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Abstract 
The Internet has created a new language application space, in which "we media" and the 
accompanying "we media" language have emerged. This new language form presents 
distinct characteristics different from traditional written language. This paper briefly 
summarizes the characteristics of "we media" language, and compares its characteristics 
with traditional written language, in order to clarify the unique influence and 
irregularity of "we media" language. Especially when the language of "we media" enters 
the field of business, advertising and public relations, the influence brought by the 
irregularity of "we media" discourse management. In view of the disadvantages of social 
media discourse, this paper puts forward some methods of organizing and presenting 
fresh corpus in accordance with the cognitive characteristics of the new era. 
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1. Features of Social Media Discourse 

The maturity of Internet technology makes the cost of information transmission and exchange 
low, accelerates the speed and breadth of information transmission, and enables everyone to 
express their opinions and views conveniently, economically and effectively, which creates 
possibilities for the coming of the era of "we media". Internet language is emerging with the 
development of the Internet, among which we media language is a typical representative of this 
language form which is different from traditional media. We media language also presents 
special characteristics different from traditional plane language. 

1.1. Spoken and Written Language Features Integrated 
Since the carrier of "we media" discourse is the Internet with virtual reality, network language 
is destined to be a special way of expression since its birth. The presentation form of "we media" 
discourse is similar to written language. It mainly obtains information and communicates 
through reading texts, but it has changed from paper media to electronic media. However, in 
terms of expression and content, we media discourse is similar to spoken language. In other 
words, it is written record of spoken language. In addition, network language also has the oral 
characteristics of brevity, easy to understand, loose structure, and at the same time, it has the 
characteristics of real-time, convenient communication and other written language. Therefore, 
we media discourse has both written and spoken language features, and is a special language 
form of mash-up. 

1.2. Personalized Features and Diversity 
With the rapid development of Internet technology and information technology, the Internet 
has been integrated with people's modern life, and has covered the people of different ethnic, 
different nationalities and different classes, and the large number of network users with 



Volume 3 Issue 4, 2022 

DOI: 10.6981/FEM.202204_3(4).0086 

664 

Frontiers in Economics and Management 

ISSN: 2692-7608 

different internal individual differences has laid the broad public foundation for the rich and 
development of the Internet language. 
The Internet language that the Internet users apply is the most direct and honest reflection of 
the social style of the time, and once new things and new phenomena occur, the Internet users 
will be able to introduce them to the online language in the fastest, quickest and most 
convenient way, thereby enrich and develop self-media discourse. Especially on the basis of the 
youth of network user structure, the young people are consciously or unconsciously using the 
Internet language to reveal their personality and realize their recognized value goals. 
However, it is precisely because the society is constantly changing and the hot spots of current 
events are constantly updated, the topics presented by the Internet are the most easily changed 
things, which leads to the advantages of network language with The Times. 
On the Internet, Internet users can make full use of their imagination, and the pursuit of humor 
and interest is also inspired by Internet users to create a lot of vivid, humorous words and 
expressions that are flowing in the network, and that's what all Internet users are willing to 
accept and want to pursue. 

1.3. Irregularity 
“The information content is no longer a scarce resource, and the information is more concerned 
with the social emotional experience and emotional massage needs of the information itself, 
and the consumption of information is no longer the "I know" phase of the lower level, but 
becomes the advanced stage of "I", focusing on the awareness of participation and the presence 
of the present, focusing on the rise of information consumption in the communication and 
interpersonal interaction of the communication between the media and the consumer and 
emotional consumption.”[1]. 
Irregularities are derived from the first two features. Different from traditional written or 
spoken language, network language is a visual language in a way. The anonymity of the Internet 
also makes more people willing to show their uniqueness and deconstruct the language in an 
irregular way to show their uniqueness. The network also makes the network language has the 
dual attributes of written language and spoken language, based on which the network language 
also has variations in vocabulary and grammar. Such as code mixing, variation of existing words, 
grammatical variation. 
In today's society, the pace of life is fast, and the Internet has become an important place for 
users to relieve the multiple pressures of work and life. Two people who are strangers to each 
other communicate with each other through the Internet platform, among which the network 
language has more vitality in the full application practice, and is born in the group 
communication, and quickly recognized by the netizens. And just as words are being simplified 
to speed up writing, so are web languages being made more concise to speed up typing. In order 
to transmit information faster and more accurately, netizens need to create more concise and 
easier to understand expressions, so as to promote the unification of language and meaning. 
Moreover, in order to pursue efficiency, users often choose to reduce the accuracy of expression 
and use abbreviations and homophonic words instead, and often process and transform some 
English words to form special network language forms. 

