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Abstract	

Analyze	the	lingnan	Non‐material	cultural	heritage	status	quo,	explore	the	text	and	the	
concept	and	model	of	product	development	and	determine	a	product	development,	help	
to	lingnan	intangible	cultural	heritage	spreading	and	communication,	establish	a	good	
image,	 put	 forward	 the	 lingnan	 Non‐material	 cultural	 heritage	 in	 research	 and	
innovation	in	product	development	design.	Extract	text	and	product	development,	the	
culture	of	the	lingnan	Non‐material	cultural	heritage,	form,	function	and	the	emotional	
elements	 of	 lingnan	 intangible	 products,	 can	 leave	 deep	 first	 impression	 in	 the	
consumers,	 meet	 the	 functional	 requirements,	 and	 produce	 emotional	 resonance;	
According	 to	 the	 demand	 of	modern	market	 and	 consumers	 for	 lingnan	 intangible	
cultural	 heritage,	 and	 according	 to	 the	 relationship	 between	 cultural	 and	 creative	
product	development	and	Lingnan	intangible	cultural	heritage,	this	paper	innovatively	
designs	lingnan	intangible	cultural	heritage	from	four	aspects:	subject	matter,	product,	
craft	and	material	 carrier.	Case	 study:	Paper‐cut	 technology	 is	 selected	 from	 lingnan	
intangible	 cultural	 heritage,	 paper‐cut	 elements	 are	 extracted,	 and	 applied	 in	 living	
culture,	daily	life	and	living	room,	which	has	good	application	effect.	
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1. Introduction	

The	rapid	economic	development	has	basically	met	people's	material	needs.	At	this	time,	people	
are	more	eager	for	spiritual	enrichment[1].	However,	spiritual	enrichment	can	only	be	satisfied	
through	 cultural	products.	Therefore,	Wenchuang	products	have	entered	people's	 sight	 and	
received	 public	 attention	 [2].	 Culture	 can	 reflect	 a	 country's	 comprehensive	 strength	 and	
competitive	 level,	 and	speed	up	 the	popularization	of	 cultures	around	 the	world.	 Intangible	
cultural	heritage	is	an	important	part	of	Chinese	culture,	which	belongs	to	the	common	cultural	
organization	 of	 society	 and	 has	 made	 great	 contributions	 to	 the	 development	 of	 world	
civilization.	Therefore,	by	inheriting	intangible	cultural	heritage,	carry	forward	China's	culture	
and	strengthen	the	construction	of	spiritual	civilization	[4‐5].	However,	with	the	development	
of	society,	there	is	a	problem	of	disconnection	between	intangible	cultural	heritage	and	modern	
society.	Coupled	with	 the	arrival	of	western	culture,	 to	a	certain	extent,	 it	has	squeezed	the	
space	for	the	survival	and	market	development	of	intangible	cultural	heritage	and	accelerated	
the	transmission	of	Intangible	Cultural	Heritage	[6].	
Based	on	this,	relevant	scholars	attach	great	importance	to	the	intangible	culture	of	innovative	
design,	and	put	forward	the	following	views.	Literature	[7],	from	the	perspective	of	cultural	and	
tourism	integration,	takes	the	intangible	cultural	heritage	of	Jinling	Scripture	Carving	Office	as	
the	 research	 object,	 excavates	 the	 motive	 force	 of	 its	 innovation,	 and	 innovates	 intangible	
cultural	heritage.	Literature	[8]	takes	the	dragon	dance	as	the	research	object,	and	innovates	
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the	dragon	dance	by	studying	its	origin,	development	and	value	of	the	times.	Literature	[9]	takes	
the	Daoming	bamboo	weaving	in	Sichuan	non‐legacy	as	the	research	object,	and	explores	the	
innovative	application	of	Daoming	bamboo	weaving	 in	 landscape	art	 from	the	aspects	of	 its	
technology,	 structure	 and	 technology,	 thus	 providing	 innovative	 directions	 for	 Daoming	
bamboo	 weaving	 in	 Sichuan	 non‐legacy.	 Literature	 [10]	 takes	 Tianjin's	 intangible	 cultural	
heritage	as	the	research	object,	and	innovatively	designs	Tianjin's	intangible	cultural	heritage	
by	 analyzing	 the	 characteristics	 of	 Tianjin's	 tourism	 products.	 On	 the	 basis	 of	 the	 above	
research,	combined	with	the	current	situation	of	cultural	and	creative	product	development,	
this	research	innovates	the	design	of	intangible	cultural	heritage,	and	puts	forward	the	research	
on	the	innovative	design	of	Lingnan	intangible	cultural	heritage	in	the	development	of	cultural	
and	creative	products.		

