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Abstract 

With the increasing demand for parent-child tourism market, it is of great significance 
to pay attention to the emotional experience of both parties in this market for improving 
tourism quality. This paper takes parents and children in parent-child tourism as 
research objects, aiming at understanding their emotional experiences before, during 
and after tourism and the driving forces behind them, so as to deepen their 
understanding of this market. The results show that the emotional change of parent-
child tourism presents an inverted "U" curve with the development of tourism time, and 
the factors that influence the emotional experience of parent-child tourism mainly come 
from the "child" of tourism subject. In view of this, this paper is helpful for the industry 
to deepen the understanding of the changes of parent-child tourism emotional 
experience, and for stakeholders to understand the emotional fluctuations of parents 
and children. Therefore, accurate marketing can be realized, and the travel experience 
of parent-child travel can be improved. 
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1. Introduction 

With the increasing awareness of parents' education after 1980s and the opening of the second 
child policy, child-centered parent-child tourism has become one of the focuses in the outbreak 
of mass leisure vacation, especially since the variety show "Where are we going, Dad?" was 
launched in 2013, which has set off a climax of parent-child tourism nationwide. The huge 
market demand promotes the rapid development of parent-child tourism market. However, the 
current academic research on parent-child tourism is rare, and the existing literature focuses 
more on exploring the characteristics of parent-child tourism market and the development of 
related products from the perspective of adults, often ignoring children's own experience. 
Children are not passive objects to be constructed, but active social actors and participants to 
construct their own reality (Xiaohong Feng &Mimi Li, 2016). Therefore, the introduction of 
children's perspective is of great significance to further enrich the study of parent-child tourism. 
On the other hand, Aho (2001) pointed out that emotion is the core element of tourism 
experience. It will directly affect tourists' destination decision-making (Goossens, 2000) and 
the basis of post-consumer behavior (Gnoth, 1997). Therefore, paying attention to the 
emotional experience of both parents and children's tourism subjects is helpful to put forward 
more targeted suggestions and countermeasures to enhance the parent-child tourism 
experience, thus improving the tourism quality and enhancing the happiness between parents 
and children. 
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2. Literature review 

2.1. Parent-child travel 

On the definition of parent-child tourism, domestic scholars(Chengjun He, Wei Li, 2013; Yan 
Liu, 2013)Mainly from two angles of personnel composition and tourism purpose, it 
distinguishes parent-child tourism from other tourism forms. They agree that parent-child 
tourism is an independent form of tourism from family tourism and children's tourism, with 
parents and minor children as the main body. The main purpose of tourism is to enhance 
parent-child feelings, broaden their horizons and relax their bodies and minds. This paper 
intends to adopt Yan Liu's (2013) definition: Parent-child tourism refers to a kind of tourism 
activity with children as the main body, parents as the leading factor and family as the unit, 
aiming at improving the emotional relationship, social accomplishment, knowledge education 
and ability quality between "parents" and "children", which belongs to the category of family 
tourism and has the attributes of children's tourism. 

At present, domestic research on parent-child tourism mainly focuses on the characteristics of 
consumer behavior and product development. Taking Guangzhou as an example, this paper 
investigates the situation of parent-child tourism market in two places (Weiping Qiu, 2015); 
Then focus on preschool children, take Xi 'an and Zhengzhou as examples, investigate the 
current situation of this market, and give corresponding product development suggestions 
(Hongli Ma, 2013; Kun Su, 2017). Based on the investigation report of Qunar.com and 
Tongcheng Tourism, this paper analyzes the characteristics of parent-child tourism (Shunan 
Song & Minghui Feng, 2015). From the perspective of time, domestic research on parent-child 
tourism is still in its infancy. From the perspective of research methods, it mainly focuses on 
qualitative description of market survey and lacks relevant empirical research. From the 
perspective of research depth, most descriptions that remain on the surface of the problem, 
Lack of in-depth analysis and theoretical support. 

