
Volume 3 Issue 4, 2022 

DOI: 10.6981/FEM.202204_3(4).0055 

417 

Frontiers in Economics and Management 

ISSN: 2692-7608 

Analysis of Chinese Films in the Context of the Belt and Road 
Initiative 

Hui Zhou 
School of International Studies, Hangzhou Normal University, Hangzhou 311121, China 

Abstract 
Marginalized by Western cultural hegemony, Chinese films are suffering a paradox of 
enjoying a prosperous domestic market while facing a depressed international market. 
The Hollywood blockbusters have nearly pushed Chinese films to an era of visual 
colonization. Nevertheless, the Belt and Road Initiative provides a new opportunity for 
Chinese films to go abroad and resist cultural hegemony. The research examines the 
communicative strategies of Chinese films for the international market taking the film 
Xuan Zang as an example. The research has found that Chinese films are lack of 
geographical layout and top-level design. Finally, the research gives suggestions on the 
internationalization strategy of Chinese films under the Belt and Road Initiative. 
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1. Introduction 

1.1. Research Background 
1.1.1. The Overall Blooming Chinese Film Industry 
With the rapid and stable growth of China’s national economy, the consumption demand of the 
film market is increasing day by day. When the film industrialization reform started in 2003, 
the total box office of Chinese films was only 1 billion. In 2010, China’s annual box office 
exceeded 10 billion yuan for the first time, an increase of 64% over 2009. In 2012, the national 
box office was 17.073 billion yuan, and China surpassed Japan to become the second largest 
film market after the United States. In 2020, the domestic cumulative box office has reached 
12.95 billion yuan (about 1.93 billion US dollars), officially surpassing North America (1.92 
billion US dollars) and became the world’s largest film market. Influenced by COVID-19 in 2020, 
box office sales in China and the whole world dropped sharply compared with the same period 
last year. But China’s box office has recovered rapidly after the reopening of cinema in July. Now, 
many blockbusters have been born, such as My People My Homeland (2 billion 280 million), 
and the proportion of domestic box office accounts for 85%. However, the North American film 
market and Hollywood film makers are still limited by the epidemic situation, and the global 
box office of creed, which is highly expected, is only 320 million US dollars, which is not as good 
as Chinese films, and its box office in China has stopped at 450 million RMB. 
Moreover, in legal terms, with the improvement of legislation, China’s film market is becoming 
more and more standardized. On March 1, 2017, the first special law in the field of China’s 
cultural industry, the Film Industry Promotion Law of the People’s Republic of China 
(hereinafter referred to as the film industry promotion law), was fully implemented. This is not 
only a major breakthrough in the field of cultural legislation, but also a milestone in the reform 
of cultural system. Since the implementation of the film industry promotion law, the 
administrative level has been simplified and the power has been decentralized, and the film 
creation has been further prosperous. In 2019, a total of 850 feature films, 51 animated films, 
74 science and education films, 47 documentaries and 15 special films were produced, totaling 
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1037. (As the film market was affected by the epidemic in 2020, it will not be discussed here.) 
In addition, the film industry promotion law has enhanced the awareness of intellectual 
property protection of the whole industry. It has intensified the crackdown on pirated products, 
improved the industry system, and promoted the further upgrading of talents, capital and 
organizations, so that the follow-up development of the film industry has laws to follow and the 
market order is increasingly standardized. 
All kinds of social capital flow into the film industry, promoting the rapid development of the 
film industry. The film industry itself is a highly capital intensive industry. Films with 
competitive advantages often need strong capital support from the beginning of creation to the 
end of release. With the prosperity of the film market, more and more investment companies, 
foundations and Internet companies are competing to get involved in the film industry, and the 
investors are increasingly diversified, which provides sufficient financial guarantee for the 
further development of the film industry and facilitates the effective integration of cross-border 
resources. 
1.1.2. The Dilemma of Chinese Film Communication under the Western Cultural 