2. Analyze	the	Present	Situation	of	Lingnan	Intangible	Cultural	Heritage	

Intangible	cultural	heritage	belongs	to	intangible	cultural	heritage,	including	folk	music,	dance,	
customs,	medicine,	etc.	Based	on	this,	Lingnan,	as	one	of	the	birthplaces	of	Chinese	civilization,	
includes	12	ethnic	minorities	such	as	Zhuang,	Yao,	Li,	Jing	and	Shui,	covering	many	intangible	
cultures	 such	 as	 language,	 nationality,	 calligraphy	 and	 music	 [11].	 Therefore,	 Lingnan	
intangible	cultural	heritage	is	the	main	part	of	Lingnan	culture.	It	can	reflect	the	unique	artistic	
personality	 and	 rich	 cultural	 connotation	of	Lingnan	 culture,	 and	 spread	 intangible	 cultural	
heritage	in	the	field	of	arts	and	crafts,	such	as	tooth	carving,	 jade	carving,	colored	porcelain,	
Duanyan,	etc.	Performing	arts,	such	as	puppet	show,	Cantonese	opera,	lion	dance	and	Chaozhou	
opera;	Folk	festivals,	such	as	Qiqiao	Festival,	Dragon	Boat	Steaming,	Spring	Festival	Market,	God	
Tour,	Six	Ancestors	Birthday	Temple	Fair,	etc.	Music,	such	as	Bijian	Liuquan,	Shuidong	Tour,	
Shuanghe	Tingquan,	etc.	Art,	such	as	Foshan	Lantern	and	Foshan	Wood	Carving	[12].	
However,	 these	 excellent	 Lingnan	 intangible	 cultural	 heritages	 are	 replaced	 by	 exquisite	
modern	cultural	products	because	of	the	development	of	modern	society.	They	are	no	longer	
circulating	in	Lingnan	people's	daily	life,	and	are	abandoned	by	the	times	with	the	passage	of	
time.	
At	present,	Lingnan	intangible	cultural	heritage	is	mainly	protected	and	publicized	in	the	form	
of	static	exhibition	and	exhibition,	live	performance,	etc.	However,	this	way	is	limited	by	time	
and	space,	and	it	is	difficult	to	show	people	the	essence	and	charm	of	Lingnan	intangible	culture,	
and	its	influence	is	relatively	small,	which	can	not	impress	people	deeply	and	make	them	like	
intangible	culture.	

3. Explore	the	Meaning	and	Mode	of	Cultural	and	Creative	Product	
Development	

Product	development:	Cultural	and	creative	industries	use	new	forms	to	express	culture	on	the	
basis	of	original	cultural	products,	so	as	to	enhance	the	practicality	and	interest	of	culture	[13].	
At	 present,	 the	 development	 of	 cultural	 and	 creative	 products	 mainly	 includes	 three	
development	modes:	autonomy,	cooperation	and	authorization.	The	specific	contents	are	as	
follows:	
(1)	independent	development	mode.	This	cultural	innovation	product	development	model	is	
mainly	to	create	related	products	through	product	development	teams	according	to	cultural	
innovation	 objects.	 For	 example,	 the	 Wenchuang	 product	 development	 team	 in	 Hunan	
Provincial	Museum	developed	Liling	porcelain	bowls	as	 shown	 in	Figure	1	according	 to	 the	
Guide	Map	collected	in	the	museum,	which	not	only	changed	the	conservative	image	of	Liling	
porcelain	but	 also	publicized	 the	Guide	Map	 through	Liling	porcelain	 [14].	 In	 this	way,	 it	 is	
necessary	to	have	a	higher	leading	power	over	the	innovative	culture,	and	be	free	to	control	the	
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culture	and	create	the	direction,	so	as	to	embody	the	cultural	connotation	by	creating	products	
through	culture.	
	

