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Abstract	

COVID‐19	has	pressed	 the	 fast	 forward	button	of	rethinking	and	reshaping	 the	global	
industrial	 chain,	 and	 the	 global	 textile	 enterprise	 chain	 has	 stepped	 into	 the	 "new	
pattern".	The	overall	consumer	confidence	in	the	international	market	affected	by	the	
epidemic	continues	to	decline,	and	the	consumption	power	declines	significantly.	The	
market	demand	for	traditional	consumer	goods	such	as	clothing	is	depressed,	which	also	
makes	 the	 export	 volume	of	 the	 textile	 industry,	 as	 an	 "export‐dependent"	 industry,	
continue	to	decline	since	2020.	At	present,	Chinese	textile	enterprises	are	not	only	faced	
with	the	problem	of	the	broken	chain	of	the	 international	textile	and	garment	supply	
chain,	 but	 also	 the	 continuous	 uncertainty	 of	 the	 development	 prospect.	This	 paper	
analyzes	the	current	situation	of	China's	textile	industry	and	forecasts	the	prospect	of	
the	textile	industry	in	the	post‐epidemic	era.	
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1. Introduction	

1.1. Industry	Profile	
The	upstream	raw	materials	of	the	textile	industry	include	cotton,	cocoon	silk,	chemical	fiber,	
etc.,	 which	 involve	 agricultural	 planting,	 breeding,	 chemical	 industry	 and	 other	 related	
industries.	 The	 middle	 reaches	 are	 the	 processing	 and	 manufacturing	 links	 of	 the	 textile	
industry.	The	downstream	industries	mainly	include	clothing	industry,	home	textiles,	industrial	
textiles,	etc.	
From	 the	 historical	 performance,	 the	 fluctuation	 of	 upstream	 raw	 material	 price	 and	 the	
fluctuation	 of	 downstream	 demand	 have	 obvious	 influence	 on	 the	 profitability	 of	 textile	
manufacturing	industry	,which	also	makes	the	textile	industry	tends	to	be	more	cyclical	.	

1.2. Industry	Status	and	Future	Prospects	
In	recent	years,	affected	by	the	slowdown	of	economic	growth,	supply‐side	reform,	china‐us	
trade	 friction,	 shift	 capacity	 and	 other	 factors,	 the	 overall	 development	 of	 China's	 textile	
industry	is	depressed.	[1]	At	present,	China	is	the	world's	largest	clothing	consumer	market	and	
the	world's	largest	textile	and	garment	supplier.	[3]	In	the	past	decade,	both	supply	and	demand	
of	China's	textile	industry	are	in	the	reshuffle	and	a	post‐dividend	environment.	
Textile	industry,	as	a	long	chain	of	globalization	and	labor	intensive	industry.	The	epidemic	has	
severely	affected	the	production,	domestic	sales,	export	and	other	aspects	of	textile	enterprises.	
The	textile	industry	cannot	recover	from	the	severe	damage	caused	by	the	epidemic	in	a	short	
time	 and	 it	 is	 complicated.	 This	 paper	 will	 analyze	 and	 prove	 the	 current	 situation	 of	 the	
industry	 through	 a	 specific	 enterprise	 first,	 and	 then	 describe	 the	 short‐term	 blow	 to	 the	
industry	in	detail.	
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The	impact	of	 the	epidemic	 is	 incalculable,	and	even	in	the	 long	run,	 there	are	many	factors	
affecting	the	future	of	the	textile	industry.	From	January	to	June	2020,	China's	export	of	textile	
and	clothing	reached	us	$125.19	billion,	with	a	year‐on‐year	growth	of	3.2%.[2]	Many	domestic	
textile	enterprises	are	exerting	their	strength	and	expanding	their	scale.	There	may	be	a	wave	
of	"big	shuffle"	in	the	near	future,	which	will	be	a	big	challenge	to	the	domestic	market.	

