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Abstract	

In	the	face	of	increasingly	serious	environmental	impact,	green	service	has	become	an	
important	 research	 topic	 in	production	management.	However,	due	 to	 the	 lack	of	an	
overall	understanding	of	the	importance	of	green	service	and	an	overall	review	of	the	
current	status	and	situation	of	green	service	research,	the	development	of	green	service	
research	has	been	seriously	hindered,	and	there	is	still	a	great	space	for	development	of	
green	service	research.	The	development	of	China's	service	industry	has	been	relatively	
mature,	but	there	are	still	many	problems	in	the	implementation	of	green	service,	such	
as	the	overall	green	service	management	level	is	not	high,	the	green	service	system	is	not	
perfect,	 the	 development	 of	 green	 service	 industry	 is	 not	 balanced,	 green	 service	
awareness	 is	 not	 strong.	 The	 comprehensive	 development	 of	 green	 service	 is	 the	
requirement	of	social	sustainable	development	and	economic	globalization,	and	is	the	
strategic	choice	for	enterprises	to	reduce	costs,	improve	economic	and	social	benefits,	
and	transform	the	service	 industry	and	market	to	green	consumption.	Therefore,	this	
paper	 focuses	 on	 the	 introduction	 of	 green	 service	 and	 its	 development	 status	 and	
overview	 of	 the	 analysis	 and	 sorting,	 and	 put	 forward	 the	 corresponding	
countermeasures	and	suggestions	for	the	development	of	green	service.	
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1. Introduction	

1.1. The	Importance	of	Green	Service	Development	Research		
Service	is	of	vital	importance	in	production	and	operation	management.	Creative	and	perfect	
service	enables	the	company	to	differentiate	itself	from	competitors	and	even	become	the	core	
competitiveness	of	the	company	[1,2].	Some	enterprises	or	citizens	think	that	the	process	of	
service	only	have	a	little	impact	on	the	ecological	environment,	because	it	is	only	a	process	of	
consumption	in	physical	stores.	However,	service	industry	is	becoming	more	and	more	mature.	
There	is	gradually	a	lot	of	tangible	and	intangible	pollution	in	the	process	of	service.	At	present,	
service	 pollution	 has	 become	 a	 new	 pollution	 of	 various	 countries,	 and	 even	 the	 biggest	
pollution	problem.	
As	the	provision	of	services	depends	on	a	wide	range	of	physical	components,	resources	and	
equipment,	 it	 poses	 a	 threat	 to	 the	 natural	 environment,	 which	 is	 mainly	 reflected	 in	 the	
following	 aspects:	 (1)	 various	 harmful	 substances	 contained	 in	 some	 tangible	 products	
provided	in	the	service	process	will	have	a	negative	impact	on	people's	health	and	the	ecological	
environment.	 For	 example,	 food	 and	 tableware	 provided	 by	 catering	 services,	 souvenirs	
provided	 by	 tourism	 services,	 medicines	 and	medical	 equipment	 provided	 by	medical	 and	
health	services,	commodities	in	commercial	services,	buildings	in	real	estate	services,	etc.	These	
services	 all	 contain	 some	 environmental	 pollution	 products	 that	 produce	 waste,	 toxic	 and	
harmful	substances,	which	are	an	 important	part	of	 these	services.	 (2)	The	physical	entities	
used	and	the	resources	and	energy	consumed	in	the	service	process	will	also	produce	various	
kinds	of	waste	gas,	waste	water,	waste	 residue,	noise	and	other	pollution.	For	example,	 the	
exhaust	 gas	 emitted	 by	 the	 transportation	 industry,	 cars,	 trains,	 ships,	 planes	 and	 other	



Volume	2	Issue	11,	2021	

DOI:	10.6981/FEM.202111_2(11).0051	

386	

Frontiers	in	Economics	and	Management	

ISSN:	2692‐7608	

pollutants	contains	carbon	dioxide;	Waste	equipment	used	in	medical	and	health	services	(such	
as	disposable	 injection	equipment	 and	glass	products),	 radioactive	 contaminated	diagnostic	
equipment,	etc.;	Other	services,	such	as	hotels,	banking,	telecommunications	and	entertainment,	
also	produce	some	pollution.	(3)	The	pure	service	process	itself	will	also	affect	the	ecological	
environment,	 such	as	hair	 cutting,	 repair,	bathroom,	 cutting,	etc.,	will	 generate	 some	waste,	
tourism	services	will	also	bring	some	damage	to	the	natural	ecology	and	cultural	landscape.	
Therefore,	how	to	implement	green	services	to	protect	the	ecological	environment	and	human	
health	is	indeed	a	topic	worthy	of	study.	

