
Volume 3 Issue 11, 2022 

DOI: 10.6981/FEM.202211_3(11).0022 

188 

Frontiers in Economics and Management 

ISSN: 2692-7608 

Reflections on the Establishment of the Platform of "Xun Wan Ji" 
Yinli Gui 

School of Statistics and Applied Mathematics, Anhui University of Finance and Economics, 
Bengbu 233030, China  

Abstract 
"Xun Wan ji" is a special selling platform based on promoting Anhui culture. The 
platform is promoted in a way that people are willing to participate in. It gathers special 
food, agricultural and sideline products, handicrafts and cultural products from all over 
Anhui Province and sells them both online and offline. Anhui characteristic industry as 
the carrier, promote the local economy at the same time carry forward the emblem 
culture. Based on the in-depth understanding of this platform, this paper analyzes the 
problems encountered in its establishment and gives solutions. 
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1. Research Background 

1.1. Research Significance 
With the improvement of people's living standards,and the advancement of urbanization, in the 
fast-paced working environment, with local characteristics of products with unique differences 
to form the competitiveness of local specialty economy. The special products of each place bear 
the local folk customs and culture.they have the unique characteristics in quality and taste, 
manufacturing technique, historical stories and other aspects, especially to meet the pursuit of 
modern consumers in the pursuit of authenticity, personalized consumption needs. 
 Although it has cultural characteristics and local resources with unique advantages in the 
development of prospects, there are still many problems in the development status of local 
specialty industries. In Anhui Province, for example, a large number of products have not 
entered the market on a real scale. Problems such as lack of brands, scattered resources, closed 
information and poor product circulation restrict the development of the local cultural industry. 
Therefore, innovation and reform of the cultural industry are imminent[1].  

1.2. Research Status of Foreign Cultural Industries 
The development of cultural industries in developed countries has been nearly mature. At 
present, the policy models of the developed countries can be divided into three types. 
The cultural industry of the United States leads the world, its overall cultural competitiveness 
occupies the first place in the world, and its cultural industry policy adopts a market-led model. 
The government does not directly participate in the development of the cultural industry, but 
gives full play to the role of the market. Britain is the origin of the cultural industry, which has 
a long history of development and has formed a complete policy support system for the cultural 
industry. Among the cultural policies formulated by the British government, the most striking 
one is the relationship between the government and cultural institutions. There is a clear 
agreement between the government and cultural institutions, and the government and non-
governmental organizations adopt a mutual assistance model in the management of cultural 
industries. 
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With the rapid development of Korean cultural industry, South Korea has become a typical 
example in the world's cultural industry competition. South Korea's cultural industry can't 
thrive without the government's help. 
As can be seen from the development experience of the cultural industry in the United States, 
the United Kingdom, South Korea and other countries, the prosperity and development of the 
cultural industry cannot be separated from the high attention of the government, and benefits 
from the government's clear strategic planning, strict legal policies, scientific investment and 
financing models and the cultivation of cultural talents[2]. 

1.3. Research Status of Domestic Cultural Industry 
From the perspective of foreign cultural industry development policy experience, effective 
government policy can take a great role in promoting, so we also made a reasonable industrial 
science development strategy. In "the central committee of the communist party of China on 
the 14th to develop national economy and social development five year plan in 205 vision 
advice", defined by the prosperity of cultural undertakings and cultural industries to promote 
the socialist construction of cultural power, specify promote regional culture industry area 
construction, promote the development of culture and tourism integration, construction 
measures such as developing rural tourism. The combination of local characteristic culture and 
e-commerce is one of the important measures to carry forward traditional culture. The rich 
culture provides inexhaustible driving force for local economy. With the development of our 
economy, pollution is becoming more and more serious, the chemical content of food is more 
and more, natural harmless local specialty is the pursuit of environmental food. 
China is a big country with traditional culture. People have a nostalgic feeling, and the products 
with cultural characteristics can remind them of their childhood memories. Therefore, the 
market prospect of products with cultural characteristics is good. There are few such products 
in the contemporary market, so the products of "Xun Wan Ji " are relatively strong in 
competitiveness. In the future, cultural features will be a new concept and cultural products 
will become a new trend. 