2. Analysis	of	a	Specific	Enterprise	

Huafu	Fashion	Co.,	Ltd.	is	the	first	listed	company	in	China's	a‐share	color	spinning	industry.	It	
is	the	world's	largest	supplier	and	manufacturer	of	color	spinning	yarn,	supplies	dyed	yarn	to	
Nike,	Adidas,	Victoria's	Secret	and	other	well‐known	brands.	The	company	is	mainly	engaged	
in	middle	and	high	grade	colored	spinning	yarn,	with	the	highest	number	of	patents	in	the	color	
spinning	industry.	It	provides	semi‐worsted,	eddy	spinning,	air	flow	spinning	colored	spinning	
yarn	 and	 high‐grade	 new‐type	 blank	 yarn	 and	 dyed	 yarn,	 and	 also	 provides	 value‐added	
services	 such	 as	 fashion	 trend,	 raw	 material	 and	 product	 certification,	 hang	 tag,	 technical	
consultation	and	so	on.	
As	of	March	31,	2021,	EPS	was	0.09	yuan,	operating	income	was	3.845	billion	yuan,	P/E	ratio	
was	14.07%.	

2.1. Analysis	of	Macro	Environment	
As	is	known	to	all,	the	development	of	a	company	cannot	be	separated	from	its	surroundings.	
Based	on	the	PESTEL	analysis	model,	Huafu	Fashion	has	been	affected	by	many	aspects	since	
the	 outbreak,	 such	 as	 policy	 changes	 between	China	 and	 the	United	 States,	 the	decline	 and	
recovery	of	consumption	power,	and	the	progress	of	science	and	technology.	
From	the	beginning	of	the	outbreak	until	31	December	2020,	most	of	the	area,	such	as	xinjiang	
(Huafu	 fashion	 production	 mainly	 in	 zhejiang,	 huanghuai	 area	 layout,	 the	 Yangtze	 River,	
xinjiang,	Vietnam)	affected	by	the	epidemic,	later	to	return	to	work	and	production	capacity,	
increase	 the	 large	 fixed	expenses.	As	 a	 result	 of	 the	us	Department	of	Commerce	entity	 list	
sanctions,	 "Aksu	 Huafu's	 large‐scale	 employment	 solution	 is	 suspected	 to	 be	 forced	 labor",	
many	 US	 brands	 have	 cancelled	 orders	 and	 suspended	 cooperation,	 which	 has	 caused	 a	
negative	impact	on	the	company's	operation.	
From	December	31,	2020	to	March	31,	2021,	the	domestic	economy	continues	to	recover.	The	
structural	demand	for	replenishment	after	previous	destocking	has	increased,	some	overseas	
orders	 have	 returned	 to	 China,	 raw	 material	 prices	 have	 risen	 steadily,	 and	 the	 external	
operating	environment	has	further	 improved	compared	with	the	fourth	quarter	of	 last	year.	
Under	the	background	that	some	overseas	brands	restrict	Xinjiang	cotton,	the	company	takes	
advantage	of	the	brand	and	product	advantages	to	adjust	the	market	and	customer	structure	
quickly,	vigorously	expand	the	domestic	market	and	non‐AMERICAN	international	market,	and	
even	establish	strategic	cooperative	relations	with	many	domestic	brands.	
The	increase	of	domestic	brands	makes	up	for	the	lack	of	overseas	orders,	which	is	a	common	
feature	of	 the	 industry	today.	Although	the	total	revenue	 is	not	satisfactory,	 the	gross	profit	
margin	has	been	greatly	improved.	
From	March	31,	2021	to	June	30,	2021,	Huafu	Fashion	will	adjust	and	optimize	the	main	yarn	
business,	 vigorously	 develop	 the	 network	 chain	 business(extending	 the	 business	 of	 cotton	
industry	forward,	and	extending	the	supply	chain	business	of	fabric	and	clothing	backward),	
actively	 promoting	 the	 upgrade	 of	 digital	 intelligent	 manufacturing	 (digital	 economy	 +	
traditional	manufacturing).	 In	 terms	 of	 the	main	 business	 of	 yarn,	 the	 company	 vigorously	
expands	 the	 domestic	 market	 and	 non‐American	 international	 market,	 and	 establishes	
strategic	cooperative	relations	with	many	domestic	brands.	The	increase	of	domestic	market	is	
obvious,	and	the	gross	profit	rate	is	also	significantly	improved.	



