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Abstract 
As "The Belt and Road Initiative" initiative continues to advance, it is conducive to the 
growth of foreign trade in agricultural products, especially for Xinjiang, a key region 
along China's Silk Road, providing new opportunities and important assistance to 
address the imbalance in Xinjiang's development. Through the analysis of Xinjiang's 
agricultural export trade, this paper will provide solutions to the problems of 
unbalanced market structure and low value-added products in Xinjiang's agricultural 
export market, and make use of the current policy support to expand Xinjiang's export 
environment and bring momentum to Xinjiang's stability and prosperity. 
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1. Analysis of the Current Situation of Xinjiang's Agricultural Exports in 
the Context of "The Belt and Road Initiative" 

1.1. Policy Background under "The Belt and Road Initiative" 
"The Belt and Road Initiative" initiative was proposed by China to meet the requirements of the 
new international landscape and the development of the world economy, providing new 
opportunities for foreign trade in agricultural products in Xinjiang. "The Belt and Road 
Initiative" has shortened the distance in time and space between different regions and 
strengthened the cultural exchanges between Xinjiang and other regions; "The Belt and Road 
Initiative" has provided great convenience for the establishment of transport facilities in 
regions and countries along the route, which has brought great support to the export of 
agricultural products from Xinjiang. "The Belt and Road Initiative" has also strengthened trade 
between countries along the route, which has deepened China's reform and opening-up efforts 
and enabled the export of agricultural products from all countries. 

1.2. Analysis of the Current Situation of Agricultural Exports in Xinjiang 
1.2.1. Scale of Exports 
According to relevant data, in 2021 Xinjiang exports 127.28 billion yuan, an increase of 15.9%, 
with a trade surplus of 97.65 billion yuan, an expansion of 37% compared to 2020, of which 
exports of agricultural products in Xinjiang accounted for a very large part. This shows that the 
number of agricultural exports from Xinjiang has been increasing and gaining momentum over 
the last year. At the same time, Xinjiang's status as a national high-quality commodity cotton 
base has become more stable, and the ability to safeguard the strategic security of national 
cotton has been significantly enhanced.1.2.2 Export trade partners. 
In terms of trade partners, Xinjiang's major trade partners generally show a high degree of 
concentration. Since "The Belt and Road Initiative" initiative was put forward, China has been 
trading frequently with various countries along the route for mutual benefit and win-win 
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cooperation, with Kazakhstan, Kyrgyzstan and Tajikistan being the three major trading 
partners with large trade export volumes. According to the data, Xinjiang has trade with 176 
countries and regions in 2021, and they are mostly the surrounding regions and countries. 

2. Opportunities and Challenges 

2.1. Opportunities 
2.1.1. Xinjiang's Climatic Advantages 
Xinjiang's unique climatic conditions provide an even greater advantage for the export of its 
agricultural products. Xinjiang is located in the hinterland of the Eurasian continent, and thanks 
to the high mountains surrounding it, there is plenty of light during the day, with more than 
2,500 hours of sunshine a year; the temperature at night is low, with a temperature difference 
of more than 10 degrees Celsius. The climate is conducive to photosynthesis during the day, 
which is beneficial to the colouring of agricultural plants; at night, it reduces the respiration of 
crops, reducing sugar consumption and allowing them to retain their sugar to the greatest 
extent possible. The unique climatic characteristics therefore give Xinjiang's agricultural 
products a high quality and a great advantage in the export trade. 
2.1.2. Policy Support from the State 
Since 2000, China has been implementing the Western Development Strategy. The successful 
implementation of this strategy has not only promoted the development of infrastructure and 
improved transport in the western region, but has also brought a large number of talents and 
capital to Xinjiang, promoting the modernisation of Xinjiang's agricultural trade. The 
construction of relevant road networks has also broken down the barriers between Xinjiang 
and other regions, opening up Xinjiang's agricultural products to a wider domestic and 
international market and bringing a once-in-a-lifetime historical opportunity for Xinjiang's 
high-quality development. 
At the same time, "The Belt and Road Initiative" policy has also strengthened exchanges 
between China and the inland countries of the Eurasian continent, while Xinjiang, with its 
superior geographical position, is in an important position on the road of economic and cultural 
exchanges, strengthening the trade of agricultural products with countries along the route, 
providing a new development direction for the export of agricultural products from Xinjiang. 
Exports are geared towards a broader range and sales have taken a qualitative leap forward. 

2.2. Challenges 
2.2.1. Backward Production Technology of Agricultural Products, Brand Advantages 

are Not Obvious 
A large part of the development of agricultural production in Xinjiang still retains the ancient 
traditional human production model, and the technological content is not very high. Since 1955, 
when the autonomous region was first established, there were less than 400 tractors in the 
whole of Xinjiang combined. Until the reform and opening up of Xinjiang, agricultural 
technology was backward and the main labourers for farming were men and cattle. At the same 
time, Xinjiang's agricultural producers produced low value-added agricultural products, and 
the value-added loss and conversion rate of agriculture was not high, with no specific brand 
advantages or core values, which greatly restricted the development of Xinjiang's agricultural 
products for foreign export trade. 
2.2.2. Irrational Structure of Agricultural Export Markets 
In recent years, Xinjiang's agricultural exports have been mainly oriented towards 
neighbouring regions and countries, mostly located in Hong Kong, Pakistan, Kazakhstan, Japan 
and so on. At the same time, the Central Asian countries adjacent to Xinjiang have become the 
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main agricultural trade markets for Xinjiang as they rely more on foreign imports for their 
agricultural products due to their low level of economic development caused by long-term 
historical factors. This shows that the proportion of neighbouring regions and countries in 
Xinjiang's export market structure is very high, and thus the links between Xinjiang and the US 
and European markets still need to be strengthened. 

3. Measures for the Development of Agricultural Exports in Xinjiang 
under the Background of "The Belt and Road Initiative" 

3.1. Strengthen the Branding of Agricultural Products and Implement Branding 
Strategies 

With abundant agricultural resources and generally high quality agricultural products, Xinjiang 
has a good foundation for brand development. However, in contrast, the extent of its 
agricultural product branding needs to be improved. Xinjiang needs to develop its own brands 
for its agricultural products in order to improve its international competitiveness and win more 
recognition in the international market, as it is a concentrated market for agricultural exports. 
With the development of "The Belt and Road Initiative", the construction of agricultural brands 
in Xinjiang is an important part of the promotion of Xinjiang's economic development. 
Enterprises involved in the agricultural export trade can develop their own brands by 
developing their own special products, promoting standardisation and adding value to their 
products, thus forming spontaneous brands that combine product, tradition and innovation. 

3.2. Enhancing Marketing Innovation and Promotion 
Strengthening marketing efforts and innovative promotion methods are important for 
Xinjiang's agricultural products to go global. The quality of Xinjiang's agricultural products is 
high, but the market awareness is not high. Enterprises and local governments are not making 
good use of marketing channels such as the internet, billboards and celebrity endorsements to 
effectively promote their products and find a wider space for their development. Xinjiang 
agricultural products enterprises can make full use of the Internet platform to promote quality 
agricultural products around the world through innovative technology-based marketing 
models such as "Internet+". Enterprises can also use a combination of online and offline 
methods to establish offline direct supply entity shops and experience shops in different 
regions to create a new marketing model and increase market share. 
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