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Abstract 
In recent years, with the double-carbon goals and sustainable development becoming 
more and more popular, the concept of ESG has appeared more and more frequently in 
our field of vision. The relevant research on the ESG concept is currently in the 
preliminary stage. Starting from ESG and its three sub-dimensions (environmental 
performance, social responsibility, corporate governance), this study sorts out the 
relationship between ESG and its three sub-dimensions and corporate value, and 
analyzes the existence of ESG and its three sub-dimensions and corporate value. The 
reasons for the correlation and the future direction of ESG research are given. 
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1. Introduction 

ESG is an emerging field of research, and in 2004 Kofi Annan and 18 financial institutions 
drafted the report Who Cares Who Wins: Linking Financial Markets to a Changing World. The 
report calls for incorporating ESG factors into financial analysis, asset management and 
securities broking. The concept of ESG is gradually emerging in Europe and the United States. 
Environmental (E), social (S) and governance (G) factors and the study of ESG as a whole have 
gradually become an important issue after corporate social responsibility. Although domestic 
research on ESG started relatively late, with the deepening of the low-carbon economy and 
green development concepts, the practical and academic circles are paying more and more 
attention to ESG. public attention. The purpose of this paper is to analyze the relationship 
between ESG and its three sub-dimensions and corporate value, analyze its reasons, deepen the 
understanding of ESG, and inspire possible future research directions of ESG, so as to promote 
research in ESG-related fields in the future. 

2. Environmental Performance (E) and Corporate Value 

The debate on how environmental performance affects firm market value can be divided into 
two schools of thought (The Assabet Group, 2000). The cost-focused school argues that 
environmental investment and good environmental performance generate only increased costs, 
leading to lower profitability and lower market value. Therefore, the relationship between 
environmental performance and a firm's market value is considered to be negative. The value 
creation school sees environmental investment as a way to increase competitive advantage and 
improve investor financial returns, and there is a positive correlation between environmental 
performance and market value. Tian Cuixiang (2010) believes that there are two main ways in 
which environmental performance affects enterprise value. One is the impact of environmental 
policies. Both negative and positive environmental policies will affect the economic 
performance of enterprises, and economic performance determines enterprise value. Second, 
the pricing of the capital market will cause fluctuations in the value of enterprises. Zhu Tian and 
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Yang Meili (2014) took Baosteel as the research object and concluded that environmental 
performance has a positive impact on corporate value. Zhu Qingxiang et al. (2020) believe that 
good environmental performance is conducive to the improvement of corporate value, and the 
environmental performance of non-state-owned enterprises has a greater impact on corporate 
value than state-owned enterprises. Based on the theory of social responsibility, listed 
companies take the initiative to undertake environmental performance and disclose 
environmental information, which means that they are willing to undertake more social 
responsibilities. Under the guidance of the five major development concepts, the active 
disclosure of environmental information by enterprises is conducive to improving their 
cooperation with partners and investors. The reputation and image in the company, and then 
increase the operating income and enhance the enterprise value. Most scholars in the existing 
research have also verified the above viewpoints. For example, Ren Li et al. (2017) found that 
environmental information disclosure affects corporate value mainly through the channel of 
expected cash flow, and hard disclosure of information has a substantial impact. Yang 
Guangqing et al. ( 2020) starting from organizational credibility, the study found that 
environmental information disclosure can significantly enhance corporate value. While Filbeck 
and Gorman (2004) believe that environmental performance is negatively related to corporate 
value. 
Judging from the existing research results, most scholars believe that environmental 
performance has a positive role in promoting corporate value, and the increase in corporate 
value is measured by the increase in corporate economic performance. 