Volume	2	Issue	11,	2021	

DOI:	10.6981/FEM.202111_2(11).0040	

296	

Frontiers	in	Economics	and	Management	

ISSN:	2692‐7608	

The	 front	 end	 network	 chain	 business,	 which	 is	 mainly	 cotton	 industry,	 has	 realized	 the	
increase	of	both	quantity	and	profit.	
With	hosiery	category	as	the	entry	point,	the	back‐end	network	chain	business	has	also	made	a	
breakthrough	and	achieved	the	established	goals.	

2.2. Analysis	of	Micro	Environment	
Table	1.	Huafu	Fashion’s	Financial	data	

Period	
Huafu	Fashion’s	Financial	data	

The	total	cost	
($billion)	

Gross	profit	
margin	

Return	on	
equity	

Total	asset	turnover	
(times)	

Net	operating	profit	
margin	

2019/9/30	 11.06	 7.52%	 6.07%	 0.61	 3.73%	
2019/12/31	 15.80	 7.86%	 6.07%	 0.86	 2.59%	
2020/3/31	 2.37	 5.94%	 ‐0.48%	 0.13	 ‐1.48%	
2020/6/30	 5.92	 1.68%	 ‐3.07%	 0.31	 ‐3.41%	
2020/9/30	 9.14	 2.56%	 ‐4.00%	 0.49	 ‐2.86%	
2020/12/31	 14.87	 1.51%	 ‐7.30%	 0.79	 ‐3.30%	
2021/3/31	 3.76	 7.57%	 2.27%	 0.22	 ‐3.65%	

	
From	most	of	the	data,	the	company's	indicators	show	a	trend	of	rising	and	then	falling.	
A	review	of	the	whole	process	of	the	outbreak	shows	that	it	broke	out	at	the	end	of	December,	
confirmed	to	be	novel	coronavirus	in	early	January,	broke	out	at	the	end	of	January,	and	began	
the	 "lockdown"	 policy,	 people	 were	 locked	 up	 at	 home,	 lifestyle	 and	 consumption	 habits	
changed,	and	the	market	vitality	was	greatly	reduced.	
According	to	the	chart	above,	before	the	outbreak	of	the	epidemic,	the	company's	gross	profit	
margin	showed	a	steady	upward	trend,	and	the	data	was	gratifying.	The	speed	of	asset	turnover	
was	 accelerated.	 The	 high	 ROE	 index	 reflected	 the	 high	 return	 of	 shareholders,	 and	 the	
company's	own	capital	had	a	good	ability	and	high	efficiency	to	obtain	net	income.	
In	conclusion,	the	overall	level	of	performance	is	stable.	
However,	after	the	outbreak	of	the	epidemic	in	China,	The	supply	chain	of	Huafu	fashion	was	
broken	 and	 it	 was	 unable	 to	 resume	 work.	 After	 the	 resumption	 of	 work,	 the	 production	
capacity	was	low,	and	the	fixed	expenses	increased	significantly,	including	storage	expenses,	
employee	salaries,	daily	production	losses,	etc.	The	company	was	in	difficulty	in	operation,	and	
the	inventory	was	stored	in	the	warehouse	with	no	way	to	sell	it.	
Although	there	was	a	gradual	upward	trend	from	30	June	2020	to	31	December	2020,	there	
was	a	significant	decline	from	0.79	to	0.22	from	31	December	2020	to	31	March	2021.	
In	 terms	of	 gross	margin,	 from	7.86	per	 cent	 to	 1.68	per	 cent	 as	 of	 30	 June	2020	 after	 the	
outbreak,	and	although	there	was	a	small	improvement	in	the	third	quarter	of	2020,	the	gross	
margin	fell	again	in	the	fourth	quarter.	
Since	the	beginning	of	 the	epidemic,	 the	ROE	has	 fallen	sharply,	 from	6.07%	to	‐7.30%.	The	
capital	 invested	by	shareholders	has	created	 less	and	 less	value,	and	 the	profitability	of	 the	
company	has	also	decreased	during	this	period.	