1.2. Problems	
Although	the	green	service	in	China's	service	industry	has	started,	the	country	is	also	vigorously	
advocating	green	consumption,	green	shopping	and	other	specific	actions,	but	on	the	whole,	
there	are	still	many	problems	worth	studying	and	urgent	to	be	solved.	The	main	points	are	as	
follows:	
(1)	Social	green	service	awareness	 is	not	 strong.	On	 the	one	hand,	 it	 takes	decades	or	even	
hundreds	 of	 years	 for	many	 non‐obvious	 pollution	 processes	 to	 have	 an	 impact	 on	 natural	
ecology	 and	 human	 health.	 Therefore,	 the	 role	 of	 green	 services	 cannot	 be	 perceived	 by	
consumers	 in	 a	 short	 period	 of	 time.	 On	 the	 other	 hand,	 if	 the	 public's	 awareness	 of	
environmental	 protection	 is	 not	 high,	 they	 tend	 to	 think	 that	 ecological	 and	 environmental	
problems	have	little	to	do	with	their	current	life,	so	many	people	tend	to	ignore	the	importance	
of	 green	 services,	 and	even	do	 things	 that	harm	 the	environment.	Many	people	 and	 service	
companies	do	not	even	know	what	green	products	and	services	are.	A	typical	example	is	that	
ISO14000	international	quality	certification	in	service	industry	in	China	has	not	been	generally	
regarded.	
(2)	The	enterprise	green	service	management	level	is	not	high.	Many	service	companies	do	not	
consider	 green	 management	 in	 the	 process	 of	 operation.	 When	 formulating	 development	
strategies,	enterprises	blindly	pursue	the	growth	of	quantity,	but	ignore	the	massive	idle	and	
waste	of	service	resources,	the	decline	of	service	quality	and	service	level.		
(3)	 The	 green	 service	 system	 in	 China	 urgently	 needs	 to	 be	 established.	 The	 so‐called	
establishment	of	green	service	system	is	in	fact	to	re‐establish	the	main	rules	and	assessment	
indicators	of	service	behavior,	that	is,	green	service	rules	and	indicators,	as	the	"baton"	of	the	
future	development	of	the	service	industry.	It	includes	green	service	standard	system,	green	
service	incentive	system,	green	service	assessment	system,	green	service	certification	system	
and	so	on.		
Despite	there	are	many	research	articles	about	the	green	development,	green	innovation,	and	
green	technology	in	the	current	academic	circles,	the	study	of	green	service	is	very	uneven,	and	
more	 focused	 on	 a	 mature	 level	 such	 as	 green	 supply	 chain	 and	 green	 finance,	 while	 the	
research	of	green	service	is	almost	blank.	Therefore,	this	article	analyzes	the	overall	situation	
of	current	green	service	development	research	through	the	development	of	service	industry,	
the	importance	of	green	service	and	the	current	research	status,	to	provide	reference	basis	for	
study	of	the	future	of	green	service,	service	development,	improve	the	green	theory,	easy	for	
the	government,	the	scholar	to	form	green	service	idea,	and	improve	green	service	awareness.	

