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Abstract	
Based	 on	 the	 data	 of	 425	 valid	 national	 college	 students'	 questionnaires,	 this	 study	
explores	 the	 relationship	 between	 narcissism,	 innovation,	 and	 risk	 appetite	 among	
college	students	with	three	different	personality	traits	and	entrepreneurial	intentions	
under	 the	 atmosphere	 of	 college	 innovation	 after	 the	 failure	 of	 entrepreneurial	
competitions.	 The	 empirical	 results	 show	 that	 the	 narcissism,	 innovation,	 and	 risk	
preference	 personality	 of	 college	 students	 are	 conducive	 to	 the	 formation	 of	
entrepreneurial	intentions;	the	better	the	university's	innovation	atmosphere,	the	more	
conducive	 to	 the	 formation	 of	 entrepreneurial	 intentions	 of	 college	 students	 with	
innovative	personality.	Entrepreneurship	education	in	the	future	should	pay	attention	
to	the	different	personality	traits	of	college	students,	enhance	the	entrepreneurial	and	
innovative	atmosphere	of	colleges	and	universities,	and	cultivate	the	individual	ability	
and	entrepreneurial	spirit	of	college	students.	

Keywords	

Entrepreneurial	 Intention;	 Personality	 Trait;	 University	 Innovation	 Atmosphere;	
Entrepreneurial	Spirit.	

1. Introduction	

Entrepreneurship	is	essentially	a	high‐risk	activity,	and	failure	is	the	norm.	Statistics	show	that	
the	failure	rate	of	Chinese	college	students	to	start	a	business	is	as	high	as	95%,	which	means	
that	 most	 Chinese	 college	 students	 lack	 appropriate	 entrepreneurial	 skills	 and	 targeted	
entrepreneurship	 training	 [1].	 By	 understanding	 the	 personality	 traits	 and	 behavior	
characteristics	 of	 different	 college	 students,	 it	 is	 essential	 to	 improve	 the	 ability	 of	 college	
students	to	resist	frustration,	provide	personalized	support	and	help	to	college	students,	and	
cultivate	their	entrepreneurial	spirit.	
In	most	cases,	entrepreneurs	are	also	 leaders.	Certain	personality	 traits	students'	emotions,	
cognition,	and	behaviors	are	similar	to	those	of	the	leader's	style.	Narcissists	are	more	likely	to	
become	leaders	because	they	have	higher	motivation	for	achievement	and	desire	for	control	
[2].	Innovative	personality	is	also	closely	related	to	the	cultivation	of	leaders.	They	have	strong	
independence,	 willpower,	 self‐confidence,	 and	 long‐term	 full	 of	 energy	 and	 energy	 [3].	
Individuals	with	risk	preference	also	have	higher	motivation	 for	achievement,	and	they	also	
have	a	stronger	ability	to	resist	risks	and	setbacks,	which	is	indispensable	for	entrepreneurs	
[4].	 In	 addition	 to	 individual	 factors,	 the	 external	 environment	 also	affects	 the	 formation	of	
individual	entrepreneurial	intentions.	A	good	atmosphere	that	encourages	students	to	innovate	
and	entrepreneurship	can	help	stimulate	college	students'	innovative	cognition	and	behavior,	
and	promote	them	to	start	entrepreneurship.	
Based	on	the	theory	of	social	cognition	[5],	this	research	answers	from	the	perspective	of	the	
failure	of	entrepreneurial	competition:	(1)	what	kind	of	personality	traits	is	more	conducive	to	
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the	 formation	 of	 entrepreneurial	 intentions	 for	 college	 students?	 (2)	What	 kind	 of	 campus	
environment	 is	 conducive	 to	 improving	 differences	 personality	 traits	 of	 college	 students'	
entrepreneurial	intentions?	This	study	will	analyze	the	data	of	424	college	students	who	have	
had	 entrepreneurial	 competition	 experience.	 The	 research	 conclusions	will	 provide	 reliable	
empirical	 evidence	on	how	 to	 improve	 college	 entrepreneurship	 education,	 how	 to	provide	
personalized	 support	 and	 assistance	 to	 college	 students,	 and	 cultivate	 college	 students'	
innovative	and	creative	abilities.	
The	theoretical	contribution	of	this	paper	is	to	verify	the	interaction	between	the	university's	
innovation	environment	and	individual	emotions,	cognition	and	behaviors.	Starting	from	the	
failure	 situation	 of	 entrepreneurial	 competitions,	 it	 discusses	 the	 formation	 process	 and	
boundary	 conditions	 of	 the	 subsequent	 entrepreneurial	 intentions	 of	 college	 students,	 and	
conducts	 empirical	 tests	 to	 provide	 college'	 entrepreneurship	 education	 reform	 provides	
theoretical	support	and	empirical	evidence.	

