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Abstract 
First, the background and significance of the study are described. The second part is the 
current situation of domestic and foreign research and the formulation of research 
hypotheses. The third part is the correlation analysis of the tourism industry and 
economic growth. The fourth part takes the Tibetan tourism industry as an example to 
empirically prove the role of tourism industry development on economic growth. The 
fifth part combines empirical analysis of the positive effect of Tibetan tourism 
development on Tibet and the existence of problems and finally puts forward effective 
countermeasures. 
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1. Introduction 

Today, tourism has become a thriving new industry, improving people's standard of living and 
quality of life, allowing them to enjoy the leisure, comfort, and entertainment offered by natural 
and human landscapes. Since the beginning of its creation and development, tourism has been 
the subject of increasing attention and research. 

1.1. Folklore Tourism and Economic Development 
According to the 5E combination theory of experience marketing, Du Peitian proposed to 
combine tourism and experience marketing to improve the tourism experience and focus on 
the policy of new socialist countryside, creating "one town, one village, one scenery" and 
protecting intangible cultural heritage. 
Wang Lifang scholars from the real problems of the analysis, that should be highlighted from 
the characteristics of folk culture, deep excavation of rural folk culture connotation and 
maintain its original ecological sustainable development and other three aspects of the 
development of rural folk tourism. 
According to Zhao Jianchang, the main elements of spatial perception for tourists in rural folk 
tourism communities are "visionary" space, daily living space, agricultural space, "God's world" 
space, and psychological space. The current problem of rural folklore tourism development is 
the excessive urbanization and dilution of rural characteristics and the poor experience of rural 
folklore tourism for tourists. 
Li Ling scholars believe that folk culture tourism should focus on folk culture protection based 
on the market promotion. Otherwise, it is easy to cause the degradation of folk culture values, 
the phenomenon of assimilation is becoming more and more serious, and the 
commercialization atmosphere of folk customs is too strong, causing damage to folk culture 
resources. 

1.2. Mass Tourism and Economic Development 
Originally reserved for the upper classes, tourism became more popular and widespread in the 
20th century. With the development of the national economy, tourism has gradually had a huge 
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impact on society, economy, and culture. The existence of tourism has its economic roots, and 
the development of tourism is closely linked to economics. Scholars began their research on 
tourism with theories related to economics. 
The Italian scholar Mariotti (1927) published the book "Lezionidi economic" (Lectures on the 
Economics of Tourism), the first time the phenomenon of tourism from the perspective of 
economics. Immediately after, experts and scholars studied tourism in-depth in terms of the 
relationship between time endowment, wage rate, and wealth income. Whether people choose 
to travel in their lives is judged by the relative value of time spent working and traveling. If the 
time value of travel leisure is low or work time is highly rewarded, they will increase their 
leisure time to travel, and vice versa, they will increase their work time to obtain higher work 
pay. A large number of static studies show that the trajectory of leisure time corresponding to 
different wage rates can be derived in the short run according to the change of wage rates; in 
the long run, the leisure curve is S-shaped, and there is a so-called "leisure paradox" in the 
economic sense: as the wage rate increases, the working time may decrease instead. 

1.3. Income Level and Participation Rate in Tourism Activities 
The Walsh model (1986) investigates the effect of income level on the participation rate of 
tourism activities. The Walsh model suggests that although income level affects the 
participation rate of tourism activities in general, the effect of income on the participation rate 
of tourism activities is not constant[1]. As wealth-income increases, people's demand for 
tourism rises, but after this demand is somewhat satisfied, even though wealth-income 
increases, people's desire for tourism decreases, and eventually this demand becomes a burden, 
at which point the utility level decreases. Therefore, social tourism targets the socially 
disadvantaged, so that this segment of society can also enjoy the happiness and entertainment 
that social tourism brings. It considered that the sum of direct, indirect, and induced guidance 
of tourism to the destination is the impact of tourism on the economic development of the 
region and that there are a variety of factors that can have an impact on the exertion of the 
economic impact of tourism, and to make a more quantitative evaluation of the economic 
impact of tourism, scholars have proposed various evaluation models as well as evaluation 
methods. For example, the tourism multiplier model, computable general equilibrium model, 
etc. 
In general, domestic and foreign scholars on tourism research mainly focus on the relationship 
between folklore tourism and economic development, mass tourism and economic 
development, income level and participation rate of tourism activities[1~ 2], then whether 
there is a correlation between the development of tourism industry and economic growth, and 
whether it is a positive or negative correlation is worth exploring. 

