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Abstract 

Starting from the perspective of photography content and photographs, taking college 
students as research group, based on the theory of "tourism gaze", this paper makes a 
qualitative analysis of 91 works in the final stage of Qingdao University's "Impression of 
Qingdao" photography competition by using metaphor extraction technology, 
supplemented by interviews with 16 finalists. Finally, the typical image elements of 
Qingdao are interpreted, and then the college students’ impression of Qingdao is 
excavated. The research shows that: (1) Sixteen typical image elements of Qingdao: Old 
city, Catholic Church, Lao mountain, Olympic Sailing Center, red tiles and green trees, 
blue sea and blue sky, seagull, reef, Signal Hill Park, Badaguan area, Zhan Qiao Pier, 
Qingdao University, sunset, sea, tall buildings, German architecture and wedding 
photography. (2) The college students’ impression of Qingdao: Qingdao's overall image 
of the city is in series with the sea, connecting the typical image of red tiles and green 
trees, blue sea and blue sky in the old western city zone with its high-rise image in the 
new eastern city zone, which constitutes the city image of Qingdao with pleasant scenery, 
atmosphere of history and modern coexistence. (3) The perception characteristics of 
college students' impression of Qingdao city: experience and emotion are important 
components of city impression, local characteristics and urban connotation are 
emphasized in the process of experience, and they often have unique perspectives and 
preferences. 
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1. Introduction 

According to data released by Ministry of Culture and Tourism of the People’s Republic of China, 
the domestic tourism market is recovering in an orderly manner amid the country's regular 
epidemic prevention and control. However, due to the high proportion of short-distance 
tourism, low prices of tourism products and reduced (free) tickets in scenic spots, it will take 
some time for tourism consumption to fully recover. In view of such a situation, the city as a 
tourist destination must do something. If a city can establish a unique image that is attractive 
enough to attract tourists, it will undoubtedly greatly improve its market competitiveness. In 
recent years, China's urban construction is in a state of rapid development, but the lack of 
innovation and regionalism in city image has become a common problem in many urban 
construction [1]. A good city image is the key to the success of a tourist destination. At present, 
the image of a City in China is generally promoted by the government, but it is unclear how 
effective it is and whether people can perceive the publicity image. Therefore, how to better 
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establish the city image, stimulate the tourism demand of tourists, so as to promote the gradual 
recovery of the domestic tourism market has become a topic that must be studied. 

As the deputy capital city of "hospitable Shandong province", Qingdao is a typical coastal 
tourism city. It has advantaged tourism resources, and the advantages of "mountain, sea and 
city" make it stand out among many similar tourism cities, ranking in the front of the tourism 
list all the year round. The characteristic city image of Qingdao makes it occupy a place in the 
domestic tourism market. The analysis of the city image of Qingdao will surely provide a good 
example for the image construction of other cities. 

Based on the analysis and understanding of existing literature, this paper, supported by the 
tourism gaze theory, conducts in-depth interviews with college students using metaphor 
extraction technology, filters, classifies and analyzes the pictures of Qingdao taken by college 
students, and more accurately obtains the perception of college students on the overall city 
image elements of Qingdao. The typical image elements are combined with the actual situation 
and the city impression theory is applied to get the impression of Qingdao in the eyes of college 
students. By studying the impression of Qingdao of college students and refining the typical 
image elements of Qingdao city, it is not only a refinement of the city image theory, but also an 
analysis of the city image of Qingdao can provide a deeper inspiration for other city 
construction. 

2. Theoretical Basis and Related Research Review 

2.1. Theoretical Basis 

2.1.1. City Image and City Impression 

By summarizing the previous viewpoints, this paper holds that city image is a comprehensive 
cognitive impression formed in the mind of experiencer by the various resources and media 
conditions of a city [2]. Enabling tourists to have a good experience in the city is not only an 
important source to win the market, but also an important indicator to improve the 
competitiveness of the city [3]. According to social psychology, when a person enters a certain 
situation, he or she will classify the people or things in the situation by virtue of previous 
experience, clarify the meaning and influence on him or her, so that his or her behavior can 
obtain a clear direction. This process is called impression formation [4]. People's impression of 
a city is the image of the city as a whole formed in the mind of the individual. 