Abroad, parent-child tourism mainly focuses on tourism decision-making. The paper studies 
the influence of children in group travel, and draws the conclusion that children influence the 
final decision through their physiological needs and negotiation ability (Thornton, Shaw, & 
Williams, 1997). Through a series of interviews and questionnaires, it is believed that children 
can play a key role in vacation decision-making in various direct or indirect ways (Gram, 2007). 
This paper discusses how families, including children, make decisions when participating in 
group tours. Research shows that most families reach agreement mainly through joint decision-
making, and mothers play a leading role in information collection (Wang, Hsieh, Yeh, & Tsai, 
2004). 

To sum up, the current academic circles pay more attention to the external behavior of both 
parents and children, and pay less attention to their internal psychological changes in the 
process of tourism, which often have an important impact on tourism quality and satisfaction. 
Therefore, it is of great significance to study the psychological feelings of parents and children. 

2.2. Emotional experience 

Tourism emotional experience is a process of tourists' cognition and reaction to emotion (Zou 
Bentao, 2010). It is believed that the study of tourism emotion is the basis of understanding and 
improving the quality of tourism experience, and it is also an in-depth analysis of the study of 
tourism experience (Xiaoting Huang, 2015). It distinguishes the emotional response modes of 
tourists to destinations, including happiness, calmness, negativity, complexity, passion, etc., and 
discusses the relationship between emotions, satisfaction and recommendation willingness 
(Hosany & Prayag, 2013). Studies have confirmed that tourists' emotions will fluctuate with the 
travel process and show an inverted U curve, and tourists' emotions will be influenced by their 
own personality characteristics (Lin, Kerstetter, Nawijn, & Mitas, 2014). Through an empirical 
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study of 400 tourists, it is concluded that tourists with pleasant experiences are highly satisfied 
with the overall tourism products, behave more positively, show higher loyalty and are willing 
to pay higher prices for the products (Bigné & Andreu, 2004). 

To sum up, tourists will have different emotions due to the stimulation of external environment 
and their own reasons, and these emotions will change with the changes of time and space, 
which will have an impact on tourism satisfaction and follow-up behavior. Therefore, it is 
necessary and meaningful to study the emotional experience of both parents and children in 
the process of traveling. 

3. The research purpose 

The main purpose of this study is to explore the emotional experience of both sides in preschool 
children's parent-child travel. The specific process is to understand the emotional experience 
of both parents and children before, during and after travel, and to identify the driving forces 
behind their emotional experience. Make it clear that before traveling, What are the emotional 
experiences during and after tourism? Why do these emotions arise? And what is the specific 
significance of these emotions to parent-child tourism products. 

4. Research methods 

The purpose of this study is to analyze the emotional experience process of preschool children 
(aged 4-6) and their feelings of interaction with their destinations during their parent-child 
tour (Yan Liu , Zhang Xinran & Cheng Qing, 2015). The research focuses on the emotional 
experience of parent-child tourism, which is intended to "explore the driving force behind the 
emotional experience of both parents and children", that is, why parents and children have 
these emotions. Based on the nature of research questions and the characteristics of research 
data, this study adopts the method of "qualitative research". According to the results of 
literature review, this study designed an interview outline. The types of interview questions 
are semi-structural, and the design of questions is mainly open questions. After everything is 
ready, parents and children of preschool children's families are selected as interview objects. 
Before the interview, the researcher obtained the consent of the parents of the children, 
accompanied by the parents, interviewed the children, and achieved the greatest safety on the 
two key issues of informed consent and protection (Alderson P,1995), and then began to 
conduct in-depth interviews. 

4.1. Information input of pre-interview 

In order to ensure that the interview outline has a certain degree of professionalism, before the 
interview begins, the interview purpose and interview outline inform the children, so that they 
can understand the content of the interview, have room for thinking, avoid misunderstanding, 
and let the children have certain mental preparation, so as to avoid poor communication during 
the interview. 

At the same time, the prevention talk proves that the emotional experience of parent-child 
tourism should start from three stages, one is the preparation process before tourism, the other 
is the experience process during tourism, and the third is the feedback process after tourism. 
In the process of parent-child tourism, the interaction between parents and children has a 
strong implicit effect on the promotion of emotion between parents and children, which needs 
to be explored through careful design of interview questions. 