2. Research Objectives and Main Contents 

2.1. Research Objectives 
In the early stage of the project research we have investigated the characteristics across anhui, 
to collect the regional cultural heritage food specialty, characteristic industry of anhui have a 
comprehensive understanding, field survey, we collected in hefei in anhui province by 
questionnaire, visit a local survey method to understand anhui characteristic products and 
culture. Identify the types of products sold in "Xun Wan Ji". 
We show each region of Anhui in the form of a map, and integrate the characteristics of each 
region of Anhui, including the special food, cultural products and crafts, the story behind the 
special products, the introduction of special products and the sale of special products. Also 
mark it on the map. We roughly selected the right businesses by learning about local enterprises 
and manufacturers that produce special food, cultural products and crafts. 
Specialty is a kind of special consumer goods, it has a strong regional, covers a wide range of 
content, the relative market demand is great. However, many local characteristics have little 
influence. Due to the blockage of local economy and transportation, as well as the relative 
isolation from the city, many characteristic industries in Anhui and other areas have not been 
able to develop well. Local specialties have many advantages: it can enhance local visibility; 
Bring economic benefits to the local area and promote local economic growth; Promote the 
development of tourism and other tertiary industries; Let people understand the cultural 
connotation, historical value and agricultural knowledge behind the local specialty. 
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China has a wide range of land and abundant resources, and its resource endowment varies 
greatly among different regions. It is an important measure for rural revitalization and 
industrial revitalization to develop distinctive agriculture by relying on superior resources and 
taking a differentiated development path. 
Compared with the traditional big agriculture, the characteristic agriculture has very distinct 
characteristics. In addition to the advantages of resources and products, most of the 
characteristic agriculture also contains social, cultural, historical and other characteristic 
elements. Therefore, the characteristic agriculture also has the prominent characteristics of 
multiple functions and multiple values. 
Through the field investigation of local human resources and geographical conditions, choose 
Anhui characteristic enterprises to cooperate with, with the strategy of "retail before leading", 
to reach finished product supply cooperation with various enterprises. This platform combines 
traditional specialty economy with modern e-commerce and big data to drive the development 
of related industries with Anhui characteristic products as the center. Relying on the 
advantages of resources, seize the opportunity of the national vigorously support the specialty 
economy and the strategy of the rise of central China, and vigorously develop the characteristic 
industrial base. Promote agricultural efficiency, promote regional economy with characteristic 
industries, and finally achieve the purpose of promoting Anhui characteristic culture. 

2.2. Main Contents 
As a large Anhui characteristic industry comprehensive sales platform, "Xun Wan Ji" gathers 
Anhui characteristic food, agricultural and sideline products, handicrafts and cultural products, 
which is not only Anhui characteristic sales platform but also Anhui characteristic culture 
promotion platform, Anhui culture will be transported to the world in both material and 
spiritual forms. 
1) This platform mainly sells various Anhui products, which are targeted and professional. 
Users can buy the most authentic Anhui specialties through this platform, obtain the most 
cutting-edge Anhui information, and understand the most detailed Anhui culture. Compared 
with other large-scale comprehensive sales platforms, "Xun Wan Ji" pays more attention to "be 
skilled in Anhui, set in Anhui", to create a platform of Anhui characteristics facing the world, to 
collect Anhui various product industries to sell and promote to the world, to create a strong 
regional characteristics of Anhui brand. 
2) It integrates the functions of manufacturer, sales platform and distributor. The source of 
"Xun Wan Ji" is roughly divided into two ways, one is to import raw materials around Anhui, to 
alleviate the local unsaleable pressure in rural Anhui, and to locate factories near the raw 
materials, processing and packaging products, to provide workers with employment 
opportunities. Effective cooperation with workers and peasants to inject vitality into the local 
economy of Anhui. The second is to purchase characteristic enterprises to sell finished products, 
play the role of "general distributor", strengthen the impression of "Anhui characteristics" of 
the platform, reduce the cost of sales and shorten the production time, convenient for users to 
buy Anhui products, and create a more convincing Anhui characteristics platform. 
From the design of online platform to the design of offline bricks-and-mortar stores, the design 
style of traditional Hui-style architecture is the main element, simple and elegant, leading users 
to personally experience the characteristic style of Hui-style, and promoting the ancient culture 
of Hui-style. 
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3. Problems and Solutions 

3.1. How Does the Platform Obtain Anhui's Cultural Products and Specialties? 
 To solve this problem, our platform will go to all parts of Anhui to look for the older generation 
of craftsmen and inheritors of cultural products, and send excellent young people to learn from 
the craftsmen, so as to obtain more cultural products. At the same time, we will directly 
cooperate with local specialty manufacturers or sellers to obtain products from the source. 

