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Abstract 
The continuous penetration, combination, transformation and upgrading of human 
information technology in the socio-economic field has greatly changed the business 
model and socio-economic operation mode of enterprises, especially the emergence and 
popularization of various e-commerce platforms and real-time social network platforms, 
which play a more and more important role and influence in the formation of consumer 
psychology and behavior. This paper makes a superficial analysis and reflection on this, 
and preliminarily discusses the formation and characteristics of consumption 
psychology and behavior of platform clusters and its impact on the research content and 
direction of economic psychology. 
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1. Introducion 

With the penetration and combination of modern information technology in the socio-
economic field and the transformation and upgrading of various economic behavior modes, 
these aspects have greatly affected and profoundly changed the economic operation mode of 
human society, and also posed a challenge to the existing macro-economic management. 
The research of economic psychology shows that consumers' consumption psychology and 
behavior play a vital role in enterprises' economic behavior and decision-making. Similarly, 
enterprises' use of the research results of economic psychology and the marketing strategies 
and means designed and implemented will also affect and even guide consumers' consumption 
psychology and behavior to a certain extent. 

2. Changes in Business Operation and Social Style Brought about by 
Information Technology 

1) The Emergence of E-commerce Platform Changes the Business Mode of Enterprises 
The rapid development and comprehensive application of the Internet supported by modern 
information technology has deeply penetrated and transformed the economic behavior of 
consumers and enterprises. Because the Internet is global, open, all-weather, low-cost and 
efficient, Through the application and transformation of Internet technology, the first e-
commerce platform to be realized in products and industries that are easy to be standardized 
and information-based, and the other e-commerce platforms are also accelerating the 
realization, so that the display and acquisition of corresponding products of enterprises break 
through the limitations of time and space, coupled with the protection of e-payment and 
modern logistics also supported and transformed by information technology, the convenience 
and quickness of product transactions have undergone earth shaking changes[1]. At the same 
time, there are all kinds of general-purpose consumer agent e-commerce platforms on the 
consumer C end, which improve and realize the bargaining volume and ability with the 
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enterprise B end through the cluster consumption behavior formed by the collection of 
individual consumers. 
2) The Popularity of Social Network Platform Changes the Way of Social Communication 
With the emergence and popularization of various real-time communication social software 
and information websites, people's access to information and communication channels have 
turned to a more convenient, fast and low-cost digital social network. It is reshaping human 
society all over the world, especially under the characteristics of "people in groups" and human 
communication and interaction with independent choice and self tendentious society, Through 
digital social networks, various social organizations with high homogeneity, high-frequency 
communication at any time and strong consistent collective action characteristics can be 
established. The community will and consistent behavior formed by them can realize the 
exponential expansion and influence like "Butterfly Effect" with the help of the dissemination 
of the Internet [2]. 
3) Winner-take-all Phenomenon in Network Economy 
With the emergence and popularization of various information websites and timely 
communication social software, the channels for people to obtain information and 
communicate have turned to more convenient, fast and low-cost digital social networks 
through traditional communication means and various authoritative media, It is and has 
reshaped human society on a global scale, especially under the characteristics of human 
communication and interaction of "people in groups" and independent choice and self 
tendentious society, [3]it can establish various social organizations with high homogeneity, 
high-frequency communication at any time and strong consistent collective action 
characteristics through digital social networks. The community will and consistent behavior 
formed by it can realize the exponential expansion and influence of “Butterfly Effect” with the 
help of the dissemination of the Internet. "Metcalfe's law" shows that those who get internet 
public opinion traffic win the world. It is by using the network communication with strong 
externality and positive feedback that the phenomenon of "Winner Takes All" in the digital 
economy society can be formed[4]. 

