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Abstract 
The development of the new era has brought a variety of changes to people's lives. In 
recent years, the rise of Internet Finance and the impact of the epidemic have brought 
many changes in consumption concepts and habits to young consumers. In order to study 
the changes in consumption concepts and consumption habits of college students in the 
new era, The research team conducted a questionnaire survey on students from the 
International Business School, School of Software, Aberdeen College, City College of 
Culture and Literature and Department of Engineering on Nanhai Campus of SCNU. 
According to the data collected from the questionnaire, we made an analysis of variance 
and obtained the preliminary research results of this study. Some students who 
participated in the questionnaire survey were selected as the interview objects. Hoping 
this research can deeply study the consumption behavior and consumption concept of 
young college students, and help contemporary young college students establish a good 
concept and awareness of financial management. 

Keywords 
Consumption Concept; Consumption Behavior; Analysis of Variance. 

1. Introduction 

1.1. Research Background 
In recent years, the rapid development of the Internet has brought many shocks and changes 
to the consumption concepts of young consumers in the new era. Various live broadcasts, 
promotional activities and celebrity endorsements attract a large number of young consumers 
to buy; New Internet financial loans such as Huabei and JingDong Baitiao have emerged in an 
endless stream, providing young consumers with more diversified choices of consumer loans. 
The rich forms and themes of entertainment activities in the new era provide more diversified 
consumption channels for young consumer groups. At the same time, under the influence of 
COVID-19, "zero-touch" shopping has reduced personal contact, and the advantages of Internet 
finance have been further reflected. Changes in traditional consumption patterns have also 
subtly influenced consumers' consumption habits. Meanwhile, the continuation of the epidemic 
has also affected people's consumption behavior and psychology to a certain extent. 

1.2. Research Significance 
College students are the main consumer group of the future society. After graduation, they will 
enter the society and put new strength into the social construction. However, according to 
relevant research, the consumption object of contemporary college students is not satisfied 
with the basic consumption of survival, but more inclined to advance consumption to meet the 
spiritual needs. Studying the consumption behaviors and habits of contemporary college 
students, understanding their changes and grasping the consumption psychology of 
contemporary college students can better help college students to develop their personal 
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financial management ability, form good financial management habits, improve their vigilance 
and avoid falling into the consumption trap. 

2. Literature Review 

Yang Liqing (2014) explained excessive consumption with the theory of "silent spiral" in 
communication, and believed that the formation of public opinion of excessive consumption 
benefits from mass media, interpersonal communication and consumers' conformity 
consciousness. Face and symbol consumption are the causes of excessive consumption. Zhang 
Wanjia (2021) said that she thinks the current financial situation of college students is not ideal. 
First of all, the cultivation of the financial management concept is closely connected with 
traditional education background, but the current situation of education in our country, in 
addition to the financial professional college students there are very few students come into 
contact with financial management knowledge, lack of correct guidance leads to financial 
management consciousness of university students in China is relatively lack, and some of the 
social bad consumer behavior to influence the consumption behavior of college students, Cause 
college students to fall into the trap of excessive consumption and impulsive consumption. At 
the same time, she also stressed that the diversification of entertainment ways and the 
development of e-commerce economy driven by the Internet have affected the consumption 
structure and consumption expenditure of college students, and college students are more 
likely to make irrational consumption behavior based on the psychology of conformity and 
comparison. 
Lin Minghui (2017) found that college students' consumption is generally in a rational state, 
but there is still excessive consumption. Wu Yaxuan and Dong Wenhui (2021) conducted a 
questionnaire survey among college students and a factor analysis on the collected data. They 
make use of the obtained results for analysis, and believe that the cost of Internet shopping for 
college students has increased to a certain extent. Some college students overdraw their 
expenses, but most of them choose rational consumption within the range of affordable 
consumption, which proves that college students have a certain sense of financial management. 
Li Zhanjun, Wang Haoran, Wan Min and Song Tao (2021) start from another perspective and 
study the influence of Internet financial credit on college students' consumption by taking Ant 
Huayuan as an example. According to its investigation report, ant Huabai and other Internet 
financial credit will trigger irrational consumption, stimulate the consumption of leisure and 
entertainment, increase the unnecessary expenditure of college students, which is not 
conducive to the cultivation of correct consumption awareness and financial concept. 