	
Figure	1.	Cultural	and	creative	products	of	Hunan	Museum	‐‐	Liling	porcelain	bowl	

	
(2)	 Cooperative	 development	 model.	 In	 the	 process	 of	 cultural	 innovation	 and	 product	
innovation,	in	order	to	improve	the	cultural	communication	ability,	it	will	cooperate	with	the	
public	 to	 attract	 many	 people	 to	 participate	 in	 the	 design	 of	 cultural	 innovation	 products	
through	 exhibitions,	 competitions,	 training	 and	 other	 activities,	 so	 as	 to	 connect	 cultural	
innovation	products	with	contemporary	people's	life.	
In	addition,	we	can	also	cooperate	with	social	manufacturers	to	extract	elements	from	culture	
and	design	relevant	cultural	and	creative	products	through	cooperative	development,	such	as	
the	longevity	embroidery	elements	unearthed	in	Mawangdui	extracted	from	Hunan	Provincial	
Museum	and	the	"Mawangdui"	health	pillow	produced	by	a	third‐party	partner,	as	shown	in	
Figure	2.	
This	way	 of	 cooperation	 can	not	only	 adapt	 to	 the	 development	 of	 the	 times,	 but	 also	 pool	
wisdom	to	create	richer	and	diversified	cultural	and	creative	products.	
	

	
Figure	2. Cultural	and	creative	products	of	Hunan	Provincial	Museum‐"Mawangdui"	health	

pillow	
	

(3)	 Authorized	 development	 mode.	 When	 carrying	 out	 cultural	 innovation,	 there	 will	 be	
infringement	problems,	such	as	audio‐visual,	traditional	skills,	 images,	etc.,	all	of	which	have	
cultural	rights.	When	developing	cultural	products,	it	is	necessary	to	have	corresponding	rights	
[15].	Therefore,	only	after	being	authorized	by	the	owner	of	relevant	rights	can	we	extract	the	
corresponding	design	elements	and	develop	cultural	and	creative	products	according	 to	 the	
rights.	
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4. Significance	of	Lingnan	Intangible	Cultural	Heritage	in	the	
Development	of	Cultural	and	Creative	Products	

4.1. The	Development	of	Cultural	and	Creative	Products	is	Conducive	to	the	
Dissemination	and	Exchange	of	Lingnan	Intangible	Cultural	Heritage	

For	Lingnan	intangible	cultural	heritage,	the	development	of	cultural	and	creative	products	can	
represent	its	image,	carry	its	culture	and	reflect	its	characteristics	through	cultural	and	creative	
products.	 To	 a	 certain	 extent,	 it	 can	 also	 promote	 the	 dissemination	 of	 Lingnan	 intangible	
cultural	heritage.	When	consumers	buy	the	cultural	and	creative	products	of	Lingnan	intangible	
cultural	heritage,	they	will	publicize	them.	At	this	time,	it	plays	a	role	in	image	promotion	and	
publicity,	so	as	to	enhance	the	influence	of	Lingnan	intangible	cultural	heritage.	

4.2. The	Development	of	Cultural	and	Creative	Productsis	Helpful	to	Establish	
the	Image	of	Lingnan	Intangible	Cultural	Heritage	

Consumers	who	have	purchased	cultural	and	creative	products	of	Lingnan	intangible	cultural	
heritage	will	deal	with	the	cultural	and	creative	products	in	their	hands	by	viewing	them	and	
giving	them	to	relatives	and	friends.	Among	them,	self	viewing	can	remind	consumers	of	the	
value	 of	 Lingnan	 intangible	 cultural	 heritage	when	 they	 see	 cultural	 and	 creative	 products;	
Transferring	it	to	relatives	and	friends	is	also	a	special	way	of	information	transmission,	which	
can	establish	a	good	image	for	Lingnan	intangible	cultural	heritage,	improve	popularity,	attract	
more	people	and	understand	Intangible	Cultural	Heritage	[16].	