Hegemony 
Nevertheless, the international communication of the time is under the context of west 
hegemony. With the deepening of globalization, it is not limited to the economic field. The global 
flow of all kinds of products and services increasingly promotes the international exchange of 
cultural products and the reconstruction of the meaning of cultural products. Western 
developed countries, taking advantage of their leading position in science and technology as 
well as economic superiority in the world, are also carrying out open cultural dumping and 
imperceptible values infiltration when injecting commodities, technology and capital into 
developing countries with relatively backward science and technology as well as economy, and 
exporting their capitalist ideology. With the help of powerful capital, western countries have 
established a media empire, trying to form global media hegemony, monopolizing international 
cultural standards and creating so-called universal discourse, which is the main way of 
discursive manipulation of the west. 
As a victim of Western cultural hegemony, Chinese films are suffering from marginalization, 
showing a prosperous domestic market and a depressed international market. Especially in 
recent years, China’s film market in the domestic and overseas presents a “ice and fire” 
development pattern. However, this huge “deficit” is not only reflected in the economic level, 
but also highlights the changes brought about by the current Chinese audience’s aesthetic taste 
and cultural thinking. For example, some scholars have pointed out that Hollywood 
blockbusters have promoted Chinese films to enter the “era of visual colonization”. Moreover, 
Chinese films are facing with stereotype. In the 1990s, Kung Fu films starred by Jackie Chan and 
Jet Li appeared on overseas screens, especially in North America, attracting a certain number 
of North American audiences. As a result, Chinese action films have become the most 
recognized film type in the mainstream American market. In recent years, the types of films 
released overseas in China have gradually increased, including Long Day’s Journey into Night, 
but it is Kung Fu films that are really popular.  
Therefore, how to change the dilemma of Chinese film in economy and cultural output has 
become the most realistic proposition we have to face.  
1.1.3. New Opportunities Brought by the Belt&Road Initiative 
The belt and road initiative is proposed by China’s president Xi Jinping, aiming at establishing 
a cooperative relationship with related countries in a peaceful and win-win way. It is an 
important channel for spreading Chinese voice, telling Chinese stories and conveying our core 
values. The Belt and Road Initiative provides an important platform for “China’s culture going 
out”. The most important feature of cross cultural communication is seeking cooperation in the 
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framework of equal cultural identity, with a high tolerance and cooperation spirit. Chinese film 
itself is the integration of economy and culture, and is an important symbol of “culture goes 
first”. That is to say, the belt and road initiative is a crucial way to dispel Western cultural 
hegemony and create a better international market for Chinese films. Those who are familiar 
with the development of Chinese films know that the historical relationship between the 
countries along the Silk Road and Chinese films has existed for a long time. In the early days of 
the founding of new China, the influence of Soviet films on China has become a permanent 
memory of a generation. Before the “Cultural Revolution”, some countries in the world 
established diplomatic relations and negotiated cultural exchange agreements with China one 
after another, so China introduced a number of films from capitalist countries at that time. In 
addition, Shanghai also held Asian film week as well as Italian and French film week during that 
period. Since 1971, China has resumed importing and releasing feature films from Korea, 
Vietnam, Romania and Albania. Although these four kinds of foreign films recognized by the 
authorities were very close to the ideology of China at that time, they enriched the artistic life 
of the Chinese people at that time because of their unique performance styles. This kind of film 
impression is deeply rooted in the hearts of the people.  
The Belt and Road Initiative, involving a large number of countries and China’s film festivals, 
has provided new ideas for Chinese films to open their cultural horizons and realize the 
“cultural community” and thus enter the international movie market. In particular, the film 
development of countries with relatively backward technology and concept has provided 
beneficial help. On the basis of sharing the advantages and helping the weak, a strong group of 
films will emerge. In fact, countries such as North Korea, Iran and Vietnam have their own 
unique cultural heritage, and they urgently need the media form of film to develop, build and 
spread it. On the basis of technology sharing and cultural exchange, Chinese films should fully 
integrate all kinds of favorable resources. On the premise of presenting and thinking about our 
real life, Chinese films should strive to present a film landscape in which all kinds of cultures 
coexist, so as to open an obstacle free international market for Chinese films.  

1.2. Research Objectives 
As a medium of cross-cultural communication, film obviously has an interpretive function for 
Chinese culture, and it is in the process of interpretation that it is better to achieve cultural 
communication with others. In the process of cultural resources transmission, it will help to 
promote the further cross-cultural communication of Chinese films in the international field, 
and gradually enhance the national competitiveness. 
Quite a few outstanding Chinese films like the movie Dragon Blade have achieved great success 
among the Belt and Road countries. However, when it comes to countries and regions in West 
Asia, North Africa, central and Eastern Europe, the dissemination effect of Chinese films is 
limited. 
The research is aimed at analyzing the communication mode of successful works and the 
reasons for the formation of communication difficulties. Through the findings, contributions 
can be made for a brighter future of Chinese films. Hopefully, it will also help to build a more 
just and orderly international cultural system. 

1.3. Research Significance 
In Culture and Imperialism, Edward Waefie Said analyzes a large number of literary works, 
especially novels, such as Dickens, Flaubert, Balzac, Conrad, Camus and Gide. Through these 
works, Said sees the “cultural hegemony” in them. This is because in these works, European 
culture occupies an absolute dominant position. Only when we look at the third world from the 
perspective of European culture, can our life and actions be meaningful, and the third world has 
no independence and integrity to show. According to Said, colonial expansion and cultural 
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globalization are the embodiment of cultural hegemony. Said pointed out that colonialism is not 
only satisfied with mastering a nation and hollowing out the minds of the local people from all 
forms and contents, it distorts, deforms and destroys the nation’s past with the aid of a distorted 
logic. What colonialism destroys is the historical and cultural tradition of this nation, and what 
it cuts off is the cultural connection between this nation and its ancestors. 
To excavate the way of promoting the Chinese films oversea market through the the Belt and 
Road Initiative, a newly established international regime which stands for true freedom and 
equality can withstand the obsolete and definable international system. By analyzing the 
influence of the Belt and Road Initiative on films can not only promote cultural integration of 
the countries along the route, but also enhance cultural identity of films. Moreover, it can 
furtherance the development of China’s film trade as well as expand the market of film products 
and increase support from the national level so as to strengthen the external dissemination of 
film culture.  