3. Research Design 

3.1. Research Ideas 
Based on the current consumption situation of college students in Nanhai Campus of South 
China Normal University, this paper studies the relationship between consumption situation of 
college students and demographic information such as gender, major, living income and 
consumption idea . Questionnaire survey will be the main part of the study, supplemented by 
in-depth interviews. The contents of each part are arranged as follows: 
Chapter one, introduction. This chapter mainly discusses the background of the development, 
and then combined with the characteristics of the times to analyze the practical significance of 
this research. 
Chapter two, literature review. This chapter mainly summarizes the literature about the 
consumption of college students at home, putting forward the research direction of this paper. 
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Chapter three, research design. This chapter mainly introduces the research ideas and methods, 
explaining the data collection and processing. 
Chapter four, based on the results of the questionnaire survey and in-depth interview, 
elaborates and analyzes the consumption of college students in study, life and entertainment. 
Chapter five, empirical analysis. On the basis of the above analysis, this paper conducted 
independent sample T test and one-way ANOVA on 242 valid data collected from the 
questionnaire. 
Chapter six, conclusions and suggestions. According to the results of empirical research, this 
paper puts forward some suggestions on college students' consumption concept and 
consumption habit, so as to promote college students to establish correct and benign 
consumption concept. 
 

 
Figure 1. Research structure diagram 

3.2. Data Acquisition 
This study adopted the form of questionnaire star link combined with WeChat online client to 
issue questionnaires to all students in Nanhai Campus of South China Normal University and 
collect sample data. The questionnaire was opened from November 18, 2021 to November 19, 
2021 and lasted for two days. The number of valid questionnaires was 242. 
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Table 1. Descriptive statistical characteristics of sample composition 

 
 
The questionnaire in this paper mainly includes two parts: demographic information and 
current situation research. Among them, the demographic information is filled in by college 
students according to their actual situation, aiming to explore whether demographic variables, 
such as gender, major, consumption values and average monthly living expenses, will have a 
significant impact on college students' consumption. 

4. Analysis of Current Consumption Situation of College Students 

By empirical analysis (see below), income is the most important factor affecting consumption, 
and the level of individual consumption often depends on the level of income. Therefore, to 
analyze the overall consumption ability of college students, it is necessary to study their 
disposable income level first. The main source of income of college students is the monthly 
living expenses given by their parents. In terms of living expenses, only 6.17% of college 
students spend less than 1,000 yuan per month, 30.8% of them spend less than 1,000-1,500 
yuan, and 33.33% of them spend less than 1,500-2,000 yuan. There are 16.05% of students who 
live between 2000 and 2500 yuan, while those who live above 2500 yuan are relatively few, 
accounting for 13.58%. 
The survey results show that when living expenses are insufficient, students tend to take 
conservative measures to meet their needs. 72.43% of students will seek help from their 
parents, while 82.72% of students will actively save money and reduce expenses. According to 
the interview, influenced by family education and social publicity, many students have a basic 
understanding of the nature and harm of lending. Only 12% of college students choose to 
borrow money through online credit platforms. In addition, there are a small number of 
students through part-time jobs, financial management and other ways to actively earn living 
expenses. 
The average monthly income of Chinese college students has increased year by year, according 
to the 2021 Research and Analysis report on Chinese College Students' Consumption Behavior. 
With the development of The Times, college students' consumption concept has changed, and 
college students' consumption is developing towards diversification. With reference to the 
daily activities of students in Nanhai Campus of South China Normal University, this study will 
explain the current situation of college students' consumption from three sections: study, life 
and entertainment. 