4.2. Selection of interviewees 

Based on the previous literature research and pre-interview information, it is clear that the 
interviewees of this study are parents and children of preschool children, and have the 
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experience of parent-child travel. However, in order to ensure the diversity of sample groups, 
the researchers found qualified interviewees in three regions, and tried their best to choose the 
matching combination of parents and children to interview. To prevent different parent-child 
collocation from having different effects on the experience results. 

4.3. Design of interview outline 

The interview outline is designed from three aspects: motivation before parent-child travel, 
experience during parent-child travel and feedback after parent-child travel. Take the form of 
in-depth interview, the interview content is semi-structured interview, which can be fine-tuned 
according to the interaction in the interview process. 

4.4. Organize interview data 

Generic analysis: after all interviews are completed, generic analysis will be carried out on the 
basis of interview texts: interview materials will extract some themes or emotional attributes 
from their situations by means of generic analysis, and highlight the relationship between these 
emotions by means of comparison, thus systematically organizing interview materials. 
Highlight the similarities and differences between materials to deeply analyze the emotional 
experience hidden in narrative. 

Open coding: at the same time, data analysis is carried out on the basis of interview texts, and 
the software used for data analysis is Nvivo 11. Coding technology is used to analyze qualitative 
data, that is, line by line open, axial and selective coding (Strauss & Corbin, 1990). Before coding, 
according to the results of sample interviews, combined with the words about emotional 
expression mentioned in relevant literature, the coding is named. In order to ensure the 
reliability of the explanation, three researchers analyzed the data and discussed the 
inconsistencies. Ensure the accuracy of coding words. 

5. Results of data collection and analysis 

 

Table 1. Respondent Information 

Number Family role age Parent occupation 
Tourist 
location 

Tourism type 

T01 Father/ daughter 39/6 
self-employed 

entrepreneur/businessman 
Koh Samui independent travel 

T02 Mother/ son 38/6 Enterprise staff Nha Trang tourist group 
T03 Mother/ son 37/5 Enterprise staff Europe tourist group 
T04 Mother/ daughter 34/5 Enterprise staff Hong Kong independent travel 
T05 Father/son 40/5 Enterprise staff Thailand independent travel 
T06 Father/ daughter 43/4 Enterprise staff Multi-location diversity 
T07 Mother/ son 36/5 Enterprise staff Multi-location diversity 

 

According to the specific information of interviewees (Table 1), the age of selected parents is 
30-40 years old, children are 4-6 years old, and most of the parents are employees of 
enterprises. The choice of travel place is mainly based on children's experience, and the 
combination of long-distance and short-distance travel. The proportion of long-distance travel 
mothers as decision makers is about 85%, while short-distance travel is random. The travel 
form has both team and free travel. However, due to insufficient sample size, it is impossible to 
determine the specific proportion of each form. 

According to the interview data, the following information is obtained by analyzing the 
emotional expression of both parents and children: 

According to Figure 1, the emotional expression changes of both parents and children are 
reorganized into the following three stages: 
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Fig. 1 Changes of emotional expression between parents and children during travel 

 

5.1. The psychological state of expectation before traveling 

 

Table 2. Emotional expression of parents and children before travel 
Travel 
phase 

Family 
role 

Emotional 
expression 

Give an example 

Before 
The 
trip 

parent 

look 
forward to 

"Three generations, family happiness, including this expectation." "In 
addition, from the emotional preparation, it is to warm him up from time 
to time a few days ago, for example, it is said that Dad will take you where 

to play in two days. Great, that's it. Deepen parent-child emotional 
communication. " 

worry 

"If you go abroad, it is a time difference. The only thing is to worry that he 
is difficult to adapt to the time difference. The second is to worry that he 

will get sick, and others have no worries." "I'm especially afraid that 
children have a cold and fever, so they can't play. The first one is boring, 

and the second one is going out so far, which is quite wasteful." 
"I will worry, because he loves to move, and what we went out to play this 
time is related to red wine. I visited some wineries and so on. There are a 
lot of fragile products in them. I went out to visit some scenic spots and 
historical sites. I am very afraid of him moving. I am most worried about 

this. I will not let him leave my sight for a moment." 

child 

look 
forward to 

"I especially want to go to Shenyang because Shenyang has a grand 
palace." "I like to go to BeiDaiHe best, because there is sand in BeiDaiHe, 

so I like it." "I like painting there." "Looking forward to the seaside because 
you can swim and build a castle." 

excited 
"I am very excited. If I didn't tell him not to tell people everywhere that it 

was showing off, it was not very good. He couldn't say that the whole class 
had said it all." 

