Fuzhou’s intangible cultural 
heritage, in-depth discussions are carried out around the organic combination of live 
webcast and Fuzhou intangible cultural heritage, aiming to use webcast media to 
innovate the way of inheriting Fuzhou intangible cultural heritage, thereby forming a 
demonstration effect and promoting national intangible cultural heritage Inheritance 
and development of cultural heritage. 
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1. Introduction 

With the acceleration of the modernization process and the impact of foreign cultures, the 
original production and lifestyle, social relations and local culture that spawned the intangible 
cultural Heritage (ICH) are gradually disappearing[1]. In addition, due to the lack of social 
cognition and weak protection measures, the ICH is facing the risk of loss, so the study of ICH 
protection is imminent. In the following section, this paper firstly draw on the dilemma of 
Fuzhou ICH and analyse the advantage of webcast, and base on this, we put forword some 
suggestions about how to promote ICH.  

2. Dilemma of Fuzhou Intangible Cultural Heritage 

Intangible cultural heritage (ICH) refers to practices, performances, forms of expression, 
knowledge systems and skills, and related tools, objects, crafts and cultural places that are 
regarded as cultural heritage by groups, and sometimes individuals. ICH makes an important 
role in human society, including establishing member relationships, connecting the feelings of 
them, and ensuring their sense of cultural belonging and identity.  

Fuzhou is the capital of Fujian Provincce, which has spawned more than 200 items of intangible 
cultural heritage in a long time, such as Yue Opera, Min Opera, Lacquerware, Cork Paintings, etc. 
Among them, Oil Paper Umbrella, Horn Comb, Tireless Lacquerware are called “Three Treasure 
of Fuzhou”. These ICH mainly depends on verbal and behavioral communication, facing the 
danger of extinction with the social reform and the value changes, which is easy to cause a 
narrow audience and faulty.  

Firstly, the awareness of young generation is very low. We conduct a survey for young 
generation living in Fuzhou. The results prove that there are 84.2 percents of them are 
unfamiliar with ICH of Fuzhou. and the rest of them knows a little about it. The young 
generation is the major force in protecting and promoting intangible cultural heritage, however, 
their weak consciousness defiinitely affect cultural heritage. 

Secondly, inheritors are scarce. According to the related datas from official website, there are 
only 67 inheritors of Fuzhou ICH, even worse, they are getting old, for example, the inheritors 
of Min opera is over 70 years old. As mentioned above, the young generation don’t comprehend 
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these precious culture very well, let alone inherit these. They prefer to something new, like 
webcast, games, social application, etc. 

Last but not the least, the government lacks top design, and fail to integrate Fuzhou’s intangible 
cultural heritage into the local city construction, which cause low awareness in public. On the 
one side, ralated agencies lacks of investment to ICH, on the other side, there is no professionors 
to guide public how to protect these precious cultrue. In addition, the govrnment do not learn 
some effective promotion experience from other area.  

3. The Advantage of Webcast in promoting ICH 

Until March 2020, Chinese webcast users reach 560 million, increasing 163 million compared 
with the end of 2018, which accounts for 62% of the netizens. As an significant way of 
information dissemination and mass entertainment, live broadcast can deepen the public’s 
understanding and cognition of intangible cultural heritage[4]. Webcast has obvious advantage 
in disseminating ICH. 

First of all, the webcast is without limitations of time and space. The newwork host’s 
explanation and interaction of ICH could enhance the sense of audiences evergwhere. Secondly, 
the combination of live webcast and ICh will create a phenomenon of “de-regionalization”, 
which can effectively get rid of the problem of “closed circle”. Besides, webcast can form 
internet celebrity effects, which may attract more public’s attention to ICH. Vibrant mode of 
promotion make the ICH be activated, and change people’s perception of the stereotyped "old 
and traditional".  