4.1. Learning Consumption 
4.1.1. Strong Awareness of Knowledge and Payment, with Great Difference in 

Consumption Level 
Knowledge payment is the fee that people pay in order to acquire specific knowledge. College 
students' awareness of knowledge payment is reflected in whether they are willing to pay for 

Number Percentage Number Percentage
male 84 34.71% freshman 127 52.48%

female 158 65.29% sophomore 61 25.21%
business 64 26.45% junior 37 15.29%

technology 25 10.33% senior 15 6.20%
socialculture 151 62.40% graduated 2 0.83%
conservative 25 10.33% under 1000 15 6.20%

practical 151 62.40% 1000~1500 75 30.99%
personalized 49 20.25% 1500~2000 80 33.06%

2000~2500 39 16.12%
above 2500 33 13.64%

Living
income

comsuption
 view

enjoyable 17 7.02%

Sample characteristics Sample characteristics

Gender

Grade
Major
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knowledge. The survey results show that about 40% of college students spend less than 100 
yuan on study every month, 40% spend 100-200 yuan on purchasing learning materials every 
month, and only about 3% invest a large amount of money (more than 1,000 yuan) on study 
every month. It can be seen that college students have relatively strong awareness of 
intellectual property, and most of them are willing to pay for knowledge. However, there is a 
big gap between college students in learning consumption ability and amount. 
 

 
Figure 2. Monthly learning expenses 

4.1.2. High Learning Autonomy and Low Overall Learning Consumption Level 
As a college student, study is the primary task. South China Normal University (SCNU) is one of 
the top universities in China. Students have strong self-drive and high enthusiasm for learning. 
On the basis of learning the knowledge in class, students often take advantage of their spare 
time to actively participate in the study activities such as textual research and postgraduate 
entrance examination. According to the answer statistics of "have you ever spent money to 
participate in skills improvement courses after class", more than half of the students answered 
no, but the in-depth discussion of the results found that 69% of the students who did not spend 
money to participate in after-class remedial classes are not idle. More than half of them use rich 
and free online resources for self-improvement. The development of the Internet has lowered 
the threshold of mass learning, and students can enjoy low-cost or even free quality education 
resources. Undoubtedly, college students connected with the Internet are the biggest 
beneficiaries of this trend, which is also in line with the current situation of college students' 
overall consumption ability of learning. 

4.2. Living Consumption 
4.2.1. Life Consumption Accounts for a Large Proportion and Prefers Cost-Effective 

Choices 
Life consumption covers a wide range. According to the characteristics of college students, this 
study selects food and online shopping expenses with a large amount of consumption as 
representatives for analysis, namely (food expenses + online shopping expenses = life 
expenses). According to the survey results, 39.51% of college students spend 500-1000 yuan, 
36.21% of them spend 1000-1500 yuan, and 12.76% of them spend 1500-2000 yuan. There are 
few students who spend less than 500 yuan or more than 2000 yuan, accounting for 6.17% and 
5.35% respectively. The consumption of food and online shopping is the rigid demand of college 
students' life, accounting for a large proportion of the overall consumption. 
The survey results show that more than four-fifths of students pay more attention to the 
delicacy and cost of food, which indicates that college students are sensitive to price while 
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pursuing quality, and they tend to choose inexpensive and cost-effective meal plans. In the 
aspect of online shopping, college students also show practical characteristics, almost all of 
them online shopping motivation is out of life needs. In addition, more than half of college 
students will buy materials in large shopping carnival because of activities such as price 
reduction promotion, indicating that activities such as shopping carnival can play an obvious 
stimulating role in college students' consumption, and college students' consumption in life is 
the pursuit of reality. 
 

 
Figure 3. Factors influencing meal decisions 

4.2.2. Life Consumption Behavior is Coordinated with Traditional Chinese Virtues, and 
the Practice Level is High 

Under the guidance of parents' words and deeds, college students' consumption habits to some 
extent match the traditional Chinese virtue of diligence and frugality. Thrift has a new 
connotation in the new era. The new frugality does not require people to economize on food 
and clothing and reduce the quality of life, but hopes people to choose a more rational way of 
life, and advocates to achieve the purpose of saving as far as possible without suppressing their 
own necessary consumption needs. According to a survey on the degree to which college 
students participate in discounts offered by restaurants and online stores, only 20 percent and 
13 percent of them do not actively participate in such promotions. According to the survey, 
62.55% of college students expressed their preference for practical consumption. It can be seen 
that mainstream values play a very important guiding role in daily life behaviors of colleges and 
universities. College students not only have an internal sense of identity for values, but also 
have a high degree of practice. 

