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Abstract 
Street vending economy is a special economic form. After the outbreak of the global 
epidemic, under the influence of the policy of shutdown and suspension of production, 
the development of the street vending economy began to get on the right track gradually. 
Based on the analysis of the current situation of the management of the street vending 
economy before and after the epidemic, this paper puts forward the fine management 
strategy of street vending economy to explore the direction of promoting the future 
development of  street vending economy and provide practical ideas for its sustainable 
development. It is concluded that the designation and implementation of a number of 
policies and regulations in cities throughout the country are conducive to the 
legalization of the identity of hawker and the rational planning of business space. At the 
same time, the continuous innovation of governance mode of the government and the 
application of digital technology have become the cornerstone of ensuring the 
development of the street vending economy. 
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1. Introduction 

Street vending economy refers to an economic form formed by setting up stalls to obtain income 
sources.It is one of humanity's most primitive and vibrant businesses. In the past nearly two 
thousand years, the street vending economy has been carrying the ordinary life of the Chinese 
working people. As early as the Shang Dynasty, with the progress of social productivity, 
handicraft industry and agriculture emerged, and the earliest folk markets gradually took shape. 
For a long time, the street vending economy is not in the dominant position of social and 
economic development, but belongs to a marginal economic development mode. As the largest 
developing country in the world, China's population engaged in informal economic activities is 
as high as 140 million, almost one tenth of the total population, demonstrating its importance 
and particularity.[1] In 2020, the real economy was hit hard by the COVID-19 epidemic, and the 
market went into hibernation. The government has put forward a series of policies and 
measures to encourage the street vending economy  to rekindle the vitality of the national 
economy. The initiative to restart the street vending economy  is to solve the urgent needs of 
the people and give a safe haven to the underclass. On June 1, 2020, Premier Li Keqiang once 
again said during an inspection tour in Yantai, Shandong Province, “The street-stall and small-
store economy is an important source of employment and human culinary culture - it’s part of 
China's livelihood just as much as larger, high-end businesses”and “The country will only get 
better once markets, enterprises and individual traders get back on their feet and develop. We 
will give you our support.”. Although local governments gradually relax restrictions on the 
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street vending economy, this does not mean that it can be unbridled. At present, there are a lot 
of problems that need to be solved. In the post-epidemic era, the relaunched street vending 
economy needs to be more in line with contemporary characteristics. How to promote the 
orderly development of the street vending economy through fine management needs more 
innovation in urban governance. 

2. Differing Views: Advantages and Disadvantages of the Street Vending 
Economy 

The strong return of the street vending economy has been praised by most citizens, but there 
are also opposing voices. Different people hold different views: 

2.1. Objection View: Street Vending Economy is a Kind of Retrogression of 
Economic Development. 

Those who are opposed to the development of the street vending economy hold the following 
views: 
2.1.1. Sales Service Cannot be Guaranteed. 
The consumers of the street vending economy is mainly the group with or below middle-income. 
In order to reduce the selling price as much as possible, stall owners mainly sell goods of very 
small brands or even no brands. Most stall owners often give priority to cost when looking for 
suppliers, and most of them choose some products with no guarantee of quality. As the time 
and location of stall owners are uncertain, few stall owners will provide invoices, so after-sales 
service cannot be guaranteed, and consumers' rights and interests are often difficult to get 
protection. 
2.1.2. Homogenization of the Street Vending Economy is Serious. 
To further develop the street vending economy, it needs to integrate with local culture. At 
present, the street vending economy of some cities is combined with regional culture, it only 
sells some similar goods or local specialties, so it cannot become a local creative cultural project 
and city symbol. In daily operation, most stall owners often blindly follow the trend of selling 
hot "Web celebrity product". When the popularity of these products gradually decreases, stall 
owners often find the business difficult to continue to operate. 
2.1.3. Standardized Management is Difficult.  
The street vending economy has long been disputed by people from all walks of life, mainly 
because of its adverse impact on the environment, city streets and people's lives. Although the 
street vending economy has shown its tenacious vitality and flexibility, if local governments 
rush to open up on the basis of the lack of unified management, it may lead achievements of 
urban accumulated management for many years to be meaningless. The dirt and clutter caused 
by the disorderly stalls and traffic jams are the obstacles to legalization and standardization of 
stall management.  