2. Literature	Review	and	Hypothesis	

2.1. Narcissistic	Personality	and	Entrepreneurial	Intentions	of	College	
Students	

Narcissism	is	widespread	in	social	groups.	Clinically,	narcissism	is	described	as	a	psychological	
disorder,	manifested	as	a	pattern	of	universal	arrogance,	need	for	praise,	and	lack	of	empathy	
[2].	In	non‐clinical	research,	narcissism,	as	a	universal	personality	tendency,	is	manifested	in	
high	 self‐concern,	 self‐importance,	 superiority,	 and	 privilege	 [6].	 Narcissism	 is	 highly	
associated	with	self‐esteem	and	arrogance,	and	it	has	two	sides.	Cognitively,	narcissists	have	
exaggerated	self‐awareness	and	believe	that	they	have	outstanding	abilities	such	as	leadership	
[7];	 emotionally,	 they	will	 gain	 recognition	 from	 others	 through	 positive	 self‐expression	 in	
order	to	maintain	self‐esteem	[8].	
College	students	are	 in	a	stage	of	rising	self‐esteem	and	self‐identity,	and	may	overestimate	
their	own	 interests	and	 think	 they	can	do	well.	Cognitively,	narcissistic	college	students	are	
selective	 in	 information	 collection.	 They	 are	more	 inclined	 to	 choose	 information	 that	 can	
enhance	their	sense	of	self‐identity	in	order	to	maintain	their	sense	of	superiority.	Therefore,	
they	 may	 not	 be	 interested	 in	 objective	 clues	 [2].	 When	 participating	 in	 entrepreneurial	
competitions,	 imagine	 that	showing	yourself	 in	 front	of	classmates	or	 teachers	will	 increase	
your	sense	of	accomplishment.	Even	 if	 the	competition	 fails,	 they	believe	 that	 this	 failure	 is	
unnecessary	and	will	not	hinder	their	enthusiasm	for	entrepreneurial	activities,	and	will	help	
form	 entrepreneurial	 intentions.	 This	 type	 of	 competition	 or	 activity	 focuses	 on	
entrepreneurship	with	higher	potential	profits	and	more	achievements,	collects	 information	
and	clues	related	to	entrepreneurship,	and	imagines	that	leading	others	can	enhance	a	sense	of	
superiority,	which	is	conducive	to	the	formation	of	entrepreneurial	intentions.	
Second,	 because	 they	 are	 attracted	 by	 their	 inner	 self‐confidence	 and	 sense	 of	 correctness,	
narcissistic	 college	 students	may	make	more	 long‐term	 plans	 [9],	 such	 as	 career	 planning,	
employment,	 etc.	 The	 entrepreneurial	 competition	 is	 like	 an	 opportunity	 to	 experience	
entrepreneurship,	because	narcissistic	college	students	are	less	likely	to	reflect	on	their	faults	
and	behaviors	and	learn	less	from	failure	[7].	Even	if	the	competition	fails,	they	think	that	failure	
is	Unnecessary,	will	not	hinder	their	enthusiasm	for	entrepreneurial	activities,	and	help	to	form	
entrepreneurial	intentions.	In	contrast,	college	students	who	are	not	so	narcissistic	may	reflect	
on	the	problems	in	the	competition	process	after	failure,	and	tend	to	attribute	the	failure	to	
them,	 resulting	 in	 an	 avoidance	 mentality,	 which	 is	 not	 conducive	 to	 the	 formation	 of	
entrepreneurial	intentions.	
In	 terms	 of	 motivation,	 narcissists	 have	 the	 motivation	 to	 take	 action	 in	 order	 to	 seek	
dominance	or	superiority	[10].	Entrepreneurship	is	an	important	activity	to	satisfy	one's	own	
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achievement	and	superiority.	Narcissistic	college	students	may	pay	attention	 to	 this	activity	
and	 pursue	 it.	 In	 the	 process	 of	 participating	 in	 entrepreneurial	 competitions,	 narcissistic	
college	students	have	experienced	more	sense	of	superiority.	In	order	to	seek	higher	dominance,	
they	 are	motivated	 to	 take	 action	 to	 start	 a	 business,	which	 helps	 to	 form	 entrepreneurial	
intentions.	
Second,	narcissistic	college	students	have	exaggerated	and	fragile	self‐esteem.	College	students	
have	less	contact	with	the	social	environment,	have	not	many	failure	experiences,	and	are	not	
prone	to	fear	and	fear.	In	order	to	maintain	unrealistic	self‐esteem,	narcissistic	college	students	
attribute	their	success	to	their	own	leadership	and	other	outstanding	abilities,	and	attribute	
their	 failure	 to	 others	 [8].	 After	 failing	 the	 entrepreneurial	 competition,	 narcissistic	 college	
students	will	not	attribute	the	failure	to	themselves,	and	use	this	to	change	their	way	of	thinking,	
win	 others'	 recognition	 through	 positive	 self‐expression	 [11],	 and	 may	 choose	
entrepreneurship	as	satisfaction	The	main	way	to	achieve	needs.	Narcissistic	college	students	
imagine	that	if	they	choose	to	start	a	business,	they	will	increase	their	sense	of	identity.	If	they	
are	motivated	to	choose	to	start	a	business,	they	will	help	form	their	entrepreneurial	intentions.	
On	the	contrary,	the	less	narcissistic	college	students	may	adopt	a	relatively	stable	way	to	meet	
their	own	needs,	for	example,	participating	in	competitions	that	are	easy	to	win	and	have	few	
competitions.	In	this	way,	they	can	obtain	higher	income	in	the	short	term,	meet	their	needs	for	
achievement,	 reduce	 the	 possibility	 of	 enhancing	 their	 sense	 of	 identity	 through	
entrepreneurship,	and	are	not	conducive	to	the	formation	of	entrepreneurial	intentions.	Based	
on	the	above	derivation,	the	following	hypotheses	are	proposed:	
Hypothesis	1:	Narcissistic	college	students	are	conducive	to	the	formation	of	entrepreneurial	
intentions.	

2.2. Innovative	Personality	and	Entrepreneurial	Intentions	of	College	Students	
Innovative	personality	 is	a	key	factor	required	 for	 individual	entrepreneurship,	and	it	 is	 the	
sum	of	the	psychological	qualities	of	the	propensity	for	innovative	activities	[12].	It	is	mainly	
manifested	in	the	characteristics	of	independence,	curiosity,	willpower,	self‐confidence,	full	of	
energy,	and	the	courage	to	take	risks.	Based	on	the	existing	research,	this	research	categorizes	
innovative	personality	characteristics	into	three	categories:	independence,	self‐confidence,	and	
aspiration	[13].	Independence	refers	to	the	ability	of	individuals	to	think	and	act	independently,	
and	 is	 an	 important	 prerequisite	 for	 the	 formation	 of	 creative	 thinking.	 After	 the	
entrepreneurial	competition	fails,	independent	college	students	may	think	about	the	reasons	
for	the	failure,	how	to	apply	it	to	specific	entrepreneurial	practices,	increase	their	acquisition	
and	attention	to	entrepreneurial	knowledge,	enhance	their	entrepreneurial	attitude,	and	may	
form	entrepreneurial	intentions	[14].	On	the	contrary,	college	students	who	lack	independent	
thinking	may	be	overly	 constrained	by	 failure	 itself,	 lack	 the	 ability	 of	 flexible	 independent	
thinking,	and	it	is	difficult	to	form	entrepreneurial	intentions.	
Secondly,	self‐confidence	refers	to	the	positive	emotions	experienced	by	individuals	through	
self‐recognition	 and	 other	means.	 Confident	 college	 students	 have	 high	 willpower	 and	 can	
continue	to	move	forward	in	the	face	of	setbacks	and	difficulties.	After	failing	the	competition,	
confident	 college	 students	will	 actively	 think	about	 failures	and	 form	positive	psychological	
hints	to	improve	self‐evaluation	and	self‐efficacy	[15],	while	those	with	high	self‐efficacy	are	
more	likely	to	pursue	and	realize	entrepreneurial	opportunities	[14],	it	is	possible	to	increase	
entrepreneurial	 intentions.	 Finally,	 aspiring	 or	 ambitious	 college	 students	 can	 accurately	
identify	 unmet	 needs	 in	 the	 environment.	 After	 failing	 the	 competition,	 aspiring	 college	
students	have	higher	motivation	for	achievement	and	expect	to	achieve	higher	achievements	in	
certain	 areas.	 Through	 participating	 in	 the	 competition,	 college	 students	 can	 improve	 their	
cognition	 level	 of	 entrepreneurial	 activities,	 change	 their	 evaluation	 and	 views	 on	
entrepreneurial	 activities,	 enhance	 their	 subjective	motivation	 to	 engage	 in	 entrepreneurial	
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activities	[15],	and	form	entrepreneurial	intentions.	In	summary,	the	innovative	personality	of	
college	 students	 can	 enhance	 entrepreneurial	 intentions	 from	 the	 three	 aspects	 of	
independence,	 self‐confidence	 and	 ambition.	 Based	 on	 this,	 the	 following	 hypotheses	 are	
proposed:	
Hypothesis	2:	Innovative	college	students	are	conducive	to	the	formation	of	entrepreneurial	
intentions.	