2. Summary	of	Service	Industry	Development		

The	specific	concept	of	the	term	"service	industry"	is	still	controversial	in	academic	circles,	but	
from	the	perspective	of	industry	classification	of	the	national	economy,	service	industry	and	
tertiary	industry	are	equivalent,	with	only	differences	in	usage	habits:	From	the	perspective	of	
national	 economic	 accounting	 and	 statistics,	 "tertiary	 industry"	 is	 used	 when	 the	 service	
industry	 is	 mentioned	 together	 with	 the	 primary	 and	 secondary	 industries,	 and	 "service	
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industry"	is	used	when	it	is	mentioned	together	with	"agriculture,	forestry,	animal	husbandry	
and	fishery"	and	"industry	and	construction".	China	began	to	establish	statistics	on	the	tertiary	
industry	in	1985	(State	Development	Bureau	[1985]	No.	02).	At	that	time,	in	the	report	of	the	
National	Bureau	of	Statistics,	the	tertiary	industry	was	defined	as	other	industries	except	the	
primary	and	secondary	industries,	including	two	major	sectors	and	four	levels.	In	the	current	
statistical	classification	standards,	according	to	the	latest	statistical	standards	of	the	National	
Bureau	of	Statistics,	 it	 is	clearly	pointed	out	in	the	national	Economic	Industry	Classification	
(GB/T4754‐2011	 and	 the	 latest	 GB/T4754‐2017)	 that	 the	 tertiary	 industry	 is	 the	 service	
industry.		
Over	 the	 past	 70	 years	 since	 the	 founding	 of	 the	 People's	 Republic	 of	 China,	 China	 has	
experienced	a	 leap	from	the	era	of	planned	economy	to	the	era	of	socialist	market	economy	
with	Chinese	characteristics.	During	this	period,	the	national	economy	has	developed	rapidly,	
the	 comprehensive	 strength	has	 risen	 steadily,	 and	 the	people's	 life	 has	 changed	with	 each	
passing	day.	The	change	of	industrial	structure	in	China's	economic	and	social	development	is	
similar	to	that	of	many	other	countries	in	the	world,	which	has	experienced	a	gradual	transition	
from	agriculture	and	industry	to	service	industry.	Compared	with	the	developed	countries,	the	
proportion	of	 China's	 service	 industry	 in	GDP	 is	 still	 low.	There	 is	 a	 contradiction	between	
people's	 demand	 for	 high‐quality	 services	 and	 the	 relatively	 backward	 development	 of	 the	
service	 sector.	 The	 government	 is	 supporting	 the	 high‐quality	 development	 of	 the	 service	
sector	with	a	more	inclusive	attitude	and	is	committed	to	promoting	further	opening‐up	of	the	
service	sector	from	a	policy	perspective.	
Among	 the	 existing	 studies,	 there	 are	 many	 literatures	 summarizing	 and	 sorting	 out	 the	
development	of	China's	service	 industry	 in	each	major	period.	For	example,	Xia	and	Yao	[3]	
studied	 the	 40‐year	 development	 course	 of	 China's	 service	 industry	 after	 the	 reform	 and	
opening	up,	 constructed	 the	service	 industry	 liberalization	 index	as	a	measure	of	openness,	
made	comparative	studies	on	the	development	openness	of	service	industry	in	different	regions,	
and	summarized	the	experience	of	service	industry	reform	and	development.	Li	[4]	specifically	
reviewed	 and	 sorted	 out	 the	 reform	 process	 of	 China's	 service	 industry.	 Zhu	 et	 al.	 [5]	 put	
forward	 in	 their	 study	 that	 China's	 service	 industry	 has	 experienced	 six	 stages	 of	 "severe	
suppression,	 exploration	 and	 recovery,	 start‐up	 development,	 rapid	 development,	 catch‐up	
development	 and	 transcendental	 development".	 With	 the	 gradual	 progress	 of	 economic	
restructuring,	traditional	service	industries	are	gradually	transforming	and	upgrading,	and	new	
types	of	service	businesses	are	emerging.	In	general,	Over	the	past	70	years	since	the	founding	
of	the	People's	Republic	of	China,	China	has	made	great	achievements	in	various	economic	and	
social	fields.	In	particular,	the	vigorous	development	of	the	service	sector	has	greatly	promoted	
China's	 economic	 growth	 and	 solved	 the	 employment	 problem	 of	 hundreds	 of	 millions	 of	
people.	The	opening	up	of	the	service	sector	has	also	brought	China's	reform	and	opening	up	to	
a	higher	level.	The	development	of	service	industry	has	made	great	historical	contribution	to	
the	improvement	of	China's	comprehensive	national	strength.	