2. Theoretical and Methodological Frameworks 

2.1. Said’s Research on Cultural Hegemony 
In 1993, one of the representatives of post colonialism in the west, Said, published his book 
Culture and Imperialism, which further expanded his cultural hegemony thought in Orientalism 
published in 1978, thus systematizing his cultural hegemony theory. When Orientalism was 
reprinted in 1995, said wrote a long postscript to show his intention to transcend the 
confrontation between the East and the West. He described and deconstructed cultural 
hegemony, not by replacing one discourse hegemony with another, but by eliminating 
hegemony itself. 

2.2. Chinese Discourse Studies 
“Indeed, the unfounded aculturalism and obscured cultural hegemony of the discipline need a 
radical cultural turn.” Professor Shi Xu has keenly aware of the trap of Western centralism. He 
devoted himself to de-Westernizing discourse analysis and blazed a trail to Chinese Discourse 
Studies (CDA). “The construction for the study of contemporary Chinese discourses will follow 
particular principles regarding objectives, standards and strategies. Thus, first of all, the aims 
of the envisaged new framework are twofolded:(a) to help with the Chinese cultural 
community’s self-understanding so as to aid in its primary mission of development on the one 
hand, and on the other with the international scholarly community’s understanding of the 
former so as to facilitate intercultural relation and communication; (b) to create and establish 
a Chinese intellectual identity and voice in the international arena of human discourse studies 
and to propel multicultural dialogue and critique in the discipline.” 

2.3. Research of Domestic Scholars on the Belt and Road Initiative 
Ever since the Belt and Road Initiative has come up, quite a few domestics scholars have been 
studied on its political and economic effectiveness. These academic efforts have contributed a 
great deal to our understanding of the Belt and Road Initiative and Chinese foreign policy 
generally. However, by comparison, the cultural perspective has been neglected. Professor 
Shen Xianjie and Professor Xiao Jincheng mentioned in the paper New Situation of International 
Regional Economic Cooperation and China’s the Belt and Road Initiative that at present, China’s 
the Belt and Road Initiative construction has become a hot issue at home and abroad. Starting 
from the new situation of international regional economic cooperation, this paper analyzes the 
important strategic significance of China’s the Belt and Road Initiative construction, and from 
the implementation of “five links” construction. In this paper, the key points of the Belt and 
Road Initiative construction are discussed from the following aspects: high standard free trade 
zone strategy, expanding the key areas of international cooperation, optimizing the domestic 
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regional opening pattern, etc. Professor Zou Jialing’s paper Trade Pattern and Economic 
Contribution between China and Countries along the Belt and Road is based on the statistics of 
international trade center, China’s customs statistics in 2014 and China’s customs statistics in 
2010 and the other provinces, cities and regions, with their contribution to economic growth.  
Whereas, forward-looking scholars still did spectacular jobs. Scholar Wei Binxian pointed out 
one of the trends of one’s world in cultural one. The Belt and Road Initiative requires not only 
the coordinated development of policies, facilities, trade, finance, and the “five links” of the 
people, but also the first step of cultural communication and cooperation. Based on the analysis 
of the connotation and function of cultural communication and cooperation, he made a 
preliminary discussion on the strategy, realization path, mechanism construction and 
safeguard measures of cultural communication and exchange and cooperation. Scholar Liu 
hongduo uses Hofstede’s (1980, 2001) national culture dimension index and Kogut and Singh 
(1988) et al. to construct the index of cultural blending, and then used the bilateral micro trade 
data of China and 36 countries along the route to empirically study the impact of cultural 
blending on bilateral trade relations between China and countries along the route from 1995 to 
2013 based on the improved gravity model and from the two levels of value and quantity of 
differentiated trade. Zhao Yuhong of Beijing Academy of Social Sciences examines the current 
situation of China’s film and television culture communication, and finds out the opportunities 
for the external communication of China’s film and television culture under the background of 
this strategy, so as to put forward corresponding suggestions for the external communication 
of China’s film and television culture. Pro. Huang Huilin from Beijing Normal University spent 
six months with his colleges on a questionnaire survey of countries along Belt&Road route. Prof. 
Seng In Chan has adopted poststructuralist discourse analysis and contributed to the discourse-
based literature on the Belt & Road Initiative by presenting an empirical exploration of the 
efforts made by the current Chinese leadership to promulgate the “China Story”. 