5. Innovative	Design	of	Lingnan	Intangible	Cultural	Heritage	in	the	
Development	of	Cultural	and	Creative	Products	

5.1. Extract	the	Innovative	Elements	of	Lingnan	Intangible	Cultural	Heritage	in	
the	Development	of	Cultural	and	Creative	Products	

5.1.1. Culture	Element	
Modern	people	lack	a	certain	understanding	of	intangible	cultural	heritage	and	love	the	current	
popular	elements.	However,	culture	is	the	soul	of	cultural	and	creative	products.	Therefore,	it	
is	necessary	to	extract	the	cultural	elements	in	Lingnan	intangible	cultural	heritage,	 find	the	
coincidence	point	between	the	two,	and	make	the	products	become	the	carrier	of	culture,	such	
as	Liling	porcelain	bowl	and	"Mawangdui"	health	pillow	shown	in	Figure	1	and	Figure	2.	
Based	 on	 this,	 Lingnan	 intangible	 cultural	 heritage	 can	 also	 develop	 cultural	 and	 creative	
products	according	to	folk	festivals,	music,	dance,	etc.,	and	endow	the	products	with	stories,	so	
as	to	make	them	more	attractive	through	in‐depth	scrutiny.	
5.1.2. Formal	Elements	
In	 modern	 society,	 consumers	 pay	 great	 attention	 to	 the	 emotional	 and	 cultural	 values	
contained	in	product	design.	Therefore,	the	form	of	Wenchuang	products	determines	its	first	
impression	in	the	eyes	of	consumers.	"Avoid"	and	"Silence"	the	flyswatter	as	shown	in	Figure	3.	
As	shown	in	Figure	3,	according	to	the	warning	signs	of	the	promotion	plot	in	the	opera	and	the	
hollowing	out	technique	of	paper	cutting,	the	combination	of	its	culture,	form	and	functional	
elements	 is	extracted,	which	not	only	ensures	the	function	of	the	product,	but	also	adds	the	
sense	of	humor	and	interest	of	the	product.	
Based	on	 this,	 the	 innovation	of	 Lingnan	 intangible	 cultural	 heritage	 in	 the	development	of	
cultural	and	creative	products	needs	to	pay	attention	to	the	forms	of	expression	such	as	product	
shape,	color,	pattern	and	material	on	the	basis	of	cultural	connotation,	so	as	to	give	consumers	
a	dual	visual	and	sensory	experience.	
	



Volume	2	Issue	11,	2021	

DOI:	10.6981/FEM.202111_2(11).0020	

156	

Frontiers	in	Economics	and	Management	

ISSN:	2692‐7608	

	
Figure	3.	"Avoidance"	and	"Silence"	fly	swatter	

5.1.3. Functional	Elements	
When	consumers	buy	products,	they	still	pay	more	attention	to	the	functionality	of	products.	
The	 better	 its	 function,	 the	 higher	 consumers'	 desire	 to	 buy	 [17].	 Through	 the	 shopping	
platform,	the	harvest	records	of	"avoidance"	and	"Silence"	fly	swatters	shown	in	Figure	3	are	
counted.	The	average	monthly	sales	is	100	+,	which	is	much	higher	than	that	of	other	cultural	
and	creative	products	[18].	Therefore,	the	functional	elements	of	cultural	and	creative	products	
are	 very	 important.	 They	 need	 to	 rely	 on	 functions	 to	 connect	 consumers	 with	 intangible	
cultural	 heritage,	 so	 as	 to	 achieve	 the	purpose	 of	 disseminating	Lingnan	 intangible	 cultural	
heritage.	
5.1.4. Emotional	Elements	
Many	times,	consumers	pay	more	attention	to	the	emotional	expression	of	products	and	like	to	
dig	the	stories	behind	products	for	emotional	consumption	[19].	Therefore,	the	innovation	of	
Lingnan	intangible	cultural	heritage	in	the	development	of	cultural	and	creative	products	can	
resonate	emotionally	with	consumers,	products	and	designers	behind	products	according	to	
intangible	cultural	heritage	stories,	such	as	the	generation	stories	of	festival	folk	customs,	music,	
dance	and	other	arts,	Cantonese	Opera	and	Chaozhou	Opera.	In	this	process,	consumers	are	also	
willing	 to	 share	 this	 resonance	with	 their	 relatives	 and	 friends.	 As	 shown	 in	 Figure	 4,	 the	
emotional	elements	of	the	cultural	and	creative	products	of	the	Forbidden	City	Cat	series	are	
expressed	very	successfully,	which	has	been	loved	by	many	"cat	slaves"	and	has	become	the	
carrier	of	emotional	communication	between	intangible	cultural	heritage	and	consumers.	
	

