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Abstract 
In the wave of mobile Internet development, enterprises have sought to change and 
embrace the Internet in order to obtain the first mover advantage in the fierce market 
competition and achieve the success of enterprise development. This paper analyzes the 
characteristics of marketing under the Internet environment, discusses the 
opportunities and challenges faced by enterprises in the development of marketing 
transformation, and finally tries to put forward the strategies for enterprises to promote 
marketing transformation, hoping to provide some reference for relevant practitioners. 
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1. Introduction 

Mobile Internet is the product of the combination of Internet technology and mobile 
communication technology. Since the emergence of mobile Internet, people's lifestyle has 
undergone earth shaking changes, and life is more convenient and colorful. With its digitization 
and convenience, mobile Internet has given birth to many emerging business models, and is 
also imperceptibly changing the business environment. Marketing is an important means to 
achieve business goals. It should also keep up with the changes of the times, integrate the 
concept of mobile Internet, realize transformation and finally promote enterprises to achieve 
leapfrog development goals. 

2. Characteristics of Marketing in the Era of Mobile Internet 

2.1. Diversification of Payment Means 
For enterprises, marketing is not only the starting point but also the destination of marketing. 
In the traditional marketing process, customers will use money or bank card when making 
payment. However, in the era of mobile Internet, various payment software and e-wallet are 
very convenient to use, and the payment security has been guaranteed. The behavior of 
consumption and payment is gradually transferred to online. People spend more time choosing 
digital payment methods such as Alipay, WeChat wallet and wing payment. The change of 
payment means not only provides convenience for enterprises to launch marketing activities, 
but also provides more opportunities for enterprises seeking to transform marketing mode. 

2.2. Expansion of Consumer Groups 
Mobile Internet has narrowed the distance between enterprises and consumers, enabling 
enterprises to greatly expand their potential consumers. This change is more obvious on the 
emerging Internet consumption platform. The user identities of Internet consumption 
platforms are very diverse, including retired elderly people, students, housewives, 
professionals, etc. Compared with traditional marketing, the products and services provided by 
enterprises can be browsed by a wider range of consumers through the Internet consumption 
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platform, get rid of the constraints of geographical, group, communication media and other 
factors, and the audience group has expanded unprecedentedly. On the other hand, consumers 
have more choices. On the Internet platform, consumers can see more similar products. By 
comparing product attributes such as price, function, color and texture, they can also 
communicate online with consumers who have already purchased. After screening in multiple 
dimensions, they can finally buy satisfactory goods and services. At the same time, with the 
development of logistics technology and the continuous development of cross-border trade, a 
number of cross-border Internet consumption platforms have emerged. Enterprises can sell 
their products abroad, and consumers of the platform can also select and purchase goods and 
services from abroad. Mobile Internet technology has strengthened the relationship between 
enterprises and consumers, making the potential consumer group of enterprises expand 
unprecedentedly, which is not only an opportunity but also a big challenge for enterprises to 
do a good job in marketing. 

2.3. Interaction of Consumption 
In traditional marketing, due to the existence of distribution channels, enterprises' products 
and services can not reach users directly. In this case, it is difficult for enterprises to respond to 
consumers' demands in time and adjust product strategies quickly to win market competition. 
However, in the era of mobile Internet, the relationship between enterprises and consumer 
groups is more flat. Enterprises can better collect information feedback and behavior data of 
consumer groups and make products that can make consumers more satisfied. Enterprises can 
establish direct contact with consumers, and enterprises and consumers can communicate and 
interact on a certain commodity, which not only creates the possibility for enterprises to 
provide customized products and services, but also encourages consumers to participate in 
product innovation and creation activities [1]. 

3. Opportunities and Challenges of Enterprise Marketing in the Era of 
Mobile Internet 

3.1. Enterprise Marketing Opportunities 
Mobile Internet has changed people's lifestyle and marketing environment, which provides 
opportunities for enterprises to seek the transformation of marketing methods. First of all, the 
mobile Internet has greatly improved the convenience of consumption and payment, and many 
consumption behaviors have been transferred to online, which has a great impact on the 
traditional distribution model dominated by dealer network. Enterprises can reduce their 
dependence on channel dealers in marketing activities, save time and manpower for dealers to 
communicate at all levels, effectively help enterprises reduce marketing costs and achieve 
controllable marketing results. The relationship between enterprises and consumer groups is 
closer. Enterprises can not only obtain first-hand data about consumer groups, but also 
establish direct communication with consumers, which provides convenience for enterprises 
to improve product and service quality and adjust business strategies. Marketing can bring 
greater value to enterprise development. 
Secondly, in the era of mobile Internet, the potential consumer groups of enterprises have 
expanded unprecedentedly. Enterprises need to enrich marketing methods and broaden 
marketing channels, so as to take into account more subdivided consumer groups. In the 
Internet era, the word-of-mouth effect is more significant. In addition to the official marketing 
activities, every user who has purchased products can also participate in marketing, and their 
opinions have a greater and greater impact on the effect of marketing. 