2.3. College	Students'	Risk	Preference	Personality	and	Entrepreneurial	
Intention	

Entrepreneurship	 is	 full	 of	 uncertainty,	 and	 risk	 tolerance	 is	 a	 necessary	 condition	 for	
entrepreneurs	to	cope	with	failure	and	risk	challenges	[16].	Individuals	with	risk	appetite	can	
rebound,	adapt,	cope	with	and	surpass	in	adversity,	invest	time	and	energy	to	deal	with	and	
bear	 possible	 losses	 [17].	 The	 failure	 of	 entrepreneurial	 competitions	 will	 stimulate	 the	
expectations	and	motivation	levels	of	risk‐preferred	college	students.	First	of	all,	they	have	high	
expectations	when	participating	in	entrepreneurial	competitions	and	imagine	the	excitement	
and	 satisfaction	 that	entrepreneurship	brings.	Even	 if	 the	 entrepreneurial	 competition	 fails,	
risk‐conscious	college	students	think	this	is	just	part	of	many	entrepreneurial	experiences	and	
imagine	participating	in	it	as	soon	as	possible,	Help	to	form	entrepreneurial	intentions.	
Secondly,	risk‐conscious	college	students	have	a	higher	level	of	achievement	motivation.	They	
are	unwilling	to	dormant,	unwilling	to	be	employed	by	others,	and	insist	on	choosing	to	create	
their	own	careers.	Participating	in	entrepreneurial	competitions	is	the	best	way	to	quickly	try	
and	make	mistakes	 and	 experience	 this	 feeling.	 It	 can	 experience	more	 happiness	 and	 fun	
during	 the	 competition.	 Therefore,	 the	 failure	 of	 the	 entrepreneurial	 competition	 is	 like	 an	
opportunity	for	trial	and	error,	which	stimulates	risk‐preferred	college	students	to	find	a	sense	
of	 entrepreneurship,	 stimulates	 their	 entrepreneurial	 enthusiasm,	 and	 helps	 to	 form	
entrepreneurial	intentions.	Based	on	this,	the	following	assumptions	are	made:	
Hypothesis	 3:	 College	 students	 with	 a	 risk	 appetite	 are	 conducive	 to	 the	 formation	 of	
entrepreneurial	intentions.	

2.4. The	Role	of	Regulation	of	the	Innovation	Atmosphere	in	Colleges	and	
Universities	

The	innovative	atmosphere	of	colleges	and	universities	refers	to	the	targeted	guidance,	support	
and	help	that	college	students	need.	It	not	only	creates	a	good	innovation	environment	from	the	
overall	 level,	 but	 also	 stimulates	 the	 innovation	 cognition	 and	 behavior	 of	 college	 students	
through	the	overall	 level	[18].	First	of	all,	 they	have	high	expectations	when	participating	in	
entrepreneurial	 competitions	 and	 imagine	 the	 excitement	 and	 satisfaction	 that	
entrepreneurship	brings.	Even	if	the	entrepreneurial	competition	fails,	risk‐conscious	college	
students	think	this	is	just	part	of	many	entrepreneurial	experiences	and	imagine	participating	
in	it	as	soon	as	possible,	Help	to	form	entrepreneurial	intentions.	
Secondly,	 through	 targeted	 support	 for	 entrepreneurs,	 expert	 guidance	 and	 personnel	
assistance	during	the	competition,	the	professional	skills	and	level	of	college	students	can	be	
improved,	so	that	they	can	master	entrepreneurship	and	other	related	professional	knowledge	
as	 soon	 as	 possible,	 and	 help	 college	 students	who	 have	 failed	 the	 competition	 as	 soon	 as	
possible	Learn	from	it	and	continue	to	innovate	[19],	and	increase	its	collection	and	attention	
to	entrepreneurial	information,	which	will	help	to	form	entrepreneurial	intentions	as	soon	as	
possible.	 Finally,	 colleges	 and	 universities	 support	 the	 transformation	 of	 entrepreneurial	
competition	results.	During	the	competition,	the	school	introduces	entrepreneurs	to	win	bids,	
promotes	 the	 rapid	 realization	 of	 their	 ideas,	 promotes	 the	 conversion	 of	 college	 students'	
works	 into	 products	 as	 soon	 as	 possible,	 and	 promotes	 college	 students	 to	 continue	
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participating	 in	entrepreneurship	competitions	and	even	entrepreneurial	activities	after	 the	
competition	fails	[20].	
Hypothesis	 4a:	 The	 innovation	 atmosphere	 of	 colleges	 and	 universities	 helps	 narcissistic	
college	students	to	form	entrepreneurial	intentions;	
Hypothesis	4b:	The	innovation	atmosphere	of	colleges	and	universities	helps	innovative	college	
students	to	form	entrepreneurial	intentions;	
Hypothesis	4c:	The	innovation	atmosphere	of	colleges	and	universities	can	help	risk‐preferred	
college	students	to	form	entrepreneurial	intentions.	