2.1.2. Tourist Gaze Theory 

Based on the study of impression formation process and principle, this paper introduces the 
"tourist gaze" theory here. Some scholars think that tourism is the tourists to the image is 
transformed into video, in turn, depends on the values and personal preferences form heart like 
process [5], it is almost same with the process of impression formation. Image formation 
process can be understood as an individual through the gaze each symbol form a heart in your 
mind as contact combination, thus forming for the overall impression of things. People gaze at 
the unique things that are completely different from their own secular life in order to obtain a 
pleasant, stimulating and nostalgic travel experience [6]. 

2.1.3. Tourism Photography 

With the development of science and technology, tourism and photography are closely linked 
in contemporary tourism activities. In recent years, camera has become one of the 
indispensable tools for people in tourism activities. Markwell (1997) believes that "tourists' 
stereotypical impression of tourist destinations is diluted through cameras, lenses, tripods and 
other photographic equipment, but it also makes the relationship between modern leisure 
travel and photography more inseparable" [7]. 



Volume 2 Issue 9, 2021 

DOI: 10.6981/FEM.202109_2(9).0044 

300 

Frontiers in Economics and Management 

ISSN: 2692-7608 

Tourists record a certain experience and a certain picture they have experienced through 
cameras. In the process of tourism, according to different experiences and emotions, tourists 
will use cameras to frame scenes, adjust the light and other means, in order to obtain photos 
that can express and record this situation and this scene in accordance with their own hearts. 
Therefore, tourism photography has become an important tool to record tourism experience 
and a powerful voucher for tourism experience exchange [8]. 

2.1.4. The Connection between Tourism Photography and the "Tourist Gaze" Theory 

A tourist destination is organically composed of multiple symbols, which constitute the image 
of the destination, known as image elements. Image is the processed image of the cognitive 
object formed in the thinking space by the cognitive subject after contact with objective things 
according to the representation information conveyed by the sensory source [9]. It is the result 
of two-way interaction between the observer and the physical environment and has obvious 
"recognizability" and "impressionability" [10]. 

The process of tourist gaze is to combine each image element in the mind to form a 
comprehensive mental image. Photography forms a picture by socially constructing these 
symbols through gaze. Therefore, photography is closely related to tourism gaze. The process 
of photography is the process of gaze, and photographic pictures are the materialized 
expression of gaze. 

2.2. Research Review 

2.2.1. Gaze and Tourist Gaze 

The theory of "gaze" was first proposed by Foucault, a famous French thinker, in the field of 
medicine, which is called "medical gaze". In 1992, the concept was coined by British sociologist 
John.Urry creatively introduced the field of tourism science and proposed the theory of "Tourist 
gaze" [11]. Once proposed, western countries have widely applied and studied this unique tool 
of "visual culture". Some scholars believe that this theory provides a new way of thinking to 
solve problems in the process of tourism development, especially for the study of behavioral 
differences between the subject and object of tourism and sustainable tourism development 
[12]. 

Danping Liu (2007), the first introducer of the theory of "tourist gaze" in China, pointed out that 
Urry's "tourist gaze" not only refers to the "watching" behavior of tourists in the process of 
tourism, but also an abstraction and integration of tourism desire, motivation and behavior, 
which represents a force of tourists relative to the tourist destination [13]. According to existing 
literature research, domestic researches on "tourist gaze" mainly focus on the following aspects: 
In view of the review, review and prospect of domestic and foreign studies [14-15], the 
influence [16-17] and function of "tourism gaze" on national cultural changes, the multi-
dimensional thinking of "tourism gaze" [18], and the research on destination image based on 
"tourism gaze" [19], etc. Shaowen Cheng et al. (2017) believed that this research method would 
be widely used and studied in a period of time in the future for tourism photography based on 
the "tourist gaze" theory [15]. 