2.2. Supportive View: The Street Vending Economy has its Rationality and 
Strong Vitality  

The partial objections ignore the positive role of the street vending economy. The development 
history of street vending economy for thousands of years fully proves its rationality and strong 
vitality. In previous global economic crises and recessions, unemployment has been a 
prominent problem for the governments around the world. In the post-covid-19 era, 
employment is a top priority. This is not only necessary for stable economic development, but 
also for social stability. Facing up to the new function of street vending economy is an effective 
way to innovate and develop. 
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2.2.1. Increasing Employment Opportunities and Easing Employment Pressure. 
The sudden outbreak of COVID-19 has left nearly a quarter of China's micro, small and medium-
sized enterprises in difficulties or even at risk of closure. At the same time, the pandemic has 
led to a large number of low-skilled people losing their jobs. [2] The direct impact of the 
pandemic is greater for the low-skilled. Street vending economy has the advantages of low 
threshold for starting, low commodity price and low risk of failure, and is more suitable for the 
employment needs of low-income groups and ordinary people. To a certain extent, this simple 
mode of operation serves as a social lubricant. It can not only allow street vendor in a short 
period of time quickly profit, and create a large number of jobs. According to the National 
Bureau of Statistics, in February 2020, the peak of the epidemic in China, the surveyed urban 
unemployment rate was 6.2%. In March, the surveyed urban unemployment rate was 5.9%, 
down 0.3 percentage points from the previous month, breaking the warning line of 5%, but still 
within a controllable range. [3] In addition to the positive policies adopted by the state to 
promote the resumption of work and production, the street vending economy has also played 
an important role. 
2.2.2. Stimulating Consumer Demand and Boosting Economic Development 
"Investment, consumption and export" are the three driving forces of economic growth, and 
consumption's contribution to economic growth cannot be underestimated. The street vending 
economy can bring certain consumption demand while stimulating employment. Social 
consumption, especially offline consumption, was greatly affected during the epidemic due to 
lockdown, quarantine and traffic control. In 2020, the growth rate of China's total retail sales of 
consumer goods declined significantly, people's consumption power was insufficient, and the 
market vitality declined. According to data released by the National Bureau of Statistics, the 
total retail sales of consumer goods in 2020 decreased by 3.9% compared with the previous 
year. Among them, the retail sales of urban consumer goods decreased by 4.0% compared with 
the previous year. Retail sales of rural consumer goods fell 3.2 percent. [4]To overcome the 
impact of the epidemic, the government has spared no effort to stimulate consumption and 
boost domestic demand. Street vending economy not only caters to the needs of different levels 
of consumption, but also satisfies the visual experience of consumers, who are more willing to 
directly participate in the experience. At the same time, the street vending economy can also 
bring consumer groups to the surrounding shopping malls and stores, thus promoting the 
prosperity of the economic development of the whole city. 
2.2.3. Enriching Urban Culture and Making Cities More Inclusive 
As a long-term accumulation of history, street vending economy can become a symbol of urban 
culture. Today's street vending economy is not only a commercial gathering of material form, 
but also a unique street culture. Consumers can feel the city's unique customs and charm 
through street stalls. The prosperity of the city presented by the stall economy has become a 
beautiful name card, attracting tourists from all over the world. Many cities combine street 
vending economy with their unique culture to boost urban tourism and make the city more 
vibrant and dynamic. A modern civilized city needs both the modern sense of skyscrapers and 
the presentation of people's daily life to truly adapt to the diversified needs of urban 
development. 

