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Abstract 
In this paper, we take CNKI database and Web of Science core collection database as the 
research object, and use CiteSpace information visualization software to carry out 
bibliometric analysis in the form of knowledge graph, and outline the current research 
on tourism image online text. research status. The results show that both domestic and 
international research in this field basically started around 2009, and in terms of the 
number of published papers, they have experienced slow and steady development, rapid 
development, and a growing state. Generally speaking, both domestic and international 
research on tourism image online texts is in the stage of development and innovation, 
and are closely related to current emerging things. 

Keywords 
Tourism Image; Network Text; Citespace; Visual Analysis. 

1. Introduction 

Tourism image, also known as tourism destination image, refers to the comprehensive 
perception and impression of tourists on various natural, social and economic tourism 
elements in the region [1]. The research on tourism image originated from Hunt's doctoral 
dissertation in 1971 [2], and since then there has been an international upsurge in tourism 
image research. The research on tourism image at home and abroad is not uncommon, and the 
research content includes the components of tourism image, the influencing factors of tourism 
image, and the formation process of tourism image [3]. In my country, the research on tourist 
destination image mainly considers the problem from the perspective of supply, and the focus 
of the research is on the construction and promotion of the destination image. With the rise of 
the Internet and new media, tourism online texts have gradually emerged and exploded, and 
tourism websites, APPs and other platforms have played an increasingly important role in the 
construction and dissemination of tourism images. Based on self-recognition and experience, 
tourists express their feelings in various forms such as travel notes, strategy guides, and online 
reviews. The analysis of the perceived image of the tourist destination from the perspective of 
demand is more and more important, and it has a high reference value for analyzing the image 
of the tourist destination. Therefore, network text analysis has become a popular method to 
study tourism image at home and abroad [4]. The authors in [5]-[6] conducted content analysis 
on the text information presented by relevant tourism online platforms, and discussed the 
perception of tourism image in Macau and Basque Country respectively. The authors in [7]-[9] 
studied the perception of tourism image in Tibet, Longhushan World Park, and Henan Province 
through the analysis of online texts on tourism network platforms. 
Nowadays, the online text analysis of tourism image has become a hot research topic. The 
construction and dissemination of tourism image has achieved a lot of results with the help of 
online text analysis, but unfortunately the related research still lags behind the output of 
tourism image online text, and for the tourism image network There is no systematic summary 
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of the research data sources, research content and research methods of the text, and there is a 
lack of systematic data statistics and classification. The research status is still scattered and 
relatively independent, and there is no direction for future research in related fields. guide. At 
the same time, because there are differences in the publicity image and perceived image of 
many destinations, and there are few studies on the demand angle in the previous research, the 
updated literature in this paper has important value for the construction of destination image. 
Therefore, this paper uses Excel and Citespace tools to combine the conditions of articles, 
authors, institutions, keywords and other indicators to try to conduct bibliometric analysis and 
comparative analysis of domestic and foreign tourism image online research texts, and to 
display domestic and foreign tourism images in the form of knowledge maps. The research 
status and development trend of web text. It is expected to summarize the development process 
of tourism image online text research, so as to give full play to the market value of tourism 
image online text, and hope that scholars in the future can get future research inspiration from 
it. 

2. Basic Statistics 

2.1. Distribution of Dispatch Time 
The publication of scientific literature in a research field can reflect the degree of attention of 
researchers to the field, as well as the theoretical level and development of the field [10]. With 
the help of Excel statistical analysis tool, this paper makes a statistical analysis of the growth 
trend of the annual publication volume of 98 Chinese documents and 86 foreign documents in 
the field of tourism image network text research, as shown in Fig. 1. It can be seen from the 
figure that both international and domestic research in this field began to develop slowly 
around 2009. In this field, domestic and international research is in line. In 2012, 2015-2016 
and 2019-2020 There are three peaks in the number of foreign language documents published, 
and the maximum number in 2019-2020 is 19. 
 

 
Figure 1. The trend chart of annual publications of Chinese and foreign literature on tourism 

image online text research 

2.2. Author statistics 
Visualize 98 documents in citespace, set the node type to author (Author), and generate the 
domestic publishing author cooperation network map, as shown in Fig.2, the map has 235 
nodes and 258 connecting lines, and the network density is 0.0094. Use EXCEL software to 
conduct data statistics to generate a ranking table for the number of publications of tourism 
image online text research, as shown in Table 1, set the node type to "Author", run CiteSpace 
software to generate a tourism image online text research foreign language literature author 
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cooperation network map, such as shown in Fig.3, the graph has a total of 152 nodes, 147 
connecting lines, and a network density of 0.0128, resulting in highly productive authors and 
their information [11]. As can be seen from Fig. 3, this field has roughly formed two main 
research teams centered on ESTELA MARINEROIG. Among them, the cooperative relations of 
authors from various countries are relatively scattered, and no extensive cooperation circle has 
been formed. From the network density and 152 nodes, only From the perspective of 147 
connecting lines, scholars in the field of international tourism image network text research have 
formed a relatively fixed cooperative relationship, which is similar to the domestic research 
situation, and the closeness of the cooperation circle needs to be improved. 
 