	
Figure	4.	Forbidden	City	Cat	Series	Wenchuang	Products	

5.2. Innovative	Design	of	Lingnan	Intangible	Cultural	Heritage	
Innovative	design	of	Lingnan	intangible	cultural	heritage	needs	to	be	combined	with	modern	
market	environment	and	users'	needs,	and	integrated	into	consumers'	lives.	In	the	process	of	
innovation,	attention	should	be	paid	to	the	continuity	of	intangible	cultural	heritage.	Therefore,	
there	is	a	relationship	between	intangible	cultural	heritage	and	Wenchuang	product	develop	
ment	as	shown	in	Figure	5.	
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Figure	5.	Relationship	between	intangible	cultural	heritage	and	cultural	and	creative	product	

development	
	

As	can	be	seen	from	Figure	5,	 intangible	cultural	heritage	and	cultural	and	creative	product	
development	complement	each	other.	Based	on	this,	according	to	the	four	elements	of	Lingnan	
intangible	 cultural	heritage	 culture,	 form,	 function	and	emotion,	 Lingnan	 intangible	 cultural	
heritage	 is	 innovatively	 designed	 from	 the	 four	 aspects	 of	 theme,	 product,	 technology	 and	
material	carrier.	
5.2.1. Innovative	Subject	Matter	
Lingnan	intangible	cultural	heritage	has	many	categories,	but	its	subject	matter	and	content	are	
divorced	from	modern	society,	which	is	difficult	to	resonate	between	consumers	and	intangible	
cultural	 heritage	 [20].	 Therefore,	we	 should	 start	with	 the	 theme	 and	 content	 of	 intangible	
cultural	heritage	and	innovate	the	design	of	intangible	cultural	heritage.	
The	art	of	carving	and	performance	in	Lingnan	intangible	cultural	heritage	has	always	been	the	
traditional	theme	handed	down,	but	these	themes	all	originated	from	the	nature	and	life	at	that	
time,	but	they	are	incompatible	with	the	modern	nature	and	life,	and	it	is	even	more	difficult	to	
attract	modern	consumers.	If	you	can't	pretend	to	be	a	traditional	craft,	you	will	stand	back.	
Instead,	you	need	to	respect	the	traditional	culture,	selectively	absorb	the	cultural	theme	and	
incorporate	modern	elements	into	it.	The	tooth	carving	and	jade	carving	shown	in	Figure	6	can	
all	incorporate	animation	elements	and	others.	
	

	
Figure	6.	Ivory	and	jade	carvings	with	animation	elements	

5.2.2. Develop	and	Design	New	Products	
According	 to	 the	 development	 mode	 of	 Wenchuang	 products,	 Lingnan	 intangible	 cultural	
heritage	products	can	also	be	innovatively	designed	through	this	mode,	like	Journey	to	the	West,	
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which	 has	 been	 integrated	 into	 puppet	 shows.	 Therefore,	 innovative	 design	 of	 intangible	
culture	also	needs	to	follow	the	laws	of	social	market	and	make	it	commercialized,	instead	of	
just	 being	 in	 the	 form	 of	 artworks,	 it	 exists	 in	 consumers'	 lives.	 The	 cultural	 and	 creative	
products	 shown	 in	 Figures	 1,	 2,	 3	 and	4	 combine	 the	 intangible	 cultural	 elements	with	 the	
products	and	win	the	favor	of	the	younger	generation.	
5.2.3. Innovative	Design	Process	
Traditional	techniques	have	long	production	time	and	high	cost,	so	it	is	difficult	to	face	the	mass	
market,	 which	 increases	 the	 difficulty	 of	 non‐genetic	 broadcasting.	 Therefore,	 innovative	
design	of	non‐legacy	technology,	combining	the	traditional	non‐legacy	production	process	with	
modern	 technology,	 shortens	 the	 production	 time	 and	 improves	 the	 cost	 performance.	 For	
example,	colored	porcelain,	which	includes	seven	processes,	can	be	replaced	by	modern	laser	
engraving,	3D	printing	and	other	technologies,	and	then	connected	with	the	core	technology	of	
colored	 porcelain,	 so	 as	 to	 achieve	 mass	 production,	 while	 retaining	 the	 characteristics	 of	
colored	porcelain,	and	entering	the	life	of	consumers.	
5.2.4. Innovative	Material	Carrier	
Many	cultures	in	Lingnan	intangible	cultural	heritage	need	expensive	material	carriers,	which	
leads	them	to	break	away	from	the	life	of	traditional	consumers	and	get	into	a	difficult	position.	
The	 craftsmanship	 in	 Lingnan's	 intangible	heritage	mainly	 highlights	 the	 three‐dimensional	
sense	of	craftsmanship	and	expresses	the	artistic	conception	of	craftsmanship.	Therefore,	the	
intangible	technology	can	be	combined	not	only	with	its	original	materials,	but	also	with	other	
materials,	which	can	reduce	the	economic	cost	of	the	technology	while	retaining	the	original	
technological	characteristics,	 thus	speeding	up	the	opening	of	 the	general	mass	market.	The	
traditional	 Foshan	 wood	 carvings,	 ivory	 carvings,	 jade	 carvings	 and	 colored	 porcelain	 in	
Lingnan	 intangible	 cultural	 heritage	 are	mainly	made	 of	 teak,	 camphor,	 fir,	 ivory,	 emerald,	
white	porcelain	and	other	raw	materials.	Modern	technology	can	be	combined	with	office,	daily	
necessities,	 decoration,	 children's	 supplies	 and	 other	 functions	 according	 to	 functions,	 as	
shown	in	Figure	4	the	carving	of	the	Forbidden	City	cat.	

