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Abstract 

With the rise of the Internet, it has been active in all aspects of our lives in a fast and swift 
way. It is also because of the mobile Internet that it raised the existence and feelings of 
people to unprecedented heights. During this period, people began to pay attention to 
user experience, and product design was more based on the actual situation of users and 
the consumption habits of customers. The purpose of scenarioization of bank payment 
services is to take the customer as the center, and change the mode of customer payment 
services as the customer’s scene changes. In the era of mobile payment, winning 
customer accounts does not mean winning the payment service market; winning 
customer account utilization rates , It does not mean that you have mastered the 
initiative of payment services. Only by mastering the payment service scenario can we 
truly master the customer. This article introduces the evolution trend of scenario-based 
bank payment services and makes relevant prospects for the development of scenario-
based bank payment services. 
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1. Scenario background of bank payment services 

The financial industry is an information industry that mainly integrates search, sorting, and 
matching. With the rise of the Internet, it is active in all aspects of our lives in a fast and swift 
way. At present, the development of mobile Internet technology has transformed our consumer 
behavior from offline consumption to online consumption. The development of Internet 
technology has also reduced our cost of handling problems and improved the efficiency of our 
data analysis. This shows that the development and change of network technology and related 
technologies will inevitably lead to corresponding changes in our financial industry. 

We can learn from related reports and news that Beijing chose the theme of "Mobile Payment 
in the'Internet +'Era" at the "Seventh China Mobile Payment Annual Conference in 2016", and 
emphasized the "Internet +" era mobile payment. +” Drives the market reform of our Internet 
technology and online banking payment service scenarios. With the rapid development of the 
Internet, the integration of the Internet with people's habits and lifestyles has become 
increasingly high. Payment innovation has become the main method to establish contact with 
customers, keep in touch with customers, thank customers, and increase customer integration. 
Scenarioization of bank payment services is of vital strategic significance in the competition of 
Internet financial payments[1]. 

2. The concept of scenario-based bank payment services 

The purpose of scenarioization of bank payment services is to take the customer as the center, 
changing the mode of customer payment services as the customer’s scene changes, and 
attentive to customer experience and even their emotions. In the era of mobile payment, 
winning customer accounts does not mean winning the payment service market; winning 
customer account usage does not mean gaining the initiative in payment services. At this point, 
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bank payment customers have multiple identities, either the issuing bank or the scenario 
builder. Therefore, only by mastering the payment service scenario can we truly master the 
customer. 

"Scene" is everywhere. Different time, place, and relationship between people can create 
different consumer markets when connected to the business field. Banks should focus more on 
the actual needs and consumption habits of users, and pay more attention to consumer 
experience and product innovation. At the same time, through the cross-industry integration 
and the derived community effect, coupled with the renewal and additional iterations of the 
development of the consumer market, the effect of frequent interaction between banks and 
consumers has been achieved. Scenarioization of bank payment services Under the 
development of network technology, it has undergone as many as three era changes in just a 
few years. Although the three era changes are not clear-cut, our online payment service 
scenarioization trend is mainly to In the 3.0 era [2]. 

3. The evolution trend of bank payment service scenarios 

 

 
Figure 1. Three eras of scene-based payment services 

 

 

3.1. The 1.0 era of scenario-based bank payment services 

In the era of bank payment service scenario 1.0, the screening conditions were mainly based on 
the purpose of payment, and the preliminary classification was carried out after appropriate 
sorting according to the scenario and payment products in which it was located. In 2010, China 
UnionPay split the payment process into multiple elements such as transaction location, 
payment nature, and transaction subject. By rearranging and combining these elements, it then 
restarted the business type planning strategic project to eliminate the monotonous and single 
" "Consumer business" through new services such as inter-bank "ordering, card self-service 
consumption, collection," and other new businesses, all kinds of scenarios involved in payment 
are contracted one by one. 

This was also the first time in China that, as of that time, there was a more conscious, methodical, 
planned, and strategically tailored new payment service for the scene from a variety of 
perspectives. At the same time, at this stage, various banks through continuous innovation and 
innovation, innovation and innovation, combined with the advantages of third-party payment, 
launched the use of payment institutions page, so that consumers can complete the payment in 
one go, and minimize the consumption of consumers. At times, the unsuccessful payment and 
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the cancellation of the willingness to pay due to the continuous jump of online banking 
payments ensured the consumer's impulse to buy, and at the same time turned the consumer's 
desire to buy into the actual purchase, which received the strong support of consumers and 
merchants. However, the scene division lines in the 1.0 era are still relatively crude. It can be 
said that the 1.0 era is an era of "classification"[3]. 

