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Abstract 
Red culture is the advanced culture of the Communist Party of China in the period of 
revolution and war, and an important spiritual support for national unity and national 
development. This paper explores the current situation of red tourism resources and 
cultural inheritance in Nanchong City from the perspective of red tourism, finds out the 
problems existing in the red cultural inheritance in the development process of red 
tourism, and proposes a suitable path to promote its benign development. The research 
on red tourism and red culture inheritance is conducive to inheriting and promoting the 
red culture of Nanchong City, helping to discover and solve the cultural inheritance 
dilemma that may exist in Nanchong City, and helping to promote Nanchong City to 
accelerate the construction of a strong cultural city and a strong tourism city. 
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1. Introduction 

Red culture is an advanced culture created by the Chinese Communists and the people in the 
revolutionary era. It has rich and profound cultural heritage and connotation, and is an 
important part of Chinese excellent culture. The continuation of the nation, the unity of the 
country, and the development of the times are inseparable from the bond of excellent culture 
and genes to people. Red culture is the core and soul of red tourism, and red tourism is an 
important carrier of red culture inheritance. Red tourism embodies the symbolization, 
carrierization and reproduction of red culture, making red culture more concrete [1], 
promoting the development of red tourism resources and the inheritance of red culture, and 
helping to enhance national cultural soft power [2]. 

2. Basic Overview of Red Tourism Development in Nanchong 

Nanchong City is located in the northeastern Sichuan area. More than 200,000 heroic sons and 
daughters of Nanchong have contributed their lives and strength to the revolution and 
development of China. The Fourth Front Army of the Red Army once fought here for several 
years, and a profound red culture has accumulated on this land, which is concentrated in the 
Generals, great men, ruins. First of all, many great leaders and advanced revolutionaries grew 
up in the Nanchong area, forming a distinct culture of generals and great men, such as Marshal 
Zhu De, one of the former state leaders, Zhang Lan, chairman of the NLD, general Luo Ruiqing, 
and communist fighters. Zhang Side, the chief architect of China's reform and opening up, Deng 
Xiaoping was also born in the former Nanchong area, which was later designated as the 
Guang'an area in 1993. Furthermore, Nanchong City is an important part of the Sichuan-Shaanxi 
Revolutionary Base. It was a Soviet Union established by the Fourth Front Army of the Chinese 
Workers' and Peasants' Red Army from December 1932 to April 1935 with the cooperation and 
support of the Sichuan-Shaanxi border area party organization and the working masses. The 
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area of Nanchong includes Shunqing District, Yilong County, Yingshan County, Jialing District, 
Langzhong City, Nannan County, Peng'an County and other counties and districts, leaving many 
revolutionary sites and relics, such as Hongsi in Langzhong City. Front Army Revolutionary 
Memorial Hall, etc. In addition, in the War of Resistance Against Japanese Aggression and the 
War of Liberation, Nanchong City was also a witness and participant of the revolutionary 
process. 
The red culture of Nanchong City is reflected in the hometown of the generals and the relics of 
the red ruins, and the development of the new era cannot be separated from the memory of 
China's development history, cultural awareness and cultural self-confidence. Red culture is not 
isolated and needs to be continuously protected and inherited. Tourism, as an important form 
of cultural exchange, also constantly enriches the tourism market of Chinese people. At present, 
the red tourism in Nanchong City is in a stage of rapid development. There are 7 national-level 
tourist attractions related to red culture, 4 demonstration bases for patriotism education, and 
many other related routes and places. During the Dragon Boat Festival holiday in 2021, the 
popularity of red tourism will not decrease. Zhu De's Hometown Scenic Spot, Zhang Lan's 
Hometown Scenic Spot, Luo Ruiqing Memorial Hall, Deyuan Scenic Spot (also calZhang Side 
Memorial Hall), Langzhong Red Army Martyrs Memorial Park and other seven red tourist 
attractions in the city received a total of 92,430 tourists.  