2.4. Gaps in Cultural Analysis of the Belt and Road Initiative in the field of 
International Studies 

As for the field of international studies, due to the universalization, the Western scholars 
intentionally or unintentionally overlook cultural peculiarities. As a result, cultural perspective 
of Belt&Road Initiative can rarely be seen. Non-Western scholars is on the other side aphasiac 
because of the Western dominance. Currently, the misreading of the Belt and Road Initiative 
from abroad, is mainly from the Western powers such as the US, Russia, Japan, Britain, India 
and so on. These public opinions are generally concerned about the impact and Prospect of the 
Belt and Road Initiative implementation. The concrete manifestations are as follows: 
(1) The Belt and Road Initiative has intensified competition and confrontation between China 
and the United States. On January 22, 2015, US Assistant Secretary of state for Central Asia and 
South Asia affairs, Nisha Desai, said in a speech, “we all know that China is implementing the 
so-called ‘Silk Road Economic Belt’. Some people exaggerate that our initiative on the ‘New Silk 
Road’ is facing competition from China.” China’s Belt and Road Initiative construction is 
sensitive to the two circles of American politics. Ancient Chinese literature search is a very 
sensitive issue. The United States cannot tolerate the Belt and Road cooperation, which is in 
touch with its own interests and exceeds the economic cooperation field. 
(2) The Belt and Road Initiative will affect Sino-Russian relations, which will inevitably lead to 
competition between China and Russia. On May 29, 2014, Russia, Belarus and Kazakhstan 
signed the Eurasian Economic Union Treaty and announced that the Eurasian Economic Union 
will be officially launched on January 1, 2015. The Belt and Road Initiative is the first step to 
strengthen economic cooperation with Central Asia.  
(3) Worries about China’s intentions and development prospects of the Belt and Road Initiative. 
China’s idea about the Belt and Road Initiative is not motivated by such a view. China’s advocacy 
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of peace, equality, mutual benefit and win-win thinking is not China’s real intention, and it 
embodies China’s hegemonism, which is bound to be strongly counterattacked by the United 
States, triggering a new cold war, and has a negative impact on the peace and stability of the 
international community. 