3. Social Responsibility (S) and Corporate Value 

Social responsibility began with the corporate social responsibility proposed by Andrew 
Camegie in 1899, but due to the limited historical background, he was mainly aimed at large 
companies and entrepreneurial personal philanthropy [8]. In the following 70 years, the 
modern western corporate social responsibility has gradually formed, and the research object 
has shifted from individual behavior to corporate behavior. From the end of the 20th century 
to the present, academic research on corporate social responsibility has mainly focused on the 
relationship between CSR and financial performance, and the relationship between CSR and 
stakeholders. There have always been two viewpoints in the academic circle on the relationship 
between social responsibility and corporate value in terms of theory, corporate social 
responsibility standardization and internationalization. One is that taking social responsibility 
will damage the value of the enterprise. For example, Friedman proposed, "corporate social 
responsibility is to make as much money as possible under the premise of complying with laws 
and corresponding ethical standards." [9]. Li Zheng (2006) believes that from the perspective 
of the current period, the more enterprises that undertake social responsibilities, the lower the 
enterprise value. Shao Junli (2009) found that companies voluntarily fulfilling social 
responsibilities will incur certain costs and expenses, and the special information contained in 
these costs and expenses has not been identified by the market, thus deducting the enterprise 
value. 
Another view is that taking social responsibility increases corporate value. Wang Dongmei et 
al. (2008) used the principal component analysis method to empirically analyze the real estate 
development and management companies and concluded that the better the performance of 
corporate social responsibility, the more recognized by the public, and the higher the corporate 
value. The research of Zhu Yaqin et al. (2010) shows that the social responsibility of enterprises 
to the government and employees is significantly and positively related to the value of 
enterprises. From the perspective of stakeholders, Wang Xiaowei et al. (2011) used the data of 
Chinese listed companies from 2008 to 2010 as samples, and used structural equation model 
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to empirically study the positive correlation between the performance of corporate social 
responsibility to different stakeholders and corporate value. Jia Xingping (2016) research 
found that stakeholder pressure and media attention can effectively improve corporate social 
responsibility, thereby enhancing corporate value. Therefore, the media can report more on 
corporate social responsibility, and companies can actively disclose social responsibility 
information, so that The enterprise establishes a good image in the society and enhances the 
impetus for the enterprise to continuously fulfill its social responsibility. Tu Hong et al. (2018) 
conducted a sample study of listed companies in my country and found that non-state-
controlled enterprises undertaking social responsibilities can also significantly improve 
corporate value in the short term, and state-controlled enterprises actively undertaking social 
responsibilities can also improve corporate value in the long run. Han Pengcheng et al. (2020) 
conducted a study on 1,088 SME and GEM companies and found that the fulfillment of corporate 
social responsibility will promote the improvement of corporate value. With the development 
of the digital economy, enterprises continue to carry out digital transformation in line with the 
development trend. The improvement of enterprise digital transformation can prompt 
enterprises to fulfill their social responsibilities, thereby enhancing enterprise value (Shang 
Hongtao et al., 2022). 
Analyzing the existing research on the relationship between corporate social responsibility and 
corporate value, it is found that most of the research results are that there is a positive 
correlation between corporate social responsibility and corporate value, and a few that show a 
negative correlation between the two is because in the short term, corporate social 
responsibility is fulfilled. It will increase the operating cost of the enterprise, consume human, 
material and financial resources, and reduce the financial performance of the enterprise. 
However, in the long run, whether it is a state-controlled enterprise or a non-state-controlled 
enterprise actively fulfilling corporate social responsibility is beneficial to the improvement of 
enterprise value. Therefore, enterprises cannot only focus on short-term interests, actively 
perform social responsibilities, and realize long-term development of enterprises. 

4. Corporate Governance (G) and Enterprise Value 

Beiner et al. (2003) found that the corporate governance index (CGI) has a positive impact on 
firm value by analyzing the data of companies listed on the SIX Swiss Exchange. Pan Fuxiang 
(2004) evaluated the level of corporate governance by constructing the China Listed Company 
Governance Index (CGI), and set up 4 first-level indicators and 11 second-level indicators for 
the comprehensive index according to different weights. The simultaneous equation of 
indicators such as governance index, the final test shows that the level of corporate governance 
can positively promote corporate value. Bai Chongen et al. (2005) constructed a comprehensive 
index reflecting the level of corporate governance, the G index, by using the principal 
component analysis method, and empirically found that the higher the level of governance, the 
higher the value of enterprises. Liu Yinguo et al. (2011) took listed companies in Shanghai and 
Shenzhen stock markets as the research object, and empirically found that the level of corporate 
governance has a positive correlation with corporate value, and good corporate governance can 
improve the security of corporate finance, thus attracting investors to pay higher The premium, 
which in turn can enhance the value of the enterprise. Companies with a high level of 
governance have sound management systems and organizational management capabilities, and 
can deal with risks and challenges calmly and efficiently. Foreign investors also prefer such 
companies. Based on principal-agent theory and residual claim theory, Chen Xia et al. (2011) 
found that the level of corporate governance positively affects corporate value, and corporate 
growth plays a partial intermediary role between the two. Wang Jianfeng et al. (2021) based on 
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the "husband and wife partnership" management model in China's local context can 
significantly enhance the value of listed companies. 
Regarding the relationship between corporate governance and corporate value, scholars at 
home and abroad have found that corporate governance plays a positive role in promoting 
corporate value, and a reasonable corporate governance structure and good corporate 
governance level can send positive investment signals to the outside world. Therefore, 
enterprises should actively explore governance models and methods suitable for their 
development, and promote better and faster development of enterprises. 