In the process of the study of "tourist gaze" theory, many scholars have also expanded its scope, 
including "tourist gaze", "host gaze", "two-way gaze", "tourist gaze" and other aspects. Yujie Zhu 
(2012) believed in the research that the tourism gaze system is a multi-tourism gaze system 
from static to flowing [20]. Through the analysis of existing literature, it is found that although 
scholars have proposed multiple dimensions of tourist gaze theory, the concept of "tourist gaze" 
in the research is more practical, and the theories related to "tourist gaze" are more widely 
applied. 
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2.2.2. Application of Zaltman Metaphor Extraction Technology and Tourism Research 

Professor Gerald Zaltman of Harvard Business School first creatively proposed the Zaltman 
Metaphor Extraction technique (ZMET) survey method in 1995. ZMET is a set, he thought, 
psychology, cognitive science, communication studies, visual anthropology, and other subject 
knowledge in the integration of research techniques, is a kind of literal language (in-depth 
interviews) and nonverbal language (picture) combined with the technology innovation 
research, using this method can further explore consumers' thoughts. At the same time, 
Zaltman believes that 95% of human thinking process takes place in the subconscious, and with 
the use of ZMET, investigators can extract the vast majority of people's innermost thoughts and 
capture the parts that are difficult to penetrate in traditional survey methods [21]. 

In China, ZMET was first applied to tourism in 2009. Yanjun Xie, Huantong Chen et al. (2009) 
apply ZMET to identify and classify the typical elements of rural tourism in Northeast China 
[22]. Later, Libin Cai, Xinyue Kang et al. (2017) used ZMET to excavate and construct a 
consensus map of college students' rural tourism, so as to obtain the deep expectations of rural 
self-help tourists [23]. Lingyi Kong et al. (2018) took The Ancient City of Phoenix as the research 
object. From the perspective of photography content and photo perspective, they used ZMET to 
make a qualitative analysis of the photos obtained from multiple channels and multiple subjects, 
so as to interpret the typical image elements of the Ancient City of Phoenix [5]. Xiaolian Chen 
(2010) through the analysis such as summing up main areas of research on rural tourism at 
home and abroad, combined with the actual situation of the rural tourism development in 
wuhan, in ZMET and grounded theory as the theoretical basis, the typical elements in wuhan 
suburban rural tourism for identification and analysis, and dug up the rural tourists in mind for 
wuhan suburban rural tourism potentialIn value appeal [24]. 

3. Research Design 

3.1. Research Object 

Photography works of contestants in the "Impression Qingdao" competition of Qingdao 
University are selected as the research object to analyze the impression of Qingdao in the eyes 
of college students. Qingdao University "Impression Qingdao" Photography Competition has 
been held for five consecutive times, each time taking "Impression of Qingdao" as a part of the 
competition. Based on the format of the competition, each contestant is required to submit the 
photo that they think best reflects their impression of Qingdao. The contestants show their 
impression of Qingdao through their own photos. Now the "Impression Qingdao" competition 
of Qingdao University is introduced as follows, as shown in Table 1. Based on the above 
characteristics of the competition, which basically meets the requirements of the research 
object in this study, in order to ensure the quality and authenticity of the photos, the study will 
select the photos of the finalists of the 2nd, 3rd, 4th and 5th Impression Qingdao as the research 
scope. A total of 69 finalists submitted 384 photographic works. 

 

Table 1. Brief introduction of "Impression Qingdao" competition of Qingdao University 
Race course Number of finalists Ratio of men to women Number of photographs 

The second term 17 12:5 130 
The third term 16 12:4 86 

The fourth term 17 11:6 76 
The fifth term 19 16:3 92 

Total 69 51:18 384 
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3.2. Selection of Research Methods 

3.2.1. Comparison between Zaltman Metaphor Extraction Technology and Content 
Analysis 

The author analysis of literature review, it found that, in the practical study on the photographic 
image in the field of tourism application, different scholars study of their subject adopts the 
corresponding image analysis method, which ZMET, Content Analysis, Picture Analysis is three 
kinds of typical methods, but there is no lack of classic methods to innovate the case, The author 
will make a simple analysis of the existing photographic image analysis methods. 

(1) Zaltman Metaphor Elicitation Technique (ZMET) 

ZMET is a qualitative research method, which can analyze typical image elements or destination 
images through in-depth interviews and establishing connections between constructs. It is a 
research method combining written language (in-depth interviews) and non-written language 
(pictures). The characteristic of this method is to summarize the concepts and propositions 
from the data, and then rise to the theory; Using small sample sampling, select case in-depth 
study; A consensus map is constructed to explore the inner thoughts of most tourists on the 
subject of research. 