3. Research	Design	

3.1. Data	
This	 study	uses	a	questionnaire	 survey	method	 to	explore	 the	 relationship	between	college	
students'	personality	traits,	college	innovation	atmosphere	and	entrepreneurial	intentions.	The	
subjects	 of	 the	 survey	 are	 groups	 of	 undergraduates	 and	 graduate	 students	 with	
entrepreneurial	competition	experience.	The	questionnaire	design	process	is	as	follows:	First,	
read	and	sort	out	the	literature,	draw	on	the	mature	scales	used	at	home	and	abroad,	combined	
with	the	localized	language	wording	modification,	as	the	initial	reference	item;	secondly,	the	
author	team	has	repeatedly	focused	on	the	scientifically	and	rationality	of	the	questionnaire	
design.	Conduct	discussions	and	revisions,	and	randomly	select	dozens	of	undergraduate	and	
graduate	students	to	pretest	the	intelligibility	and	rationality	of	the	questionnaire.	Finally,	the	
students'	opinions	and	questionnaire	data	collected	in	the	per‐survey	were	used	to	fine‐tune	
the	items	to	form	the	final	questionnaire.	
During	the	formal	survey,	in	order	to	ensure	the	quality	of	the	questionnaire,	the	entire	data	
collection	 process	 strictly	 followed	 scientific	 standards,	 and	 the	 questionnaire	 issuing	
personnel	 were	 guided	 and	 trained.	 The	 author	 and	 his	 team	 selected	 Anhui	 University	 of	
Finance	and	Economics,	Shanghai	University	and	many	other	schools	across	the	country	 for	
undergraduate	 and	 graduate	 students,	 and	 distributed	 the	 questionnaires	 in	 the	 form	 of	 a	
combination	of	online	and	offline.	After	the	survey,	part	of	the	questionnaires	were	returned	by	
telephone	and	email,	asking	for	relevant	information	to	determine	whether	they	were	filled	out	
by	the	students	themselves,	and	the	questionnaires	could	be	confirmed	as	valid	only	after	they	
were	checked.	
A	total	of	950	questionnaires	were	issued,	and	415	samples	were	effectively	recovered,	with	an	
effective	recovery	rate	of	43.7%.	The	proportions	of	men	and	women	were	28.0%	and	72.0%,	
respectively,	because	most	of	the	survey	subjects	involved	finance	and	economics	colleges	and	
universities,	and	there	were	more	female	students	majoring	in	economics	and	management;	
undergraduates	and	graduate	students	accounted	for	94.4%	and	5.6%;	they	held	 leadership	
positions	 such	 as	 class	 leaders	 during	 the	 university.	 62.8%	 of	 those	 who	 participated	 in	
entrepreneurial	 competitions	 and	won	more	 than	 2	 times	 accounted	 for	 79.5%;	 those	who	
failed	1‐2	times	in	entrepreneurial	competitions	accounted	for	88.0%	and	49.6%.	The	overall	
sample	feature	distribution	is	relatively	reasonable.	

3.2. Variable	
3.2.1. Narcissism	
The	narcissism	item	is	adapted	from	the	Narcissistic	Personality	Inventory	(NPI),	which	is	one	
of	the	narcissism	measurement	methods	widely	used	in	psychology	[21],	and	is	also	used	in	the	
context	of	domestic	colleges	and	universities	And	verification	[22].	The	sense	of	superiority	is	
measured	 by	 “the	 teacher	 or	 classmate	 always	 tells	me	 that	 I	 am	 excellent”;	 the	 desire	 for	
performance	is	measured	by	“I	like	to	be	the	focus	of	attention	by	the	teacher	or	classmate”	and	
“I	am	willing	to	show	myself	when	there	is	an	opportunity	for	entrepreneurial	competition”;	
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the	sense	of	dominance	is	measured	by	“I	like	to	have	the	right	to	control	the	overall	situation	
of	 entrepreneurial	 competitions”;	 stubbornness	 is	measured	 by	 “I	will	 insist	 on	 getting	 the	
results	 I	 deserve”;	 self‐reliance	 is	 measured	 by	 “I	 know	 what	 to	 do	 in	 entrepreneurial	
competitions”.	 There	 are	 a	 total	 of	 12	 items.	 Participants	 are	 asked	 to	 choose	 one	 of	 the	
statements	of	each	item.	When	they	choose	“Teacher	or	classmates	have	always	told	me	that	I	
am	excellent”,	 it	 is	coded	as	1,	and	when	they	choose	“Teacher	or	classmates	say	when	they	
praise	me	that	I	will	feel	embarrassed”	is	coded	as	0	and	Cronbach's	α	is	0.619.	
3.2.2. Innovation	
The	innovative	items	are	adapted	from	the	Innovative	Personality	Quality	Table	and	Pamela	
and	Steven	[23]	research,	including	3	items	such	as	“I	am	good	at	proposing	novel	competition	
ideas”.	Use	the	Likert	five‐level	scale	for	scoring,	from	1	to	5	representing	“strongly	disagree”	
to	“strongly	agree”,	and	Cronbach's	α	is	0.805.	
3.2.3. Risk	Appetite	
According	 to	Qian's	 [24]	 research,	 risk	appetite	 is	measured	by	 three	 items	 including	 “I	 am	
willing	to	participate	in	entrepreneurial	competitions,	even	if	there	is	a	risk	of	failure”.	Use	the	
Likert	 five‐level	 scale	 for	 scoring,	 from	1	 to	 5	 representing	 “strongly	 disagree”	 to	 “strongly	
agree”,	Cronbach's	α	is	0.862.	
3.2.4. University	Innovation	Atmosphere	
The	topic	items	of	university	innovation	atmosphere	are	adapted	from	the	research	of	Wang	et	
al.	 [25],	 including	 3	 topics	 including	 “Schools	 provide	 equipment	 and	 venues	 needed	 to	
participate	in	entrepreneurial	competitions”.	Use	the	Likert	five‐level	scale	for	scoring,	from	1	
to	5	representing	“very	inconsistent”	to	“very	consistent”,	and	Cronbach's	α	is	0.789.	
3.2.5. Control	Variable	
Entrepreneurship	 intention	questions	 are	 adapted	 from	 the	 research	 of	Du	 and	Wang	 [14],	
including	5	questions	such	as	“Learn	from	me	and	think	I	will	start	a	business	in	the	future”.	
Use	the	Likert	five‐level	scale	for	scoring,	from	1	to	5	representing	“very	inconsistent”	to	“very	
consistent”,	and	Cronbach's	α	is	0.850.	

3.3. Questionnaire	Test	
Table	1	shows	the	reliability	results	of	each	variable.	Cronbach's	α	of	each	variable	is	above	0.6,	
indicating	 that	 the	 questionnaire	 has	 good	 reliability.	 Validity	 analysis	 of	 the	 questionnaire	
shows	that	the	overall	KMO	value	of	the	questionnaire	is	0.856,	and	the	P	value	of	the	variable	
Bartlett's	 spherical	 test	 is	 less	 than	0.001	 (see	Table	2),	which	 indicates	 that	 the	data	has	a	
strong	correlation,	and	factor	analysis	can	be	performed.	The	questionnaire	used	in	this	study	
draws	on	domestic	and	foreign	maturity	scales,	adjusts	its	wording	in	different	situations,	and	
follows	the	opinions	of	relevant	scholars,	teachers	and	students,	and	has	good	validity.	Through	
exploratory	factor	analysis,	the	factor	load	of	each	item	is	greater	than	0.6,	which	is	within	the	
ideal	range,	indicating	that	the	scale	has	good	structural	validity.	
 