3.2. The 2.0 era of scenario-based bank payment services 

The 2.0 era of scenario-based bank payment services is that banks refine and then refine 
according to certain classification rules. Through refinement, consumers can realize their 
consumption needs more quickly and conveniently. At the same time, by embedding high-
quality payment services into customers’ order and In the sales scenario, consumers can clearly 
and directly understand the convenience of payment through consumption. In the 2.0 era, 
consumers’ common payment methods include sonic payment, barcode payment, QR code 
payment, chip card contactless payment, and so on. 

In this era, it is the explosion period of the payment service scene, and it is also the period of its 
all-round development. During this period, the development of payment services was mainly 
centered on scenarioization. The rapid development of the Internet, the improvement of 
people's material living standards, and the reform of national policies provided abundant 
material conditions for scenarioization of payment services. 

The most obvious aspect of the payment service scenario is that one more operation link in 
payment will reduce the number of users on the platform by an order of magnitude. When 
payment methods are so diverse and all are so convenient, another direction of competition 
among various institutions and companies is to compete on the security of payment products. 

3.3. The 3.0 era of scenario-based bank payment services 

The 3.0 era of scenario-based bank payment services is a critical era for realizing payment, and 
it is an era of "panoramic integration". In this era, it is mainly based on payment services as the 
key link, which combines PC Internet, policy direction, intelligent machineization and other 
aspects to create a business ecosystem. 

In this era, consumers not only like the product itself, but also no longer pay attention to the 
material, quality, taste and other external factors of the product. They mainly pay attention to 
the scene of the product and whether the product can cause Emotional resonance of product 
consumers, meeting consumers' psychological needs, etc. The scenario-based value exchange 
methods of bank payment services and the expression of new lifestyles, the payment rules of 
products and the lifestyle of products, etc., have a greater impact on consumers. Today's 
consumers pay more attention to enjoying the process of buying and selling when buying goods. 
Consumers have focused on the products they consume from the outside to the inside. From 
the past, they only focused on the outside of the product to now pay attention to the 
environment in which the product is located, whether it can resonate, and whether it can 
promote social interaction. This shows that consumers are now paying more attention to 
spiritual consumption. Therefore, the development trend of comprehensive scene integration 
is inevitable[4]. 

3.4. Time relations 

Here, it is worth noting that the three main stages of bank payment service scenarioization, 
namely, the era of bank payment service scenario 1.0, the era of bank payment service scenario 
2.0, and the era of bank payment service scenario 3.0. It is not clear and unrelated. On the 
contrary, the three of them do not completely cover and cannot replace each other. They exist 
in the current market at the same time, but the development of the times is mainly to move 
towards the "3.0 era" firmly and firmly. At a confident pace. 
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4. The influencing factors of bank payment scenarios 

4.1. Personal subjective and objective factors 

The first impact on consumer behavior should be the consumer's own influence. Different 
consumers have different consumption needs, and different genders, ages, educational 
backgrounds, occupations, special feelings, etc. will have different effects on users' payment 
methods. For example, although online payment is very convenient now, there are still many 
places where cash is used for consumption, especially in relatively backward places, where 
people do not trust, understand, and inconvenience online payment. Point of view (because of 
its poor regional network); another example, our Spring Festival, our tradition is to rely mainly 
on cash, although there are WeChat red envelopes, Alipay red envelopes, but most of the family 
areas are still cash Red envelopes are the main payment method [5]. 

4.2. Payment security factors 

At present, information technology has made breakthrough progress. With the continuous 
improvement of Internet technology, the security of bank online payment is becoming more 
and more guaranteed. People are willing to consume only if the security is guaranteed. 
Therefore, while the security of payment is improved, more and more new users have joined 
the army of online payment. Therefore, the development of scene-based bank payment services 
can be so rapid. The higher and faster the acceptance of things. However, it is undeniable that 
there are still loopholes in the security of payment, and developers are required to continuously 
improve and reform to effectively protect the legitimate rights and interests of consumers.  

4.3. Win the payment scenario to win the payment market 

The development of the Internet and the advancement of technology have greatly reduced the 
threshold of electronic payment services, and the cost has not dropped significantly in a short 
period of time, so the payment business has become increasingly profitable. Innovation is an 
inexhaustible driving force for the development of bank payment. Only when banks create more 
and new scenarios with their heart can they have an advantage in future competition. 