3. Review	of	Green	Service	Research		

3.1. Research	on	Green	Supply	Chain	Service		
With	increasing	global	pressure	to	protect	the	planet,	there	is	a	growing	trend	to	incorporate	
green	measures	into	supply	chains.	Among	the	different	supply	chain	sectors,	the	logistics	and	
transportation	sectors	are	considered	to	be	one	of	the	main	causes	of	various	environmental	
threats	such	as	air	pollution,	global	warming	and	resource	depletion.	Nearly	20%	of	the	global	
energy	consumption	is	related	to	transportation,	and	due	to	the	latest	development	of	the	world	
economy	and	the	increasing	global	demand,	the	total	tonnage	km	of	road	freight	is	expected	to	
double	from	2015	to	2050,	resulting	in	more	exhaust	emissions	and	environmental	pollution	
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[6].	 Logistics	 service	providers	play	 a	 central	 role	 in	 the	 supply	 chain,	 and	other	 actors	 are	
dependent	 on	 them	 in	 performing	 logistics	 functions,	 while	 the	 increase	 of	 freight	 volume	
correspondingly	 increases	 the	 burden	 of	 logistics	 service	 providers	 in	 speeding	 up	 the	
"greening"	process	of	their	logistics	functions.	The	study	of	Jazairy	and	Haartman[7]	therefore	
argues	that	both	logistics	service	providers	and	shippers	are	subject	to	institutional	pressures	
(regulation,	market	and	competition)	that	force	shippers	to	purchase	green	logistics	services	
and	 logistics	service	providers	 to	adopt	green	supply	chain	management	and	provide	green	
logistics	services.	The	study	of	Li	et	al.	 [8]	shows	that	service	value	can	reduce	 the	stability	
range	of	dynamic	two‐channel	green	supply	chain	system.	Han	[9]	based	on	the	theory	of	green	
growth,	 such	 as	 dynamic	 factors	 of	 green	port	 service	 supply	 chain	 operation	model	 is	 put	
forward,	and	through	to	the	port	and	interview	and	survey	data	of	related	enterprises	of	the	
supply	chain,	finally	using	structural	equation	model	to	verify,	studies	have	shown	that	green	
port	service	supply	chain	operation	behavior	to	external	driving	factors	with	high	sensitivity,	
Stakeholder	demand	has	a	strong	direct	effect;	Policies,	regulations	and	cost	input	have	strong	
indirect	effect	and	strong	overall	effect.	Management	concept	and	technical	level	have	strong	
direct	effect,	but	the	overall	effect	is	general.	
Bhatia	and	Gangwani	[10]	made	a	specific	literature	review	of	green	supply	chain	management	
(GSCM)	and	proposed	that	green	supply	chain	management	is	considered	as	a	holistic	approach	
to	integrate	environmental	issues	into	the	supply	chain	and	can	help	enterprises	improve	their	
steps	 in	 sustainable	 development.	 It	 is	 defined	 as	 "integrating	 environmental	 thinking	 into	
supply	 chain	 management,	 including	 product	 design,	 material	 procurement	 and	 selection,	
manufacturing	processes,	delivery	of	final	products	to	consumers	and	end‐of‐life	management	
of	products.".	GSCM	practices	can	help	improve	the	environmental	capabilities	of	supply	chains	
and	 ensure	 compliance	 with	 environmental	 regulations.	 GSCM	 activities	 range	 from	 green	
procurement	 to	 product	 lifecycle	 management	 (including	 suppliers,	 manufacturers,	 and	
customers)	 to	 closed‐loop	 (reverse	 logistics).	 GSCM	 practices	 have	 been	 conceptualized	 as	
"internal	 environmental	 management",	 "green	 procurement",	 "working	 with	 customers",	
"investment	recovery"	and	"ecological	design".	In	addition	to	many	researches	on	green	supply	
chain,	there	are	also	many	researches	on	green	financial	services.		

