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Abstract 
This paper creatively proposed the wisdom tourism vocational education technical 
advisory group, there will be about tourism vocational ability analysis of experts 
assembled together, auditing experts: wisdom tourism. Tourism enterprise consultants, 
wisdom tourism staffers, wisdom, teaching and research experts, the wisdom tourism 
teaching teachers, in the wisdom of the tourism employment guidance industry 
consultant, etc. To improve the professional ability of intelligent tourism students in 
vocational colleges, improve the self-learning ability of intelligent tourism students in 
vocational colleges, provide vocational skills for the career development of intelligent 
tourism students in vocational colleges, and systematically plan the career of intelligent 
tourism students in vocational colleges. 
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1. The Background 

Premier Li put forward in the government work report in 2015 that the "Internet Plus" strategy 
should be implemented to promote the formation of a huge pattern of "nationwide 
entrepreneurship and innovation" as soon as possible, and continuously promote the 
transformation and transformation of the economic pattern. At present, e-commerce, Internet 
economy, online tourism, online film and television industries are all inseparable from 
"Internet plus", and the travel industry is inseparable from "Internet plus". It is clearly pointed 
out in Zhejiang Tourism Development Plan (2014-2017) that efforts should be made to develop 
intelligent tourism, create exclusive tourism brands, improve the quality of travel and enhance 
people's satisfaction with the tourism industry. China's urban leisure population has expanded 
at a compound annual growth rate of 24% since 2000, according to Jones Lang lasalle's white 
paper, "The New Culture and Tourism Era: Industrial Innovation and Development in the Face 
of Consumer Upgrading and de-localization." In 2020, about 46.6% of the urban leisure 
population will be concentrated in the Yangtze River Delta, the Beijing-Tianjin-Hebei region, 
and the Pearl River Delta. Zhejiang is located in the Yangtze River Delta economic Belt, with 
strong development momentum. 
Smart travel is a means as the Internet, mobile phone information, online computation, and 
sensing technology such as rapid growth of the emerging traveling development pattern, is the 
traditional tourism and the product of the modern information technology depth fusion, 
tourists usually need to get food from the mobile Internet, accommodation, transportation, 
traveling, shopping, entertainment, music, such as information content, The design goal of 
smart tourism is to provide users with convenient tourism experience services. Grezel 
proposed an intelligent tourism system to facilitate understanding of tourists' needs and design 
an intelligent tourism system according to tourists' needs. Ricci pointed out that the 
recommended travel system based on the Internet, using the thinking of example guide to 
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customize the plan for the travel guests to provide a comfortable and excellent service. In 2013, 
Disney invested nearly $1 billion in the design and development of MyMagic+, a smart tourism 
information system that uses location technology to obtain geographic information about 
tourists and provide basis for relevant authorities to make decisions. In 2009, two British and 
German companies developed an electronic guide App that uses mobile phone GPS and image 
recognition apps to recreate historic buildings in their entirety. "I Tour Seoul" is a multi-lingual 
tourism information service covering scenic spots, transportation, shopping, dining and 
entertainment in South Korea. In the view of Jariyasunant J, Abou-Zeid M, Carrel A, et al., 
Intelligent tourism allows the dynamic arrangement and management of online services 
according to the needs, shaping a travel interactive platform operation that relies on a large 
amount of online data, and completing the service project cooperation of intelligent tourism. In 
terms of service management and marketing strategies, we provide comprehensive, complete 
and one-stop exclusive and personalized services for travel renters, such as "good food, fragrant 
accommodation, convenient travel, pleasant travel, pleasant shopping and more 
entertainment". Huang Chao and Li Yunpeng (2011) The essence of intelligent travel is to make 
use of new information exchange means learned by people to complete convenient and 
intelligent ultimate online arrangements. In the online environment of the Internet and Internet 
mobile, after economic information, resources and activities related to tourism are positively 
recognized, Exchange information for timely access to information and timely adjustment of 
work plan. Finally, an intelligent perception of travel information can be accepted and utilized 
intelligently. Zhang ly, li Nao, liu (2012) is based on customer demand for smart travel, is 
provided in response to individual needs, based on the new generation information means 
tourist update service. This form of service has successfully allocated and utilized social and 
travel resources and achieved resource systematization and efficiency. Guo-zhang yao chi heng 
(2012) is surrounded by visitors and set up a new kind of industry configuration, it is the use 
of portable intelligent instruments and intelligent terminal, used to travel in the intelligent 
demand supply, intelligent distribution management and intelligent political obligation form 
and development, but also for tourists in tourism supply "of ChiZhuXing tourist entertainment 
needs," A new tourism service in all aspects, travelers' business thinking through intelligent 
tourism, can maximize the profit of the operating tourism goal, this is a new travel mode as the 
fundamental task of intelligent travel. Shen Hong believes that the intelligent travel technology 
has put forward new requirements, these technologies in travel, information management, new 
marketing media, popular opportunity crisis, Internet thinking, information opportunities, 
cloud platform technology, information management procedures and other aspects are very 
popular, it will be into the talent education incubation mode. Guo Shanshan believes that the 
smart journey has issued new content requirements for the technical crowd, which means that 
they need to be skilled in managing modern network technologies such as computer 
information, computer means and mobile communications, and manage online sales methods. 
Higher technical colleges should cultivate the main force of such talents by combining 
educational resources with the smart tourism industry, and schools and enterprises should 
jointly nurture compound tourism talents. The above views have their own advantages and 
disadvantages, which provide theoretical basis for talent training in vocational colleges. Using 
Internet technologies such as the Internet of Things, mobile means of communication, cloud 
computing and artificial intelligence means, geographic information technology. It provides 
technical support for the cultivation of intelligent tourism talents in vocational colleges. 