 

As shown in Table 2, "parents" have certain expectations for this trip before departure, but 
some parents have certain concerns because they take their children to travel and consider 
many aspects. Parent-child travel is different from ordinary travel, with more preparation work 
and relatively complicated mood before traveling. Children are mostly happy, but parents will 
have some pressure. "Children" expects happiness before departure, and some children are in 
a state of excitement. When children learn the travel news, they are in yearning. 

5.2. Dynamic Changes of Emotion in Travel 

As shown in Table 3, the process of "parent-child travel" is a dynamic process, and there are 
two main reasons for these emotions, one is personal factors, and the other is external 
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environment. Personal factors include children's own personality, cognition of external things 
and so on. The external environment can be natural environment, interpersonal interaction at 
micro level, etc. Such as the place to play, the interaction between parents and children, and the 
influence of peers. 

 

Table 3. Emotional expression of parents and children during travel 
Travel 
phase 

Family 
role 

Emotional 
expression 

Give an example 

On the 
trip 

parent 

nervous 
worry 

"... The child suddenly fell while running, and then knocked a big bag on the 
back of his head ... The result was that he didn't expect to stay in the hotel, 

and suddenly he was convulsed, which scared us horribly ... These 
emergencies were also very tense ..." 

painful 
"This process is more painful. I think sometimes, he will keep asking you, 

especially when driving, he will keep asking you how long it will take?" 

tired 
When we had dinner at night, it was 12 o'clock abroad. He was already 

sleepy. I held him to sleep. He didn't eat until he got up the next morning. 
His attention was too high, and he was tired. 

happy 
"It is especially happy, especially happy, satisfying him, that is, happy, isn't 

the child like this?" 

child 

happy 
joyful 

"I think Thailand is the most fun" because "the house where we live is very 
close to the swimming pool, and I will go there for a swim every day." "I 

like to play with my parents and grandparents more than children, because 
I like to play with my family. I just have fun with my family." "I like rhinos, 

elephants and giraffes.There is also a tiger. ""I just like the mighty. " 

excite 
"She likes the hotel bed very much. No matter which hotel she goes to, she 

jumps on the bed as soon as she goes in. “ 
be afraid "I don't like cows very much. Because I am afraid. " 

low 
"Mom doesn't buy me anything. I cried. Because I am unhappy when my 

parents don't buy me toys. “ 

regret 

"Unfortunately, when I got off the bus one night, I fell a bruise on my knee. 
As a result, the next day, we went to the beach to play, that is, there was a 

huge life buoy next to me, and then the sea water entered there for a while. 
As a result, I forgot that the sea was salty, and then the salt went into my 

wound." 

 

"Children" will feel happy, happy, excited and happy because of the change of accommodation 
environment, the experience of transportation and the impact brought by the change of 
surrounding environment, which are positive emotions. At this stage, there are also some 
negative feelings of depression, regret and fear. 

5.3. The feeling of reflection after traveling 

As shown in Table 4, "Parent" has intimate contact with children day and night through the 
whole journey, and there is a feeling of gratification and satisfaction. After coming back, 
"Children" experienced happiness and pride. Some of them shared their experiences with their 
friends, while others didn't like sharing and just wanted to keep their memories.  