(2) Content Analysis 

Content Analysis (mainly including two aspects, picture analysis and text analysis, this paper 
mainly discusses the picture analysis part) is similar to Photo Analysis, is a quantitative 
research method. Photos are studied from two aspects: content index and form index. Through 
quantitative analysis of various indicators of photos, representative tourists with distinctive 
characteristics are selected from samples to analyze and discuss their shooting techniques, so 
as to carry out layers of reasoning [25]. 

As a typical research method for the study of photographic images, ZMET and Content Analysis 
method have their advantages and disadvantages respectively, as shown in Table 2. 

 

Table 2. Comparison between Zaltman Metaphor Elicitation Technique and content analysis 
  Zaltman Metaphor Elicitation Technique Content Analysis 

Similarities 
Sampling method Small sample sampling Small sample sampling 
Inference method Induction Induction 

Differences 
Research means Qualitative research methods Quantitative research method 
Survey methods Combine pictures with text Photographs 

Data collection Methods In-depth interview Quantitative processing 

Advantages  
It can dig out the real feelings hidden 

inside the interviewees. 

It can reflect what the 
photographer wants to express 
in the shooting process through 

technical analysis. 

Disadvantages  

The research process is tedious and 
requires certain expertise;And it is easily 
limited by the validity of the photos and 

the degree of cooperation of the 
interviewees. 

It is susceptible to the influence 
of the researcher's own 

emotional factors. 

Application in 
the field of 

tourism 
 

Tourism destination image elements, 
image and tourist experience. 

Research on the image space of 
tourist attractions, the 

construction of tourist image, 
landscape image and so on. 

 

As photographic images of two kinds of classic methods, both on the research topic is not much 
to distinguish, but the result of the research process and analysis can be found that ZMET to 
extract hidden the true feelings of the heart of the respondents, this light with technical analysis 
can't do, but the process is and need a certain professionalism; Content Analysis can reflect the 
mood of the photographer during the shooting process through technical analysis, but its 
results are often affected by the subjective aspect of the researcher. 
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Some scholars on the research methods of the combination and innovation of a certain extent, 
YuanYuan Zong (2016) on the VEP perspective to compare the Chinese and foreign tourists 
gaze of the similarities and differences, to collect respondents photos and pictures of related 
audio, realize the integration of qualitative and quantitative methods, reading out of wuhan city 
alley food tourism image and voice of expression [26]. Li Li (2016) studied the tourism space 
image of West Lake scenic area based on Photo Analysis and Content Analysis [27]. Na Zhang 
(2015) used the method of combining hand-drawn cognitive map and Photo Analysis to make 
quantitative analysis when studying the landscape images of ancient water towns in southern 
China, which opened up a new path for the analysis of photographic images [28]. 

3.2.2. The Selection of Zaltman Metaphor Elicitation Technique 

College students have active group thinking and strong subjectivity. Different from tourists, 
they want to record their feelings and experience at that time in the process of photography. 
College students are not limited to the expression of objective things, but are willing to devote 
a lot of thoughts and techniques of expression to photography. A simple quantitative analysis 
of the photos may not fully reflect their real thoughts, and the ZMET can better explore the 
intention and expectation of the interviewees, which are not easily detected even by themselves, 
in the heart of the interviewees, while the impression of a city itself is just the perceptual 
cognition formed in the heart. Based on the discussion of the above issues and the 
understanding of image analysis methods, this study will use ZMET as a tool to dig out the 
cognition, thoughts, feelings and other aspects of the university students' inner feelings about 
Qingdao. 

4. Research Implementation and Results Analysis 

In this paper, the Zaltman Metaphor Extraction Technology is used to analyze the impression 
of Qingdao in the eyes of college students. A complete ZMET consists of 10 steps. In previous 
applications, cultural differences between Chinese and Westerners are taken into account, and 
the interview time should not be too long.The author believes that this consideration is very 
reasonable, so the whole research process is also simplified to the following stages: sample 
selection, story telling, construct extraction, construct internal relationship analysis, final 
structure idea extraction, consensus map drawing, etc [29]. 