 

 



Volume 3 Issue 1, 2022 

DOI: 10.6981/FEM.202201_3(1).0004 

30 

Frontiers in Economics and Management 

ISSN: 2692-7608 

 
Figure 4. Degree of partification in restaurant promotions, degree of participation in online 

discount activities 

4.3. Entertainment Consumption 
4.3.1. The Consumption Level of Entertainment is Low, and Students Do not Respond 

Positively 
With the development of The Times, the relationship between entertainment and socializing is 
becoming closer and closer. College students have long been accustomed to building 
connections with others through entertainment. Among college students, entertainment can be 
divided into online entertainment and offline entertainment according to different places. 
Online entertainment supported by the Internet is characterized by anonymity and low cost. 
Students can express their feelings more openly on the Internet, but its disadvantage is that it 
is difficult to establish a reliable relationship. 
Due to the active existence of student associations and student organizations, college students 
have a strong community, and the relationship between their members needs to be maintained 
and consolidated by offline entertainment. Nowadays, there are various forms of offline 
entertainment, including traditional dinner parties, as well as new entertainment projects such 
as script killing and escape from the Chamber of Secrets. Despite the variety of forms of 
entertainment, 53% of the students said they were not interested in such activities, while 24% 
said they did not like such group activities. According to the survey results, 90% of students 
pay more attention to the crowd and atmosphere of entertainment activities, indicating that as 
contemporary college students who have grown up with the Internet, they are sensitive to 
offline social interaction and have high requirements for social comfort. 
According to the survey results, 40.33% of college students spend less than 100 yuan, 44.03% 
between 100 and 300 yuan, 11.52% between 300 and 500 yuan, and only 4% of them spend 
more than 500 yuan. 
 

 
Figure 5. Monthly entertainment expenses 
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5. Empirical Analysis: Influencing Factors of College Students' 
Consumption 

In the quantitative part of this study, gender, major, consumption attitude, monthly living 
expenses and income were regarded as explanatory variables, while monthly expenses on 
study, living expenses and entertainment expenses were regarded as explained variables. 
Independent sample T test and one-way ANOVA of SPSS.25 were used to investigate whether 
there was a significant difference between the explanatory variable and the explained variable. 
At the same time, in order to understand the variation within the variable group better , we use 
LSD method for multiple comparison of variables. In the following quantitative study, we 
uniformly use 1-5 to measure monthly expenses. For the specific amount represented by 1-5, 
please refer to the appendix of the questionnaire. The significance level α of difference analysis 
is 0.05.Monthly study expenses, Monthly living expenses and monthly entertainment expenses 
is replaced by MSE, MLE,MEE respectively in the table. 

5.1. Difference Analysis between Majors and Variables 
Questionnaires were collected from five colleges on Nanhai Campus. Considering the types of 
majors and the balanced sample size, we can roughly divide the five colleges into the following 
three categories: business, technology and social culture. IBC belongs to the “business”. City 
Culture colleges belongs to “social culture” , and Software College, Aberdeen College and 
Engineering College belong to “ technology”. 
 

Table 2. One-way variance analysis of majors on monthly study, life and entertainment 
expenses 

 
 
As shown in the table, the significance of each dimension of monthly consumption expenses has 
reached the standard of strong difference (P<0.05). In addition, by comparing the mean values, 
it is found that business students spend more than science and technology and social culture 
students in all types of expenses. Therefore, we set up an interview to discuss the reasons. 
According to the interview results, we get the following reasons: 1. Most students have excellent 
family conditions, so the cost of living is enough to support higher expenses and more activities; 
2. It may have something to do with the enthusiasm of the students in each major, because 
recreational activities help to strengthen the relationship. 3. The influence of external 
environment is different. For example, the textbooks required for study may be expensive, or 
the registration fees and training costs for the certificates required, such as FRM and CFA, are 
very high. 
 

Table 3. LSD multiple comparison of majors on monthly study, life and entertainment 
expenses 

 

business technology social culture total
MSE 2.09 1.66 1.66 1.88 6.42 0
MLE 2.98 2.54 2.33 2.72 12.28 0
MEE 2 1.62 1.59 1.81 6.73 0

Means
f significance

MSE MLE MEE
technology 0 0 0

social culture 0 0 0
business 0 0 0

social culture 0.98 0.22 0.87
business 0 0 0

technology 0.98 0.22 0.87

significance

business

technology

social culture



Volume 3 Issue 1, 2022 

DOI: 10.6981/FEM.202201_3(1).0004 

32 

Frontiers in Economics and Management 

ISSN: 2692-7608 

 
As shown in the table, through multiple LSD comparison of various consumption expenses by 
majors, the consumption expenses of business students are significantly different from those of 
technology students and social culture students in all dimensions (P<0.05), while there is no 
significant difference between technology students and social culture students. 