3. The Status Quo of Cultural Inheritance in Red Tourism 

3.1. Insufficient Traffic on Tourist Routes 
In order to celebrate the 100th anniversary of the founding of the Communist Party of China, 
Sichuan will introduce 11 red tourism boutique routes and 40 classic scenic spots in 2021, 
aiming to provide tourism consumers with high-quality red tourism routes. In this list, the red 
tourism resources of Nanchong City, represented by Zhu De's hometown, are mainly 
concentrated in the routes of "Hometown of Great Men" and "Sichuan-Shaanxi-Soviet Area". In 
terms of geographical distribution, a series of excellent red tourist attractions such as Zhu De's 
Hometown, Luo Ruiqing Memorial Hall, Zhang Lan's Hometown, Zhang Side Memorial Hall, 
Langzhong Red Army Martyrs' Memorial Hall and so on are all over the three districts and six 
counties of Nanchong City, such as Zhu De's Hometown and Zhang Side Memorial Hall in Yilong 
County. Luo Ruiqing Memorial Hall is in Shunqing District, Zhang Lan Memorial Hall is in 
Xichong County, Langzhong Red Army Martyrs Memorial Hall is in Langzhong City, etc. In 2019, 
Nanchong City launched a number of red tourist routes in the city to meet the multi-level needs 
of tourists, such as Zhu De's former residence-Comrade Zhu De's former residence Memorial 
Hall-Zhang Side Memorial Hall one-day tour, Luo Ruiqing Memorial Hall-Zhang Lan's 
hometown-Langzhong Red Army Martyrs Memorial Garden - Zhu De's former residence - Zhang 
Side Memorial Hall two-day tour, Deng Xiaoping's hometown - Luo Ruiqing Memorial Hall - 
Zhang Lan's hometown - Zhu De's former residence - Zhang Side Memorial Hall - Langzhong 
City Red Army Martyrs Memorial Garden - Sichuan-Shaanxi Soviet District General's three-day 
tour route, but the audience is biased towards Organised group charter. For individual tourists, 
the traffic accessibility between red tourist attractions is relatively poor. The transportation 
between districts and counties only relies on short-distance trains, cars and public 
transportation, and there is no special line for transportation. Therefore, the audience for day 
trips is relatively small. More, the intensity of the system experience of red culture will also 
weaken. 

3.2. Red Cultural Value and Utility Do Not Match 
The audience for cultural inheritance is the general public. Tourism and red cultural inheritance 
need two-way support. Tourism can drive the surrounding economy to the greatest extent so 
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that local residents can take on the function of telling and spreading red stories, and it can also 
attract tourists to the red. Tourist destinations comprehend and promote red cultural values. 
Among the classic scenic spots recommended by Sichuan in 2021, only one scenic spot in the 
hometown of Zhu De is listed in Nanchong City. The hometown of Zhu De is a national 5A-level 
tourist scenic spot and a national patriotism education demonstration base. It is one of the 100 
classic red tourism scenic spots in the country. The national red tourism demonstration area 
integrating "great people's admiration, tourism consumption, vacation and leisure" has 
remarkable effects in red cultural education and rural tourism development. At the same time, 
Zhang Lan's hometown is a national 4A-level tourist attraction, Luo Ruiqing Memorial Hall, and 
Langzhong Red Army Martyrs' Memorial Park are national 3A-level tourist attractions. The red 
cultural heritage behind it is profound. Although it has a certain popularity, it has a certain 
reception capacity and red color in the scenic spot. The number of full-time cultural tour guides, 
the quality of tourism services and other aspects are relatively insufficient, and they have not 
played their due role. At present, the development of red tourism in Nanchong has formed a 
trend of taking Zhu De's hometown in Yilong County as the center and other counties and 
districts developing in a scattered way. However, there is an unbalanced relationship between 
the actual red cultural value and the utility generated by many red tourist attractions. 

3.3. Insufficient Ways of Tourism Consumption and Experience 
According to Tongcheng Tourism statistics, in 2020, the post-90s and post-00s in the core 
group of red tourism will account for more than 40%. Generation Z, represented by the post-
95s, has higher requirements for cultural tourism consumption. Different from mass tourism, 
red tourism needs to adopt a variety of methods to export and educate tourists about red 
culture in the development of scenic spots. Taking Zhu De's hometown as an example, the red 
tourism activities that have been developed so far mainly include visits to memorial halls, 
scenic spot explanation services, and research and study tour activities. Other forms of 
activities are also involved, but they are not systematic. In the face of the new cultural and 
tourism consumer group of Generation Z, traditional red tourism activities are not enough to 
meet the changing needs. It is necessary to inject more fashion elements, expand the field of 
activities, and provide high-quality red tourism activities. 