4.1. Sample Selection 

According to practical verification, ZMET only needs 4 to 5 respondents to contain 90% of the 
ideas of a large sample of respondents, so that constructs tend to be saturated [30]. As the study 
area is the whole city of Qingdao, the scope is large and the dual consideration of integrity and 
efficiency is taken into account, so the number of respondents should be appropriately 
increased. The sample sampling method was isometric sampling, and the respondents' 
willingness and expression ability were considered. Finally, 16 finalists were selected as 
interviewees, and a total of 105 photos were available for interview. 

4.2. Storytelling 

According to the research methods and practical requirements of ZMET, the author first 
explained the purpose and significance of the study in detail to the interviewees, and asked 
them to think carefully about the research theme and review the photos they participated in 
the competition, ensuring that the photos were taken locally in Qingdao and were mainly taken 
by the interviewees. Express your true feelings according to the relevant photos and your 
understanding of the research topic. After screening, the number of valid photos available for 
interview study was 91. The interview was conducted 7 to 10 days after the notification of the 
interviewees. During the preparation, the interviewees were not driven or induced by the 
researcher and were free to express any thoughts and feelings. 
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During the interview, participants were asked to tell their own stories based on the photos, to 
describe and describe the contents of the photos, and to ask how the contents reflected their 
feelings and thoughts about the subject. The author also asked the interviewees whether there 
were any lost images that could not be represented in the photos, so as to make up for all the 
feelings related to the impression of Qingdao city, and to make up for the situation that the 
photos may take the competition into consideration too much under the mandatory 
requirements of the competition. If there were missing images, the participants were asked to 
point out the missing feelings or scenes in the images provided but in line with the theme, using 
the same storytelling method. 

 

Table 3. Key constructs mentioned by respondents 
Number Construct Frequency Number Construct Frequency 

1 Old city 9 46 Community life 2 
2 Signal Hill Park 4 47 Tall buildings 4 
3 Small fish hill 3 48 Old working 1 
4 The first beach 3 49 German architecture 4 
5 Chopping wood house 2 50 Magnolia denudata 2 
6 Catholic Church 4 51 Villa 2 
7 City government 3 52 Small Qingdao Island 2 
8 Qingdao Beer Museum 1 53 Lover dam 1 
9 Lao mountain 4 54 A chain of mountains 2 

10 Zhan Qiao Pier 10 55 Mountain climbing 3 
11 Badaguan area 7 56 Cruise 1 
12 Shilaoren beach 3 57 Dam 1 
13 Olympic Sailing Center 5 58 Guidepost 2 
14 Qingdao University 8 59 Delighted 5 
15 Qingdao Agricultural University 2 60 Literature and art 3 
16 Zhongshan Park 2 61 Leisurely and comfortable 5 
17 Web celebrity bookstore 2 62 Newfangled 3 
18 Coffee shop 2 63 Romantic 4 
19 Tree 3 64 Historical 5 

20 
Red tiles and green trees, blue sea and 

blue sky 
5 65 Cultural atmosphere 3 

21 Blue sky 3 66 Modernization 7 
22 Sunset 9 67 History and modernity 3 
23 Boundiese sea and sky 2 68 Nature and modernity 2 
24 Feed the seagulls 3 69 Pageantry 8 
25 Seagull 4 70 Open sea 5 
26 Sea 11 71 Vibrant 5 
27 Wedding Photography 5 72 Fair-weather 3 
28 Play with bare feet on the beach 2 73 Warm and sweet 5 
29 Reef 4 74 High sense of happiness 2 
30 Coastal city 1 75 Attractive scenery 4 
31 Shadow 1 76 Youthful 1 
32 Gothic 1 77 Clear 1 
33 Crowded with visitors 1 78 Architectural beauty 5 
34 Yacht 1 79 Poetic imagery beauty 4 
35 Sailboat 3 80 Grand city hall 2 
36 Glistening 3 81 Thinking of yourself 5 
37 Fishing-boat 2 82 Homesick 4 
38 Fishing village 2 83 Clean air 3 
39 Wooden trestle 3 84 Saint valentine 1 
40 Back to billow pavilion 2 85 Lu xun park 1 

41 Heavy traffic on the street 2 86 
Former residences of 

celebrities 
1 

42 Man is in harmony with nature 3 87 Memorable 4 
43 Digging clams 1 88 Snow-covered landscape 2 
44 Cloud 8 89 Flourishing 3 
45 May wind 2 90 Double life rhythm 2 