If the timeliness and immersive experience of the webcast can be effectively used to integrate, 
disseminate and promote the intangible cultural heritage, it will definitely promote the 
inheritance and development of Fuzhou’s ICH. At the same time, it can also form a 
demonstration effect and effectively promote the protection of ICH of other areas. 

4. Promotion Strategy of Fuzhou Intangible Cultural Heritage 

Xu Weiyi (2016) hold the view that most local cultures have strong locality and daily nature. 
When processed into video works, they lose fresh essence and the sense of reality[3]. Based on 
the background of “webcasting” and centering on the characteristics of audiences in the new 
media era, we are going to propose some suggestions to innovate inheritance and promotion of 
ICH, hoping to improve the promotion of national protection model. 

4.1. Cooperate with Webcast Platforms 

Speaking of official institution, they should establish a long-term cooperative mechanism with 
webcasting platforms. In May 2017, Guangming.cn and Douyu Live jointly launched the 
“To·Intangible Heritage·Ingenuity” live broadcast series. In the same year, Momo Live held 
special live broadcast of intangible culture. Fuzhou could imatate these successful cases, 
forming a strategic partnership with Tik Tok. Tik Tok has more than 500 millions users as of 
March 2020, and its monthly usage time per capita is 1709 minutes. As the most popular 
webcasting platform, if Fuzhou Intangible Cultural Heritage Protection Center could cooperate 
with Tik Tok, and carry out some regular webcasting activities, there must be effective. As we 
all know, Cultural ana Natural Heritage Day is the second Saturday in june every year. Every 
this day, Tik Tok could develop some special effects related with ICH of Fuzhou to catch users’ 
eyes. 

4.2. Make Full Use of the Internet Celebrity 

The webcast platforms have bred plenty of internet celebrities, like Li Jiaqi, Weiya and so on, 
whose fans even reach millions. For example, webcasters could tell the craftsmanship and 
stories of oiled paper umbrella in their studio while selling these. Because the audienece of 
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these studios is the young generation, this way can solve the fault problem, making these young 
man be interested with intangible cultural heritage. Besides, related institutions of Fuzhou 
should cultivate some internet celebrities that are familliar with local ICH.  

4.3. Expand Webcasting format 

The webcasting of ICH should learn from the experiences of other shows, like “National 
Treasure”, which invites influential public figures to tell the stories behind the cultural relics as 
“Guardians of National Treasures”, and make cultural relics “live” through the presentation of 
television language. As a reference, webcast platforms cooperated with Fuzhou ICH institution 
can invites local celebrity as flying guest to participate in webcasting. They can introduce 
Fuzhou’s abundant ICH by telling or acting, in order to attract the audiences. In addition, they 
can initiate Q&A and lottery sessions, integrating online and offline to conduct “experiential 
communication”, enhancing audiences’ participation. 

Through webcasting, the intangible cultural heritage will be greatly developed. In addition, the 
development of the intangible cultural heritage industry will strongly drive tourism projects 
and provide a powerful starting point for the rise of the tourism industry in Fujian. Using 
intangible cultural elements to organize cultural activities, highlighting cultural characteristics, 
and using online media for webcasting will become Fujian's shiny business card.  

On the other hand, with the promotion of Fuzhou’s intangible cultural heritage, new 
competition advantages will be formed. These ICH is an important cornerstone for the 
development of cultural industries under historical conditions. The energy gathered in the 
promotion process forms a diffusion effect and a polarization effect, so as to attract more talents, 
resources, and technologies to Fuzhou, and promote the prosperity of the local and surrounding 
economies. 

5. Conclusion 

In the context of rapid social changes, the protection, promotion and inheritance of ICH could 
no longer depend on traditional methods. Webcast, which integrates the advantages of a wide 
audience and immersive perception, has incomparable advantages in promoting ICH. This 
research intends to put forward a series of effective measures from the perspective of webcast, 
which could effectively promote the inheritance and development of Fuzhou i ICH. 
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