3. Case Study: Xuan Zang 

Following the context of “the era of the Belt and Road”, the attention and research on the Silk 
Road theme films have gone further into the film field. The proposal of the concept of “film on 
the Silk Road” presents a new perspective of film research, and opens up ideas for the further 
development of film on the Silk Road. There are various types of films about the Silk Road, which 
can be divided into broad and narrow sense. Generalized silk road movie, strictly speaking, is 
mainly refers to in a certain historical category, including the land of the silk road and sea silk 
road, the ancient silk road, and the new “in” all the way, you can even involve silk road film 
related elements of each country. Such films are Forbidden to Desert (1986), The Tomb (1986), 
Mirage (1987), Rogue (1995), Western Lion of Huang Fei hong2 (1997), Days of Arteries and 
Veins Legend (2002), Seven Swords under the Tianshan (2005), The 1612 Unrest Generation 
(2007, Russia), Al Bart (2012, Mongolia), The Legend of Dunhuang (2013), Journey to the West: 
Conquering the Demons (2013), The Great Wall (2016, Chinese/American), etc.  
In the narrow sense, films with the theme of the Silk Road mainly refer to films with the theme 
of the Silk Road and the main purpose of spreading the culture and civilization of the Silk Road. 
Such films are Zhang Qian (1997), The Warriors of Heaven and Earth (2003), The Way (2011, 
US/UK), The Conquest of 1453 (2012, Turkey), The Iron One Thousand Warriors “(2012, 
Kazakhstan), Heavenly Commander (2015), Tang Xuan Zang (2016, China/India), Zhang Qian 
(2016), Kung Fu Yoga (2017), Uproar of Heaven (2017), etc. The Silk Road theme films 
discussed in this paper mainly refer to the Silk Road theme films in the narrow sense. 
Xuan Zang is a historical film co-produced by China Film Corporation and Bollywood, directed 
by famous director Huo Jianqi and starred by Huang Xiaoming. The film truly reproduces the 
legendary story of Xuan Zang, a famous monk of the Tang Dynasty, who went to Tianzhu for 19 
years to learn Buddhist scriptures despite of difficulties and obstacles. The film transcends the 
image of Xuan Zang in folk literature, fairy tales and early films, and objectively reproduces the 
true journey of Xuan Zang’s journey to the West in history. It is an artistic work of setting up a 
monument for Xuan Zang. In the film, director Huo Jianqi changed the narrative technique full 
of literary and artistic flavor, from “tender theme and aesthetic performance” to epic expression 
with more grand historical thinking and national spirit. He shelved the civilian and 
contemporary significance of life, and tried to develop a cross time and space map to 
communicate the eternity of national spirit. With the pictures of great aesthetic significance, he 
showed the national feelings of forbearance, perseverance and inclusiveness. It can be said that 
Xuan Zang’s arduous journey to the West in the great Tang Dynasty is not only a physical 
training and a pilgrimage of individual spirit, but also the accumulation and inheritance of 
national spirit and feelings across time and space. 
The film revivificate the real Xuan Zang without myth deconstruction. It can be said that the 
image of Xuan Zang in the film objectively restores a real historical figure, which also makes the 
film have the meaning of biography. In essence, the image of Xuan Zang has undergone a series 
of evolution. In the process of outlining, reshaping, subverting and deconstructing these images, 
the authenticity of the image of Xuan Zang is gradually blurred and even replaced. Xuan Zang 
in the Tang Dynasty breaks away from the folk, myth and deconstruction, and restores a 
historical and real Xuan Zang. The earliest image of Xuan Zang comes from two historical books, 
the records of the western regions in the Tang Dynasty and the biography of master Sanzang in 
the dacien temple. The former mainly introduces the politics, geography, customs and people’s 
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feelings of the western regions, while the latter tends to show Xuan Zang’s personal journey. 
These two books objectively record the difficult and dangerous journey of Xuan Zang’s solitary 
journey to the western regions, and all kinds of legendary experiences along the way, which 
pave the way for the later literary writing of the story of Xuan Zang’s Buddhist scriptures. On 
this basis, Wu Chengen’s journey to the West recombs the story of seeking scriptures, 
desalinates the original religious color with more romantic and fantastic myths and legends. As 
a result, the image of Xuan Zang has changed from a saint to a layman, and its central position 
in seeking scriptures on a journey to the West has been replaced by the more idealistic 
supernatural hero Sun Wukong. It turned out that the image of Xuan Zang in journey to the West 
was completely subverted, lacking the wisdom, openness and foresight of the eminent monk. 
Instead, he was portrayed as the embodiment of compassion, magnanimity, weakness and 
timidity. When it comes to Stephen Chow’s film journey to the west, it deconstructs and 
reshapes the image of Tang Seng, which has become a new feature of the image of Tang Seng. 
This image of Tang Seng is even more distant from the historical reality. In recent years, many 
“journey to the West movies” have been released in succession, almost all of them follow the 
main line of literary narration, and the core of the story is to highlight Monkey King’s wisdom, 
bravery and rebellion. The image expression and character building of Xuan Zang in the movies 
have not been paid enough attention. 
Xuan Zang has portrayed an aesthetic symbol of national spirit. It eliminates the parody 
deconstruction of literary works and film works, and reshapes the characters returning to 
authenticity. Furthermore, it depicts a spiritual journey of life and death without regret on the 
magnificent natural background. Under the historical pursuit of director Huo Jian’s rigorous 
and aesthetic implication, the painstaking process of translating scriptures has become an 
aesthetic symbol of national feelings and national spirit. Xuan Zang in the film has the lofty spirit 
and personality charm of adhering to the truth, firm belief, tolerance and openness, which are 
the concentrated embodiment of the spirit of Chinese culture. The motive of Xuan Zang’s 
pilgrimage to the West was not to be entrusted by Emperor Taizong’s Hinayana Buddhism, but 
to help all living beings and promote Buddhism. Therefore, even without the customs 
declaration issued by the Tang Dynasty and the escort of Wu Kong, Ba Jie and Sha Seng, Xuan 
Zang was still determined to move forward and vowed not to look back. The danger of nature 
and man-made often put Xuan Zang in the danger of his life. However, this did not become the 
resistance of Xuan Zang’s insistence on westward journey. Xuan Zang is the “backbone of China” 
who is not only the inheritance of the national spirit, but also a kind of development in the 
history and significance of Buddhism. After he returned from India, he established a translation 
center and devoted himself to the translation career. He created a new era in the history of 
Buddhist scriptures translation and made important contributions to the promotion of 
Buddhism and the cultural exchange between China and India. As Mr. Bokova, director general 
of UNESCO, said: “Xuan Zang is a world cultural celebrity, representing the spirit and 
philosophy of Chinese culture. He explained the spirit of Buddhist culture with the openness 
and inclusiveness of Chinese culture and the concept of Chinese culture. Master Xuan Zang is 
the main contributor to the Sinicization of Buddhism. He spread Chinese culture and Buddhist 
culture to the world, making the world culture more diversified. This is the most important 
contribution to exchanges and mutual learning among human civilizations.” 

4. Results 

From the ancient Silk Road to the modern “the Belt and Road”, the connotation and extension 
of the Silk Road has transformed the Silk Road as a space-time concept into a huge Silk Road 
cultural circle, which contains multiple common keywords such as religion, morality, language, 
folk custom, art and so on. Due to the significant differences in the natural and social 
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environments between the East and the West, the cultural differences are manifested as the 
differences of the central tendency in order to avoid the development of culture toward the 
direction of stereotyping. Different countries, nations and groups along the Silk Road are 
divided into different regions, resulting in different cultures. When one culture meets another, 
it is difficult to achieve psychological satisfaction. As a result, cultural differences appear. 
Cultural differences come from many aspects, such as language, religion, custom and so on. Film 
is one of the best media to promote national image and culture, and also one of the most 
effective means to spread national cultural differences. “The most effective way to learn more 
about a culture is to learn about the tools that culture uses to talk.” After the the Belt and Road 
initiative was put forward, films about the Silk Road entered the stage of cultural conscious 
creation compared with the previous ones. They began to actively embed the theme of the Silk 
Road and explore the core of film culture. 