 

Through interviews, the author found that interviewees can often associate some emotion, 
atmosphere or mood with simple scenes. For example, when A sees a lighthouse, he can not 



Volume 2 Issue 9, 2021 

DOI: 10.6981/FEM.202109_2(9).0044 

305 

Frontiers in Economics and Management 

ISSN: 2692-7608 

only think of the hope and direction brought by the faint light when the ship is sailing at night, 
but also think of the direction of his life. When the fog covers his eyes, he should look for a 
lighthouse that can cut through the fog, which is the home of his soul. When B describes the 
burning clouds, he talks about his willingness to think about life in such a quiet and beautiful 
scene, so as to find a way out for his present situation. C describing the ease of seeing the 
seagulls flying and the surrounding buildings as a combination of static and dynamic ... In the 
end, he come to the conclusion that he can see the beautiful scene that people and nature live 
in harmony and so on. From this, it can be seen that "feelings" and "scenes" are symbiotic for 
interviewees. When a certain scene is within sight, even if they are not aware of it, feelings have 
already appeared. Therefore, the in-depth exploration of such feelings is also the link that the 
author pays attention to when conducting interviews. 

4.3. Construct Extraction, Classification and Sorting 

According to the requirement of ZMET, the author uses the ladder method as the inducement 
method to help the interviewees describe the constructs step by step and clarify the 
relationship between different constructs in their mind. The author sorted out the interview 
recordings and photos of 16 interviewees, and obtained a preliminary 143 constructs. 
According to the properties of these constructs, similar constructs are combined and classified. 
For example, "humanistic atmosphere", "good humanistic environment" and "cultural sense" 
are collectively referred to as "humanistic atmosphere". The "open" and "broad" of the sea are 
collectively referred to as "open", "leisure" and "relaxation" are collectively referred to as 
"leisure", "sunset" and "setting sun" are collectively referred to as "sunset", and 90 constructs 
are obtained, as shown in Table 3. 

In order to explore whether the above mentioned constructs are representative and consistent, 
the author draws a construct consistency map, as shown in Figure 1. It is easy to see from Figure 
1 that, while the number of respondents continues to grow, the number of new constructs 
rarely increases. On the basis of the 26 constructs proposed by respondent A, respondent B 
proposed 18 constructs, respondent C proposed 7 constructs, respondent D proposed 7 
constructs, and respondent E proposed 4 constructs. Finally, the number of M~P decreased to 
0~1 new constructs, which means that the constructs provided by respondent A are consistent. 
The above constructs can basically represent the typical image elements of Qingdao in the eyes 
of college students. 

 

 
Figure 1. Trend of construct consistency 

 

4.4. Analysis of the Internal Relationship of Constructs 

Isolated constructs can be endowed with more meaning only when they "talk" with other 
constructs, and consumer behaviors can be driven by the connections between constructs[31]. 
The research process of ZMET provides an obvious advantage for discovering the internal 
connections between such constructs. For example, wedding photography can be seen 
everywhere in Qingdao, different people will have different visual experience. Wedding 
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photography was mentioned five times in total in the interview, and one respondent connected 
it with the construct of happiness, while four respondents connected it with romance. From the 
perspective of consensus map, it can be concluded that romance is the more common 
impression that wedding photography can bring to College students in Qingdao. 

The types of constructs in the consensus map can be divided into initial constructs, connective 
constructs and final structures. The initial construct is the shallowest link in the chain of 
construct relationships, from which the tourist initiates a thought about an event, such as a tree, 
a rock, or a flock of seagulls; In the middle part, the connecting construct plays the role of bond, 
which is generally used to describe the feeling, situation and atmosphere caused by the initial 
construct, which is the tourists' initial tourism experience. The final structure idea is the end 
link of the construct relationship chain, which is the deep emotion caused by the connection 
construct, and also the final tourism experience caused by the initial construct. Take 
respondent H's description of the street in Badaguan area as an example: "this picture taken in 
Badaguan area leisurely afternoon, with fast in here is slow, there are slow pace of life in the 
fast, Qingdao has kept a lot of old streets, there are a lot of citizens of thick accent, feeling the 
more common breath, feeling very looked forward to the ease of getting old." In this description, 
the street of Badaguan area is the initial construct, the atmosphere of the market is the 
connecting construct, and comfort is the final structure. 