Volume 3 Issue 1, 2022 

DOI: 10.6981/FEM.202201_3(1).0057 

484 

Frontiers in Economics and Management 

ISSN: 2692-7608 

3.2. Challenges of Enterprise Marketing 
Opportunities are often accompanied by challenges. In the Internet era, consumers can access 
a variety of goods and services, and form a more rational consumption habit of selecting first 
and then buying, which intensifies the market competition among enterprises. If enterprises 
want to embrace the Internet and gain advantages in competition, they should be familiar with 
this change in the Internet era and actively launch response plans. Enterprises need to grasp 
the market trend more quickly, respond quickly to the demand changes of consumer groups, 
and innovate products and services, which puts forward higher requirements for marketing 
and supply chain. Enterprises need to improve the user research ability and rapid decision-
making ability of marketing [2]. 
Secondly, in order to grasp the consumption habits of consumers, marketing often grasps a 
large amount of consumer data, but domestic enterprises do not pay enough attention to data 
management, fail to do a good job in database security management, and user data leakage 
occurs from time to time. This not only damages the privacy and safety of consumers, causes 
economic losses of enterprises, but also weakens the extremely important trust relationship 
between consumers and enterprises, and brings a fatal blow to the marketing and brand 
construction of enterprises. In marketing, enterprises should improve their data management 
ability and establish the awareness of maintaining data security, so as to ensure the safe and 
stable implementation of marketing activities. 

4. Transformation of Enterprise Marketing Strategy in the Era of Mobile 
Internet 

4.1. Cultivate Internet Thinking 
Mobile Internet has changed people's lifestyle. Enterprises should keep up with the trend of the 
times, learn and master Internet and big data related technologies, cultivate Internet thinking 
in management and marketing, and adjust their awareness of products, markets, users, 
enterprise value chain and even business operation mode. In the context of mobile Internet, 
enterprises can make a detailed analysis of users' needs with the help of big data technology. 
Every time users browse, click and jump out, collect, share and buy, the real needs of users are 
hidden behind their behavior. Through the analysis of users' big data, enterprises can make 
rapid decisions on users' changing needs, launch products and services popular with the 
market and users, and help enterprises gain advantages in business competition. 

4.2. Adopt Various Marketing Methods 
In the Internet era, enterprises have more consumer data, so they can get segmented user 
portraits. For different user groups, enterprises should choose different marketing methods 
and select appropriate products for precision marketing according to their living habits, 
interests and interests and ideal interests. For example, urban white-collar workers pay more 
attention to life comfort. They can choose products that improve the quality of life and adopt 
trendy and interesting marketing methods; Middle aged workers pay more attention to quality 
and safety. They can choose steady and low-key marketing means to highlight the quality of 
products and services. Precision marketing can reduce the probability of ineffective marketing 
and achieve better marketing effect while reducing the marketing cost of enterprises. 
Enterprises need to choose a variety of marketing methods and reasonably arrange funds and 
manpower on the basis of data analysis to promote the transformation of marketing in the era 
of mobile Internet [3]. 
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4.3. Scientific Design of Leading Products and Combined Products 
Mobile Internet enlarges the word-of-mouth effect of consumer groups and significantly 
improves the income of brand construction. Enterprises should pay attention to brand 
construction, concentrate enterprise resources to create Star products, and strive to improve 
the quality and service level of leading products. After leading products gain advantages in 
market competition, enterprises can occupy more market share in the market by virtue of the 
word-of-mouth effect of the Internet. After entering the era of stock competition of traffic, 
enterprises need to deeply tap the consumption needs of user groups, scientifically and 
reasonably design the combination of products and services, and better provide one-stop 
services for consumers, so as to cultivate user loyalty and lay a solid foundation for the 
transformation and development of marketing [4]. 

5. Conclusion 

The rise of mobile Internet technology has not only changed people's consumption habits, but 
also imperceptibly reshaped the business environment. Enterprises should actively adapt to 
the changes of the market environment and promote the transformation of marketing in order 
to win the initiative in the challenge. This paper analyzes the new changes of marketing in the 
Internet era, and then puts forward the strategy of marketing transformation for enterprises, 
hoping that more enterprises can obtain Internet thinking, innovate marketing mode, occupy a 
place in the increasingly fierce market competition and obtain better development prospects. 
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