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Abstract 

The e-commerce industry has gradually emerged based on the popularization and 
development of the Internet, but at the same time, with the continuous upgrading and 
innovation of the Internet, the importance of big data has become increasingly 
prominent, which has also brought major challenges to e-commerce companies. At this 
stage, exploring how e-commerce companies adapt to new trends in economic 
development is particularly important for their own sustained and healthy development. 
In the era of network information, more and more e-commerce anchors are doing 
business, and the competition is fierce. Whoever is the "traffic king" will have more 
resources, and the benefits of bringing goods will be higher, and the development trend 
will be more intense. it is good. This article will analyze the current development status 
of my country's e-commerce industry and its causes from multiple aspects, provide 
quantifiable data, and further provide relevant countermeasures and suggestions for 
promoting the e-commerce industry to effectively promote the development of the 
national economy, and explore the innovation of the development of the e-commerce 
industry path. 
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1. The development status of the e-commerce industry 

In recent years, with the gradual development of the digital economy, the e-commerce industry 
has emerged, affecting the changes in people’s consumption patterns and the transformation of 
consumption concepts. The e-commerce industry has effectively driven the growth of economic 
volume.According to the data from the "Analysis Report on China's E-commerce Market in 
2021-Industry Competition Status and Prospects Evaluation and Forecast", from 2010 to 2019, 
the scale of my country's e-commerce transactions increased from 4.55 trillion yuan to 34.81 
trillion yuan, with an average annual compound growth rate. Up to 25%. On the whole, due to 
the impact of the epidemic, the real economy has suffered a huge blow, and the e-commerce 
industry has hardly been affected. It once attracted the love of consumers. Major electronic 
service providers are actively committed to providing consumers with more precise and 
professional Service, improve the trust index of consumers, seek various reasonable and 
effective ways to reduce the cost in the entire production-sales process as much as possible, so 
as to enable consumers to enjoy the greatest benefits as much as possible.In addition, with the 
continuous advancement of e-commerce technology, the real economy is also striving to seize 
development opportunities, realize transformation and development, actively realize the 
development model of online and offline integration, obtain greater benefits, and actively 
embark on e-commerce. path of. With the tremendous influence of the Internet, the e-
commerce industry has developed by leaps and bounds, with more and more anchors carrying 
goods, and lower thresholds. In a sense, "mass entrepreneurship and innovation" have been 
realized. The products sold live live from the most commonly used life. The products go to high-
end luxury cars, bags, watches, etc., with a rich variety and relatively favorable prices. It was 
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once popular and loved by everyone. But recently, what has attracted our attention is that the 
famous e-commerce anchor Wei Ya sells co-branded fake fakes in the live broadcast. The 
Supreme x GUZI co-branded halterneck fan immediately aroused heated discussion. Wei Ya and 
her team also made a related statement and apologized for the incident and actively assumed 
responsibility. What should draw our attention is the hidden meaning behind the incident and 
its warnings. With the popularization of the digital economy and the popularization of the 
Internet, the traditional e-commerce industry operation methods can no longer adapt to the 
development trend of the social economy. The e-commerce industry will continue to operate 
over time. As it gets longer and longer, some shortcomings and hidden problems are gradually 
exposed, facing the situation of elimination. 

1.1. E-commerce industry-definition of live streaming delivery 

In recent years, with the emergence of various short video apps such as Douyin, Kuaishou, 
Weishi, etc., consumers have more and more channels for obtaining information. Before the 
prevalence of our express logistics, consumers can browse related products independently. The 
pictures, text descriptions, and evaluations, etc., to purchase products, shorten the distance 
between space and time. On this basis, the function of live broadcast is added, so that consumers 
can communicate directly with sellers online. We also use live video to explain products, trial 
products, etc., so that we understand the products better, reduce the chance of "entering the 
pit", and no longer communicate with customer service through rigid texts, and improve 
consumers’ The shopping experience, the effect is more obvious. The essence of live e-
commerce delivery is the onlineization of offline shopping guides. Merchants select products 
that meet the requirements through offline product selection and trial, and use the form of 
webcast to recommend products for sale, stimulate consumers' desire to buy, and finally realize 
online The way of e-commerce marketing on the transaction.In the whole process, one is to 
choose products carefully, considering cost price and consumer demand and many other 
factors, and the other is how to carry the goods anchor to explain the goods, obtain high traffic, 
and inspire consumers to make purchases, and the anchor’s personal Influence and sales ability 
play a vital role in the results of live delivery. 