 

 
Figure 2. Consensus map of "Qingdao impression" in the eyes of college students 

 

4.5. Draw Consensus Maps 

The method of drawing consensus map can explore the relationship between constructs and 
constructs, and explore the unified thoughts of most respondents on the research topic. 
Zaltman (1995) pointed out that constructs mentioned by at least 1/3 of the respondents can 
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be drawn into the consensus map, and the relationship between constructs needs to be 
mentioned by at least 1/4 of the respondents[21]. As the elements mentioned in this research 
topic involve many regions and have a large scale (taking the whole City of Qingdao as the 
carrier), the proportion of construct mentions in the number of people may be low.Therefore, 
the consensus map is drawn based on the relationships between constructs mentioned by 1/4 
of the respondents (4) and the constructs mentioned by more than 1/4 of the respondents (4). 
That is, only constructs mentioned by 4 or more people and the relationships between 
constructs are included in the consensus map. After sorting and induction, a total of 16 initial 
constructs, 10 connective constructs and 4 final constructs were obtained. The consensus map 
is shown in Figure 2. 

5. Conclusion and Discussion 

5.1. Conclusion 

5.1.1. College Students' "Qingdao Impression" Based on Typical Image Elements 

According to the typical image elements extracted in the above article, the city impression of 
Qingdao in the eyes of college students has also taken shape. In a word, this paper takes the 
college students of Qingdao University as the research object, and based on the tourism gaze 
theory, selects the Zaltman Metaphor Extraction Technique and makes a qualitative analysis of 
the typical image elements of Qingdao city, in an attempt to get the impression of Qingdao in 
the eyes of college students. The conclusions are as follows: 

The author takes pleasure, leisure, warmth and commemorative significance of the final 
structure thoughts as the main screening basis, and does not consider the constructs that are 
not obviously related to these four final structure thoughts, and finally gets 16 typical image 
elements of Qingdao: 

Old city, Catholic Church, Lao mountain, Olympic Sailing Center, red tiles and green trees, blue 
sea and blue sky, seagull, reef, Signal Hill park, Badaguan area, Zhan Qiao Pier, Qingdao 
University, sunset, sea, tall buildings, German architecture and wedding photography. 

The 16 typical image elements are mainly divided into three parts based on the regional 
distribution and construct type of Qingdao city: 

One is the western old town, including the old town, the Catholic Church, Signal Hill Park, 
Badaguan area, Zhan Qiao pier, German architecture, wedding photography, red tiles and green 
trees, blue sea and blue sky, a total of 8 image elements; 

The second is the eastern new urban area, including Olympic Sailing Center, Qingdao University, 
Lao mountain, tall buildings, a total of 4 image elements; 

The third is the important background elements, the sea, seagull, reef, sunset, a total of 4 image 
elements. 

These three parts together constitute the overall outline of Qingdao in the eyes of college 
students. Among the typical elements obtained in the research, the marine resources of Qingdao 
are undoubtedly the typical image elements. The coastline connects the old city and the new 
city, thus forming the coastal city image of Qingdao. The overall city image of Qingdao is linked 
by the sea, connecting the typical image of red tiles and green trees, blue sea and blue sky in the 
western old city with the image of tall buildings in the eastern new city, forming the city image 
of Qingdao with pleasant scenery, historical atmosphere and modernization. 

5.1.2. College Students' Perception Characteristics of Qingdao City Impression 

(1) Experience and emotion are important components of city impression. 

College students' impression of the city is not only presented in the form of a thin perception, 
but a deeper emotion caused by the scenery, which may be spectacular, scenic, romantic and so 
on. 
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(2) They pay attention to local characteristics and urban connotation during the experience. 

College students attach great importance to urban culture. The old city is attached to the 
profound history and characteristics of the old era of Qingdao. Compared with the new city in 
terms of emotional cognition, the old city has more rich cultural deposits and historical 
flavor.However, the new city also has unique charm. With modern man-made facilities such as 
the Olympic Sailing Center and natural tourism resources such as Lao mountain, which is "the 
first famous mountain on the sea", the new city has a distinctive modern and rapidly developing 
city image and pleasant city features. 