3. Changes in the Formation of Social Consumption Psychology and 
Behavior 

1) The Influence of Data Search Engine on Information Acquisition and Related Psychological 
Formation 
Due to the massive existence of various Internet information, what kind of information people 
obtain and what kind of view and judgment they form depend more and more on the 
information displayed and pushed by the Internet data search engine. Due to the influence of 
"Herd Mentality" and "Halo Effect", the information probability of data search and push ranking 
leads and controls the trend of relevant event information[5]. Therefore, the data search engine 
algorithm has become the primary and biggest obstacle to approach the original appearance of 
event information to the greatest extent in the network age. 
2) The Profit Seeking Characteristics of E-commerce Platform Capital Support and Change 
Consumer Psychology and Behavior 
In order to optimize the business behavior of enterprises and improve the marketability of 
products, each e-commerce platform designs and provides interactive channels with 
consumers. Consumers' historical consumption behaviors on the e-commerce platform and 
interactive exchanges with the platform can be recorded, displayed and tracked, which makes 
the e-commerce platform have a certain self media function. In order to achieve more network 
traffic drainage, while strengthening their identity and functions of we media, each platform is 
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owning or creating its own information media platform in various ways. Their large number of 
emergence has formed the decentralization of information media[6], which has fragmented the 
sources of basic materials affecting social consumption psychology and behavior, and their 
relevant discourse power has gradually shifted to e-commerce and its information media 
platforms. 
Under the requirements of capital profit seeking characteristics, relevant information data can 
be used by the platform for big data analysis and screening, and then selectively pushed or 
shielded through its data search engine algorithm to strengthen the positive feedback link of 
information data in line with and conducive to the will of the platform. At the same time, each 
platform uses the existing achievements of economic psychology and designs and implements 
various corresponding marketing strategies and means to guide and promote the consumers 
on the platform to form a consumption psychology and behavior with platform capital 
orientation and platform will and needs. We call it "Virtual consumption psychology and 
behavior"[7]. 
Each e-commerce platform protects consumers' privacy and their platform data, and 
consumers replace them with the emergence of network virtual identity. The verification of 
information data is more complex and difficult. In the current digital economy, the 
corresponding social management of the government is relatively lacking, which makes the e-
commerce platform have the dual roles of athletes and referees in social and economic 
activities[3]. The influence of individual consumption psychology and behavior has been 
underestimated, and the consumption psychology and behavior that has a deep impact on 
social and economic operation has quietly become a "Virtual consumption psychology and 
behavior" reflecting the capital will of each e-commerce platform. 
3) Group Amplification Effect of Social Network Platform 
With the help of the social network platform, the social organization with strong consistent 
group behavior can be established at any time according to the situation, which has changed 
the participation and influence of a single individual in social and economic activities, so that it 
can even compete and keep pace with large economic entities. All economic behavior 
capabilities suddenly have the possibility and trend of "equal rights". The will and behavior of 
these various community organizations established for their respective purposes have also 
become a force that can not be ignored to affect the socio-economic operation[4]. A vivid 
example is the "Game station stock price pressure" event in the U.S. stock market in early 2021. 
Moreover, such social organizations that exist in the social network platform and can be 
dissolved at any time, their group behavior is currently in a gray and relatively vague field, and 
have the possibility and ability to have a significant impact on the social economy at any time. 
However, at present, there is a lack of effective means and legal basis for their research, 
supervision, behavior definition and management. 

4. Transformation to Cluster Consumption Psychology and Behavior 
Research 

In order to more accurately understand, analyze and grasp the operation law of the digital 
economic society, and in view of the characteristics and changes of the above social 
consumption psychology and behavior in the digital economic society, it is necessary to carry 
out and increase the following relevant research contents and directions. 
1) Carry out Research on the Economic Behavior and Related Impact of Representative E-
commerce Platforms in Various Fields 
As we all know, in actual confrontation, all confrontation skills will lose their significance in the 
face of strong power or absolute power gap. In the digital economy environment, the 
characteristics of "Winner takes all" make the "Virtual consumption psychology and behavior" 
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of various e-commerce platforms that have obtained a monopoly in relevant fields show a 
rolling trend and have a huge impact gap on individual consumption psychology and behavior, 
which is an objective requirement to increase its research. Recently, a doctor of Peking 
University has become a takeout rider of a takeout e-commerce platform to analyze and study 
the new changes in labor relations and labor order brought about by such e-commerce 
platforms in the digital economy society. This is a good attempt and start[6]. 
2) Establishment and Intervention of Third-party Platform 
All economic behaviors of major e-commerce platforms naturally have distinct capital will and 
orientation. For this, the timely and in-depth participation and intervention of the 
government's social management role is indispensable. In order to reshape the role of neutral 
authoritative media and economic behavior referees in the digital economy society, we should 
consider setting up relevant third-party platforms led by the government and require the 
background data of each e-commerce platform to be open to them, so as to produce and form 
relevant public opinion indexes of various economic behaviors similar to securities indexes 
through cross platform big data extraction and analysis. At the same time, it is considered to 
properly isolate the media function end of the e-commerce platform from its business activities. 
Correct and prevent the formation of improper and even illegal "Virtual consumption 
psychology and behavior" in time and to the greatest extent, and reduce its influence and 
destructive power. 
3) Strengthen the Supervision of the Behavior of Social Organizations on Social Networking 
Platforms 
In view of the more and more possible impacts and changes on the socio-economic operation 
order formed by the social organizations established through the social network platform 
through their consistent group behavior in social and economic activities, we should also 
strengthen the supervision of the social network platform and improve the strong correlation 
between the network virtual identity and the social reality identity to limit and restrict illegal 
network behavior[7]. 
4) Establishment and Improvement of Relevant Laws 
Research and formulate the new connotation and extension of commercial fraud in the digital 
economy society, and bring the above two unreasonable, conscious and purposeful misleading 
network platform behaviors that can have a significant impact on the social and economic 
operation into the jurisdiction of commercial fraud, so as to have laws and regulations to follow. 

5. Conclusion 

In the digital economy society, various e-commerce platforms and social network platforms 
take advantage of their monopoly position, so that the cluster consumption psychology and 
behavior formed through their respective guidance, highlighting their will and orientation and 
in relevant fields replace individual consumption psychology and behavior, and become the 
leading force affecting and controlling the socio-economic operation. Similarly, using the 
development achievements of information technology, carry out the research and supervision 
on the formation of consumption psychology and behavior of these clusters and the 
improvement of relevant laws, in order to accurately analyze, predict and grasp the operation 
law of digital economy society and ensure the healthy operation of social economy. 
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