6. Case	Analysis	

In	 this	 case	 analysis,	 the	 traditional	 paper‐cut	 technology	 in	 Lingnan	 intangible	 cultural	
heritage	 is	 selected	 as	 the	 case	 analysis	 object,	 and	 the	 paper‐cut	 technology	 is	 innovated	
according	to	the	intangible	cultural	heritage	innovative	design	process	of	this	study.	

6.1. Extraction	of	Paper‐Cut	Elements	in	Lingnan	
Lingnan	intangible	cultural	heritage	paper‐cut	has	rich	themes	and	wide	implications,	including	
myth,	sacrifice,	Lantern	Festival,	red	and	white	affairs,	etc.	Therefore,	 the	visual	elements	of	
Lingnan	paper‐cut	are	very	rich,	which	contains	the	imagination	and	cultural	consciousness	of	
Lingnan	nationality.	However,	paper	cutting	is	not	a	common	product,	its	functionality	is	low	
and	easy	to	be	damaged.	In	addition	to	the	needs	of	folk	festivals,	no	consumers	will	buy	paper	
cutting	products.	
Therefore,	 the	 paper‐cut	 culture,	 function,	 form	 and	 emotional	 elements	 are	 extracted.	 As	
shown	in	Figure	7,	the	paper‐cut	of	Cyprinus	carpio,	Fu	characters,	bamboo,	auspicious	clouds,	
crescent	moon,	round	flowers	and	other	visual	elements	are	included.	The	paper‐cut	color	is	
red,	which	is	very	bright,	warm,	auspicious	and	festive.	According	to	the	traditional	customs	of	
our	country,	 it	has	extensive	meanings	and	rich	emotional	expressions,	and	the	cultural	and	
emotional	elements	it	can	extract	are	shown	in	Table	1.	
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Table	1. Paper	cutting	elements	
Serial	
number	

Culture	 Emotion	

1	 Carp	
Symbolizing	friendship,	love,	happy	marriage	and	prosperous	

business	
2	 Fuzi	 Blessing,	good	fortune	
3	 Bamboo	 Longevity,	strength,	peace	and	good	fortune	

4	
Auspicious	
cloud	 Auspicious,	festive,	happy	and	yearning	for	beauty	

5	 Crescent	moon	 Perfection,	peace	and	missing	
6	 Circle	 Round,	full,	natural	and	perfect	
7	 Flower	 Natural	and	beautiful	

 