(3) College students have unique perspectives and preferences. 

The formation of college students' impression of Qingdao is influenced by their education level, 
personal experience, individual personality characteristics and other factors, so most of them 
have a unique perspective. For example, some of them are more concerned about the beauty of 
architecture. Some of them will always think about their own development and dreams in 
certain situations; In the motivation of travel, some people will because of fresh, to the pursuit 
of net red bookstore and net red cafe, in order to satisfy themselves. 

(4) Students in youth universities have a strong emotional attachment to their own schools. 

Often the school leaves a deep impression on the students in the university, and has a certain 
impact on the impression of the whole city.For example, Qingdao University is a university with 
beautiful environment and rich cultural atmosphere on campus, which has a subtle influence 
on their judgment of the impression of the city. Subconsciously, they more agree with the 
pleasant scenery of Qingdao. Students who go out to study will always compare the city of 
Qingdao with their hometown in their mind, thus deepening the impression of Qingdao city. At 
the same time, they tend to regard Qingdao as their second home and inject deep emotion into 
it, so they will be proud of the city's rapid development, but also frustrated by the city's little 
negative news. 

5.1.3. Inspiration of city image construction 

Through the analysis of the impression of Qingdao in the eyes of college students, it can be seen 
that college students attach great importance to the cultural connotation behind the city image 
elements. Qingdao has made good achievements in the construction of city image, highlighting 
the characteristics and impression that a city should have in the construction.In the 
transformation of the old city, not only the original historical charm has been retained, but also 
the environment has been improved to a certain extent, which makes Qingdao stand out among 
many coastal cities of the same type and has distinctive urban characteristics. Therefore, the 
establishment of the city's own image can not be separated from the core of the city culture and 
cultural heritage, the city culture and visual elements should be combined to deepen the gaze 
of tourists, the city can be combined with the city history or local landmark events to create the 
image of the city, so that tourists can feel the unique image characteristics of the whole city. 

From the aspect of the characteristics of the college students in Qingdao, the special emotion of 
living in Qingdao for a long time determines the high recognition of Qingdao. In some ways, this 
shows that improving tourists' recognition of the city tourism image is also an important aspect 
of the city image construction. When the recognition of the city forms an emotional attachment, 
the city image will be remembered and spread by tourists for a long time with a positive 
impression. 

5.2. Discussion 

5.2.1. The Uniqueness of College Students 

The leisure, pleasure, warmth and memorable experience pursued by college students in 
Qingdao is not a simple and isolated perception, but a deep feeling or experience caused by 
association. Correspondingly, the impression of Qingdao is also full of special emotional 
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significance. In their eyes, Qingdao is a romantic and warm city, a modern metropolis, and a 
cultural resort full of historical charm. College students are a unique group, they have a unique 
perspective and special pursuit different from ordinary tourists. As young people, they pursue 
new experiences, as the highly educated class, they will dig the stories of the city from more 
depth, and as tourists, they will also pursue to enjoy a moment of leisure and enjoy the pleasant 
scenery. 

5.2.2. Representativeness of Typical Image Elements 

The research results show that some typical scenic spots (spots) in Qingdao, such as Tsingtao 
Beer and Jimo Ancient City, do not become typical image elements in the analysis conclusion in 
most people's cognition. Although "Tsingtao Beer" does not appear in the consensus map as a 
typical image element, it does not mean that the beer is not representative and may be affected 
by sample selection. At the same time, it should also lead to the question: is Tsingtao Beer really 
the same "identification" of Qingdao image among the young generation of college students as 
our traditional perception? According to the results of consensus map, the typical image 
elements of Qingdao perceived by college students are mostly concentrated in Laoshan District, 
Shinan District and other tourist attractions (points), but do not cover all areas of Qingdao city. 
On the one hand, this may be due to the fact that the participants of the "Impression Qingdao" 
photography Competition are mainly college students of Qingdao University; on the other hand, 
it reflects that although the scenic spots like the ancient city of Jimo are relatively famous, they 
may not make outstanding contributions to the construction of the city image of Qingdao. 
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