2. Analysis of the Status and Role of the Tourism Economy in Tibet 
National Economy 

Based on the analysis from the quantitative perspective, the author also conducted a municipal 
study on the role of the development of tourism in Tibet on the growth of the urban economy 
and found that tourism gradually became the main industry in Tibet province, especially after 
the promulgation of the Notice on Further Strengthening the Development of Tourism in April 
2001, tourism in Tibet has entered a new stage with a broad space for development, and 
gradually became the pillar industry of Tibet. On the other hand, tourism, because of its 
radiation, has become a major industry in Tibet. On the other hand, due to its radiation-driven 
effect, tourism has promoted the development of local employment and other related industries 
and has become an important "booster" for the transformation and upgrading of Tibetan 
industries under the new trend of economic development, making great contributions to the 
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economic growth. For example, the implementation of policies such as "returning farmland to 
forest and grass" and "returning pasture to green" has increased employment pressure, while 
tourism in Tibet, as a labor-intensive industry, has absorbed a large amount of rural labor, 
which not only eases employment pressure but also promotes the transformation and 
upgrading of industries from agriculture and pastoralism to services. The tourism industry in 
Tibet, as a labor-intensive industry, absorbs a large amount of rural labor, which not only 
relieves the employment pressure but also promotes the transformation and upgrading of 
industries from agriculture and animal husbandry to the service industry. 
Tourism is a socially recognized sunrise industry, in recent years, China's tourism industry to 
maintain rapid growth, tourism in the national economy and gradually improve the status and 
influence of tourism has a positive role in the development of tourism areas, but at the same 
time, some problems have come to the fore. 

2.1. Active Role 
2.1.1. Direct Contribution to the Regional Economy 
Today's tourism industry is experiencing rapid growth and has greatly contributed to the 
overall socio-economic development of tourist destinations. Large-scale foreign tourists bring 
huge and very tempting economic profits to the location of the tourist attractions. The most 
direct contribution of local tourism development to the regional economy is a constant stream 
of tax revenues for the local government, and in many tourist destinations, the economic 
income generated by tourism development dominates the local government's revenue 
program[7]. The development of tourism is the result of more tourists coming to the local area 
for various consumptions, such as transportation, shopping, accommodation, food, entrance 
fees to tourist attractions, local specialties and souvenirs, etc., all of which directly boost the 
economy. 
2.1.2. Promote Employment and Poverty Alleviation and Income Generation 
Tourism as a driving and highly radioactive industry, the continuous development of tourism 
is bound to drive the development of transportation, catering, accommodation, entertainment, 
and commerce in the surrounding areas, the direct result of the development of various 
industries is to increase the employment opportunities in the tourism area, and a large number 
of residents can be employed to lift them out of poverty and increase their income [9]. 
2.1.3. Drive the Development of Related Industries 
The development of tourism has driven the development of related industries, such as 
transportation, shopping, accommodation, food and drink, tickets to tourist attractions, local 
specialties and souvenirs, etc. The consumption makes the development of transportation, 
catering, accommodation, entertainment, and commerce in tourist areas, and the development 
of these related industries has a general role in adjusting the economic structure of tourist areas 
as well as industrial upgrading. 
2.1.4. Accelerate the Construction Process of Regional Urbanization 
To develop tourism rapidly, the government must invest a lot of money and resources to 
develop and improve the local infrastructure and other hardware conditions. To make tourism 
generate more economic benefits for the local area, the local government has to spend a lot of 
money on infrastructure construction, such as building roads, airports, train stations, and other 
large places. 
2.1.5. Promote Regional Sustainable Development 
As a sunshine industry, the development of tourism has an important role in the economic 
development, socio-cultural development, and social environment development of the society 
in the tourist area. From different perspectives, the role of tourism in promoting economic 
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development is obvious, and the role of socio-cultural development is mainly reflected in the 
fact that the infrastructure and other tourist-friendly facilities in the tourist reception area will 
also increase, which objectively also improves the local society The impact on the social 
environment is evident in the fact that the development of tourism allows the residents of the 
region to learn more about various information from other regions, including employment and 
agricultural techniques[8]. This information is all instructive to the production and life of the 
district. By making full use of this information, residents go to work in the city or use the 
Internet to learn agricultural production techniques and sell their agricultural products, thus 
gaining long-term benefits to promote the sustainable development of the region. 