Table	1.	Reliability	test	
Variable	 	Cronbach's	α	 Items	
Narcissism	 0.619	 6	
Innovation	 0.805	 3	
Risk	appetite	 0.862	 3	

University	innovative	atmosphere	 0.789	 3	
Entrepreneurial	intention	 0.850	 5	

	



Volume	2	Issue	11,	2021	

DOI:	10.6981/FEM.202111_2(11).0029	

221	

Frontiers	in	Economics	and	Management	

ISSN:	2692‐7608	

This	study	mainly	used	questionnaire	design	to	reduce	common	method	bias.	First,	use	reversal	
questions	on	some	items	of	the	questionnaire,	and	use	some	relatively	objective	variables,	such	
as	 the	number	of	 entrepreneurial	 competitions,	 the	number	of	 entrepreneurial	 competition	
failures,	 etc.,	 to	 reduce	 subjective	 and	 inertial	 thinking.	 Secondly,	 during	 the	 questionnaire	
filling	process,	 the	 staff	 communicated	with	 the	 respondents	at	 any	 time	 to	ensure	 that	 the	
results	 of	 the	 questionnaire	 were	 only	 used	 for	 academic	 research,	 and	 to	 keep	 all	 the	
information	 filled	 in	 completely	 confidential,	 reducing	 the	 respondent's	 precautionary	
psychology	and	expectation	deviation.	Finally,	 this	study	also	used	the	Harman	single‐factor	
detection	method	to	analyze	it.	The	test	results	show	that	a	total	of	7	factors	are	obtained	when	
not	rotated,	and	the	contribution	rate	of	the	first	factor	is	25.867%,	which	is	less	than	30%.	It	
shows	that	the	common	method	deviation	in	this	study	is	within	the	acceptable	range.	
 

Table	2.	KMO	and	Bartlett	test	
Kaiser‐Meyer‐Olkin	measure	of	sampling	adequacy	 0.856	

Bartlett's	sphericity	test	
Approximate	chi‐square	 3802.080	
Degree	of	freedom	 300	

Significance	 0.000	

3.4. Descriptive	Statistics	
As	shown	in	Table	3,	among	the	mean	and	standard	deviation	of	all	variables,	narcissism	uses	
a	two‐point	scale,	so	the	mean	is	the	lowest	at	0.354,	the	standard	deviation	is	0.272,	and	the	
highest	is	risk	preference,	with	the	mean	reaching	3.727	and	the	standard	deviation	being	0.730.	
On	 the	 whole,	 there	 are	 4	 variables	 whose	 mean	 value	 is	 much	 larger	 than	 the	 standard	
deviation,	and	the	skewness	and	kurtosis	of	all	variables	are	between	plus	and	minus	1,	and	the	
value	population	is	normally	distributed,	which	is	suitable	for	further	analysis.	
	

Table	3.	Descriptive	statistics	
Variable	 Mean	 Standard	Deviation	 Skewness	 Kurtosis	
Narcissism	 0.354 0.272	 0.532	 ‐0.455	
Innovation	 3.605 0.659	 ‐0.003	 0.652	
Risk	Appetite	 3.727 0.730	 ‐0.422	 0.623	

University	Innovative	Atmosphere	 3.241 0.669	 ‐0.027	 0.155	
Entrepreneurial	Intention	 3.662 0.648	 ‐0.099	 0.437	

4. Results	

4.1. Independent	Sample	T	Test	
This	 study	 uses	 an	 independent	 sample	 T	 test	 to	 explore	 whether	 there	 are	 significant	
differences	 in	 narcissism,	 innovation,	 risk	 appetite,	 and	 entrepreneurial	 intention	 among	
college	students	 in	different	genders	and	whether	 they	have	served	as	a	class	 leader.	These	
variables	are	then	controlled	in	the	follow‐up	research	to	ensure	the	reliability	of	the	research	
conclusions.	The	results	are	shown	in	Table	4.	
First,	there	are	significant	differences	in	the	level	of	narcissism,	innovation,	and	entrepreneurial	
intentions	of	college	students	of	different	genders,	but	there	is	no	significant	difference	in	risk	
appetite.	 This	 shows	 that	 the	 narcissism	 level	 of	 men	 is	 higher	 than	 that	 of	 women	
(M=0.445>0.319;	t=4.100,	P<0.001),	and	the	level	of	innovation	of	men	is	higher	than	that	of	
women	 (M=3.784>3.705;	 t=2.602,	 P<0.01),	 Man's	 entrepreneurial	 intention	 is	 higher	 than	
woman's	(M=3.408>3.176;	t=3.227,	P<0.01).	
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Secondly,	 there	 are	 significant	 differences	 in	 the	 level	 of	 narcissism	 and	 innovation	 among	
college	students	who	have	served	as	class	leaders,	but	there	are	no	significant	differences	in	
entrepreneurial	intentions	and	risk	preferences.	This	shows	that	the	level	of	narcissism	among	
college	 students	who	have	 served	as	 class	 leader	 is	higher	 than	 that	of	 those	who	have	not	
(M=0.386>0.300;	 t=3.222,	P<0.01),	 and	 the	 level	 of	 innovation	among	 college	 students	who	
have	served	as	class	leader	is	higher	than	that	of	those	who	have	not.	The	high	(M=3.676>3.485;	
t=2.980,	P<0.01).	
 

Table	4.	Independent	sample	T	test	of	the	main	variables	in	the	model	

	
Male	college	
student	

	
	

Female	
college	
student	 t	

Work	as	a	
class	

manager	

Not	working	
as	a	class	
leader	 t	

M	 SD	 M	 SD	 M	 SD	 M	 SD	
Narcissism	 0.445	 0.296	 0.319 0.254 4.100***	 0.386 0.275 0.300	 0.258	 3.222**
Innovation	 3.742	 0.689	 3.552 0.640 2.602**	 3.676 0.672 3.485	 0.620	 2.980**
Risk	appetite	 3.784	 0.768	 3.705 0.714 0.963	 3.759 0.731 3.675	 0.726	 1.148	

Entrepreneurial	
intention	 3.408	 0.667	 3.176 0.659 3.227**	 3.281 0.704 3.173	 0.601	 1.681	

Note:	*p<0.05,	**p<0.01,	***p<	0.001.	

4.2. Correlation	Analysis	
Correlation	 analysis	 of	 variables	 such	 as	 gender,	 class	 leader,	 narcissism,	 innovation,	 risk	
appetite,	university	innovation	atmosphere,	entrepreneurial	intention,	etc.	are	carried	out,	and	
the	 results	 are	 shown	 in	 Table	 5.	 It	 can	 be	 seen	 that	 the	 gender	 of	 college	 students	 is	
significantly	negatively	correlated	with	entrepreneurial	intention	(β=‐0.156,	P<0.01),	whether	
to	be	a	class	manager	or	not	has	no	significant	relationship	with	entrepreneurial	intention	(β=‐
0.078,	 P>0.5),	 and	 narcissism	 and	 entrepreneurial	 intention	 are	 significantly	 positive	
Correlation	 (β=0.283,	 P<0.001),	 innovation	 and	 entrepreneurial	 intention	 are	 significantly	
positively	 correlated	 (β=0.500,	 P<0.001),	 risk	 preference	 and	 entrepreneurial	 intention	 are	
significantly	 positively	 correlated	 (β=0.432,	 P<0.001),	 university	 innovation	 atmosphere	
Entrepreneurship	intention	was	significantly	positively	correlated	(β=0.356,	P<0.001).	
	