1.2. Analysis of the status quo of the e-commerce industry 

1.2.1. The development model of social + e-commerce is gaining momentum 

With the continuous improvement and optimization of major social platforms in recent years, 
as well as the continuous development of the e-commerce industry, micro-businesses, etc. rely 
on social platforms for online marketing, leaving traditional shopping platforms, consumers are 
increasingly inclined to socialize Commodity transactions are carried out on the platform. At 
the same time, the major social platforms have also increased the cost of e-commerce business 
delivery. Consumers can directly choose and purchase according to the goods sold by the micro-
business, and directly complete the transaction, effectively avoiding cross-platform shopping. 
The inconvenience and trouble caused have greatly improved consumer satisfaction and 
shopping convenience. Through the social + e-commerce sales model, it can expand its market 
share, enhance its competitiveness, and help occupy an advantageous position in market 
development.  

1.2.2. Competition for core competencies is increasingly important 

As e-commerce live streaming has entered the white-hot stage, the market competitiveness is 
becoming more and more fierce. If you want to obtain an absolute advantage, you must have a 
core competitive advantage. The live streaming is mainly based on the ability to select products 
and sales capabilities. How to obtain higher The number of likes and the degree of attention 
provided, attract fans to become consumers, lock in customers, increase user stickiness, dig 
deep in the value of fans, and improve the efficiency of delivery. It not only exercises the 
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personal ability of the anchor, but also teamwork and cooperation efficiency. The full 
manifestation of the team’s core competitiveness is particularly important in the development 
of the entire e-commerce industry. 

1.2.3. E-commerce market expansion is uneven 

There is a big gap between urban and rural e-commerce markets. The development of e-
commerce is mainly concentrated in cities, and the expansion of e-commerce markets in rural 
areas is limited. The main sales in rural areas are agricultural products. The traditional 
production model is difficult to increase stable and continuous product supply. It has become 
an important factor restricting the development of rural e-commerce. At the same time, due to 
The problem of unequal transmission of market information makes it difficult for farmers to 
obtain the latest market dynamic information, to grasp development trends, and it is difficult 
to develop and grow rural e-commerce. However, it is not difficult to find that the rural e-
commerce market has a vast space. In the future, it is necessary to gradually improve the entire 
market. Production-sales-transportation, etc., improve the industrial chain, stimulate the 
vitality of the rural market, increase the degree of scale, sell traditional handicrafts and 
agricultural products through the Internet platform, and effectively solve the problem of 
farmers’ "difficulties in selling" for the audience. Provide a better consumer experience, obtain 
high-quality and low-cost products, and at the same time, effectively contribute to the 
development of the rural economy. 

2. Problems in the development of the e-commerce industry in the 
Internet era 

2.1. Professionalism of e-commerce anchors 

In recent days, the famous anchor Wei Ya car rollover incident has frequently caused heated 
discussions. Behind this is the lack of professional ability of the anchor and the team. This has 
caused a certain degree of damage to the interests of consumers, is not conducive to the 
maintenance of reputation, and reduces consumers. The professionalism of the anchors needs 
to be improved. At the same time, some anchors use various emotional events to attract fans 
and some alternative expressions to attract everyone’s attention to achieve the purpose of 
obtaining traffic. This way of attracting fans It is not advisable. The personal quality and 
professional ability of the anchor should be improved, and positive energy should be actively 
promoted so as to gain everyone's attention and recognition. 