2. Theoretical Value Or Practical Application Value 

Zhixing uses the technology of things interaction network, big data, online computing, data 
development and so on to establish an online platform for collecting and sharing tourism 
information, so that the source of tourism information can get a high degree of integration and 
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deep development, and develop a new tourism industry ecology. Under the intelligent platform, 
tourism enterprises and tourists can quickly exchange and tourism information resources, 
improve the management efficiency of tourism enterprises, improve sales technology, optimize 
the high quality of physical travel products, and enable guests to have a better cultural travel 
experience. Intelligent travel service can improve the allocation of travel sources by enterprises, 
tourists and local governments, and contribute to the efficient utilization of travel sources. This 
topic research the improvement of regional travel service, management and marketing level of 
"wisdom", building intelligent services, distribution of intelligent management, is helpful for 
vocational colleges to optimize the wisdom tourism development strategy, set up the wisdom 
of tourism education concept, introducing the core value of smart talent teaching plan, to follow 
the online network era development trend, Complete the tourism industry's idea upgrading and 
value enhancement training, and nurture more intelligent tourism talents. Keep up with the 
development trend of the tourism industry in the Internet era, realize the concept renewal and 
value remodeling, and cultivate more "intelligent" tourism talents. 

3. Basic Idea of the Research 

 
Figure 1. Research ideas of smart tourism 

 
(1) Collect relevant literature on smart tourism to lay a good foundation for the research on 
talent training path. 
(2) Study the method of Australia's DACUM (Developing A Curriculum teaching plan), establish 
the Smart Tourism Technology Advisory group of vocational colleges to cultivate smart tourism 
professionals. 
(3) Learn from Australian TAFE (Technical and Further Education) to strengthen the 
professional ability training of smart tourism, so as to be competent for the specific work of 
smart tourism and meet the industry standards of smart tourism. 
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(4) Research on the effect of smart tourism on the specialization of tourism talents based on 
the upgrading of the tourism industry. 
(5) Accelerate the reform of the curriculum system of smart tourism. 
(6) Study the government's support for smart tourism infrastructure based on the Australian 
VET system. 
The research idea of smart tourism is shown in Figure 1. 

4. Main Points 

Study the Australian DACUM (Developing A Curriculum teaching plan) method, establish the 
smart tourism technology advisory group of vocational colleges to cultivate smart tourism 
professionals. 
Gather experts of occupational ability analysis and smart tourism audit ability: smart tourism 
enterprise consultants, smart tourism enterprise staff, smart tourism teaching research experts, 
smart tourism teaching implementation teachers, and industry consultants engaged in smart 
tourism employment guidance. Optimize the management of smart tourism technology 
advisory group. The basic tenure of each member of the Smart tourism technology Advisory 
group is stipulated, and the working principle of responsibility, power and benefit of the smart 
tourism technology Advisory group is formulated, as well as the reward incentive system. 
Ensure the stability of the smart tourism technology advisory group, and pay attention to the 
optimization and improvement of the work of the smart tourism technology advisory group. To 
improve the professional ability of smart tourism students in vocational colleges and 
strengthen their self-learning ability of smart tourism, lay the foundation for the career 
development of smart tourism students in vocational colleges and provide guidance for their 
career. 
Learn from Australian TAFE (Technical and Further Education) to strengthen the professional 
ability training of smart tourism, so as to be competent for the specific work of smart tourism 
and meet the industry standards of smart tourism. 
Commissioned by the Federal Government of Australia, TAFE in Australia - Australian Council 
for Technical and Continuing Education (TAFE in Australia, The Australian Committee on 
Technical and Further Education aims to focus on establishing a national level of Technical and 
Further Education in Australia in the future. TAFE) system. 
"Technological progress and industrial transformation and upgrading have brought profound 
changes to the connotation of front-line workers," said Lu Xin, vice minister of Education, in a 
2014 on-site exchange on management experience of vocational schools across the country. "It 
is urgent for the talents trained in vocational education in China to develop to the middle and 
high-end level. Vocational schools should adjust the layout of colleges and majors in time to 
improve their ability to train talents for primary, secondary and tertiary industries." 