4.1. Analysis of the Communication Mode of Successful Works 
To start with, Xuan Zang uses images to convey Chinese culture and realizes social and cultural 
exchanges are cultural interaction phenomenons. Intercultural communication refers to the 
process of information communication between any two individuals or organizations from 
different cultural backgrounds. The uniqueness of the film lies in its ability to overcome the 
language barrier and arouse the audience’s emotional resonance in an intuitive way, thus 
successfully spreading cultural ideas. Under the background of “the Belt and Road, culture 
comes first”, Huo Jianqi, the director of Xuan Zang, made the film in the hope that people could 
truly understand this history and the legendary figure of Xuan Zang. Therefore, the film uses 
the most intuitive images to present Xuan Zang’s hard experience on his journey to the west, 
and recreates the features of various countries along the Silk Road and many historic sites in 
India through the screen, so as to arouse the audience’s awareness and interest in the culture, 
history and current situation of these countries. In the whole process, what is conveyed to the 
audience is Xuan Zang’s persistent pursuit of Buddhism in the surface meaning, and its deep 
meaning is more profound in the social and cultural communication. Following Chinese 
President Xi Jinping’s interpretation of Xuan Zang’s spirit at the United Nations Scientific and 
Educational Organization in March 2014 and President Xi’s visit to India in September 2014, 
the film was designated as a national key cultural project of China-India cultural exchange by 
the Chinese government. Huang Xiaoming, who played Xuan Zang in the film, received an 
interview with the Indian President and won Best Actor at the Italian-China Film Festival. It can 
be seen that the film once again promotes the cultural exchanges between China and India 
through Xuan Zang, the cultural envoy of China and India who carries forward Buddhism. On 
December 7, 2016, the 14th anniversary of the founding of the international federation of 
Buddhism, Xuan Zang temple by Los Angeles film Xuan Zang public broadcast for the first time 
in the city of monterey park tour of Los Angeles held a grand AMC cinemas, activity aims to 
carry forward the spirit of Xuan Zang and pass to North America, as can be seen through cultural 
output film, convey the Chinese culture throughout the world. 
Secondly, compared with the well-known classic Journey to the West, the story of Xuan Zang’s 
pilgrimage for Buddhist scriptures in history more truly reflects the culture and national spirit 
of the Chinese nation, which is undoubtedly more worthy of admiration. Xuan Zang creative 
team based the theme on Chinese five thousand years long history culture accumulation, jump 
out from the numerous myths, infinite close to the real historical to restore a gait legend, adhere 
to the contemporary eye to look at the master Xuan Zang rod policy solitary character, the true 
meaning of enlightenment, indomitable spirit, dig deeper into his body of the Chinese nation 
with economic literacy, in the world the light of the mind. “With the grand goal of ‘the Belt and 
Road’, the film will showcase the spirit and historical heritage of the Chinese nation not only 
domestically but also internationally, and spread the stories of the Chinese people around the 
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world,” said Li Yizhong, professor at Shanghai Jiao Tong University. It can be seen from this that 
internationalization and nationalization are not in a completely opposite state, because 
internationalization is often inseparable from the unique charm of nationalization, moderate 
nationalization is an inevitable requirement of internationalization. In order to spread the 
stories of Chinese people around the world, Chinese cultural elements and the national spirit 
they represent are indispensable elements for the implementation of intercultural 
communication and globalization under the background of the Belt and Road Initiative. All 
these productions retain the charm of China and present the exotic flavor to the global audience, 
which can be said to have laid a certain tone for the worldwide success of the film. 
Moreover, Xuan Zang aims to conform to the aesthetic value of Chinese story, using the dramatic 
conflicts to cause the audience become interested in cultural conflict. According to Hall’s theory 
of high and low context, this kind of conflict is manifested in the high and low context of Chinese 
and western culture respectively. Chinese film is the carrier of Chinese culture, which has 
obvious cultural characteristics of high context. The characteristics of high-context 
communication are as follows: in the communication process, only a small amount of 
information is clearly conveyed after encoding, and people attach importance to “context” 
rather than “content” in the communication process. Therefore, Chinese films generally adopt 
the clutch-type narrative structure. The story time is much longer than the screen time. The 
film paragraphs are mainly connected by time sequence, and often give up the causal 
relationship between narrative paragraphs, resulting in the looseness of the plot chain and 
strong lyricism. In the narrative space, the space stability is caused by the repetition of the vast 
space and time and space, and the symbolic meaning of the space is emphasized. The narrator 
mechanism based on omniscient perspective is used to arrange the plot, and the plot structure 
basically adopts three stages. In the Xuan Zang omniscient point of view of Buddhism 19 years 
west historical events as text, with vast beautiful natural environment as a background, 
selecting the typical event, presented in the form of a three-stage, ignore the story in a single 
plot structure of the progressive levels of transition from the narrative jumps, deliberately 
avoided rather dramatic expression, from the Angle of psychology and environment to 
represent characters, use performance more detail action in slow motion, relieving the 
buddhist music of foil to express emotion. The picture is full of poetic and aesthetic results will 
make the audience pay too much attention to the beauty of the picture and ignore the theme 
content of the film. Telling an interesting story is the most basic means for a film to attract the 
audience, and a story without drama conflict is more difficult to arouse the interest of the 
audience. Most of the plots of Chinese films released overseas are not strong, and the lack of 
cultural association caused by cultural differences makes it difficult for the audience to 
understand them, so the audience will have a confused feeling. At the content level, “spillover” 
has not been realized, because the macro is the cultural parallax of the film, and the micro is the 
value deviation. If the problem of value enhancement, namely story strategy and discourse 
mode, is not solved, even if the cooperation in the film industry is realized through “the Belt and 
Road”, it is still difficult to connect with the mainstream market in the West. In order to shoulder 
the responsibility of cultural communication, Chinese films must firm their own cultural stand, 
seek common ground while putting aside differences on the basis of understanding cultural 
differences, and tell a good story that meets the aesthetic habits of foreign audiences and 
reflects Chinese cultural characteristics is an urgent problem to be solved for Chinese films to 
carry out cultural communication abroad. 
Last but not least, Xuan Zang on the basis of consensus which is on demand to speed up the pace 
of “area” film culture first strategic plan of “region” to “going out” of Chinese culture provides 
an important platform, in the aspect of cross-cultural communication biggest feature is the 
cultural identity of equality on the framework of seeking cooperation attitude, highly tolerant 
spirit of cooperation. Chinese movie itself is of economy and culture, on the basis of consensus 
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demand to speed up the pace of film culture first need to do the following: first, established on 
the basis of consensus on the demand of creative team with international experience, through 
international cooperation, co-productions, build in China with an international vision. Taking 
the film Xuan Zang as an example, the creators of the film all have the experience of studying in 
the United States and making films, and have profound traditional Chinese culture. They work 
together with the Hollywood production team to create the film Xuan Zang, which is extremely 
close to the reality, and it has become a clean current in the Chinese film industry in recent 
years. There are many Silk Road countries in different regions, so we should establish a regional 
communication strategy based on the Asia Pacific market and supplemented by the European 
and American markets. From the perspective of cultural exchanges between China and India 
reflected in Xuan Zang, the agreement on audio-visual co-production between the State 
Administration of press, publication, radio, film and television of the people’s Republic of China 
and the Ministry of press and broadcasting of the Republic of India was signed in India on 
September 18, 2014. This has pointed out the direction for the two countries to strengthen 
cooperation and expand exchanges in the film field, greatly inspired the film industry of China 
and India, and opened a new starting point for the film exchange between China and India. On 
May 14, 2015, Xuan Zang and other films with the theme of friendly exchanges between China 
and India were launched at the “news conference on Sino-Indian film cooperation and exchange” 
held in Beijing. Recently, outstanding Chinese films such as the Grandmaster, Wolf Totem and 
Nightingale have been released in India.  