Table	5.	Correlation	analysis	of	variables	such	as	personality	traits	and	entrepreneurial	
intention		

	 Gender	
Work	as	a	
class	

manager	
Narcissism Innovation Risk	

appetite	

University	
innovative	
atmosphere	

Entrepreneurial	
intention	

‐0.156**	 ‐0.078	 0.283***	 0.500***	 0.432***	 0.356***	

Note:	*p<0.05,	**p<0.01,	***p<	0.001.	

4.3. Regression	Analysis	
Use	SPSS22.0	 to	perform	regression	analysis	on	 the	variables,	 and	 the	 results	are	 shown	 in	
Table	 6.	 Model	 3	 shows	 that	 narcissism	 and	 entrepreneurial	 intentions	 are	 negatively	
significant	 (β=0.110,	 P<0.05),	 innovation	 and	 entrepreneurial	 intentions	 are	 positively	
significant	(β=0.306,	P<0.001),	risk	preference	and	entrepreneurial	 intentions	are	positively	
significant	 (β=0.124,	 P<0.05).	 The	 innovation	 atmosphere	 and	 entrepreneurial	 intention	 of	
colleges	 and	universities	 are	positively	 significant	 (β=0.169,	P<0.001).	The	 interaction	 term	
between	narcissism	and	university	innovation	atmosphere	is	not	significant	(β=0.014,	P>0.05),	
the	 interaction	term	between	innovation	and	university	 innovation	atmosphere	 is	positively	
significant	(β=0.147,	P<0.05),	and	the	interaction	term	between	risk	preference	and	university	
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innovation	atmosphere	is	not	significant	(β=‐0.045,	P>0.05).	The	maximum	VIF	of	all	models	
does	 not	 exceed	 3,	 indicating	 that	 the	 multivariate	 col‐linearity	 problem	 among	 the	
independent	variables	entering	the	regression	equation	is	not	very	obvious,	and	the	research	
conclusions	have	certain	reliability.	
 

Table	6.	Regression	analysis	and	moderating	effect	test	of	personality	traits	and	
entrepreneurial	intention	

Variable	
Entrepreneurial	intention	

M1	 M2	 M3	

Control	variable	
Gender	

‐0.077	
(‐1.825)	

‐0.090*	
(‐2.161)	

‐0.085*	
(‐2.047)	

Work	as	a	class	manager	
‐0.005	
(‐0.113)	

‐0.023	
(‐0.545)	

‐0.020	
(‐0.474)	

Independent	
variable	

Narcissism	
0.082	
(1.813)	

0.100*	
(2.230)	

0.110*	
(2.467)	

Innovation	
0.343***	
(6.152)	

0.294***	
(5.233)	

0.306***	
(5.360)	

Risk	appetite	
0.191***	
(3.579)	

0.136*	
(2.494)	

0.124*	
(2.231)	

Moderator	 University	innovative	atmosphere	 	
0.185***	
(3.982)	

0.169***	
(3.637)	

Interactive	item	

Narcissism×University	Innovation	
Atmosphere	

	 	
0.014	
(0.329)	

Innovation×University	Innovation	
Atmosphere	

	 	
0.147*	
(2.380)	

Risk	preference×University	
innovation	atmosphere	

	 	
‐0.045	
(‐0.741)	

Adjusted	R²	 0.282	 0.307	 0.317	
F	value	 34.314***	 32.250***	 22.846***	
Max	VIF	 1.838	 1.931	 2.372	

Note:	*p<0.05,	**p<0.01,	***p<	0.001,	the	value	in	brackets	is	the	t	value.	

5. Discussion	

5.1. The	Level	of	Narcissism,	Innovation,	and	Entrepreneurial	Intentions	of	
College	Students	is	Greatly	Affected	by	Gender	

The	independent	sample	T	test	results	show	that	the	level	of	narcissism	has	the	most	obvious	
gender	difference,	with	a	significant	coefficient	of	4.1.	It	shows	that	there	are	differences	in	the	
degree	of	male	and	female	college	students	in	maintaining	self‐esteem	and	sense	of	identity.	
Male	college	students	are	more	“good	face”	and	pay	more	attention	to	maintaining	“self‐esteem”.	
Secondly,	male	college	students	have	a	higher	level	of	innovation,	with	a	significant	coefficient	
of	 2.602.	 The	 possible	 reason	 is	 that	male	 college	 students	 have	 higher	 independence	 and	
ambition,	and	are	easy	to	perceive	unmet	needs	in	the	environment,	which	helps	to	improve	
their	internal	motivation	and	stimulate	their	improvement,	and	more	innovative	behaviors	[15].	
Finally,	 male	 college	 students	 have	 stronger	 entrepreneurial	 intentions,	 with	 a	 significant	
coefficient	of	3.227.	Although	whether	to	engage	in	entrepreneurship	may	be	affected	by	many	
factors,	 such	 as	 culture	 and	 system	 [1],	 the	 data	 indirectly	 explaining	 the	 ratio	 of	 male	
entrepreneurs.	When	encouraging	college	students	to	start	their	own	businesses,	colleges	and	
universities	 pay	 attention	 to	 gender	 differences,	 formulate	 a	 more	 reasonable	 and	 relaxed	
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entrepreneurial	 environment,	 actively	 guide	 and	 encourage	 female	 college	 students	 with	
entrepreneurial	 intentions	 to	 start	 businesses,	 and	 provide	 psychological	 counseling	 when	
necessary	to	enhance	their	willpower	and	self‐confidence	in	entrepreneurship.	
In	addition,	there	are	significant	differences	in	the	level	of	narcissism	and	innovation	among	
college	 students	who	have	 served	 in	 leadership	positions	 such	 as	 class	 leaders.	 In	 order	 to	
exclude	whether	 their	 results	 are	 affected	by	 gender,	 this	 study	 conducted	 an	 independent	
sample	 T	 test	 on	 them,	 and	 the	 results	 showed	 no	 significant	 (P>0.05),	 which	 shows	 that	
whether	or	not	to	hold	leadership	positions	such	as	class	leaders	is	less	affected	by	the	gender	
of	college	students.	But	these	students	have	higher	levels	of	narcissism	and	innovation,	with	
significant	coefficients	of	3.222	and	2.98.	This	is	determined	by	the	characteristics	of	college	
students.	 Contemporary	 college	 students	 pay	 more	 attention	 to	 the	 teacher‐student	
relationship.	 On	 the	 one	 hand,	 a	 high‐quality	 teacher‐student	 relationship	 can	 improve	
innovation	 ability	 by	 stimulating	 students'	motivation	 level	 [26].	 For	 example,	 teachers	 can	
enhance	 students'	 initiative	 and	 inspire	 more	 innovative	 behaviors	 through	 guidance	 and	
promotion.	On	the	other	hand,	through	interacting	with	the	tutor,	students	pay	more	attention	
to	the	maintenance	of	interpersonal	relationship,	improve	their	self‐esteem	and	self‐identity,	
and	 their	 level	 of	 narcissism	 also	 increases.	 Entrepreneurship	 education	 in	 colleges	 and	
universities	can	build	a	guiding	bridge	through	teachers.	In	the	process	of	interaction	between	
students	 and	 teachers,	 teachers	 can	 stimulate	 students'	 initiative	 and	 enterprising	 spirit	
through	 daily	 independent	 conversations	 and	 guidance	 according	 to	 the	 characteristics	 of	
students,	and	help	students	with	entrepreneurial	intentions	to	realize	themselves	Pursue.	