4. Path Exploration 

4.1. Strengthen Tourism and Transportation Infrastructure 
Improve the traffic accessibility between tourist routes, and take advantage of the opportunity 
of creating a famous tourist county in Tianfu to strengthen the new tourism infrastructure in 
the city. In terms of hardware, improve the railway and high-speed transportation network, 
increase passenger transportation between counties and districts, and in terms of software, 
enhance the advertising of red cultural tourism to create a red cultural tourism atmosphere. 
Represented by the famous Tianfu tourism county-Langzhong, the candidate county of Tianfu 
tourism county-Yilong, and the Tianfu famous tourism county-Gaoping, strengthen the 
connection of red tourist attractions between counties and districts, and improve the traffic 
roads. Under the circumstance of the Internet, it will promote the upgrading and upgrading of 
red tourist attractions and improve the red tourism experience of tourists. 

4.2. Promote the Maintenance of Red Culture and Tourism Development 
Statistically, the number of visitors and tourism income of red tourism in Nanchong is relatively 
considerable, but it is still in the initial stage of development. Promoting the development of 
red tourism resources and the inheritance of red culture will help strengthen the country's 
cultural soft power [3]. It is necessary to further do a good job in the systematic arrangement 
of red culture and the standardized management of inheritance sites.  
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First of all, reorganize the revolutionary history and spirit of the generals, great generals and 
relics in Nanchong City, convert these real revolutionary spirits into easy-to-understand 
revolutionary stories, and save them in pictures and texts. Furthermore, strengthen the 
development and management of red tourist attractions, carry out overall planning of red 
tourist attractions, and divide different red cultural sections, so that the planning of the scenic 
spots conforms to the historical background and style of the red culture, so that tourists can 
enjoy different tastes when they visit. red culture. In addition, the quality and ability of the 
docents in the scenic spot should be continuously cultivated and improved. The most important 
job of the docents in the scenic spot is to let the tourists feel the history of how the great 
revolutionary fighters defended the country, fought for independence and progress in the 
contemporary era. Continue to move forward with a great revolutionary spirit. Therefore, an 
excellent team of docents is an important part of the cultural heritage of the red tourist 
attractions. 

4.3. Attract the Age Generation to Join the Red Cultural Heritage 
Generation Z accounts for an increasing proportion of tourism consumption, and their 
perception of red cultural tourism and experience is more obvious. The learning, identification 
and inheritance of red culture by young groups need to be more interesting and educational, 
which can be carried out in a variety of ways. The integration of culture and tourism provides 
a new solution for tourism colleges to deal with the relationship between inheriting red culture 
and cultivating tourism talents [4]. Taking the students of the school's tourism direction as an 
example, most of them are post-00s, and integrate red culture into colleges and universities. In 
education, the form of scenario simulation or case analysis is used to organically integrate the 
red culture of Nanchong into the knowledge points of the course, so that college students can 
identify with the local red culture and form a confidence in the red culture, and then in the 
future tourism work. Continue to spread and promote the excellent red culture. Furthermore, 
it is also a better way to promote learning through competitions. Encourage students to actively 
participate in red tourism-related discipline competitions, which can not only strengthen 
students' red culture inheritance literacy, but also enhance students' comprehensive ability, 
such as participating in provincial or national level competitions. The Red Tourism Route 
Design Competition or the Red Tourism Cultural and Creative Competition, etc. After fully 
understanding the red cultural resource endowment and the development process of red 
tourism in Nanchong, students can use their creativity to integrate and design the red tourism 
resources in Nanchong and surrounding areas. , Intra-regional red tourism routes, especially 
red research routes, tell red stories well in the routes, red tourism product design can also be 
carried out from the perspective of cultural creativity, and red culture can be inherited in the 
form of materialization. 
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