3.2. Research	on	Green	Financial	Services		
Now	as	the	highlight	of	environmental	issues,	countries	are	aware	of	the	importance	of	green	
technology	innovation	in	order	to	realize	sustainable	development	of	the	green,	in	today's	such	
a	green	technology	innovation	to	drive	the	sustainable	development	of	the	era	environment,	
green	 technology	 innovation	 and	 development	 is	 the	most	 prominent	 a	 problem	 is	 China's	
green	technology	investment	is	still	inadequate,	The	supporting	role	of	green	finance	for	green	
technology	 innovation	has	not	been	 fully	played,	and	green	 technology	enterprises	still	 face	
many	financing	bottlenecks.	For	example	:(1)	it	is	difficult	for	green	technology	enterprises	and	
projects	to	obtain	financing	from	traditional	financial	markets	(such	as	banks	and	bond	markets)	
due	to	the	lack	of	guarantee	and	collateral	and	the	limited	understanding	of	green	technology	
by	 banks;	 (2)	 PE/VC's	 investment	 in	 green	 technology	 is	 insufficient	 due	 to	 the	 lack	 of	
awareness	and	experience	of	Chinese	private	equity	and	venture	capital	institutions	on	green	
technology	 and	 the	 short	 duration	 of	 funds;	 (3)	 There	 are	 difficulties	 in	 the	 definition,	
standardization	 and	 certification	 of	 green	 technology,	 the	 evaluation	 standards	 of	 green	
technology	need	to	be	established,	and	the	coordination	of	relevant	departments'	policies	and	
implementation	needs	to	be	strengthened;	(4)	It	 is	difficult	 to	quantify,	price	and	charge	for	
environmental	 benefits	 (such	 as	 carbon	 reduction)	 brought	 by	 green	 technologies,	 which	
makes	it	difficult	to	translate	these	environmental	benefits	into	predictable	economic	benefits	
and	future	cash	flows	for	financial	institutions	and	financial	markets;	(5)	There	is	a	lack	of	policy	
incentive	mechanism	for	green	technology	investment,	the	scale	of	public	investment	in	green	
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technology	is	relatively	limited,	fiscal,	tax,	investment	and	financing	incentive	mechanisms	are	
yet	to	be	established,	and	market‐oriented	incentive	means	are	relatively	insufficient.	
Therefore,	since	the	1990s,	when	scholars	began	to	realize	the	importance	of	green	technology	
innovation	and	the	existing	problems	in	its	development,	they	began	to	increase	the	research	
on	green	financial	services.	Domestic	scholar	Xu	[11]	put	forward	the	concept	of	green	finance	
for	the	first	time,	pointing	out	that	environmental	protection	should	be	paid	attention	to	while	
developing	 economy,	 and	 the	 financial	 orientation	 effect	 in	 ecological	 balance	 should	 be	
maintained.	He	 [12]	proposed	 the	 strategic	 choice	of	 "finance	 first"	 from	 the	perspective	of	
sustainable	 economic	 development.	Wang	 [13]	 proposed	 the	 establishment	 of	 indirect	 and	
direct	financing	systems	of	green	finance	to	support	the	greening	of	industrial	and	agricultural	
production	and	create	a	green	culture	of	the	financial	industry.	Wang	and	Chen	[14]	believe	that	
building	 an	 incentive	 mechanism	 for	 the	 development	 of	 green	 finance	 from	 the	 level	 of	
national	 institutions	 is	 not	 only	 conducive	 to	 financial	 innovation,	 but	 also	 can	 realize	 the	
development	of	green	circular	economy.	In	September	2015,	the	State	issued	the	Overall	Plan	
for	 Ecological	 Civilization	 System	 Reform,	 which	 for	 the	 first	 time	 explicitly	 proposed	 the	
establishment	of	China's	green	financial	system.	Then	in	September	2016,	the	country	issued	
the	top‐level	design	of	green	finance,	and	since	then,	green	finance	has	entered	the	substantive	
development	stage.	Ma	et	al.	[15]	proposed	that	in	order	to	accelerate	the	promotion	of	green	
technology	innovation,	a	series	of	financing	problems	faced	by	green	technology	enterprises	
must	 be	 solved,	 and	 a	 financial	 service	 system	 that	 effectively	 supports	 green	 technology	
innovation	should	be	constructed.	They	pointed	out	four	characteristics	of	the	system	and	put	
forward	ten	corresponding	specific	policy	suggestions	based	on	these	characteristics.	Cai	and	
Xia	[16]	based	on	the	theory	of	financial	function	view	and	the	green	development	concept,	the	
18th	 party	 congress	 in	 the	 new	 economic	 development	 philosophy,	 adhere	 to	 the	 financial	
innovation	 and	 return	 to	 the	 origin,	 dialectically	 analyzes	 green	 financial	 and	 economic	
mechanism	 and	 practice	 of	 high	 quality	 development	 path,	 the	 study	 found	 that	 the	
development	 of	 green	 finance	 is	 the	 inevitable	 requirement	 of	 new	 era,	 is	 the	 only	way	 to	
develop	 green	 economy.	 Building	 multi‐level	 support,	 multi‐level	 institutional	 system	
participation	and	diversified	supply	of	green	financial	products	and	services	can	better	improve	
the	quality	development	level	of	green	financial	service	economy.		

