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Abstract 
Rural industry revitalization affects the economic development of various rural areas in 
my country, and is an important part of my country's rural revitalization strategy. In 
order to solve my country's "three rural" problems, rural e-commerce economy is an 
important boost to realize rural industry revitalization. The development of rural e-
commerce includes the collaborative and integrated development of agricultural 
production, agricultural product circulation, and agricultural product sales. At the same 
time, it can also vigorously promote the development of infrastructure in rural areas, 
rural traffic conditions, network coverage, and basic logistics networks , all because the 
development of rural e-commerce economy has been actively promoted. Based on this, 
this article will introduce in detail several problems related to rural e-commerce 
promoting the revitalization of rural industries, and propose corresponding solutions. 
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1. Introduction 

With the popularization and promotion of information technologies such as big data, 5G, and 
the Internet, the consumer market continues to sink, and individual consumption continues to 
grow. Even in relatively remote rural areas, you can take the direct train of e-commerce and 
sell agricultural and sideline products to a wider audience. The market can realize the 
circulation of factor resources between regions, and at the same time, it has also promoted the 
upgrading of the agricultural industry, rural entrepreneurship and employment, and the overall 
agricultural efficiency has been greatly improved. Since 2014, "rural e-commerce" has been 
officially written into the No. 1 document of the central government, and has become an 
important role in promoting the development of agricultural and rural economic development 
and helping impoverished areas achieve leapfrog development. In the past few years, rural e-
commerce has played a positive role in the development of poverty alleviation and rural 
economic development. 
There is a close connection between e-commerce and rural economic development. The 
emergence of e-commerce will undoubtedly provide more sales channels for agricultural 
products, optimize the allocation of production factors in rural areas to the greatest extent, 
effectively solve the serious problems of stranded and unsalable agricultural products, and 
promote agricultural products. With the professionalization of agricultural personnel in rural 
areas, the promotion of agricultural technology is also deepening in the process of e-commerce 
entering. my country's research on e-commerce economy boosting rural industry revitalization 
started very early, but because the development of e-commerce requires Internet technology 
as the foundation, it is difficult to lay the groundwork and construction in the early stage of 
development, and in the new era of rising rural Internet penetration , the e-commerce economy 
is undoubtedly a major boost to the development of rural industries. 



Volume 3 Issue 10, 2022 

DOI: 10.6981/FEM.202210_3(10).0001 

2 

Frontiers in Economics and Management 

ISSN: 2692-7608 

2. The Potential of Rural E-commerce 

2.1. The Prospect of Rural E-commerce Market has Obvious Broadness 
In 2020, the total amount of e-commerce transactions in villages, towns and rural areas (total 
online purchases plus total online sales) exceeded 100 billion yuan, only accounting for the total 
physical transactions (total purchases plus total sales) and gradually increased. Especially with 
the improvement of rural logistics system, the popularization of rural informatization, and the 
improvement of rural consumption level, the growth space of the entire rural e-commerce is 
worth looking forward to. Another example is the e-commerce of agricultural products. At 
present, the physical market of agricultural products is about 3 trillion yuan, while online sales 
are less than one trillion yuan, and the penetration rate is only 3%. There is huge market 
imagination. 

2.2. Rural E-commerce Consumption has Obvious Newness 
Studies have shown that of the 100 yuan consumers consume through online retail, about 61 
yuan is alternative consumption, that is, transferred from offline consumption to online; but the 
other 39 yuan is generated by the stimulation of online shopping. increase in consumption. 
However, in the third- and fourth-tier counties, the new online consumption is as high as 57 
yuan, which has an obvious role in stimulating consumption. At present, fake and shoddy 
products are rampant in rural areas. There are many things that farmers want to buy but cannot 
buy. It is not economical to buy in the city, and there is still great consumption potential. In 
some places, there have been Taobao daigou shoppers who specialize in online shopping for 
villagers, which also proves this from the side. 

2.3. The Development of Rural E-commerce is Obviously Unbalanced 
If it is said that the development of traditional industries must follow general industrial laws, 
and the development of central and western regions must rely on the transfer of industrial 
ladders, the development of e-commerce in rural areas has broken this rule. Among the 
development cases of Taobao villages and county-level e-commerce announced by China Ali 
Research Institute, many come from non-economically developed areas and non-reform and 
opening-up coastal areas. For example, the Taobao villages in Shandong, China, are not near 
major cities such as Jinan and Qingdao; the Taobao villages in Hebei are not near the provincial 
capital or regional central cities; the Taobao villages in Jiangsu are not in the economically 
developed southern Jiangsu. In the case of county-level e-commerce, Suichang in Zhejiang and 
Chengxian in Gansu are in mountainous areas, and Qinghe in Hebei is inland. The analysis of Ali 
Research Institute found that since 2010, China's county-level e-commerce has shifted from 
"unipolar growth" in East China represented by Jiangsu and Zhejiang to a new stage of "multi-
polar growth" in East China, North China, South China, and Central China. Obviously, because e-
commerce breaks the limitations of time and space, it provides conditions for the geographical 
breakthrough of e-commerce, which is also an important reason why a group of counties are 
full of longing for e-commerce. 