5. ESG and Corporate Value 

There are three different views on the relationship between ESG and corporate value. Most 
scholars believe that there is a positive correlation between ESG performance and corporate 
value. For example, Zhang Lin et al. (2019) used a two-way fixed effect model to analyze the 
impact of ESG performance on corporate value and found that ESG performance had a 
significant positive impact on corporate value. In addition, the influence of enterprises in non-
state-owned, small-scale enterprises and non-polluting industries is more obvious. Brogi M et 
al. (2019) believe that good ESG performance can significantly positively affect corporate value 
and improve corporate performance. Cajias M et al. (2014), EI Choul et al. (2017) found that 
corporate ESG performance positively affects corporate value and companies with better ESG 
performance have higher corporate market valuations. (2022) found that good ESG information 
disclosure has a significant positive impact on corporate value, emphasizing that government 
departments should further improve the ESG information disclosure system, and enterprises 
should also pay attention to the disclosure of ESG information. (2022) studied the impact 
mechanism of ESG performance on enterprise value and found that good ESG performance can 
alleviate the financing constraints of enterprises, reduce the financial risks of enterprises, 
improve the operating efficiency of enterprises, and enhance the value of enterprises. Some 
scholars have also found that there is a negative correlation between ESG performance and 
corporate value. Friedman (2007) and Garcia (2020) believe that maximizing shareholder 
benefits is the social responsibility that enterprises should pay attention to most, but the 
investment of enterprises in environmental and social responsibility will Increase the cost of 
the enterprise without obvious benefits, which will damage the interests of shareholders and 
reduce the value of the enterprise. Some scholars believe that there is no obvious relationship 
between corporate ESG performance and corporate value. For example, Atan et al. (2018) used 
Malaysian companies as a research sample and found that corporate ESG performance had no 
significant impact on corporate value. 
There is no unified conclusion about the relationship between corporate ESG performance and 
corporate value, which is related to factors such as the nature, scale, industry, and ESG 
measurement methods of the company. However, most studies on Chinese listed companies 
support corporate ESG. Performance has a positive impact on corporate value, and this research 
conclusion also makes companies pay more attention to their own ESG performance. 

6. Conclusions and Prospects 

6.1. Research Conclusions 
As the concept of sustainable development, green development, and dual-carbon goals are 
deeply rooted in the hearts of the people, it is imperative to promote high-quality development 
of enterprises, and the performance of enterprises in ESG has also attracted much attention. 
The research on the relationship between ESG and corporate value by domestic and foreign 
scholars is also in the preliminary stage of exploration. For this reason, this paper sorts out the 
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relationship between ESG and its three sub-dimensions and corporate value. Among them, the 
relationship between the three sub-dimensions and corporate value is large. Most scholars' 
researches are positively correlated. At present, there is no unified research conclusion on the 
relationship between ESG as a whole and enterprise value. 

6.2. Future Prospects 
6.2.1. Unified Definition of ESG Concept. 
As a non-financial indicator of an enterprise, ESG represents the practice and performance of 
an enterprise in environmental, social responsibility and corporate governance. Before the 
concept of ESG became popular, it was usually defined as CRS, and there was no unified 
standard for the selection of indicators of different dimensions of ESG, which in turn would 
affect the authority of ESG indicators. Therefore, in the future, scholars from various countries 
should strengthen cooperation and work to define a generally recognized concept of ESG. 
6.2.2. Build an ESG Assessment System.  
A unified ESG evaluation index system is a prerequisite for in-depth ESG research in the future. 
At present, the ESG measurement and evaluation system is mainly based on the relevant data 
in the Bloomberg database, the Wind database, and the Huazheng database. The scoring and 
rating standards in each database are different. Most of the evaluation systems are established 
by expert scoring, which lacks objective uniformity. Therefore, it is necessary to build a 
complete, unified and mature ESG evaluation system. 
6.2.3. Strengthen the Theoretical Foundation of ESG Research. 
At present, the research on ESG mainly focuses on "stakeholder theory", "sustainable 
development theory" and "institution theory", and some scholars start from signaling theory, 
agency theory, resource-based theory, external pressure theory, and information asymmetry 
theory. Conducted research, however, so far there is no unified and appropriate theoretical 
basis to systematically explain the internal mechanisms of corporate ESG practices. Therefore, 
with the deepening of ESG research, it is necessary to further explore and improve on the 
theoretical basis in the future. 
6.2.4. Expand the Boundaries of ESG Research. 
At present, the research on ESG is not deep enough, and the research topics are not broad 
enough. Most of them focus on the research on ESG and corporate performance, corporate value, 
and corporate innovation. The limitations of existing research, while continuing to explore the 
influencing factors and economic consequences of ESG behavior, ESG investment and ESG 
information disclosure from the macro and micro levels. 
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