5.2. College	Students'	Innovation	has	the	Greatest	Impact	on	Entrepreneurial	
Intentions	

Innovation	 and	 entrepreneurial	 intention	 are	 significantly	 positively	 correlated,	 with	 a	
regression	coefficient	of	0.306.	This	shows	that	contemporary	college	students	are	generally	
more	self‐reliant,	self‐confident	and	self‐reliant,	and	innovative	characteristics	such	as	higher	
independence	enable	college	students	to	adapt	to	the	social	environment	earlier.	Not	limited	to	
the	knowledge	in	textbooks,	the	cultivation	of	its	practical	ability	is	a	good	medicine	to	promote	
the	 correct	 and	 rapid	 growth	 of	 students.	 Entrepreneurship	 education	 in	 colleges	 and	
universities	should	focus	on	cultivating	students'	hands‐on	practical	ability.	On	the	one	hand,	
they	 should	 create	 a	 relaxed	 campus	 environment	 and	 an	 innovative	 cultural	 atmosphere.	
Under	 this	 environmental	 background,	 students	 are	 likely	 to	 produce	 more	 innovative	
behaviors;	 on	 the	 other	 hand,	 they	 should	 be	 guided	 through	 psychological	 counseling	 and	
other	methods.	College	students	who	have	experienced	failure	will	emerge	from	it	as	soon	as	
possible,	improve	their	entrepreneurial	attitude,	stimulate	their	entrepreneurial	enthusiasm,	
and	cultivate	their	entrepreneurial	intentions.	

5.3. The	Influence	of	College	Students'	Risk	Appetite	on	Entrepreneurial	
Intention	is	the	Second	

The	regression	coefficient	of	risk	preference	and	entrepreneurial	intention	is	0.124.	Due	to	the	
differences	 of	 students'	 risk	 preferences,	 not	 all	 students	 can	 regard	 the	 failure	 of	
entrepreneurial	competitions	as	a	part	of	the	necessary	experience.	Students	with	higher	risk	
resistance	ability	can	better	gain	a	foothold	in	the	social	environment.	Dare	to	take	risks,	dare	
to	 challenge,	 and	 be	 good	 at	 discovering	 and	 solving	 problems	 in	 the	 real	 environment.	
Entrepreneurship	education	in	colleges	and	universities	should	focus	on	college	students	in	this	
group,	 focus	 on	 the	 cultivation	 of	 resilience	 and	 frustration	 resistance,	 and	 enhance	 their	
willpower	and	self‐confidence.	
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5.4. Narcissism	of	College	Students	has	a	Significant	Positive	Impact	on	
Entrepreneurial	Intentions	

The	regression	coefficient	of	narcissism	and	entrepreneurial	intention	is	0.11.	This	study	has	
explored	 the	differences	 in	 the	narcissism	 level	of	 college	students	of	different	genders,	but	
overall,	 narcissism	 plays	 an	 important	 role	 in	 the	 formation	 of	 entrepreneurial	 intentions.	
Narcissistic	college	students	have	a	higher	level	of	achievement	motivation	and	risk	propensity	
[22],	 easy	 to	pay	attention	 to	entrepreneurship	and	other	high‐achieving	activities,	 coupled	
with	the	stimulus	of	failure	in	entrepreneurial	competitions,	they	are	unwilling	and	unable	to	
get	what	they	want	Inspired	by	the	idea,	increase	its	attention	and	collection	of	entrepreneurial	
information,	 and	 it	 may	 form	 entrepreneurial	 intentions.	 Entrepreneurship	 education	 in	
colleges	and	universities	should	pay	attention	to	correctly	guiding	narcissistic	college	students,	
because	they	have	fragile	self‐esteem,	which	may	produce	offensive	behaviors,	such	as	anger,	
demeaning	 others,	 and	 full	 of	 hostility	 [27,	 28],	which	 can	 be	 passed	Necessary	 obedience,	
comfort	and	other	methods	actively	guide	their	behavior	and	stimulate	them	to	form	higher	
entrepreneurial	intentions.	