In the future, the main competition in the scene-based bank payment market will be in the 
product-oriented capabilities of the scene. In this respect, small and medium-sized third-party 
institutions without a big tree will face greater pressure to survive. However, the bank payment 
business has its own unique advantages compared with other institutions. People's trust in it 
has always been higher than that of other institutions, so it has more material support 
conditions than other institutions in creating scenes and scene productization. As long as you 
work hard, do enough homework, and give play to its inherent comparisons Advantages, attach 
great importance to the content of financial services behind the payment, I believe that its role 
will be much greater than imagined [6]. 

For example, online celebrity shops, banks should choose some level and investment value 
shops to support. Relevant data shows that the number of check-ins in our online celebrity 
stores in China is increasing, and the age group is also expanding. More and more people choose 
products not only by focusing on the quality of the product, but paying more attention to its 
social and spirituality. Feel. Around different age groups, different scene-based services can be 
created, which is also an innovative scene. At the same time, more services must be added in 
time to meet user needs and improve user experience and satisfaction.  

4.4. National policy support 

At the end of 2015, the People's Bank of China issued the "Notice of the People's Bank of China 
on Improving Personal Bank Account Services and Strengthening Account Management" for 
banks, clarifying that the two types of bank accounts are divided into three levels, and bank 
accounts can be tied to another bank's account. This method can be said to have strengthened 
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the dependence of third-party payment institutions on banks in a certain period of time. When 
opening an account at a third-party payment institution, it must first have a bank account. It 
can be said that it is dependent on the bank. At the same time, when customers conduct large-
value transactions, they must also use bank quick payment or gateway payment, which is 
simple Said that this is the support and care of the national policy for the scene-oriented bank 
payment service [7]. 

It has always been understood that the National Bank is the main force and foundation of the 
payment service market, and the main implementer of the transaction volume of the payment 
service market is still realized through the channel of banks. For example: ICBC established the 
"Finance E-Link" center in 2000. Industrial and Commercial Bank of China mainly wants to use 
the large platform of "Ronge Link" to make one-to-one contact with customers, banks, and 
merchants easily and quickly. At the same time, it combines the advantages of the "Ronge 
Shopping" and "Ronge Bank" platforms to actively build A scenario-based panoramic platform 
for bank payment services that integrates "payment + consumption", "payment + financing", 
"payment + wealth management", etc.  

5. Looking forward to the future 

5.1. One-stop to meet the needs of life 

People always like to solve all problems in one stop, so for banks, it should be based on scenario 
applications. In the early stage of its development, it mainly started by providing convenient 
public utilities for consumers, such as heating, water, electricity, traffic fines, broadband, tuition, 
etc., to provide consumers with payment services, and quickly enter the market, Attracted the 
first batch of customers, these customers will be the most loyal among a variety of customers. 

At the same time, it is necessary to continuously improve the service direction of the bank, 
oriented to the daily needs of customers, and add new service scenarios such as insurance 
purchase, mobile phone data recharge of the three major business halls, renting, catering, 
national gas cards, attraction tickets, etc., so that customers can experience the bank. With the 
convenience of scenario-based payment services, customers naturally have greater reliance on 
and loyalty to the bank. 

5.2. Prioritize experience and provide customers with convenient services 

Feeling is the first important impression of people trying things. When you feel good, the next 
experience is possible to continue, and when you feel good, the next service can follow up. It 
can be said that experience is the first factor considered for bank payment scenarios. Because 
both consumers and investors are most concerned about experience. This is particularly 
prominent in the world of Internet transactions and experience services. Prioritize experience 
and provide customers with convenient services, mainly through the opening of corresponding 
network service windows, according to the corresponding needs of customers, with experience 
as the core, actively driving consumers, and interacting with consumers in real time, tailoring 
exclusive services for customers Its personal service scenarios reduce the process and steps of 
its payment-related fees. After simplifying the process and steps, when customers use their 
account to pay, they don’t need to log in or online banking shield. They only need a bank card 
with a bound mobile phone number to complete the payment easily.  

5.3. Focus on community and cross-border integration 

In the face of the increasingly rapid development of social media and information transmission, 
consumers are prone to change when they consume. The younger generation seems to live 
more casually, focus on quality, and enjoy themselves. Therefore, in these communities, banks 
should not only improve product quality and services, but also convey brand activities that are 
emotional, warm, and story-telling, increase consumer product customers’ sense of 
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participation, and enhance their sharing of consumer feelings. The driving force of the 
consumption experience has brought their single consumption through continuous sharing to 
attract many or even countless consumption opportunities. At the same time, it is not just 
limited to banks. What banks have to do is to learn the advantages and strengths of third-party 
payment institutions, understand the main reasons why the younger generation like them, and 
then make corresponding corrections to the bank's own services and products. I believe In the 
near future, the sceneization of bank payment services will take a step forward. 
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