3.3. Green	Service	Practice	Research		
Yu	 and	 Hsin	 [17]	 investigated	 the	 impact	 of	 green	 entrepreneurial	 orientation	 and	 green	
relationship	quality	on	green	service	innovation,	and	proposed	that	green	service	innovation	is	
a	key	element	of	the	hotel	 industry,	which	can	help	customers	determine	the	role	of	service	
providers.	And	his	research	proves	that	green	entrepreneurial	orientation	has	a	positive	impact	
on	the	quality	of	green	relationship	and	green	service	innovation;	Green	relationship	quality	
has	 a	 positive	 impact	 on	 green	 service	 innovation.	 Green	 entrepreneurial	 orientation	 can	
directly	have	a	positive	impact	on	green	service	innovation,	or	indirectly	affect	green	service	
innovation	through	the	quality	of	green	relationship	of	some	mediators.	Green	entrepreneurial	
orientation	and	green	relationship	quality	are	the	key	indicators	of	green	service	innovation	in	
Taiwan	 hotel	 industry.	 In	 addition,	 his	 research	 emphasizes	 the	 mediating	 role	 of	 green	
relationship	quality;	Finally,	green	entrepreneurial	orientation	and	green	relationship	quality	
convey	 the	 signal	 that	 the	 hotel	 industry	 products	 are	 green	 service	 innovation	 and	
environmental	protection	products.	Danilo	et	al.	[18]	pointed	out	that	green	service	products	
refer	to	integrating	environmental	management	strategies	into	service	production	processes	to	
improve	 environmental	 performance.	 Kumar	 and	 Pradeep	 [19]	 believe	 that	 green	 service	
products	mainly	 include	 three	 aspects:	 green	 procurement,	 green	 service	 design	 and	 green	
service	 practice.	 Green	 procurement	 includes	 improving	 the	 environmental	 performance	 of	
medical	material	procurement,	for	example,	ecological	audit	and	environmental	certification	of	
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medical	 equipment	 suppliers;	 Green	 service	 practices	 refer	 to	 the	 reduction	 of	 harmful	
environmental	 impacts	 at	 the	 service	 delivery	 and	 consumption	 stages,	 such	 as	 hospital	
pollution	control	mechanisms,	biological	waste	management,	energy	consumption	reduction	
and	 emissions	 [20].	 Green	 service	 design	 refers	 to	 the	 design	 performance	 of	 the	 system	
considering	the	improvement	of	the	service	delivery	environment.	
It	 can	 be	 seen	 from	 the	 above	 research	 review	 on	 all	 aspects	 of	 green	 service	 that	 the	
development	 of	 green	 service	 is	 unstoppable.	 There	 are	 few	 practical	 researches	 on	 green	
service,	 and	 there	 is	 still	 a	 lot	 of	 room	 for	 development.	 This	 paper	 first	 summarizes	 the	
connotation	of	green	service,	and	then	combs	the	necessity	of	the	development	of	green	service	
and	the	development	of	green	service	countermeasures.	