5.2. Difference Analysis between Gender and Variables 
Table 4. Independent sample T-test of gender on monthly study, life and entertainment 

expenses 

 
 
As shown in the table, there is no significant difference between gender and monthly expenses 
in study, life and entertainment aspects (P<0.05). We set interview questions to deeply analyze 
the trend of gender non-difference, and summarize the interview results and draw the 
following conclusions :(1) men and women have different consumption preferences, but their 
consumption enthusiasm is similar. (2) There is not much difference between male and female 
living expenses, which shows that parents attach equal importance to boys and girls and reduce 
gender discrimination. 

5.3. Difference Analysis between Consumption Views and Variables 
Consumption views are divided into four different types: conservative, practical, personalized, 
enjoyable, and their impact on monthly spending is studied separately. Conservative 
consumption view reflects the pursuit of price minimization. Practical consumption view 
highlights the own needs reasonably. Personalized consumption view pursues individuality 
and aesthetics on the basis of practicality while enjoyable consumption view pursues high 
quality and exquisite life. 
 

Table 5. One-way variance analysis of consumption views on monthly study, life and 
entertainment expenses 

 
 
As shown in the table, there is no significant difference between different consumption views 
and monthly study expenses (P=0.85), while there is significant difference between different 
consumption views and living, entertainment expenses (P<0.05). Thus, study expenses are 
necessary expenses, not affected by the concept of consumption. 
 
 

male Female total
MSE 1.88 1.89 1.88 0 0.97
MLE 2.82 2.66 2.72 1.49 0.22
MEE 1.89 1.77 1.81 1.09 0.29

Means
f significance

conservative practical personalized Enjoyable total
MSE 1.96 1.88 1.92 1.71 1.88 0.27 0.85
MLE 2.64 2.62 2.92 3.18 2.72 2.72 0.04
MEE 1.76 1.74 1.84 2.47 1.81 3.97 0.01

Means
f significance
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Table 6. LSD multiple comparison of consumption viewson monthly study, life and 
entertainment expenses 

 
 
As shown in the table, through multiple comparison of LSD of consumption views on various 
consumption expenses, enjoyable consumption view is significantly different from other types 
of consumption views in different dimensions (P<0.05). In addition, in the dimension of 
monthly living expenses, there is a significant difference between practical consumption view 
and enjoyable consumption view (P=0.04). Combining with the table 4, the monthly expenses 
of enjoyable consumption view is the highest, so it is found that consumption concept does 
affect consumption expenses. 

5.4. Difference Analysis between Living Income and Variables 
In the questionnaire, we set four dimensions for living  income , respectively under ¥1000, 
¥1000 to ¥1500, ¥1500 to ¥2000 and above¥2000. Living income mainly comes from the 
family, that is, parents give monthly. 
 
Table 7. LSD multiple comparison of living income on monthly study, life and entertainment 

expenses 

 
 
As shown in the table, through multiple LSD comparison of monthly living income on various 
consumption expenses, there is no significant difference between some dimensions in study 
expenses (P=0.09), but there is significant difference between different dimensions in living 

MSE MLE MEE
practical 0.70 0.90 0.92

personalized 0.86 0.23 0.71
Enjoyable 0.39 0.07 0.01

conservative 0.70 0.9 0.92
personalized 0.81 0.04 0.49

Enjoyable 0.47 0.02 0.00
practical 0.86 0.23 0.71

conservative 0.81 0.04 0.49
Enjoyable 0.43 0.33 0.01
practical 0.39 0.07 0.01

conservative 0.47 0.02 0.00
personalized 0.42 0.33 0.01

conservative

practical

personalized

Enjoyable

significance

MSE MLE MEE
¥1000 to ¥1500 0.09 0.01 0.00
¥1500 to ¥2000 0.01 0.00 0.00

Above¥2000 0.00 0.00 0.00
Under ¥1000 0.09 0.01 0.00

¥1500 to ¥2000 0.09 0.00 0.00
Above¥2000 0.00 0.00 0.00
Under ¥1000 0.01 0.00 0.00