2.2. Problems 
2.2.1. The Weak Economic Base and Lack of Tourism Funding 
Due to the historical legacy, the Lishui area is relatively remote, the economic development is 
slow, the economic base is weak, in the development of tourism voluntary aspects, there is not 
enough financial support, in that go to develop tourism, the government needs to provide a lot 
of financial support to improve the various tourism facilities. 
2.2.2. Blind Input forms Waste of Resources 
With the vigorous and rapid development of tourism, the government must invest a lot of 
money and resources to develop and improve the local infrastructure and other hardware 
conditions, unreasonable investment can promote the income of the residents at the time in a 
short period, but from the overall perspective, the formation of a huge voluntary waste, for 
example, the natural environment-based scenic tourism by the seasonal impact is relatively 
large, some periods there will be not many tourists, the phenomenon. Tourism off-season 
demand for tourism industry employees will not be large, will produce a part of the seasonal 
unemployment, which will give the local government to increase the economic expenditure on 
social security, will produce a fiscal deficit. 
2.2.3. Improper Development Weakens Sustainability 
If a region's economic development is overly dependent on tourism, and the local tourism 
industry is vigorously developed without paying attention to environmental protection, overall 
development, and enhancing the attractiveness of the tourist destination, then the local area 
will gradually lose its advantages as a tourist destination, and tourism will gradually shrink; 
and in the economic downturn, the decrease in the number of tourists will also cause a heavy 
blow to the local economy, making the local tourism industry is difficult to maintain sustainable 
development. 

3. Strategies for Tourism Economy Promotion in Tibet National Economy 

3.1. Promote Diversified Investment and Encourage Cross-border Integration 
Culture is the soul of tourism, tourism itself is a broad sense of cultural activities, is an elegant 
cultural enjoyment. As tourism objects of natural and human landscapes are concentrated in 
the essence of nature, permeated with the crystallization of human history, adding cultural 
content will become a new growth point and a new value orientation of tourism. In the 
development of tourism, the tourism sector can be integrated with the local cultural sector and 
related industrial sectors to achieve multi-dimensional investment, and cross-border 
integration can be based on tourism to achieve the relatively balanced development of related 
industries and promote the economic development of the region as a whole. 

3.2. Strengthen Micro-regulation and Realize a Professional Operation 
Supervisory departments need to strengthen supervision, for the relevant laws and regulations 
to seriously implement, to professional operation to regulate the development of scenic tourism, 
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maintain market order, protect the ecological environment of scenic areas, and protect the 
legitimate rights and interests of tourists. At the same time, the local government of the scenic 
area should actively cooperate with the measures of the higher government to ensure the 
smooth development of local tourism activities and the standardized and orderly conduct of 
the tourism market. Also to crack down on various illegal and criminal acts, the use of legal 
means strictly by the law to deal with and improve the natural environment of the scenic area, 
to protect the sustainable development of tourism, to achieve the sustainable development of 
the scenic area need to vigorously develop ecotourism. The emergence and development of eco-
tourism have only emerged in recent years, and people are thinking more and more deeply 
about the long-term development and utilization of natural resources in scenic areas. 
Vigorously promote the progress of ecotourism, on the one hand, can make full use of the 
natural environmental resources of the tourist area, get huge economic benefits; on the other 
hand, vigorously develop ecotourism, the tourist area must need to increase the capital 
investment in this area, vigorously build and improve the public infrastructure service facilities 
in the tourist area, broaden the employment channels of residents, enhance the employment 
positions, and continuously promote the long-term social and economic of the local tourism 
scenic area Rapid development. Furthermore, the vigorous development of ecotourism can also 
provide scientific education to tourists, so that they can establish the concept of sustainable 
scientific development and enhance their concept of protecting natural ecological resources. 

3.3. Rational Development and Promotion of Sustainable Development 
A good tourism environment is a basis for tourism development. The purpose of developing 
tourism resources is to beautify the landscape and promote the organic combination of humans 
and the environment. Therefore, attention should be paid to the rational planning and effective 
management of resources in the process of tourism development. Doing a good job of tourism 
development planning and implementing the idea of resource and environmental protection is 
not only a guarantee to make the development successful but also an important measure to 
prevent the destruction of resources and the environment. Therefore, when preparing the 
master plan of the tourism area, it is necessary to make a serious investigation of the geological 
resources, biological resources, and all kinds of resources involving environmental quality in 
the tourism area, to make sufficient preparation for the environmental damage caused by 
carrying out tourism activities, and try to use various measures to reduce environmental 
pollution, and make reasonable use of the tourism resources in the scenic area to develop with 
a unified plan and improve the scientific nature. 