3. Short‐Term	Impact	in	China	

Over	the	past	two	decades,	China	has	become	crucial	to	the	global	economy	as	a	result	of	global	
value	chains.	China	 is	vital	 to	 the	global	economy.	China's	growing	 importance	 in	 the	global	
economy	is	not	just	about	its	position	as	a	manufacturer	and	exporter	of	consumer	goods.	
China	has	become	a	major	supplier	of	intermediate	inputs	to	foreign	manufacturers.	
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Currently,	 China	 accounts	 for	 about	 20%	 of	 the	 global	 trade	 in	manufactured	 intermediate	
goods.	The	impact	of	the	outbreak	on	China's	textile	industry	is	significant	and	can	be	broadly	
divided	into	short‐term	and	long‐term	impacts.	
	
Table	2.	Comparison	of	performance	of	listed	textile	and	garment	companies	in	different	

periods	[5]	

	
0perating	Income	($billion)	

the	year‐on‐year	growth	rate	
2019‐Q1	 2020‐Q1	

All	176	listed	companies	 2668.24	 2514.77	 ‐5.75%	
Chemical	fiber	production	field	 934.43	 1015.13	 8.64%	

Clothing	production	field	 454.03	 323.27	 ‐40.65%	
The	field	of	industrial	textiles	 231.63	 201.68	 ‐12.93%	

	
Net	profit	($billion)	

the	year‐on‐year	growth	rate	
2019‐Q1	 2020‐Q1	

All	176	listed	companies	 179.58	 113.17	 ‐36.98%	
Chemical	fiber	production	field	 39.5	 57.3	 45.06%	

Clothing	production	field	 44.34	 14.57	 ‐67.14%	
The	field	of	industrial	textiles	 9.2	 17.58	 91.09%	

Listed	textile	and	garment	companies	have	been	greatly	affected	by	the	epidemic.	
By	the	end	of	March,	the	total	market	value	of	176	listed	textile	and	garment	companies	was	
1302.571	billion	yuan,	a	decrease	of	94.99	billion	yuan	compared	with	the	beginning	of	the	year.	
The	loss	rate	reached	6.80%,	higher	than	the	average	market	value	loss	of	A	shares	in	the	first	
quarter.	
In	 the	 first	 quarter	 of	 2020,	 176	 textile	 and	 clothing	 companies	 achieved	 a	 total	 operating	
income	of	251.477	billion	yuan	and	a	total	net	profit	of	11.317	billion	yuan	which	decrease	5.75%	
and	36.98%	respectively	compared	with	the	same	period	of	last	year.	
Among	them,	58	companies	showed	a	loss,	the	loss	surface	reached	32.95%.	
When	 the	 global	 epidemic	 spread,	 the	 textile	 and	 apparel	 industry	was	 greatly	 hurt	 by	 the	
cancellation	and	reduction	of	 foreign	orders.	As	can	be	seen	 from	the	performance	of	 listed	
textile	and	apparel	companies	in	the	first	quarter,	the	revenue	growth	of	listed	garment	and	
apparel	processing	companies	was	‐67.14%.	
In	 the	 short	 term,	 production	 and	 sales	within	 the	 industry	 have	 been	 hit	 hard	 by	 various	
factors.	

3.1. Raw	Material	Prices	and	the	Whole	Industry	Rise	
Benefiting	from	the	price	rise	of	crude	oil,	PX	(paraxylene),	PTA	(refined	parphenyl	divalent	
acid)	and	other	bulk	raw	materials,	the	price	of	chemical	fiber	raw	materials	ushered	in	a	sharp	
general	rise,	and	quickly	transmitted	to	the	entire	industry,	triggering	price	adjustment.	