¥1000 to ¥1500 0.09 0.00 0.00
Above¥2000 0.00 0.00 0.00
Under ¥1000 0.00 0.00 0.00

¥1000 to ¥1500 0.00 0.00 0.00
¥1500 to ¥2000 0.00 0.00 0.00

Above¥2000

¥1500 to ¥2000

¥1000 to ¥1500

Under ¥1000

significance
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and entertainment expenses, that is, different living income has a significant impact on the 
amount of various consumption expenses. 
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Figure 6. Influence of monthly living income on various monthly expenses 

 
As shown in the figure, the impact of different living incomes on consumption expenses is that 
the higher the living income is, the higher the consumption expenses will be. In terms of life, if 
the living income is over 2000, the monthly expenses will be significantly increased. It is found 
that students' consumption behavior is closely related to their own consumption ability, which 
indicates that the phenomenon of excess consumption is not serious, and students can basically 
consume within the range of their personal consumption ability. In addition, behind individual 
consumption ability can contain the consumption ability of a whole family. Because we usually 
think that the higher the family's spending power, the higher the living income for children from 
parents, the higher the children's spending power. 

6. Conclusion 

The overall income of college students depends on their parents, and the self-consciousness 
exists but the practicality is not enough. In terms of knowledge consumption, college students 
have good awareness of respecting intellectual property rights. Due to the openness and 
convenience of Internet education resources, the overall consumption level of college students 
is low, which to some extent shows that the Internet promotes the popularization of education. 
Life consumption is an important part of college students' consumption. Influenced by parents' 
words and deeds as well as higher education, college students pay attention to the reality of 
choice when consuming. For the new generation of college students who grow up in the 
Internet environment, they are sensitive to the comfort level and atmosphere of social 
interaction, and they do not have a very active attitude to participate in such activities, and their 
consumption level is low. 
Different majors have a significant impact on monthly consumption expenditure, among which 
the consumption level of business students is generally higher than that of other students. 
Gender has no effect on monthly consumption expenditure, with male and female consumption 
levels basically the same. Different consumption views have significant influence on monthly 
consumption expenditure, among which the consumption level of students with enjoyment 
consumption view is significantly higher than other students. Different living income has 
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significant influence on monthly consumption expenditure. The higher the living income is, the 
higher the consumption level is. 

7. Suggestions based on College Students' Consumption 

7.1. To College Students 
An important factor affecting the expenditure of college students is the level of living income. 
We suggest that college students can earn their living expenses more independently, rather 
than asking their parents for living income at the first time when they are short of money. As 
we grow older, we should take on the responsibilities of adults, be independent and self-reliant 
and even take care of the family, reducing our dependence on our parents. In addition, while 
the Internet has made online socializing more convenient, offline communication between 
friends is still very important. Face-to-face communication is more sympathetic and personal. 
Therefore, we suggest that college students spend more time to participate in some offline 
social communication, face-to-face communication is helpful to deepen the feelings between 
classmates. 

7.2. To Government 
As college students often use online resources for study, we suggest that the government 
strengthen the publicity and review of online learning resources. The state can publicly 
distribute online learning resources through various media channels to help students with poor 
economic conditions to participate in learning in a low-cost way. In addition, the quality of 
online learning resources is uneven, and there are even cases of entailed bad information. The 
government should crack down on such cases and ensure that students get high-quality online 
learning resources with reliable information. 

7.3. To Family 
Through the questionnaire, we found that many children have carried forward the traditional 
virtues of the Chinese nation in terms of consumption, which are mainly practical and fit their 
own consumption needs, indicating that many families have cultivated their children's better 
life virtues. We suggest that parents should encourage their children to make money through 
their own skills. Besides good money management, they should also learn how to make money. 
Parents can teach their children some money-making methods or investment skills based on 
their own experience, so that their children can become independent at an earlier age. At the 
same time, parents should remind their children of the safety precautions they need to take in 
the process of part-time jobs to prevent fraud. 
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