4.2. Locate the Shortcomings of Xuan Zang 
(1) The feeblenesdds of the plot, pace and narrative.  
Shortcomings of this creation has its objective factors-- when shooting with historical figures 
as the theme of the film a big problem is that the story of play room is small, and the film Xuan 
Zang in addition also faced with the other two problems: the characters and story of oneness 
and the audience are more familiar with the story itself. There is only one character at the heart 
of the story, Xuan Zang, and the plot is a well-known pilgrimage for Buddhist scriptures, with 
the target being Tianzhu. The events shown in the film are basically in order to follow, and the 
record of the Western Regions in the Tang Dynasty is not much different. Different from Journey 
to the West, there are no powerful disciples or demons in Xuan Zang’s journey for Buddhist 
scriptures. There are only one sentinel post after another, the Gobi Desert with little food and 
clothing, and bad weather. 
(2) In terms of the narrative method of the story, in addition to the reverse order and interlude 
method, the overall narrative structure of the film is a linear narrative unfolding in 
chronological order. The whole process of narration is monotonous and lackluster, only using 
the time line to put several plots in a string, so that the original plain plot is even less attractive. 
(3) In addition, the mistakes in detail also make the film not so refined. As a biography of a 
historical figure, the film is not perfect in its historical textual research, and there are many 
intellectual defects. The monks have their own tradition of not eating after lunch and apples 
were introduced in the Qing Dynasty. In fact, these knowledge can be regarded as common 
sense. However, there is a scene in the drama where Xuan Zang eats dinner and feeds apples to 
his horse. The crossing site also mistook the Indus River for the Ganges, which was a serious 
mistake. The theme of the Eighteen Days of the Undisguised Conference is not the difference 
between Mahayana and Theravada, but the “true and real quantity”. As the highlight of the film, 
it is wrong to make an intellectual mistake. In terms of plot writing, Xuan Zang did not choose 
the story of young Xuan Zang’s death, but the story of Jiang Liu ’er from Journey to the West. As 
a biography of a historical figure, this choice is also misconsidered. Of course, the most serious 
failure in detail setting in the drama is that Xuan Zang has been traveling to the west for nearly 
20 years. He has been exposed to weather, so he should look much older. But for some reason, 
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Huang Xiaoming doesn’t seem to have changed much in his appearance. This is no doubt a 
blemish. 

