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Abstract 

In recent years, while the rapid economic growth has brought huge material wealth, 
social and environmental problems have become increasingly prominent. There are 
hidden dangers in product safety, unprotected rights and interests of employees, waste 
of resources, environmental pollution and other corporate failure to fulfill their social 
responsibilities, which ignite social hot spots. More and more enterprises begin to seek 
the maximization of the comprehensive value of economy, society and environment as 
their business goal. The fulfillment of social responsibility and technological innovation 
have an impact on the financial performance of enterprises. The influence of corporate 
social responsibility (CSR) on corporate financial performance has always been a hot 
topic in theoretical circles. The neglect of key variables leads to inconsistent empirical 
research conclusions. In the fierce environment of corporate operations, corporate 
social responsibility has become an important way for companies to improve and 
maintain relationships between stakeholders and cultivate reputational capital. 
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1. Introduction 

In the increasingly fierce business competition, enterprises only pursue technological 
innovation can not meet the needs of investors, but also pay more attention to the innovation 
direction guided by corporate social responsibility (CSR), referred to as social innovation. Social 
innovation means that enterprises continuously communicate with stakeholders and integrate 
social responsibility into the value creation of enterprises [1]. Paying attention to CSR 
commitment while investing in technological innovation can cater to the demands of many 
stakeholders at the same time, such as enhancing customers' willingness to purchase products, 
obtaining scarce resources from government departments and obtaining funding sources from 
banks and investors, which are beneficial to the improvement of financial performance [2]. 
Based on the concept of CSR of technological innovation, this paper studies how CSR of 
technological innovation affects social performance and financial performance of enterprises. 
In the new normal of China's economy driven by innovation, it has become a new normal for 
enterprises to take the road of innovation and sustainable development and seek to maximize 
the comprehensive value of economy, society and environment. The era of enterprises simply 
pursuing economic benefits is long gone, and enterprises are not just shareholders and 
creditors' enterprises, they form a multi-interest community with various stakeholders [3]. In 
2014, the white paper of China CSR Report (2013) was released. According to the report, in 
2009, the social responsibility development index of China's top 300 enterprises was 15.2 
points, which was in the bystander stage as a whole. In 2012, the CSR development index 
reached 23.1, which indicates that the performance of CSR of Chinese enterprises is gradually 
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improving, but the overall level is still weak, and the ability of listed companies to create 
environmental value and social value needs to be improved. Only in a certain historical 
background can we really understand the complete significance of CSR movement [4]. The 
concept of social responsibility of modern enterprises was formed in America in the early 20th 
century, and its social background is the process of economic industrialization and the rise of 
modern large companies. After that, with the change of social environment, the concept of CSR 
is evolving constantly, and has gone through various stages of "early CSR concept-corporate 
social response-corporate social performance-generalized CSR" [5]. The social background of 
each era forms people's core expectations of enterprises in this era, and then forms the CSR 
concept with the characteristics of the times, and affects the management content and mode of 
CSR in this era. In practice, with the change of external economic and social environment, 
enterprises constantly adjust their attitude and strategy to solve social problems [6].  

2. A study on the relationship between CSR and financial performance 

CSR has developed from a single concept to a multi-perspective and multi-connotation theory. 
Because of its long time span, rich contents and changes with the times, there is no unified 
conclusion at present. The concept of "CSR" can be traced back to 1924, and Sheldon, a British 
scholar, made a preliminary definition of "CSR" in his book Management Philosophy. He 
believes that enterprises can take into account the needs of various people inside and outside 
the enterprise organization in the business process, which has already embodied the social 
responsibility of enterprises [7]. Strategic social responsibility believes that corporate social 
responsibility and corporate value creation activities are unified. The company should 
systematically integrate social responsibility with the company’s overall strategy and business 
strategy, implement a social responsibility-oriented corporate strategy, and actively integrate 
CSR into the company’s In value creation and distribution activities, the growth of shared value 
for stakeholders is realized. The active fulfillment of social responsibilities by enterprises can 
bring good social response and establish a good reputation, thereby improving the external 
image of the enterprise and attracting more new consumers with the support of the original 
customers. Therefore, enterprises should establish a good image from the aspects of 
employment, charitable donation and environmental protection. The CSR pyramid model was 
proposed by Carroll and revised in 1991. The theoretical model he built divides CSR into four 
levels of responsibility with different proportion in the hierarchical structure of pyramid. The 
bottom economic responsibility is the most basic and the largest responsibility at the bottom 
of the pyramid. It can be understood that shareholders hope their investment will be rewarded, 
and employees want to get stable work income. These are the basic economic responsibilities 
that should be paid attention to in the process of enterprise operation. 

