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Abstract 
The tea industry is an important part of the agricultural industrial structure and plays 
an important role in promoting agricultural construction and realizing farmers' 
prosperity. With the improvement of China's national economic level, people's demand 
for healthy drinks has become more and more vigorous. Various tea brand enterprises 
have emerged as the times require. One of the purposes of financial statement analysis 
is to analyze the financial information released by the companies so as to understand the 
planning of the enterprises to the maximum extent. Taking the financial statements of 
Xie Yuda Tea Co., Ltd. from 2018 to 2020 as the analysis object, the deep meaning of each 
index behind the data is mined to provide reference for the development of the tea 
company. 
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1. Analysis of China's Tea Industry 

1.1. Industry Profile 
1.1.1. Industry Outline 
Chinese tea culture has a long history, and the people's habit of drinking tea stretches to this 
day. With the continuous improvement of the domestic economic level, the scale of China's tea 
industry has been further improved, and the consumption of tea has also been increasing year 
by year. The State Council has also pointed out that it is necessary to vigorously promote the 
development process of tea branding and create a new pattern of developing China's tea 
industry. Accordingly, many enterprises have called for the tea industry. At the same time, in 
recent years, the tea industry also has the problems of strong competition and insufficient 
brand effect. How to promote the transformation and upgrading of China's tea industry has also 
become a hot topic within the industry. 
1.1.2. Industry Development Status 
As China's tea industry has not been able to get systematic development, various tea enterprises 
also have problems such as low popularity and small scale. As a result, China's tea market lacks 
profitability and risk resistance, and the tea market fluctuates greatly. However, since the 
implementation of the "the belt and road initiative" and rural revitalization plans, the 
development of China's tea market has encountered an unprecedented opportunity. According 
to the national tea consumption (data sources: China Tea Circulation Association and the 
National Bureau of Statistics), in recent years, China's tea market consumption and 
consumption have shown an upward trend year by year, but the growth rate is not optimistic. 
For consumption, it will remain above 10% before 2016, but only at a low level of 5%-6% after 
2016, which indicates that China's tea market needs transformation and upgrading urgently. 
Combined with the situation of previous years, the output and consumption of tea industry at 
present (source: China Tea Circulation Association) are analyzed. In the two fields of production 
and sales, green tea has the absolute advantage in share, which is dominant, followed by black 
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tea and oolong tea. China's tea industry has a huge market. In 2018, the number of consumers 
in the industry was close to 500 million. According to the relevant data (China Tea Circulation 
Association), both the number of tea drinkers in urban and rural areas and the per capita tea 
consumption showed an increasing trend year by year. The average age of tea consumers is 
relatively high, and most of them are concentrated in tea producing areas. However, with the 
development of electronic commerce, logistics and other technology industries, the post-90s 
generation has gradually become the main force in the consumer market. The promotion of tea 
products should also focus on the new middle class and youth groups. What means should be 
adopted to attract more consumers is also the key point that the industry needs to focus on. 
1.1.3. Industry Opportunities and Markets 
Tea industry is a characteristic industry with Chinese culture. It is also an important carrier of 
the belt and road initiative's policy and an important way to rejuvenate the countryside. It plays 
a very important role in the war. Various parties have also formulated a number of strategies 
to promote the development of the tea industry, such as the introduction of support and subsidy 
policies and the provision of supporting services, creating a good development environment. 
The introduction of the "supply-side reform" policy has also provided ideas for the 
development of the tea industry, expanding and optimizing the supply, enhancing the effective 
supply, promoting the innovation of tea consumption and related tea products, cultural tourism 
products, and disseminating tea culture by improving the competitiveness of products and the 
effectiveness of business models. In addition, with the improvement of people's quality of life, 
people pay more and more attention to the added value brought by the products, such as health 
and emotional value. Products like tea can well meet this. From this point of view, the tea sales 
market has a good prospect. 