5. Conclusion 

5.1. Research Summary 
The first strategic problem of Chinese films going out is the lack of geographical layout. Our 
strategy focuses on the way we “promote” our products, by participating in as many 
international events as possible. However, the international competition is a geostrategic 
competition. For example, since the end of the 20th century, the United States has tried to 
increase its film market share in the European Union through the GATT. However, with the help 
of “cultural exception” and “cultural diversity”, the EU successfully attacked the intention of the 
United States and achieved certain results. At present, France, Portugal and other countries 
have made specific provisions on local “content quotas” for the production and broadcast of 
films and TV programs in their laws. However, China has not yet built the geo-strategy of the 
film industry, and it is still fighting alone in the world. 
Futhermore, Chinese film industry is lack of top-level design. As we know, more duplication, 
less innovation. From the “going out” process of Chinese films, we mainly try to learn from and 
repeat the experience of western countries, especially the way of “going out” of American 
Hollywood films. To some extent, when we “open the door”, we also let more western films “into 
the door”. The reason is that while introducing western experience, the cultural concepts of 
western countries have also “walked into” the development of China’s film industry and the 
construction of its system in the name of “reference”. 

5.2. Reflections and Suggestions on the Internationalization Strategy of 
Chinese Films under the Belt and Road Initiative 

In the first place, change from “following” and “adapting” to “leading”. In the past few decades, 
China has mainly considered how to integrate into the world rule system, and the film field 
mainly imitated and learned from Hollywood. Today, China’s comprehensive national strength 
has been greatly enhanced, economic structure transformation and upgrading, technological 
strength is strong, “made in China” to “created in China”. Just like the road that developed 
countries have taken, we also need to shift from “selling products” to “selling lifestyles”, which 
means that the internationalization of films is becoming more and more important. We can no 
longer be controlled by the cultural hegemony of the western world, and it is necessary to 
advocate a new world film rule system through geographical factors. 
In another, make efforts to build “tolerance” civilization of the new international film order, 
seeking culture “the greatest common divisor” strengthening “neighbourhood” countries and 
the area of film education and comprehensive cooperation in aspects of the film industry, 
through the establishment of a formal alliance organization “area” movie, to promote regional 
film including film education, talent, capital, movies, intangible assets, such as communication, 
to form a new market competition strength, against other area film market competition 
pressure. The problems often encountered in transnational cultural exchanges are “cultural 
barriers” and “cultural discounts”. The principle of equality should be established, the attitude 
of tolerance should be upheld, the dialogue and cooperation in the field of culture should be 
deeply carried out, and the mutual understanding between the people should be practiced 
through actions. Under the trend of globalization, it is difficult to stick to the original flavor of 
national culture. In the process of blending and digestion, it is essential to maintain the national 
cultural characteristics. Under the influence of globalization, the cross-border flow and 
expansion of film market and capital, as well as the imitation of foreign film industry, have 
redrawn the map of the world film and reconstructed the sharing mechanism of transnational 
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film. The primary purpose of seeking the “greatest common divisor” between different cultures 
is to narrow the distance between the cultures covered by the Belt and Road Initiative and make 
the cooperation more solid. 
Surly, China has made remarkable progress in “hard power”, such as economic development, 
which has won international acclaim and recognition. However, in the aspect of cultural “soft 
power”, it shows a “short board”, and to build a good national image full of charisma and affinity 
is of great importance for the promotion of soft power. For example, the current image of China 
in the world is always accompanied by cultural symbols such as Kung Fu, Bruce Lee, Jackie Chan 
and ancient times. In the early overseas films, the images of “others” in the eyes of many 
Western audiences were filled, such as the feudal cultural images in Raise the Red Lantern. A 
modern, innovative, vibrant and colorful image of contemporary China is “absent” in the film. 
Chinese film creators should face up to their own historical mission, establish a correct view of 
culture, that is, “cultural consciousness” and “cultural confidence”, with a high sense of 
responsibility and mission, after serious reflection, review and analysis to find the most suitable 
and the most effective way to build and spread the national image. 

5.3. Suggestions for Global Communicative of Chinese Films 
The ancient and modern Silk Roads linked different countries, nationalities, races and religions 
together, and culture has never ceased here. Chinese culture is the only culture on the Silk Road 
that has never been interrupted. Ji Xianlin, a master of Chinese culture, expressed his strong 
cultural confidence with the proverb “30 years to the east and 30 years to the west” and 
predicted that the future would belong to the eastern culture. 
Movies have in different context of the cross-regional, cross-cultural dialogue, exchanges and 
communication with the audience’s advantages, the silk road movie as an important carrier of 
cultural inheritance of, not only to show the world along the silk road and the surrounding the 
unique local customs and folk culture, more important is the thinking in images and the cultural 
multiple representation, handing down love. 
Xuan Zang’s journey to the west for Buddhist scriptures is not only to save himself, but also to 
save others, learn Buddhism and pass on Buddhism. Marco Polo traveled east, bringing the 
West to the East, and showing the East to the West. “Intercultural communication maintains the 
dynamic balance of social structure and social system, ‘connects’ people from different regions, 
ethnic groups and countries, and promotes the development and change of human culture. 
Without cross-cultural transmission, there would be no human evolution and civilization.” 
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