3. Development of the Governance Mode of Street Vending Economy in the 
Post-epidemic Era 

The exclusive governance model used to be a multi-objective and multi-subject social 
management model to govern street vending economy . In the process of city integration, street 
vendors were confronted with the dual predicament market and institutional exclusions.[5]The 
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mobility, temporary and haphazard of street stall economy increases the difficulty of urban 
management, which caused the limitation of  the its living space by Local governments. In order 
to maintain traffic safety and build a beautiful city, many cities have made measures to restrict 
the development of street vending economy. On the other hand, inclusive and refined 
management strategies have also become the methods attempted by many city governments in 
recent years. The city administrators need to think rationally about the existence of mobile 
street vendors and urban governance  in the post-epidemic era, and promote the healthy 
development of street vending economy  through continuous innovation of governance models. 

3.1. Policies Promote the Legalization of the Street Vending Economy 
On March 15, 2020, Chengdu took the lead in releasing the policy of land sharing economy. 
35,000 stalls in the city created 100,000 jobs at a time. On May 27, 2020, the Central Civilization 
Office made it clear that street markets and floating traders will no longer be included in the 
assessment of civilized cities. After the national Two Sessions in 2020, more and more cities 
have lifted restrictions on mobile street vendors in the post-epidemic era. Both central and local 
governments are supporting and encouraging the recovery of street stalls, and the call of 
"orderly opening of street stalls" has come into view. The vitality of street vendors has been 
released, which to a large extent relieves the pressure from all aspects of society. The report to 
the 19th CPC National Congress pointed out that employment is the most important aspect of 
people's livelihood. The liberalization of the street vending economy provides  vendors with 
the identity of legal operators and leaves enough space for survival and development. The 
floating market supervision will further strengthen the legalization and standardization of the 
street vending economy. 

3.2. Inclusive Management Provide Space for Stall Owners’ Operation 
According to the 2020 Research report on China's land-sharing economy industry, some cities 
in East China have introduced measures to develop land-sharing economy. [6]As of June 4, 2020, 
a total of more than 50 cities across The country have made it clear that they will support the 
recovery and development of the land sharing economy, and provide reasonable and legal 
business places for them, so as to boost the sluggish urban consumption after the epidemic. City 
managers not only solve fundamental problems for the consumption of urban grassroots 
people, but also provide relevant supporting services for stall owners, including reasonable 
planning of stalls, evacuation of surrounding roads and site cleaning after closing. Through 
proper spatial planning, pedestrians and vendors can comply with the regulations set by the 
government. [7]This reflects the determination of city managers to take the initiative to serve 
the people and manage the street vending economy. 

3.3. A "all-round Interconnected" Governance Model Should be Innovatively 
Developed. 

The development of street stall economy in the post-epidemic era requires the collaborative 
governance of the government, third-party institutions, Internet platforms and physical stores 
to build a comprehensive linkage and refined management chain to shape a new street stall 
culture. (see Figure 1). 
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Figure 1. The Fine Management Chain of Street Vending Economy 

4. Conclusion 

The street vending economy is the touchstone of urban governance capacity. Cultivating and 
innovating a new path suitable for the development of street vending economy is not only 
necessary for economic recovery in the post-epidemic era, but also for inclusive urban 
development in the Internet era in the future. Only by respecting the necessity of economic 
development and the survival rules of street trafficking can city managers pay more and 
effective attentions to people's livelihood. Through refined management strategies, urban 
management capacity and governance level will be constantly improved, so that the street 
vending economy will be integrated into urban development. Common prosperity is the 
essential requirement of socialism and an important feature of Chinese-style modernization. 
We should adhere to a people-centered development philosophy and promote common 
prosperity through high-quality development. The governance mode of innovative the street 
vending economy practices the thought of people-centered development, and urban managers 
gradually change from passive management to active service. Through legal identity and space, 
the government and society will work together to build a refined management chain, which will 
enable the recovery of street vending economy in the post-epidemic era. City managers' fine 
and innovative management of the street stall economy not only ensures the right to survival 
of street vendors, but also improves the sense of belonging and happiness of low-income groups 
to the city and citizens' yearning for urban life. Diversified and includsive development is the 
elegant demeanor of a city, the development of street vending economy can go hand in hand 
with the establishment of a civilized city.  
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