	
Figure	1.	Trend	of	PX,	PTA	and	Brent	crude	oil	future	in	2020	
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The	price	of	raw	materials	rose	sharply,	and	the	price	of	textile	products	entered	the	stage	of	
overall	increase,	and	the	gap	between	supply	and	demand	was	obvious.	
In	January	2020,	the	prices	of	materials	were	reduced	to	April,	then	there	was	a	small	increase	
to	July,	then	fell	to	October,	and	finally	a	sharp	rise	until	now.	
When	prices	fell,	Chinese	companies	were	afraid	to	stock	up	and	sold	at	a	loss	for	fear	of	"bad	
debts".	
At	the	time	of	the	price	increase,	the	epidemic	spread	in	the	international	market,	and	many	
countries	 successively	 announced	 control	 measures	 such	 as	 city	 lockdown	 and	 border	
lockdown,	which	made	international	customers	hesitate	or	cancel	their	orders.	
Weak	external	demand	has	led	to	a	sharp	drop	in	new	orders.	
On	the	other	hand,	Chinese	enterprises	are	afraid	to	place	orders	for	fear	that	there	is	no	way	
to	sell	and	they	are	afraid	to	continue	to	cut	prices.	Moreover,	the	high	cost	leads	to	the	decrease	
of	capital	liquidity	and	the	stagnation	of	trade.	

3.2. Storage	Cost	and	Increase	of	Sea	Freight	
Due	 to	 the	 temporary	 closure	 of	 the	 international	 market	 due	 to	 the	 epidemic,	 foreign	
customers	who	placed	orders	with	Chinese	enterprises	before	the	Spring	Festival	could	not	go	
out,	which	brought	the	risk	of	default.	After	arriving	at	the	port,	the	containers	could	not	be	sent	
to	the	market,	causing	the	goods	to	be	stored	in	China,	thus	incurring	a	huge	storage	fee.	
Textile	and	garment	industry	is	a	seasonal	industry.	With	the	passing	of	time	and	the	change	of	
seasons,	foreign	customers	have	no	goods	to	sell,	and	Chinese	goods	have	to	be	shipped	even	if	
they	don't	want	to	be	shipped.	Therefore,	centralized	shipment	leads	to	a	very	tight	container	
in	2020,	skyrocketing	sea	freight	and	increasing	fixed	costs	of	enterprises.	
Because	many	of	China's	textile	raw	materials	such	as	cotton	is	through	imports	into	the	market,	
the	surge	of	the	sea	freight	has	brought	costs	rise,	plus	printing	money	in	the	United	States,	
China's	textile	market	worried	about	inflation,	and	exchange	money	for	the	goods,	the	market	
generally	believe	that	the	raw	material	will	rise	in	price,	so	crazy	to	buy	material,	when	the	raw	
material	factory	price	without	inventory,	Every	factor	in	the	market	has	been	linked	together	
to	create	this	situation.	

3.3. Supply	Chain	Disruption	Caused	by	Resumption	of	Work	
Moreover,	the	resumption	of	work	in	the	textile	industry	is	poor.	In	the	first	quarter	of	2020,	
most	enterprises	in	China,	especially	those	in	hard‐hit	areas,	postponed	the	resumption	of	work,	
which	affected	their	production	plans.	

	
Figure	2.	Resumption	of	work	in	China’s	provinces	and	religions	
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After	 the	resumption	of	work,	Chinese	 textile	and	garment	enterprises,	especially	small	and	
medium‐sized	 enterprises,	 are	 still	 faced	 with	many	 difficulties	 and	 problems,	 such	 as	 the	
shortage	of	workers,	the	uneven	resumption	of	work	of	upstream	and	downstream	enterprises	
in	the	industrial	chain,	the	shortage	of	orders,	the	shortage	of	raw	materials	supply,	and	the	lack	
of	protection	resources.	[1]	
Many	 textile	enterprises	have	 fallen	 into	 the	difficult	 situation	of	production	and	operation,	
struggling	on	the	edge	of	loss,	and	many	enterprises	have	stopped	production	or	even	closed	
down.	
In	 2020,	 the	 number	 of	 loss‐making	 enterprises	 in	 China's	 textile	 industry	 was	 4,011,	 an	
increase	of	1,155	from	last	year.	China's	textile	industry	lost	16.1	billion	yuan,	up	10.7%	year	
on	year.	