4. The	Connotation	of	Green	Service	and	its	Necessity	of	Development		

4.1. Research	on	Green	Supply	Chain	Service		
It	can	be	seen	from	the	review	and	analysis	of	related	researches	on	service	and	green	service	
that	green	service	requires	enterprises	to	fully	consider	the	protection	of	natural	environment	
and	the	physical	and	mental	health	of	human	beings	in	operation	and	management	according	
to	the	requirements	of	sustainable	development	strategy,	and	start	saving	resources	and	energy,	
pollution	 prevention,	 pollution	 reduction	 and	 pollution	 control	 from	 every	 link	 of	 service	
process.	In	order	to	achieve	the	organic	unity	of	economic	benefits	and	environmental	benefits	
of	enterprises.	Therefore,	green	service	should	include	the	following	aspects:	
	(1)	 Green	 service	 concept.	 The	 implementation	 of	 green	 service	 requires	 the	 common	
participation	 of	 all	 employees.	 Business	 operators	 should	 study	 and	 study	 sustainable	
development	strategy	and	green	service	theory	in	depth,	adapt	to	the	requirements	of	the	green	
era,	establish	green	service	concept	and	formulate	green	development	strategy	[18].	
	(2)	Green	service	design.	The	so‐called	green	service	design	refers	to	the	service	design	for	
natural	resources,	ecological	environment	and	human	health	taking	into	account	the	impact	of	
service	on	the	environment	[21].	
	(3)	Green	service	consumables.	Green	service	consumables	refer	to	the	materials	consumed	in	
the	 service	 process	 that	 have	 good	 performance,	 low	 energy	 consumption,	 high	 resource	
utilization	rate,	no	pollution	to	the	environment	and	easy	recycling,	that	is,	the	materials	that	
meet	the	requirements	of	"green	mark"	[19].	
	(4)	Green	service	products.	Green	service	products	generally	refer	to	service	products	that	are	
conducive	 to	 ecological	 environment	 protection,	 resource	 conservation,	 non‐pollution,	
harmless,	non‐toxic	and	beneficial	to	human	health	[20].	
	(5)	Green	service	marketing.	Green	service	marketing	refers	to	that	enterprises	always	adhere	
to	the	"green	service	concept"	in	the	whole	marketing	process,	such	as	market	research,	service	
design,	service	pricing	and	promotional	activities,	and	not	only	pay	attention	to	the	economic	
benefits	of	enterprises,	but	also	fully	consider	the	interests	of	consumers	and	society	[22].	
	(6)	Green	service	consumption.	Green	service	consumption	refers	 to	 the	sum	of	consumers	
advocating	and	consuming	green	services	with	the	purpose	of	"green,	healthy	and	natural"	[23].	

4.2. Research	on	Green	Supply	Chain	Service		
The	so‐called	green	service	refers	to	the	service	that	is	conducive	to	protecting	the	ecological	
environment,	saving	resources	and	energy,	non‐polluting,	harmless,	non‐toxic	and	beneficial	to	
human	health	 [24].	 The	 21st	 century	will	 certainly	 be	 a	 green	 century,	 and	 all	 actions	 that	
destroy	the	ecological	environment	will	be	prohibited.	It	can	be	predicted	that	green	service	
will	be	the	inevitable	trend	of	service	industry	development	in	the	future,	mainly	because:	
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(1)	Developing	green	services	is	a	requirement	of	human	sustainable	development.	With	the	
continuous	development	of	science	and	technology	as	well	as	industrialization,	human	beings	
have	met	their	own	material	and	cultural	needs	and	at	the	same	time	created	unprecedented	
global	 ecological	 crisis.	 So	 sustainable	 development	 has	 become	 a	 major	 theme	 of	 the	
development	of	The	Times.	China's	service	industry	should	conform	to	the	development	trend	
of	green	economy	in	the	world,	and	require	service	enterprises	to	 link	their	production	and	
operation	 activities	 with	 the	 development	 of	 natural	 and	 social	 environment,	 establish	 the	
concept	 of	 green	 service,	 engage	 in	 green	 operation,	 and	 organically	 unify	 service	 and	
environment.	
(2)	 Developing	 green	 services	 is	 a	 strategic	 choice	 for	 the	 service	 industry	 to	 adapt	 to	 the	
demand	of	green	consumption.	With	the	improvement	of	living	standards	and	quality	of	life,	
people	pay	more	and	more	attention	to	physical	and	mental	health,	quality	of	life	and	beautiful	
and	comfortable	ecological	environment.	Therefore,	 in	today's	 increasingly	growing	demand	
for	 green	 consumption,	 the	 development	 of	 green	 services	 is	 not	 only	 a	 problem	 of	
environmental	protection	and	resource	consumption,	but	actually	has	become	a	strategic	issue	
that	determines	the	core	competitiveness	of	enterprises.	
(3)	Green	service	 is	one	of	 the	 important	ways	 for	enterprises	 to	reduce	costs	and	 improve	
benefits.	Green	service	for	enterprise	by	means	of	green	technology	and	green	management,	in	
the	service	of	the	whole	process	strictly	to	save	resources,	reduce	consumption	and	antifouling	
performance,	as	much	as	possible	to	reduce	its	influence	on	ecological	environment	and	human	
health,	so	as	to	achieve	both	maximum	protection	of	the	ecological	environment,	and	can	reduce	
the	service	cost,	improve	the	economic	benefit	of	dual	purpose.	
(4)	 Developing	 green	 services	 is	 a	 requirement	 of	 economic	 globalization.	 At	 present,	 the	
environmental	 awareness	 and	 environmental	 protection	 level	 of	 China's	 service	 industry	 is	
poor,	and	the	trade	loss	caused	by	green	barriers	is	very	serious.	After	China's	entry	into	WTO,	
in	order	to	improve	the	international	competitiveness	of	China's	service	industry,	to	fully	seize	
the	broad	international	market,	 to	break	the	green	trade	barriers,	the	development	of	green	
service	is	the	only	way	for	the	internationalization	of	China's	service	industry.	