 
Figure 2. The collaborative network of authors in the study of tourism image online text from 

2009 to 2020 
 

Table 1. Top 15 authors of online text research on tourism image from 2009 to 2020 

Number of published papers Year Author 
3 2011 Qiufang Ma 
3 2016 Yaofeng Ma 
2 2012 Zhenbin Zhao 
2 2013 Yuan Wang 
2 2019 Libin Cai 
2 2013 Xuegang Feng 
2 2011 Junyi Li 
2 2011 Gennian Sun 
2 2017 Fengjun Tian 
2 2012 Qianqian Zhao 
2 2011 Gaojun Zhang 
2 2016 Nan Gao 
2 2013 Xin Xu 
2 2013 Xiangdong Wei 
2 2013 Yongbo Zhou 
2 2011 Jianyun Feng 

 



Volume 3 Issue 5, 2022 

DOI: 10.6981/FEM.202205_3(5).0004 

26 

Frontiers in Economics and Management 

ISSN: 2692-7608 

 
Figure 3. Collaboration map of foreign literature authors in online text research on tourism 

image from 2007 to 2020 

2.3. Comprehensive Analysis 
By setting the node type to Institution, the cooperation network graph of the issuing institution 
can be generated. Then use EXCEL software to conduct data statistics, and generate a ranking 
table of the number of publications issued by tourism image network text research institutions, 
which as shown in Table 2. As can be seen from Table 2, the top 13 institutions in terms of 
publications are all universities, lack of enterprises, research institutes and other institutions, 
and have strong academic research and weak reality. 
 

Table 2. Top 15 Institutions Ranking the 2009-2020 Tourism Image Online Text Research 
Papers 

Number of published papers Year Organization 
12 2011 School of geography and tourism, Shaanxi Normal University 
6 2010 Fudan University 
5 2013 Sun Yat-sen University 
3 2010 Nanjing University 
3 2015 South Western University of Finance and Economics 
3 2013 Sichuan University 
3 2011 College of history, culture and tourism, Jiangxi Normal University 
3 2013 Jinan University 
3 2013 Soochow University 
3 2011 University of International Business and Economics 
3 2013 Shandong University 
3 2009 Jiangxi University of Finance and Economics 
3 2015 Peking University 

 
Setting the node type to "Country" and run citespace to get a national cooperation map with 25 
nodes, 21 connecting lines and a network density of 0.07, as shown in Fig. 5. It can be seen from 
the Fig. 4 that the cross-border cooperation in the research of tourism image network text is 
still relatively close. 
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Figure 4. National cooperation map of foreign language documents in the study of tourism 

image online texts from 2007 to 2020 

3. Research Hotspot Analysis 

Keywords are a high-level summary of the research content and research topic of the paper. 
The statistics and analysis of the keywords of the paper can help researchers to grasp the 
research hotspots of the topic, that is, the keywords are the nodes with high frequency of 
occurrence [12]. Retain the top ten keywords of appearance frequency and the top ten 
betweenness centrality, and then generate the frequency-betweenness centrality scatterplot of 
Chinese literature and foreign literature keywords, as shown in Fig.5 and Fig.6. 
To sum up, we can find that the hot keywords of domestic tourism image online texts include 
research objects, research data and research methods, which shows that domestic research on 
tourism image online texts is relatively mature and continues to deepen. Due to the expansion 
of international regional scope, the research of international tourism image network text is 
more extensive than domestic, diverse research methods, research from a wide range of data 
sources and regional characteristics, among which the reputation of attention is very high. 
 

 
Figure 5. Frequency-betweenness centrality scatter plot of Chinese literature keywords in the 

study of tourism image online texts from 2009 to 2029 
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Figure 6. Frequency-betweenness centrality scatter plot of foreign language literature 

keywords in online text research on tourism image from 2009 to 2021 

4. Research Frontiers and Evolution Trends 

Through the study of Chinese literature on tourism network text analysis, it can be seen that 
the research is based on the tourism destination image, which is of great significance to tourists' 
decision-making and destination development. The background of the times is constantly 
improving, and research in recent years has also tended to refine information sources, national 
policies, and destination classification. The final conclusions are more accurate and specific, and 
the recommendations made are more pertinent. 
Most of the foreign literature's analysis of tourism destination image online texts is biased 
towards the study of data, tourism destination types, and destination brands. Projecting and 
perceiving the image of tourist destinations from different information sources compares, and 
discusses the aggregation of tourists and the classification of tourist attractions. A systematic 
analysis was carried out from 2009 to 2020, and the online text research on tourism images 
was divided into three stages. 
The domestic literature and foreign literature are compared and analyzed, and the unity and 
difference of domestic and foreign research are summarized. From the cluster analysis results, 
it can be found that the research in this field at home and abroad was initially based on the 
important role of network text in the construction of tourism image and tourists' perception 
experience. The research content is mostly settled on the influencing factors of tourism image. 
Over time, research at home and abroad has moved from one location to multiple locations with 
common characteristics. However, domestic and foreign research also shows great differences. 
Domestic research focuses on the extension of tourism image - emotional image, induced image, 
projected image, etc., while international research pays more attention to the accommodation 
of tourism itself and new tourism models., sensitive tourism landscape with war history, etc., 
the research scope is wide and the content span is large. 

5. Conclusion 

In this paper, 98 CSSCI articles retrieved by CNKI and 88 articles retrieved by condition in WOS 
were visualized and analyzed by citespace information visualization software. We found that 
there are differences in the peak times of domestic and international research on tourism image 
online texts. In the line chart, except for the similar peak in 2019, the other two peaks appeared 
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at different times. From the perspective of the author of the article, the international and 
domestic are the same, the cooperation between the author of the article is not close, and a 
mature cooperation circle has not been formed. Except, there are certain differences in the hot 
keywords at home and abroad, but the tourist destination image, online text, perception and 
experience are the basic contents of joint research at home and abroad. 
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