4. Long‐Term	Effect	

From	 a	 micro	 point	 of	 view,	 speculative	 production	 by	 some	 manufacturers	 during	 the	
pandemic	has	brought	about	structural	changes.	
Demand	 for	 masks,	 which	 are	 made	 from	 non‐woven	 fabrics,	 has	 skyrocketed	 during	 the	
outbreak.	
In	the	early	stage,	 in	order	to	obtain	short‐term	benefits,	many	enterprises	have	invested	in	
purchasing	mask	machines	(the	cost	during	the	epidemic	period	was	800,000‐1.48	million/unit,	
and	now	it	is	250,000	/	unit)	for	production.	
In	the	medium	term,	the	government	implemented	price	control	policies,	which	greatly	reduced	
the	profits,	and	many	enterprises	could	not	return	their	funds,	so	many	of	them	went	bankrupt.	
In	the	late	period	of	the	epidemic,	the	profitability	of	mask	enterprises	rose	steadily	before	the	
epidemic	began,	and	then	fluctuated	and	even	fell	during	the	epidemic.	

	
Figure	3.	Comparison	of	mask	enterprises’	profitability	index	in	different	periods		

	
*A	represents	gross	profit	rate,	B	represents	net	profit	ratio.	
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From	a	macro	point	of	view,	the	epidemic	has	triggered	a	reshuffle	of	China's	textile	enterprises,	
and	those	left	must	be	high‐quality	enterprises.	
Some	once	very	good	Chinese	textile	enterprises,	such	as:	Shandong	Hualong	textile,	let	us	feel	
the	survival	of	the	fittest	of	cruelty,	but	also	revealed	in	advance	that	the	industry	will	accelerate	
reshuffle,	concentration	will	be	higher	and	higher.	
Small	enterprises	without	brand,	technology,	quality	and	capital	have	the	greatest	impact.	The	
epidemic	is	like	a	mirror	for	them	to	check	and	help	themselves,	and	to	be	aware	of	the	current	
problems	in	time.	It	is	difficult	for	small	and	medium‐sized	enterprises,	but	large	enterprises	
will	survive	better	and	better	and	have	a	promising	future.	
The	market	is	gradually	concentrated,	the	whole	industry	continues	to	adjust,	good	or	relatively	
strong	enterprises	instead	feel	that	the	market	has	become	bigger.	
After	the	epidemic,	common	products	are	concentrated	in	a	few	large	manufacturers.	They	can	
occupy	the	market	in	large	quantities	with	low	cost	through	fine	management,	and	some	small	
enterprises	will	be	squeezed.	
In	particular,	during	the	outbreak,	the	capital	flow	will	be	greatly	impacted	and	even	face	the	
ultimate	test	of	life	and	death.	

5. Suggestions	

5.1. Improve	the	Ability	of	Online	Transactions	and	Expand	Sales	Channels	
Do	a	good	 job	 in	product	 information,	 supply	and	sales	of	 textile	production	and	marketing	
docking	services.	
On	the	one	hand,	textile	production	and	sales	involve	more	economic	entities.	With	the	help	of	
QR	 rapid	 response	 system,	 an	 information	 connection	 platform	 among	 manufacturers,	
wholesalers	and	retailers	is	established	to	real‐time	monitor	the	dynamic	information	of	textile	
products	with	large	market	shortage.	[4]	
In	order	to	timely	feedback	textile	supply	and	demand	trends	and	prices.	
We	will	strengthen	digitalization,	networking,	intelligentization	and	individuation	of	industries.	
Fast‐responding	 e‐commerce	 has	 brought	 efficiency	 to	 the	whole	 industry	 chain	 of	 design,	
production,	marketing	and	circulation	of	the	textile	industry,	and	promoted	the	improvement	
of	 industrial	management	 level,	production	efficiency	and	online	 transaction	capacity	of	 the	
textile	industry.	