2.2. Quality control of goods with goods 

As we all know, the prices of goods purchased in live broadcast rooms are often lower than 
those on other shopping platforms. Behind this may be the lack of product quality, or it may be 
that the merchants strictly control the cost of the products, so that the total cost is lowered and 
the consumption is given to consumers. However, fake and inferior products have frequently 
appeared in the live broadcasts of many well-known anchors recently, and the quality control 
is not in place, guiding consumers to buy, causing damage to consumers’ rights and interests, 
and making consumers’ legitimate interests unavailable with adequate protection, the 
suspicion of consumer fraud is difficult to eliminate. 

2.3. The live broadcast mode is serious 

It’s not difficult for us to watch live broadcasts often. They seem to have formed a unified 
routine. The price of the goods in the shopping cart is generally higher. After the anchor has 
explained and tried the product with the consumer, it claims to be a spike and give back to the 
consumer. The welfare given to consumers, even if they conduct price changes, this road-based 
model implies whether real consumers get discounts or businesses use this model to "cut leeks", 
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which can not help but arouse our thoughts and routines. Chemical operations are obviously 
serious. Excessive routine sales will arouse consumers’ resentment and may be 
counterproductive. Merchants still have to effectively improve product quality, optimize sales 
processes, promote industrial optimization and upgrade, reduce product costs, and give 
consumers a price that benefits the people. Rather than commercialization and routine 
operation, it may gain greater benefits in the short term, but it is not conducive to the healthy 
and sustainable development of the e-commerce industry. 

3. Countermeasures and suggestions to promote the development of the 
e-commerce industry 

3.1. Improve the ability and quality of e-commerce anchors 

Popular celebrities or well-known anchors can rely on their high-traffic popularity to obtain 
more attention when they carry out live broadcasts. However, due to their lack of 
understanding of related products and insufficient professionalism, the training of e-commerce 
anchors should be strengthened to improve product awareness. Cognitive ability, it is 
convenient to explain the product more comprehensively and accurately during the live 
broadcast, improve the consumer experience, obtain more fixed consumer customers, improve 
the efficiency of carrying goods, win a higher reputation for carrying goods, and enhance 
consumer trust Establish a friendly and stable relationship with consumers, grasp consumer 
demand in real time, carefully select products, and provide consumers with high-quality 
products and services. 

3.2. Optimize live content 

In recent years, e-commerce live broadcasts have been particularly popular with the public, but 
the quality of live content needs to be further improved. Relying on alternative live content to 
gain a higher degree of attention, the live broadcast platform related to this way of attracting 
fans should be controlled to improve the quality of video works Over time, the inability to 
provide high-quality video content is difficult to gain lasting influence. The optimization and 
upgrading of live content is also an important factor affecting the   development of the e-
commerce industry. Promote positive content and increase the value of content that is 
beneficial to society. The attention of users, while obtaining economic benefits, actively assume 
social responsibilities.  

3.3. Improve e-commerce live broadcast mode 

Continuously innovate the live broadcast mode of e-commerce, improve consumer experience, 
and reduce routine operations. Major e-commerce platforms increase their investment in 
scientific research on other related technologies, not only relying on Internet celebrities for 
sales, but also effectively reducing product costs and paying attention to consumers. Practical 
benefits provide the cornerstone for the continuous and stable development of the e-commerce 
industry. 

3.4. Strengthen the management of e-commerce live broadcast 

With the gradual rise and continuous development of the e-commerce industry, it is also 
particularly important to strengthen the management of e-commerce live broadcasts, 
accelerate the improvement of relevant laws and regulations, strengthen the supervision and 
management of e-commerce anchors and the entire production-sales process, and promote The 
orderly development of the e-commerce industry, optimize the atmosphere of the live 
broadcast room, establish a healthy and civilized live broadcast room, and realize the long-term 
development of the e-commerce industry. 
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Under the background of the Internet era, the e-commerce industry is facing opportunities and 
challenges, and it is urgent to realize the innovative development of the e-commerce industry. 
However, as long as the relevant departments and e-commerce platforms strengthen 
management, continue to optimize and upgrade, increase technological investment, and 
enhance consumer experience and satisfaction This can effectively alleviate these problems and 
promote the e-commerce industry to generate new development momentum and achieve 
stable development. 
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