5.5. The	Regulatory	Role	of	the	Innovation	Atmosphere	in	Colleges	and	
Universities	

First,	the	university's	innovation	atmosphere	significantly	positively	regulates	the	relationship	
between	innovation	and	entrepreneurial	intention,	with	a	regression	coefficient	of	0.147.	The	
innovative	atmosphere	created	by	colleges	and	universities	can	provide	college	students	with	
higher	psychological	empowerment,	stimulate	individual	initiative	and	creative	thinking	[20],	
and	promote	their	 formation	of	higher	entrepreneurial	 intentions.	 In	order	to	gain	a	deeper	
understanding	of	the	degree	to	which	the	university's	innovation	atmosphere	affects	individual	
students,	 this	 study	 found	 that	 the	 places	 and	 equipment	 provided	 by	 the	 school	 provide	
convenient	 conditions	 for	 participation	 in	 the	 interviews	 with	 college	 students	 who	 have	
participated	 in	 the	 “Internet+”	 entrepreneurial	 competition.	 Some	 colleges	 and	 universities	
that	 attach	 great	 importance	 to	 competition	 promotion	 and	 create	 an	 entrepreneurial	 and	
innovative	 atmosphere,	 their	 enthusiasm	 for	 participating	 in	 the	 competition	 have	 only	
increased,	 and	 it	 is	 easy	 to	 recover	 from	 competition	 failures	 and	 form	 entrepreneurial	
intentions.	 Entrepreneurship	 education	 in	 colleges	 and	 universities	 should	 support	 the	
transformation	of	student	competition	results,	create	convenient	entrepreneurial	channels	for	
students,	and	at	the	same	time	pay	attention	to	the	allocation	of	resources	such	as	venues	and	
tutors	to	help	college	students	reduce	additional	entrepreneurial	pressure	and	psychological	
burden.	
Secondly,	 the	 significance	 test	 of	 the	 interaction	 between	 innovation	 atmosphere	 and	
narcissism	in	colleges	and	universities	failed	(P>0.05),	and	the	possible	reason	is	related	to	the	
personality	characteristics	of	narcissism.	Because	narcissistic	college	students	have	a	strong	
sense	of	self‐esteem	and	self‐identity,	they	are	not	highly	dependent	on	the	environment,	and	
are	more	of	the	result	of	individual	internal	drive.	For	example,	the	narcissistic	individual	will	
choose	whether	to	do	something	based	on	whether	something	will	bring	more	achievement	(i.e.,	
satisfaction	 of	 needs),	 which	 is	 not	 determined	 by	 the	 environment.	 This	 has	 led	 to	 the	
insignificant	regulation	of	the	innovation	atmosphere	in	colleges	and	universities.	Regardless	
of	whether	there	is	a	relaxed	and	innovative	campus	atmosphere,	narcissistic	college	students	
will	choose	whether	to	engage	in	this	activity	according	to	their	own	needs.	Entrepreneurship	
education	in	colleges	and	universities	should	start	with	the	inherent	factors	of	narcissists,	and	
stimulate	students'	sense	of	self‐efficacy	by	guiding	correct	self‐cognition	and	motivation,	and	
enhance	their	needs	and	expectations	for	entrepreneurial	activities.	
Finally,	the	significance	test	of	the	interaction	term	between	university	innovation	atmosphere	
and	risk	preference	failed	(P>0.05).	The	possible	reason	is	that	risk	preference	individuals	have	
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a	certain	degree	of	autonomy	and	choice.	They	choose	to	start	a	business	in	order	to	dominate	
their	own	lives	and	arrange	their	lives	independently	[24].	Therefore,	regardless	of	whether	
there	is	a	good	atmosphere	for	innovation,	risk‐conscious	college	students	will	choose	whether	
to	 engage	 in	 this	 activity	 according	 to	 their	 achievement	 needs.	 Entrepreneurship	 is	 full	 of	
uncertainty	 and	 can	 bring	 individual	 psychological	 satisfaction.	 The	 achievement	 motive	
generated	by	it	is	an	important	driving	force	of	individual	entrepreneurial	intention,	which	also	
explains	 why	 risk	 preference	 and	 entrepreneurial	 intention	 are	 significantly	 positively	
correlated.	 Entrepreneurship	 education	 in	 colleges	 and	 universities	 should	 formulate	
entrepreneurial	 incentive	 measures	 applicable	 to	 different	 types	 of	 college	 students	 while	
creating	 an	 atmosphere	 of	 innovation,	 and	 provide	 targeted	 support,	 encouragement	 and	
assistance	according	to	the	psychological	and	behavioral	characteristics	of	these	groups,	so	as	
to	provide	 students	with	 trial	 and	error	 and	adventure	More	 space	 to	 stimulate	 their	 inner	
needs	and	motivation	for	achievement.	
The	theoretical	significance	of	this	article	is	to	verify	the	interaction	of	environment	(college	
innovation	 atmosphere),	 personal	 factors	 (personality	 traits)	 and	 individual	 behavior	
(entrepreneurial	 intentions)	based	on	the	background	of	universities.	For	the	first	time,	this	
article	 explores	 the	 formation	 process	 of	 college	 students'	 subsequent	 entrepreneurial	
intentions	from	the	failure	situation	of	entrepreneurial	competitions,	and	conducts	empirical	
tests	to	provide	theoretical	support	and	empirical	evidence	for	the	reform	of	entrepreneurial	
education	in	colleges	and	universities.	The	results	show	that	the	influence	of	personality	traits	
on	 entrepreneurial	 intentions	 is	 realized	 through	 students'	 narcissism,	 innovation,	 and	 risk	
appetite	 traits.	 The	 innovation	 atmosphere	 of	 colleges	 and	 universities	 can	 act	 on	 college	
students'	entrepreneurial	 intentions	through	innovation	traits.	At	present,	entrepreneurship	
education	 emphasizes	 the	 cultivation	 of	 students'	 individual	 ability	 and	 independent	
personality	[14].	Therefore,	the	future	entrepreneurship	education	reform	should	focus	on	the	
cultivation	of	students'	individual	ability,	pay	attention	to	the	personality	traits	of	students,	and	
formulate	applicable	The	interactive	training	program	for	mentors	and	students	can	provide	
targeted	 guidance	 according	 to	 the	 different	 personality	 characteristics	 of	 students;	 on	 the	
other	hand,	 the	 school	 should	 also	 give	 students	personalized	 support	 to	help	 cultivate	 the	
entrepreneurial	spirit	of	innovative	and	creative	students,	and	create	economic	wealth	for	the	
country	Provide	reliable	talent	support.	
This	 article	 uses	 quantitative	 research	 methods	 to	 analyze	 the	 influencing	 factors	 of	
entrepreneurial	intention	from	the	perspective	of	entrepreneurial	competition	failure,	and	then	
proposes	 that	 entrepreneurial	 education	 in	 colleges	 and	 universities	 should	 start	 from	 the	
cultivation	of	 students'	 individual	ability.	However,	 the	situation	based	on	 this	 research	has	
certain	limitations.	Future	research	can	explore	the	formation	mechanism	of	entrepreneurial	
intentions	at	multiple	levels	and	perspectives.	For	example,	after	a	successful	entrepreneurial	
competition,	how	will	the	cognition	and	behavior	of	students	with	different	personality	traits	
change?	Will	it	be	easier	to	form	entrepreneurial	intentions?	In	response	to	this	problem,	in	the	
future,	research	on	the	relationship	between	personality	traits	and	entrepreneurial	intentions	
under	 different	 discipline	 competitions	 can	 be	 carried	 out,	 and	 more	 reasonable	
entrepreneurship	 training	 programs	 and	 discipline	 competition	 guarantee	 systems	 can	 be	
proposed.	

6. Conclusion	

After	the	failure	of	the	entrepreneurial	competition,	college	students	of	different	genders	have	
significant	differences	 in	 the	 level	of	narcissism,	 innovation,	and	entrepreneurial	 intentions,	
and	there	are	significant	differences	in	the	levels	of	narcissism	and	innovation	among	college	
students	 who	 have	 served	 in	 leadership	 positions	 such	 as	 class	 leaders.	 The	 narcissism,	
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innovation,	 risk	 preference	 personality	 of	 college	 students,	 and	 the	 college	 innovation	
atmosphere	 have	 a	 significant	 positive	 impact	 on	 entrepreneurial	 intentions.	 The	 college	
innovation	 atmosphere	 significantly	 promotes	 the	 entrepreneurial	 intentions	 of	 college	
students	 with	 innovative	 personality,	 but	 does	 not	 significantly	 adjust	 the	 narcissism,	 risk	
appetite,	and	entrepreneurial	intentions.	
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