2. Social Media Discourses Compared with Traditional Language 

2.1. Language Style 
The so-called language style is "A type of national language function style that suits the different 
needs of human social life. It is the variation produced by the different communication functions 
of the national language, and it is the product of the unity of different categories of ideological 
content and specific language expression. According to the stylistic division, language can be 
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divided into spoken and written language. "[2] Spoken language is an impromptu conversation. 
In order to enhance the effect of expression and emphasize the emotional transmission, people 
supplement it by means of intonation, mood and modality. So, there is a lot of omission and 
repetition; But written language is the language that has been carefully processed by 
individuals and written down. Written language is consolidated and spread for a long time by 
the material carrier of writing, and has relative stability. In today's information age, the massive 
intervention of modern media (such as the Internet) in People's Daily life will inevitably lead to 
new changes in language in the field of network, that is, the alienation of language style with 
network media as the carrier. 

2.2. Media 
Language is the code of conveying information, and the traditional language is the tool of human 
communication, which means that the speaker sends information through the language, and 
the listener receives the information through the language, and then the purpose of 
communicating the ideas and understanding each other. In particular, the process of using 
language to communicate is the process of coding, sending, transmitting, and receiving the 
reconciliation code. The traditional language usually sends sound waves through the human 
brain, which listens to sound waves through auditory organs and understands through the 
brain. People generally communicate in language through this process that relies on the 
physical function of the human body. The Internet language is generally transmitted through 
the human brain control keyboard and access to the network, which is received by computer 
terminals, and others receive information through visual organs and understand them to 
achieve interpersonal communication. From the media or the way of communication, the 
Internet language is different from the traditional language, which can be decoded by the 
network as the carrier, the transmission of the carrier, and the brain of the visual organ, and 
then the purpose of the communication. 

2.3. Scope and Functions 
Compared with traditional languages, there was a significant difference in the number, scope 
and function of their users. All social members use traditional languages at all times and play 
their communication functions. Humans can describe things in cognition, and they are not 
matched by other communication tools. The network language is an important link in the 
maintenance of social function because of its unique characteristics, and it plays a certain role 
in interpersonal communication, but it is only a supplement to the traditional language. 

3. The Impact of the Irregularity of Social Media Discourse 

3.1. On Commerce 
Social media is the link between the virtual economy and the real economy, which contains 
huge business opportunities and innovative factors. With China's accession to WTO, the 
vigorous development of various business enterprises and the increasingly frequent economic 
interactions with other countries, the translation of commercial English has become 
increasingly significant. And whether the translation is accurate and appropriate will affect the 
success of business activities or business transactions. However, it is not uncommon for 
commercial English translations to fail. The following are examples of social media discourse 
irregularities that violate the principle of useful association that trademark translations need 
to adhere to. The "Fang Fang" line of cosmetics, once popular in China, was translated into 
English as "Fang Fang". The translator only thought of using the phonetic translation method 
to make it catchy and easy to remember, but did not consider that the word Fang can mean 
"sharp teeth", "canine teeth" or "snake's teeth" in English. Two Fangs added up, more 
frightening, for this reason, many consumers refused to purchase. In addition, the "crane" in the 
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Chinese culture has the meaning of "longevity", which implies the use of the "Flying Crane" 
brand of milk powder will prolong the life of the consumer. But the direct translation of Flying 
Crane does not have a similar meaning in English. "Flying Crane” milk powder cannot be sold 
to France on the ground that Crane means "whore" in French culture.[3] These serious 
commercial English translation errors presented in social media will definitely cause obstacles 
to business communication and product sales, and adversely affect the business operation and 
development of enterprises. 