5. The	Main	Countermeasure	of	Developing	Green	Service		

The	key	 to	developing	green	service	 lies	 in	 consumers'	 choice	of	green	service,	 enterprises'	
implementation	of	green	service,	government's	encouragement	and	regulation	of	green	service.	
As	 green	 service	 is	 still	 in	 its	 infancy	 in	China,	 consumers	 and	 enterprises	have	 little	 green	
awareness,	so	it	is	particularly	important	for	the	government	to	guide,	support,	encourage	and	
regulate	green	service.	
	(1)	 Vigorously	 improve	 the	 national	 green	 awareness.	 We	 should	 deeply	 understand	 the	
significance	 of	 green	 service,	 green	 consumption	 and	 sustainable	 development	 of	 national	
economy	from	the	fact	that	China's	per	capita	occupation	of	resources	is	low	and	the	ecological	
environment	is	seriously	damaged.	Through	various	channels	and	forms,	we	should	increase	
the	 publicity	 of	 green	 services,	 advocate	 green	 lifestyle	 and	 enhance	 consumers'	 green	
awareness.	 Through	 education	 and	 training,	 service	 enterprises	 should	 continuously	 instill	
green	ideas	and	values	to	employees,	strengthen	green	management,	establish	green	enterprise	
culture	and	strictly	implement	green	services.	
	(2)	 Actively	 apply	 for	 green	 certification.	 At	 present,	 the	 international	 environmental	
management	 series	 standard	 ISO14000	 certification,	 is	 the	 international	 popular	 green	
standard	 series,	 but	 also	 the	 service	 industry	 internationalization	 of	 green	 pass.	 The	
certification	 means	 that	 the	 enterprise's	 green	 service	 quality	 has	 been	 recognized	 by	 the	
international	community.	
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	(3)	Actively	promote	green	management.	To	implement	green	management	in	China's	service	
industry,	operators	must	start	from	the	actual	situation	of	their	own	enterprises,	refer	to	green	
certification	 standards,	 comprehensively	 analyze	 the	 factors	 affecting	 environmental	
protection,	actively	train	employees'	green	service	consciousness,	establish	green	management	
concept,	 and	 establish	 a	 standard	 green	 management	 mechanism	 in	 the	 whole	 process	 of	
service.	
	(4)	Establish	and	improve	green	policies	and	regulations.	The	development	of	market	economy	
needs	 proper	 government	 intervention.	 The	 development	 of	 green	 services	 needs	 more	
government	 support,	 supervision	 and	 management.	 The	 main	 channels	 are	 as	 follows:	
encourage	 the	 development	 and	 promotion	 of	 green	 service	 products	 by	 formulating	 fiscal	
subsidies,	tax	exemptions,	preferential	credit	and	investment	policies,	so	as	to	gradually	form	
the	green	service	industry,	which	not	only	meets	the	green	needs	of	the	society,	but	also	realizes	
the	 sustainable	development	of	 the	national	 economy.	By	establishing	and	 improving	green	
laws	 and	 regulations,	 strengthening	 supervision	 and	management	 of	 green	 service	market,	
providing	 a	 unified,	 fair,	 transparent	 and	 open	 standardized	 market	 for	 green	 services,	
ensuring	 that	green	products	and	services	are	popular	and	benefiting	greatly;	We	will	 force	
some	 service	 enterprises	 to	 abandon	 high‐consumption	 and	 high‐pollution	 services	 and	
gradually	 shift	 to	 the	 track	of	 sustainable	development	by	 imposing	heavy	 taxes,	 abolishing	
government	subsidies	and	charging	high	sewage	charges.	Through	the	policy	publicity	of	green	
services	and	green	consumption,	a	green	consumption	trend	will	be	formed	and	a	safe,	healthy,	
green	and	civilized	social	environment	will	be	created.	
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