Both parents and children have returned to reality. After the trip, they will make oral publicity 
and share impressive interesting things during the trip; In particular, parents who have gained 
their children's growth during the journey are emotionally satisfied and gratified. Children 
broaden their horizons, enhance their confidence and increase their pride through travel. 
Cognitive evaluation theory of psychology (CAT) (Danping Liu & Cheng Jin, 2015) It is also 
mentioned that the realization of goals will bring tourists positive feelings of happiness and 
satisfaction, but the negative feelings of disappointment will naturally occur if the original 
expected results are not achieved. 
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Table 4. Emotional expression of parents and children after travel 
Travel 
phase 

Family 
role 

Emotional 
expression 

Give an example 

After 
the 
trip 

parent 

gratified 
"Go out and compare, in fact, some places of your children are quite good, or 

quite understanding, and even have many bright spots, which need to be 
found by comparison." 

satisfy 

"I think it is very helpful and useful to change his behavior and so on. I am 
still very satisfied. " "I think it's really helpful for kids to have a parent-child 

tour to improve their feelings, change their usual thoughts, change some 
children's usual little problems, and so on, or let him make progress. “ 

child 
happy "I prefer to stay in a hotel", "I am very happy" and "I like Hong Kong" 

proud of 
"will you come back and talk to the kindergarten children? Yes. " "Children 

envy me." "Generally, I didn't tell, but it was all told by my mother." 

 

6. Discussion 

Compared with other forms of tourism, the emotional expression of parent-child tourism will 
be richer, and the emotional interaction between "parent" and "child" will be more diverse, with 
obvious dynamic attributes. The emotional experiences of "parent" and "child" before, during 
and after tourism can be expressed and expressed in this study through in-depth interviews. 
The emotional expression of "parent" is mainly the expectation and worry before traveling; 
Tension, pain, fatigue and happiness in tourism; And the gratification and satisfaction after 
traveling. However, the emotional expression of the main body "Child" in parent-child tourism 
increases excitement in addition to expectation before tourism; The emotional expression in 
tourism is quite rich: happiness, joy, excitement, joy, depression, regret and fear; After traveling, 
it is full of happiness and pride. The emotional changes of "parents" and "children" in the whole 
process of parent-child tourism basically show an inverted "U" curve with the development of 
tourism time, that is, emotional interaction and experience reach the peak of emotional 
expression in tourism, and it is also a stage with the richest emotional experience and the 
strongest expression. This research found is consistent with the research on the emotional 
changes of holiday tourists (Lin, Kerstetter, Nawijn, & Mitas, 2014). At the same time, in the 
whole process of parent-child tourism, the emotional experience of "parents" and "children" 
presents "happiness-pain" (Yanjun Xie 2006).The emotional expression of the two poles 
includes both positive emotional experience of tourism and negative emotional expressions 
such as pain, fear, depression and so on. 

It is found that the emotional interaction between "parent" and "child" is mostly based on 
paying more attention to children's emotional experience, such as "... mainly hoping that this 
trip can make children happier ...", which further verifies that children's satisfaction can 
produce adult's satisfactory experience (Xiaohong Feng& Mimi Li, 2016). 

7. Conclusions and recommendations 

In this study, the emotional experience of parent-child tourism is divided into three stages: pre-
tourism, tourism and post-tourism. The emotional changes of "parent" and "child" show an 
inverted "U" curve with the development of tourism time. Children's emotional experience 
directly affects parents' emotional experience, even affect the emotional interaction of the 
whole journey of parent-child travel and whether the travel experience needs are met. 

Based on this, this study puts forward the following countermeasures, aiming at how to 
improve the parent-child tourism experience under the emotional experience of parent-child 
tourism. First of all, preschool children have an inexplicable preference and emotional 
satisfaction for "beach" and "sea", which provides an effective entry point for marketing parent-
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child tourism products for coastal tourist cities. Each parent-child tourism destination can 
formulate development policies according to the results of relevant emotional experience data. 
Secondly, due to the scattered travel time of preschool children, which is not limited to holidays, 
parent-child tourism operators and related stakeholders can communicate and interact with 
parent-child tourism information in a timely and effective manner through various publicity 
and marketing methods as much as possible. However, the intimate interaction between 
parents and children in publicity can meet the purpose of enhancing emotional interaction 
through parent-child tourism. Finally, from the feedback after parent-child travel, it is 
concluded that children will regard "parents playing with them" as an important symbol of 
happy time and express pride in being able to travel with their families. That is to say, parent-
child tourism can help children build happiness and self-confidence, which is a beneficial 
exploration for the theoretical significance of emotional experience of parent-child tourism. 