	
Figure	7. Carp	paper	cutting	

6.2. 	Element	Application	
The	theme	of	paper‐cut	is	very	rich.	The	paper‐cut	elements	extracted	from	Figure	7	are	only	a	
part	of	paper‐cut.	Reconstructing	the	elements	contained	in	paper‐cut,	integrating	the	culture	
and	daily	elements	 in	modern	 life,	and	changing	 its	carrier	can	 further	enrich	 the	paper‐cut	
culture	and	make	it	live	in	life.	
6.2.1. Application	Cases	in	Cultural	Life	
As	shown	in	Figure	8,	Lingnan	paper‐cut	is	applied	to	notebooks.	Its	overall	cover	is	color.	It	
belongs	 to	 Lingnan	 Guangzhou	 Foshan	 paper‐cut.	 Its	 process	 is	 relatively	 complex,	 pays	
attention	to	the	artistic	conception	of	works	of	art,	and	the	finished	products	are	lively.	Its	raw	
material	is	copper	foil,	mostly	the	packaging	cover	of	the	manufacturer,	which	has	a	poor	effect	
on	the	promotion	of	intangible	cultural	heritage.	By	changing	its	raw	materials	into	notebooks,	
the	process	can	be	printed	to	more	directly	display	paper‐cut	and	highlight	the	childlike	interest	
of	paper‐cut.	
As	shown	in	Figure	9,	when	it	is	applied	to	bookmarks,	its	overall	color	is	black.	It	adopts	the	
form	of	square	and	circle,	which	is	closer	to	the	shape	of	ancient	windows.	At	the	window,	a	
bamboo	branch	is	found,	which	is	very	elegant	and	the	overall	design	is	antique.	
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Figure	8. Paper‐cut	cover	notebook	

	

	
Figure	9.	Paper‐cut	hollow	bookmark	

6.2.2. Application	Cases	in	Daily	Life	
As	shown	 in	 fig.	10,	 the	paper‐cut	Shou	Ziwen	and	carp	elements	are	applied	 to	 the	dishes,	
which	is	very	in	 line	with	the	aesthetics	of	Chinese	consumers,	and	the	implied	meanings	of	
auspiciousness,	 happiness,	 longevity,	 beauty	 and	 harmony	 can	 easily	 arouse	 the	 emotional	
resonance	of	consumers,	which	can	bring	joy	to	their	diet	and	life,	thus	attracting	consumers	to	
buy.	
	

	
Figure	10. Paper	cutting	plate	

6.2.3. Application	Cases	in	Living	Room	
After	meeting	the	basic	material	needs	of	consumers,	they	attach	great	importance	to	spiritual	
needs,	 which	 includes	 daily	 living	 and	 indoor	 furnishings.	 Paper	 cutting	 contains	 a	 unique	
aesthetic	 meaning,	 which	 can	 provide	 excellent	 visual	 space	 for	 viewers,	 integrate	 it	 into	
consumers'	home,	and	build	a	delicate	and	restrained	artistic	conception	of	life.	As	shown	in	
Figure	11.	
The	pillow	in	figure	a	in	Figure	11	is	very	festive.	The	elements	of	happiness,	peony,	circle	and	
so	on	in	paper	cutting	are	used	in	the	pillow	of	household	daily	necessities.	The	whole	is	red,	
which	is	very	festive,	and	expresses	the	meaning	of	wealth,	auspiciousness,	festivity,	beauty	and	
perfection	 of	 flowers.	 Figure	 B	 is	more	 direct.	 It	 applies	 the	 traditional	 dramatic	 character	
elements	in	paper‐cut	to	the	home	pillow.	The	red	paper‐cut	forms	a	sharp	contrast	with	the	
plain	pillow,	so	that	the	modern	interior	is	not	only	maintaining	the	original	style,	but	also	full	
of	cultural	atmosphere	and	showing	the	meaning	of	paper‐cut	culture.	
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ba 	
Figure	11. Paper‐cut	pillow	

7. Conclusion	

To	 sum	 up,	 the	 research	 on	 innovative	 design	 of	 Lingnan	 intangible	 cultural	 heritage	 fully	
analyzes	the	promotion	significance	of	cultural	and	creative	product	development	to	Lingnan	
intangible	cultural	heritage,	so	as	to	integrate	the	development	path	of	cultural	and	creative	
products	into	Lingnan	intangible	cultural	heritage	innovation	and	revitalize	it,	and	at	the	same	
time,	provide	a	reference	for	intangible	cultural	innovation	in	other	regions.	
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