2.4. The Main Body of Rural E-commerce Business has Obvious Youth 
Young people are the most active entrepreneurial groups. A large number of young people have 
returned to their hometowns to engage in e-commerce entrepreneurship, which has become 
the greatest vitality of rural e-commerce. According to the data provided by the book "New 
Sannong" and E-commerce, 75.9% of rural online merchants are 20-29 years old, 18.6% are 30-
39 years old, and the two age groups together are nearly 95%. Although it is difficult to expect 
that rural e-commerce will also quickly produce a miracle of rapid growth like the "Tao brand", 
at least it can be believed that the rural e-commerce entrepreneurial group with young people 
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as the main body will surely develop vigorously in the next few years. A group of modern e-
commerce companies that influence the rural economy. 

2.5. The Development of Rural E-commerce has Obvious Industrial 
Reengineering 

The development of e-commerce in rural areas not only penetrates into traditional industries, 
but also has a profound impact and reconstruction, and even spawns new industries in rural 
areas, which is unimaginable in the traditional rural industry model. For example, the current 
Internet access of agricultural products is generally faced with the problem of low 
standardization. E-commerce has carried out systematic industrial chain transformation by 
using modern information technology and scientific and technological means, which has a 
profound impact on agricultural production methods. Moreover, e-commerce has gradually 
shifted its blind production to relying on the market for positioning, and getting orders for 
reproduction can effectively avoid difficulty in selling. E-commerce has driven the development 
of supporting production, processing, storage, logistics and e-commerce service industries, 
increased employment, and injected new vitality into the county economy. 

3. Challenges Faced by Rural E-commerce in Promoting Rural 
Revitalization 

3.1. Low Participation of Farmers and Low Utilization Rate of Rural E-
commerce 

The composition of residents in rural areas is relatively simple, and the educational level of the 
rural population is generally low, and farmers have fewer opportunities to receive education. 
Compared with urban residents, rural residents are not so receptive to new things. Words are 
not open enough. At present, major e-commerce platforms focus on rural areas and choose to 
enter the countryside one after another. However, the early construction of e-commerce 
requires a lot of money and energy, and the penetration rate is not high enough. In some areas, 
the functions of e-commerce have not been fully utilized. First of all, some rural residents are 
not open-minded enough and lack understanding of rural e-commerce, so they rarely use e-
commerce in daily life, which makes it even more difficult to establish cooperative relations 
with e-commerce platforms in production activities. On this basis, farmers are limited by their 
own cognition and use traditional methods to sell agricultural products, and their enthusiasm 
for participating in e-commerce cooperation is not high enough. With smart devices, it is 
difficult to apply advanced technology to daily production activities. 

3.2. Poor Infrastructure and High Transportation Costs 
Most of the rural areas are relatively remote, not only far from urban areas, but also many areas 
are located in mountainous areas, lack of external information exchange, and the traffic 
conditions are very poor. Such infrastructure conditions have greatly restricted the 
development of agricultural economy. First, storage and transportation are very dependent on 
basic transportation conditions, while agricultural products such as fruits and vegetables have 
high costs in the transportation process, and post-harvest processing and storage require 
advanced technology and equipment as the foundation. The e-commerce economy seeks to 
shorten these processes as much as possible, but the existing conditions in rural areas are 
difficult to meet customer needs. Even many rural areas lack complete roads and road 
construction is not perfect. How to solve the "last mile" problem of rural logistics is also an 
industry a major problem in development. Poor infrastructure greatly increases transportation 
and storage costs, and affects the final quality of agricultural products, further reducing 
farmers' incomes and adversely affecting rural economies. 
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3.3. Insufficient Production Capacity, Insufficient Competitiveness of 
Agricultural Products, and Lack of Brand Awareness 

Farmers in rural areas have traditional production concepts, and the production mode they use 
is still the old household contract system. Under the prevailing situation of this system, the scale 
of agricultural production is small and scattered, which is inconvenient to manage, and at the 
same time there is production capacity. Insufficient, low output and other problems. In rural 
areas, the main body of agricultural development is farmers, and local agricultural production 
is mostly farmers. Such agricultural growers lack relevant advanced technical concepts, and 
lack the guidance of technical personnel in rural areas. In this case, farmers mostly use 
traditional Therefore, there are situations such as low production efficiency, low level of 
mechanization, low quality of agricultural products and lack of competitiveness. On this basis, 
it is very difficult to meet the needs of consumers. The sales model of agricultural products is 
also very simple. Farmers generally have no processing awareness and brand awareness. 
Simple rough processing makes the price of agricultural products relatively low. Without brand 
awareness, it is difficult to form a publicity effect. The high-quality products produced by 
farmers are difficult to sell. It is also difficult for users to effectively obtain information on 
agricultural products. 