5.2. The	Industry	Needs	Reform	and	Innovation,	Both	Technological	Research	
and	Production	Methods	

As	an	industry	with	a	long	history,	textile	has	been	hampered	by	labor	intensive	in	the	past.	
Fortunately,	with	 the	 increasing	demand	and	 the	development	and	progress	of	 the	country,	
both	the	sales	profit	rate	and	the	asset‐liability	ratio	are	developing	in	a	good	direction.	
Including	fiber	technology,	many	talents	and	achievements	in	research	and	development	are	
emerging	in	the	field	of	fiber	materials	(such	as	graphene	fiber).	Some	fields	such	as	Tencel	and	
carbon	fiber	are	monopolized	by	developed	countries.	If	conquered	in	the	near	future,	it	will	be	
a	step	forward	for	the	textile	industry.	
In	the	future,	the	textile	industry	combined	with	intelligence	will	take	off	the	labor‐intensive	
hat	 and	 become	 a	 high‐tech	 intensive	 industry.	 The	 development	 prospect	 is	 worthy	 of	
expectations.	
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5.3. Pay	Attention	to	Changes	in	Overseas	Markets	and	Deal	with	Export	Risks	
Overseas	markets	may	introduce	or	change	control	measures	at	any	time	in	response	to	the	
development	of	the	epidemic,	which	brings	great	risks	and	uncertainties	to	the	export	of	the	
textile	and	garment	industry.	
Enterprises	 should	 pay	 close	 attention	 to	 changes	 in	 overseas	 markets	 and	 actively	 use	
insurance	financial	institutions	such	as	insurance,	guarantee,	banks	and	other	professional	risk	
management	institutions	to	protect	their	own	interests.	
If	the	risk	loss	occurs	in	the	absence	of	effective	risk	avoidance,	the	loss	shall	be	recovered	by	
itself	or	by	relevant	means	as	soon	as	possible	according	to	the	loss	situation.	

5.4. AI‐assisted	Trading	
On	 the	 basis	 of	 the	 large	 amount	 of	 data	 accumulated	 on	 the	 current	 network,	 artificial	
intelligence	technology	has	great	development	space	in	the	field	of	textile	and	clothing	fashion	
trend.	
For	example,	with	the	help	of	computer	vision	and	image	processing	technology,	analyzing	a	
large	number	of	photos,	can	quickly	retrieve	the	user's	preference	for	color,	pattern	and	style;	
For	example,	according	to	the	data	of	consumers'	clothing	color	preferences	and	consumption	
habits,	 we	 can	 analyze	 the	 colors	 commonly	worn	 by	 different	 age	 groups	 and	 summarize	
different	popular	colors.	
In	 terms	 of	 trend	 prediction,	 the	 application	 of	 artificial	 intelligence	 technology	 will	 be	
significantly	better	than	the	current	modeling	methods,	which	can	not	only	accurately	solve	
many	complex	problems,	but	also	become	the	ideal	tool	for	the	next	stage	of	textile	and	clothing	
fashion	innovation.	

6. Conclusion	

Overall,	internally,	textile	enterprises	should	carry	out	orderly	and	disciplined	work	to	make	
people,	property,	production,	supply	and	marketing	operate	effectively	and	expand	domestic	
demand.	Externally,	 it	 is	necessary	 to	enhance	 the	global	 status	of	 textile	medical	products,	
stabilize	export,	expand	external	demand,	and	make	up	for	the	loss	of	other	textile	products	
export	decline.	
Through	 this	 epidemic,	 textile	 enterprises	 should	 speed	 up	 upgrading	 and	 transformation,	
improve	 their	 immunity	 and	 response	 capacity,	 and	 promote	 the	 healthy	 and	 long‐term	
development	of	the	textile	industry.	
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