3.2. Now is the Era of Information Circulation, how to Maximize the Promotion 
of Our Platform, So that the Platform is more Famous, more People Know? 

We must use modern media as media to maximize the benefits of publicity. Microblog, SMS, 
MMS, advertising and other publicity methods provide a broad platform for the introduction 
and marketing of hometown specialties. The products are divided into different categories and 
targeted sales are made according to different categories. For example, food products should 
highlight their regional (i.e. excellent growing environment), efficacy and taste.  
The first publicity is important, how to continuously attract new customers and retain old 
customers to improve our re-publicity ability. To improve the ability of re - publicity is to 
improve product quality and output. The quality of products is the most concerned issue of 
customers. High quality will also imperceptibly establish a positive image of products, and the 
publicity effect will be followed. Therefore, ensuring the quality of products is the key to 
sustainable development and growth. When the product has been a certain development, how 
to reduce the cost of production is the number one concern. Price is an important decisive factor 
of consumption. Increasing production quantity and expanding production scale is a direct way 
to reduce the cost of a single commodity, thus reducing commodity price can attract more 
consumers' desire to buy.  
Finally, "Xun Wan Ji" will also develop a large offline department store in each city of Anhui 
according to the characteristics of Anhui, forming a "street" situation, so that the variety of 
goods is more complete, more diverse choices, at the same time, let the scattered consumer 
group concentrated, improve consumption. Convenient for more tour groups to shop, increase 
the sales of products. 

3.3. How to Improve Users' Trust in the Platform? 
As an innovative platform, our main target group is young people, because this group is willing 
to try new things, or willing to learn about a city's unique culture, understand the story behind 
the featured products. However, some users are less receptive to new things, expressing 
distrust of the platform, or willing to purchase directly offline. 
There are a lot of outsiders, and even Anhui locals know little about Anhui's specialties. Through 
"Xun Wan Ji", we can let more people understand the distinctive products of each region of 
Anhui, so that they can have a platform to buy authentic Anhui specialties. In the process of 
using this platform, Anhui people in other places can also have a sense of intimacy and regional 
pride. That's what we need to communicate to our users. 

3.4. How to Solve the Problem of not Knowing Enough about the Merchants and 
Manufacturers? 

There are too many specialty products, and large shops may not be willing to cooperate. Can 
small shops guarantee the quality of specialty products? Our ability as students is limited and 
we cannot communicate with the agent directly. The source of "Xun Wan Ji" is roughly divided 
into two ways, one is to import raw materials around Anhui, to alleviate the local unsaleable 
pressure in rural Anhui, and to locate factories near the raw materials, processing and 
packaging products, to provide workers with employment opportunities. Effective cooperation 
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with workers and peasants to inject vitality into the local economy of Anhui. The second is to 
purchase characteristic enterprises to sell finished products, play the role of "general 
distributor", strengthen the impression of "Anhui characteristics" of the platform, reduce the 
cost of sales and shorten the production time, and facilitate users to buy Anhui products. 

3.5. Is it Feasible to Sell Through the E-commerce Platform and o2o Mode[3]? 
This platform follows the trend of The Times, breaks the traditional retail mode, combines the 
specialty economy with e-commerce, and makes use of the diversified, low cost and open 
characteristics of e-commerce to provide convenience for users, while reducing costs for 
producers. 
Through the field investigation of local human resources and geographical conditions, choose 
Anhui characteristic enterprises for cooperation. Combining big data with specialty economy, 
the so-called big data refers to the huge data group collected from many sources in a diversified 
way, which has the characteristics of real-time. Analyzing big data[4] can improve user 
experience, help producers develop appropriate sales plans, and bring more profits. 
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