Enterprises actively fulfill their social responsibilities, which is in line with the expectations of 
the public. The solutions of enterprises have added value, which can not only establish a good 
brand image, but also bring greater benefits to the economy of enterprises. In the field of CSR 
research, the relationship between CSR and financial performance has always been a 
controversial focus. The neo-classical economics school represented by Friedman thinks that 
the only responsibility of enterprises is economic responsibility, and taking social 
responsibility will only increase managers' self-interest behavior and harm shareholders' 
interests. Freeman's stakeholder theory believes that the fulfillment of social responsibilities 
by companies can meet the needs of stakeholders, improve corporate image and gain support 
from stakeholders, thereby gaining value growth. The huge theoretical disagreement aroused 
the interest of empirical researchers and carried out a lot of empirical research. However, the 
research results from the 1990s to the present show that the relationship between CSR and 
financial performance is ambiguous and uncertain. The conclusions that the two are positively 
correlated, negatively correlated, and uncorrelated exist simultaneously. 
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Figure 1. Carroll CSR pyramid theory model 

 

3. CSR and financial performance based on technological innovation 

In fact, CSR based on technological innovation is to make enterprise innovation activities 
oriented by social responsibility. CSR based on product innovation is to make enterprise 
products have social responsibility or green attributes. In addition, CSR based on process 
innovation means that enterprises develop relevant process technology in the process of 
producing products and take necessary measures to reduce waste gas. Sewage and 
environmental solid waste, reduce the impact on the surrounding community residents. 
However, in reality, CSR based on product innovation is more explicit, and can meet the demand 
of policies and consumers. However, CSR based on process innovation is invisible, mostly 
unknown to consumers, and will invest a lot of resources in enterprises, so there is a situation 
that CSR activities based on product innovation are much more than CSR activities based on 
process innovation. CSR can improve the abundant resources for enterprises. Nowadays, due 
to the high degree of information technology, the channels and speed of resource acquisition 
have been greatly enhanced. Tangible resources are more and more easily acquired and 
imitated, while intangible resources such as the innovation resources and reputation of 
enterprises have gradually become differences that can bring differentiation to corporate 
performance. Qualitative resources. Figure 2 shows the mechanism by which CSR affects 
financial performance. 

 
Figure 2. The mechanism by which CSR affects financial performance 
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Corporate social performance is the overall moral evaluation of social participation in 
corporate citizenship responsibility activities of business organizations. Corporate social 
performance mainly comes from the participation of corporate social responsibility activities. 
In terms of technological innovation, CSR based on product innovation and process innovation 
is the main source of corporate social performance, which together constitute the total amount 
of corporate social performance. As shown in Figure 3, the theoretical framework of CSR impact 
on financial performance based on technological innovation. 

 

 
Figure 3. The theoretical framework of CSR's impact on financial performance based on 

technological innovation 

 

Enterprises' constant pursuit of product improvement will attract new customers and keep 
existing customers, thus expanding market share and improving financial performance. 
Therefore, investment in technological innovation can positively promote the current financial 
situation of enterprises. At the same time, the continuous improvement of financial situation 
brought by technological innovation is bound to increase enterprise value. In summary, CSR 
investment positively regulates the impact or effect of intangible assets on corporate value. 
Intangible asset investment positively regulates the impact or effect of CSR investment on 
corporate value. From the perspective of regression, these two views also illustrate the positive 
correlation between CSR investment and intangible asset investment. Because of the mutual 
promotion of the two effects on financial performance, social responsibility and corporate 
innovation capability investment will exert a synergistic effect of "1+1>2" on financial 
performance. The existence of synergy will promote enterprises to take social responsibility, 
but also pay attention to the investment of technological innovation ability. Therefore, for 
enterprises, technological innovation investment and social responsibility are integrated into 
the overall strategic decision-making. Corporate social responsibility is no longer an obstacle 
to the development of enterprises, but an important value depression for enterprises to realize 
the blue ocean strategy in the future. 

4. Conclusions 

CSR has a significant positive impact on the financial performance of enterprises. To a certain 
extent, it shows that undertaking CSR does not increase the cost of enterprises, but helps to 
alleviate the contradiction between operational efficiency and operational flexibility, 
coordinate the relationship between enterprises and stakeholders, and help enterprises create 
greater commercial value. In the short term, because the investment in R&D activities of 
enterprises requires enterprises to invest a large amount of funds in a long time, and the R&D 
cycle of enterprises is generally long, Therefore, in the short term, the R&D results of the 
company cannot bring in the inflow of economic benefits and the improvement of corporate 
profitability, and sometimes even the risk of R&D failure, resulting in a short-term decline in 
corporate performance. This leads to a significant negative correlation between R&D 
investment and corporate performance. the reason. This paper focuses on how CSR based on 
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technological innovation affects financial performance. Enterprise management should 
implement CSR based on technological innovation as an important strategy of the enterprise. 
The social performance generated by CSR based on technological innovation can meet the 
demands of many stakeholders at the same time, High-level social moral evaluation can 
enhance customers' willingness to purchase products, encourage employees to integrate into 
corporate values, obtain scarce resources from government departments, and obtain funds 
from banks and investors, which has a self-evident impact on corporate financial performance. 
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