3.2. On Advertising 
Under the background of increasingly close communication between countries, the use of 
advertising English is more frequent, and the collision and difference of different cultures and 
languages will produce some difficulties in the use of advertising language. These difficulties 
cause irregularities in social media, which will inevitably have an impact on consumption. 
Properly using ads, adapting to the psychological needs of consumers will arouse individuals' 
interest and stimulate the desire to purchase; on the contrary, if the ads are used 
inappropriately, it will easily cause negative associations and affect the consumer psychology 
of the masses, which is not conducive to the promotion of products. Some expressions have the 
same linguistic meaning in different languages, but the pragmatic meaning in two languages is 
not the same. The translation of "A Completely New Concept of Scientifically Reducing Fat" in 
the advertisement of "Guo's Total Nutrients" needs to be considered. It seems inappropriate to 
say "reducing fat". In the Chinese cognitive model, the word "fat" refers to a person who actually 
has a derogatory connotation, but over time people have become accustomed to product names 
such as "weight loss tea". Therefore, both people who are fat and those who want to maintain a 
slim figure will choose such products. In British and American culture, the English cognitive 
model of "reducing fat" has a premise that "the customer may be fat" and the product is for 
those who are "fat". Some customers do not think they are fat but just want to be slimmer, so 
they are not willing to buy this product. [4]Instead, the popularity of Japanese Toyota is obvious 
to all around the world, and the role of its advertisement is indispensable. Its advertisement to 
China is also extraordinary: "There must be a road in front of the mountain, and there must be 
a Toyota in front of the road" is extremely in line with Chinese people's taste. And when doing 
business with the U.S., the ad was changed to "Not all cars are created equal.", cleverly using the 
first sentence of the U.S. Declaration of Independence, "Not all men are created equal.", as a 
metaphor for Toyota's better quality than other cars [5]. 

3.3. On Public Relations 
In the field of public relations, language is the most important medium for transmitting 
information between organizations and the public. The public, the target of public relations, is 
in a sense distributed in all corners of the world and can belong to different cultural 
backgrounds. It is clear that the use of language in public relations requires special attention to 
the issue of "language and culture".[6] The success of social media as a medium and means of 
communication lies in their wide accessibility to information. At the same time, the normative 
aspects of social media are becoming increasingly important, and the irregularities are slowly 
becoming apparent. The purpose of public relations in English is to build the credibility of the 
entire organization, expand its reach and increase its visibility. Irregularities in social media 
can cause things to go in the opposite direction, creating public misunderstanding and 
stereotypes, losing public trust in the organization, and negatively affecting the organization's 
development. 
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4. Methods to Organize and Present Fresh Corpus 

4.1. Focus on Cultural Diversity 
Each country and nation have its unique cultural characteristics. In order to make the English 
translation more in line with the people's heart, it is necessary to pay attention to the 
differences between cultures in the process of translation. In the background of the new era, 
the cultural characteristics of countries are often more abundant. And without relevant 
knowledge of English culture, the translated words and phrases will be difficult for many 
individuals to accept and understand. These cultural characteristics often determine the style 
and general direction of translation. In order to make business English more appropriate in the 
process of translation, translators need to have a certain understanding of the culture of 
different countries, and try to conform to the common cultural cognition among countries. And 
on this basis, combine the specific characteristics of culture and the relevant context to 
translate the language. 

4.2. Raising Public Awareness 
Being different in the past, the public has got more and more demanding in terms of public 
opinion propaganda, which means that it has become also demanding in terms of social media 
language regulation. Public awareness is a prerequisite for effective planning and management 
and for the functioning of public participation, and it is also the basis for the most effective way 
to safeguard the public's own interests.[7] Consequently, it is more momentous for enterprises 
and various governmental and social organizations to establish the awareness of public first 
and shape the image of serving the public. Carrying out the positive interaction between 
organizations and the public will make the public actually feel understood and respected, and 
will be conducive to achieving the goal of public opinion propaganda and promoting the 
development of organizations. 

4.3. Advocate Ing Innovations in the Wave of the Times 
The rapid development of the times has greatly enhanced the richness of language, which 
means that social media must further improve their abilities to innovate in language. Social 
media operators should respond to the needs of the times and enrich their knowledge to meet 
the changing needs of the market. The openness and compatibility of social media shows that 
it is significant to ensure that the language of social media is standardized and used 
appropriately in the industry to further improve the quality of development of enterprises, 
governments and social organizations, and to strengthen the competitiveness of enterprises in 
the market. 

5. Conclusion 

At present, the world Internet industry has developed and grown, and has a large number of 
users. At the same time, the public opinion that it arouses is a powerful field of opinion on the 
Internet. To avoid the consequences of the irregularity of social media, the people behind social 
media should lay more emphasis on the normative expression of language and try to make 
meaningful public opinion campaigns. Correct and attractive expressions of commercial and 
advertising English can help marketing products to gain a foothold in the competitive 
international marketplace; accurate public relations language can help build a good image of an 
organization and increase public recognition. Respecting different values and cultures, 
"communication" has been a worldwide topic, which provides excellent external conditions for 
the development of social media. This is the most essential aspect of social media operation. 
(Hu Lu is the corresponding author). 
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