8. Limitations and future research: 

Due to the limitation of researchers' time and ability, this study has the following two 
shortcomings. 

(1) The convenience factor is taken into account in the selection of samples, which are mainly 
based on the local parents and children of researchers, and the number of samples is limited, 
which is not extensive. 

(2) In-depth interview is limited by the interviewee's language expression. Preschool children 
aged 3-6 are not mature enough because of their limited cognitive level. In the process of 
interview communication, they can't fully understand the interviewee's problems and give 
corresponding feedback. 

In the future research, we can try to focus on exploring the parent-child travel experience of 
preschool children. As the main participants of parent-child travel, how do children express 
their emotions during and after traveling? Researchers will also adopt more abundant research 
methods, by observing children's body language and various performances in tourism and 
referring to the photographic images in tourism, this paper interviews children's tourism 
memories. More emotional theories remain to be explored. 
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Appendix: 

In-depth interview outline (adult) 

Before the trip 
1. Why do you want to take your children to travel? 
2. Please talk about what you expect from this trip before you go on a parent-child tour. Or have 
any ideas? 
3. What are the family members arranged for the parent-child tour? Who is the leader of the 
travel decision? 
4. What did your children do when they learned about the decision of parent-child tour? 
5. What preparations did you make before you set out? Is there anything special to share? 
6. What are the considerations when choosing the way to travel? (Participating in the 
delegation vs. Self-help) 
7. Have you consulted the parent-child travel guide or friends' suggestions before choosing to 
travel? 
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On the trip 
1. How do you feel about the specific arrangements for food, shelter, transportation, travel, 
shopping and entertainment during the parent-child tour? (You can ask food, shelter, 
transportation, travel, shopping and entertainment separately ... You can express your feelings 
in the process of answering questions, and you can also express your children's feelings) 
2. Are there any unexpected incidents during the parent-child process? How did you solve it? 
Does it affect your itinerary? 
3. Are there any special parent-child moments to share during the tour? 
4. What's your evaluation of children's parent-child tour? 
5. What kind of children's performance will affect you in the process? Is there anything special 
to share? 
6. Did the arrangement of parent-child tour meet your expectation? 
7. What is the difference between parent-child tour and non-parent tour? Is there anything 
special to share? 

After the trip 
1. How do you feel now when you look back on your parent-child trip? 
2. What are the suggestions for parent-child travel? 
3. What are your expectations for the next parent-child tour? 

In-depth interview outline (children) (select representative photos from the camera according 
to the travel order, such as expression and background = = to guide children to answer 
questions) 

Before the trip 

1. Mom (Dad) said she would take you out to play. What do you think? (Where is this place? Do 
you like to play again next time? ) 

(If you have some scenes shot in the hotel as the background, ask if you are homesick? ) 

2. Did you make any preparations before going out to play? 

3. Have you ever thought about going out to play with your friends? 

4. Did you go to a place you especially wanted to go when you went out to play? 

5. Do you want to go out to play with your mother (father)? 

On the trip (using photos to guide memory), follow the photos to ask questions 
1. What stories do you want to tell your aunt about playing outside? (is there anything you 
want to tell your aunt most in the process of playing? ) 
2. Has mom (dad) been playing with you? 
3. Do you feel different from other friends when you play with your mother (father) outside? 
4. Going out to play is the same as you imagined? 
5. What means of transportation did you take when you went out to play this trip? (Airplanes, 
high-speed trains, cars ...) 
6. Do you like the room you stayed in during your trip? 
7. Do you like that hotel? Do you live comfortably? What do you like in the hotel? 
8. When you go out to play, are you used to eating outside? Is it better than home? 
9. Did you buy your favorite souvenirs while eating and playing? 

After the trip 

1. Do you want to go to this place again? Why? 

2. Will you tell your friends the story of your going out to play? How are you going to tell them? 
(such as showing off ...) 

3. Do you still want to go out to play with mom and dad? 