3.4. Lack of Excellent Talent Team, Serious Faults in Rural Population 
Structure 

The rural population is relatively simple, and the aging situation is serious. This is because in 
recent years, most young and middle-aged laborers choose to go to cities to work outside. Many 
rural youths are unwilling to stay in rural areas with poor development conditions out of 
yearning for a better life. , In many remote areas, the situation of "aged villages" and "hollow 
villages" has appeared. The current situation is that those who work in agriculture in rural areas 
are older, and they do not have the energy to operate large-scale planting land and livestock 
breeding, and they are more than enough to revitalize rural industries. The first barrier for e-
commerce platforms to enter the countryside is the lack of excellent talent teams and human 
resources as a driving force to promote industrial integration and development. Therefore, the 
development of rural e-commerce is relatively slow, and many troubles were encountered 
during the early work. The existing rural population structure cannot meet the development 
needs of rural e-commerce. This is because the human resources in rural areas are relatively 
scarce, and the talents who understand agricultural knowledge and e-commerce knowledge are 
relatively scarce, which cannot drive the development of rural economy and industry. 

4. The Role of Rural E-commerce in Promoting Rural Revitalization 

4.1. Expand the Sales of Agricultural Products with New Platforms 
E-commerce platforms are the communication bridge between consumers and farmers. A good 
platform can achieve precise matching between the supply of agricultural products and 
consumer demand, and bring more income to farmers while satisfying consumer demand. In 
rural areas, information flow is blocked, and there are also information gaps between farmers 
and consumers caused by various factors. The high-quality products grown by farmers cannot 
find a market and cannot be delivered to consumers in time. There is no way to meet the needs. 
The existence of e-commerce platforms effectively solves such problems. First of all, it is very 
convenient and quick to conduct transactions on such platforms, and the way to obtain 
information is also more intuitive. E-commerce platforms expand the sales of agricultural 
products. 
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4.2. Strengthen Publicity and Education to Break the Ice 
A major obstacle to the development of e-commerce economy is that rural residents do not 
know enough about e-commerce and do not have relevant knowledge, so it is difficult to trust 
e-commerce platforms and establish cooperative relationships with them. In response to such 
problems, government departments should play a leading and guiding role, set up special funds 
and departments, actively carry out publicity work related to rural e-commerce, and continue 
to promote relevant advanced technologies and knowledge among farmers. Organize major e-
commerce platforms to carry out e-commerce going to the countryside activities, popularize e-
commerce knowledge for rural residents, and teach rural residents how to use smart devices, 
so that farmers are aware of the benefits of e-commerce platforms and the importance of e-
commerce platforms in product sales. The advantages. Encourage e-commerce to carry out 
measures to benefit farmers, and actively connect with farmers, focus on the development of 
local characteristic agricultural products, promote the development of other industries, 
enhance the trust and cooperation between farmers and e-commerce platforms, and encourage 
farmers to actively understand and use e-commerce. Continue to participate in the 
development of e-commerce economy and agricultural economy, and further promote the 
development of other local industries. 

4.3. Helping Rural E-commerce and Agricultural Industries to Introduce 
Talents 

Human resources are an important foundation for the industry to maintain its development 
momentum, and the development of the e-commerce economy cannot be separated from the e-
commerce talents as the driving force. The lack of talents as the driving force will restrict the 
development of the e-commerce economy and the agricultural economy. In order to fully 
stimulate the potential of the e-commerce economy and further realize the revitalization of 
rural industries, it is necessary to continuously strengthen the professional training of existing 
e-commerce staff, and the local government should also introduce relevant support policies to 
attract talents to devote themselves to e-commerce. In the work of economic and agricultural 
industry revitalization, in order to promote the development of rural e-commerce in a high-
level and high-quality direction, improve the guarantee measures for talents, and attract more 
high-quality talents to start businesses in rural areas. 

5. Conclusion 

As an important boost to the realization of the rural revitalization strategy, the promotion of 
the e-commerce economy to the rural economy is reflected in different industries. It not only 
covers agricultural production, agricultural product circulation and sales, but also further 
promotes the development of the rural logistics industry. The modernization and 
informatization construction of rural industries play a role in promoting. Under the strategic 
background of rural revitalization, there are still many problems in e-commerce helping 
agriculture. These problems require the implementation of relevant policies by the government, 
the continuous adjustment of enterprises, and the coordination and cooperation between 
platforms and agricultural economic entities. For the common development of commercial 
economy and rural economy, it is necessary to continuously introduce professional talents, 
strengthen publicity work, and realize the sustainable development of the industry. 
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