3.4. Balance the Contradiction between Supply and Demand of Tourism 
Products, Optimize the Product Structure 

Considering the current problem that Tibetan tourism products are mainly insufficient for 
special tourism products, we should increase the supply of experienced tourism products and 
optimize the structure of tourism products from the supply-side perspective. Now, China has 
entered the era of national tourism. Tourists' requirements for tourism quality are getting 
higher and higher. Pure tourism can no longer meet their tourism needs. Therefore, tourism 
real estate must innovate the development trend. Tibet has the monopoly tourism resources in 
the world. These resources are very attractive to domestic and foreign tourists, so there is great 
market space. However, how to turn resource advantages into product advantages requires 
more wisdom from all parties. The existing tourism resources can be developed and integrated 
through government-led, market participation, market operation, and cultural promotion, such 
as organically combining characteristic plateau agriculture and suitable industries with 
tourism, transforming them into new business forms and regular tourism. Combine tourism 
and Tibetan medicine to create health tourism. The linkage and unification of tourism, domestic 
sports, border trade, and other related industries and industries, strengthening tourism 
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sightseeing, comprehensive tourism, tourism products of tourism elements, tourism industry 
chain, and as far as possible, expanding the single ticket economy to change the traditional 
tourism, as well as the formation of "comprehensive" service economy of Tibet tourism. It is 
necessary to reasonably classify the resources of "attracting, welcoming guests, and staying", 
to construct tourism goods according to the main advantage of its resources, and to promote 
the effect of seeking the popularity of the famous resorts (points) of Korea at the same time, 
and to realize the conversion from the advantage of resources. Product advantage and market 
advantage. 

3.5. Measures to Reduce Seasonal Differences in the Tourism Market 
Tibetan tourism requires that tourism activities can be carried out at any time, so the strong 
seasonality of the Tibetan tourism market must be changed. The low season of Tibetan tourism 
is consistent with the high season of mainland tourism. It is reasonable that the off-season of 
tourism is not long. However, due to the seasonality of tourism products and the imperfect 
infrastructure, the majority of tourists from outside the region do not choose to "travel to Tibet 
in winter". Therefore, to narrow the seasonal difference in the Tibetan tourism market, it is 
necessary to improve the seasonality of the products and improve the infrastructure 
construction. Firstly, we should take measures to do a good job in propaganda, so that tourists 
can understand that Tibet can not only feel the quality tourism resources from May to October 
but also have shocking landscapes in other periods. In addition, places like Lhasa and Linzhi in 
Tibet in winter are not as oxygen-deficient and cold as tourists think, and the average 
temperature in winter is even higher than in some northern areas of the mainland.  In addition, 
since Tibet is still lacking night tourism products, there are almost no night activities for 
tourists. Therefore, some tourism node cities can create night "light show", night food, night 
shopping, and other tourism products. In areas with a good view and high visibility, tourism 
products such as "stargazing" can be made to enrich nighttime activities for tourists. In this way, 
the night activities of tourists are enriched. Tibet tourism is to achieve the goal of "enjoying 
tourism at all times". 

4. Conclusion 

In recent years, although China's economic development has been in a state of rapid 
development, the problems of China's rural areas and farmers are still one of the important 
problems that hinder the rapid development of China's economy and have not been completely 
solved. To achieve the grand goal of being overall well-off, we must fundamentally solve the 
problem of "three rural areas". The new socialist countryside should be built according to the 
different regions to develop different construction strategies, not to be unified, using the same 
construction method to complete the construction of China's new countryside. Vigorously 
promoting information technology is an important strategic idea covering the modernization 
of China, and is a requirement for achieving a moderately prosperous society and building a 
civilized and harmonious socialist modern society. At this stage, China's new rural construction 
task is mainly in the central and western regions of China. Only by completing the new rural 
construction in the central and western regions of China can we promote the overall well-off in 
China further towards the goal of realization, shorten the economic differences between the 
eastern and western regions, and maintain the harmony and stability of society. I believe that, 
with the further development of China's economy, the construction of new rural areas in China 
will make greater progress and breakthroughs, and the research results related to it will 
certainly be more perfect. The author will continue to pay attention to the construction of new 
rural areas in China in his future work life, and strive to achieve greater harvest, lay a solid 
theoretical foundation for the construction of new rural areas in China, and promote the 
construction of a civilized and harmonious society. 
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With the continuous development and maturity of tourism, tourism gradually formed an 
independent industry characteristic, this paper focuses on the relevance of tourism industry 
development and economic growth, but due to the late development of the overall statistics of 
China's tourism, the methods are not the same, and space limitations, the analysis sample and 
the methods used in this paper by the author is not comprehensive, which is also the author 
continues to the relationship between tourism industry development and economic growth The 
motivation for the study. 
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