5. Accelerate the Reform of Smart Tourism Curriculum System 

5.1. Curriculum System 
Based on the use of smart navigation, travel guides and various business technologies, smart 
travel business models, and profound changes in work content, processes and travel styles. As 
a result, there is a new need to build knowledge and power structures from tourism talent, 
which is essentially reflected in the capabilities of the tourism industry. He is not only good at 
professional travel, but also good at technology. He can use a variety of technologies for online 
sales and management. Open online marketing (tourism electronic commerce), the wisdom 
tourism platform equipment and operating software, the area along the national language of 
tourism, tourist information research and statistical analysis, public relations and public 
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opinion surveillance, wisdom, personalization/customization services of tourism, tourist 
scenic spot management, catering accommodation services such as curriculum, improve the 
wisdom tourism technology, including the smart ticketing system, In terms of traffic guidance, 
intelligent parking system, call system, display record, intelligent monitoring and management 
system, internal office management system, virtual network tourism system, consumer 
complaint handling system, scenic spot APP, wechat public number and so on. 

5.2. Teacher System 
In Australia, vocational education teachers must have 3 to 5 years of experience in the industry. 
In Australia, most vocational education teachers are employed to teach in vocational colleges 
after working in enterprises for many years, which is the biggest difference with China's 
vocational education teachers. Teachers must have the background of the industry enterprise 
is a basic requirement for the employment of vocational education teachers. It can ensure that 
the teachers engaged in vocational education are closely connected with the industry, clearly 
understand the new development of the industry, understand the needs of the industry for 
talents, and impart the latest skills and knowledge of the industry to students. 

5.3. Study the Government's Support for Smart Tourism Infrastructure based 
on the Australian VET System 

The Australian Labor government in 1974 allocated A $107 million in federal input and cyclical 
funding to achieve the future plans outlined in the report. The DIRECT RESULT OF this capital 
INVESTMENT HAS BEEN THE HIGH COMPLEXITY, EFFICIENCY AND QUALITY OF Australia'S 
VET EDUCATION SYSTEM TODAY. 

6. Research Methods 

6.1. Literature Research Method 
This topic through the net, Wanfang, Weipu and many other large database network resources 
release, collection and this topic related to the wisdom of the line of data, a lot of information 
collection and collation. In order to ensure the theoretical basis of this research, the 
development direction of the smart tourism system at home and abroad is sorted out in detail, 
and the core value, framework and technology of the smart tourism talent training system are 
deeply understood. Then, according to the research direction of this topic, the data are 
integrated and summarized to explore the intelligent tourism talent training system and 
research prospects, and suggestions are put forward to explore the breakthrough point of 
writing this topic. 

6.2. Actual Survey Method 
Through observation, interview and participant field research methods, in-depth 
understanding of the development of smart tourism and information process; Conduct research 
on tourists and corresponding departments in Zhejiang Province to collect the requirements of 
tourists, tourism enterprises and management departments for intelligent tourism talents; It 
provides literature comparison and analysis, summarizes the scheme suitable for the 
construction of intelligent tourism talent training system in vocational colleges, and provides a 
theoretical basis for the cultivation of intelligent tourism talents in Zhejiang. 

6.3. Inductive Analysis Method 
The data of Zhejiang smart tourism are classified and studied by inductive analysis method, and 
the general theory of smart tourism talent training is obtained, and the power and constraint 
factors of Zhejiang smart tourism talent training and smart tourism platform construction are 
studied by reasoning. 
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6.4. Comprehensive Analysis Method 
The influencing factors of smart tourism personnel training are carefully analyzed, analyzed 
and sorted out, and scientific solutions for smart tourism personnel training are explored, and 
research paths are proposed. 

7. Conclusion 

Based on the upgrading of tourism industry, the study of intelligent tourism on the 
specialization of tourism talents. 
The development of smart tourism allows different tourism and information service 
practitioners to consider the availability and use of tourism resources to improve the quality of 
tourism based on the needs of tourists. Improve it by means of science and technology and trade 
in services. Tourists can obtain tourism resources based on the information released on 
tourism platforms, such as emerging media and network social networking, customize travel 
plans, obtain tourism products and evaluate services during travel. Each process reflects the 
value concept of "wholeheartedly serving tourists". In order to meet industry needs, 
practitioners need to utilize the network platform of smart travel to expand valuable travel 
information, improve the tourism industry, utilize innovative channels, closely communicate 
the competition between tourists and the tourism market, as well as the main competition with 
the tourism industry, to attract tourists and enhance products. 
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