1.2. SCP Industry Analysis 
1.2.1. Industry Structure 
(a) The market concentration of the tea industry is low. According to the relevant data, the 
annual sales revenue of the listed tea companies in our country only accounts for a small 
proportion of the overall market share. At the same time, there are problems such as small size 
of enterprises and scattered resources. 
(b) The difference of tea products is high. On the one hand, there are objective differences, 
which are mainly caused by the wide planting area of tea in China and the variety of tea plants 
that can be planted. On the other hand, there are subjective differences. Some regional brands 
in China, such as Huangshan Mao Feng, are well-known, which makes consumers distinguish 
them subconsciously.  
(c) The price of tea varies greatly. Apart from the quality factors of tea itself, the origin effect, 
and the cultural added value behind tea, which is different from general commodities, are also 
the reasons for this phenomenon. Therefore, the industrial structure of the industry needs to 
be improved and stimulated through sustained healthy competition. 
1.2.2. Corporate Behavior 
(a) From the perspective of brand building, in order to obtain high profits, various tea 
enterprises continuously promote their own brand building work. On the one hand, through 
the introduction of cultural products related to brand tea culture and other means, to improve 
the added value of the industry, to attract consumers' attention, to enhance the competitive 
advantage of its own brand. On the other hand, each tea enterprise tries to combine with other 
tea brands in the region to carry out cluster development and enhance the overall popularity of 
the region. 
(b) From the perspective of industrial chain construction, as tea goes through many links from 
being planted as a crop to being listed as a commodity, in the existing market, some tea 
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enterprises with relatively strong strength take part in the industrial chain and control the 
production of products through the whole process through equity participation, holding, 
mergers and acquisitions, etc. However, some tea enterprises choose to concentrate on 
developing advantageous links and unite with enterprises with advantages in other links to 
form a comprehensive industrial chain. 
1.2.3. Market Performance 
The performance of tea enterprises is a comprehensive concept, which reflects the efficiency of 
the industry. It is the comprehensive embodiment of the achievements of the industry in a 
certain period, reflecting the resource utilization efficiency, technological innovation and 
economic benefits of the industry. At present, the net profit of leading enterprises in China's tea 
industry has increased by as much as 70%, while the net profits of other tea enterprises are 
mostly above 60%, but some enterprises have suffered losses.Selection of major companies. 

2. Selection of Major Companies 

2.1. Introduction of Xie Yuda Tea Company 
Xieyuda Tea Industry Co., Ltd. was established in 2006, and its registered place is located in 
Huizhou District, Huangshan City, Anhui Province. On January 24th, 2014, Xie Yuda Tea 
Industry Co., Ltd. started trading on the New Third Board with the stock code of 430370. It is 
also the first tea company listed on the New Third Board in China. At present, the registered 
capital of Xieyuda Tea Industry Co., Ltd. is RMB 68 million. 
The company sells tea as its main business, and also involves the research and development, 
production and sales of tea-related foods and tourism activities related to tea culture. In 2011, 
Xie Yuda Tea Industry Co., Ltd. successfully reached a cooperation with Drunk King Enterprise. 
Since then, the tea of Xie Yuda Tea Industry Co., Ltd. has officially entered the Taiping Monkey 
Kuicha industry. At present, Xieyuda Tea Industry Co., Ltd. has more than a dozen branches, 
and its brands include Zuiwang, Caoxi, Lvwan Tea, etc., and its brand value is as high as one 
billion yuan. With very advanced tea production equipment, rich production experience, and 
the leading production technology accumulated over the past century, the company takes 
"tempering and striving for excellence" as the company's quality policy, and the whole company 
operates in strict accordance with it, determined to build "China's high-quality famous 
historical tea manufacturer" and recover the century-old name of Xieyuda Tea Industry Co., Ltd. 
By January 2021, the company has owned 4 computer software copyrights and 31 valid patents, 
and has won a series of honorary titles such as "National Ecological Culture Demonstration 
Enterprise" and "Top Ten Innovative Enterprises in China's Tea Industry".  

2.2. Basic Financial Conditions of the Same Industry companies 
Taking 10 tea enterprises listed on the New Third Board in 2020 as objects, this paper analyzes 
the basic financial situation of the same industry. According to the annual reports of each 
company, the operating income of Xie Yuda, Minghuang Natural and Ligong Food in 2020 is in 
the first echelon of 10 sample enterprises of the New Third Board, which is far behind the other 
six enterprises. Among them, in 2020, Xie Yuda's revenue was the most impressive, at 188 
million yuan, which was 18 times that of Bailong Tea, the last ranked tea in 2020. From the 
perspective of operating income growth rate, Xie Yuda is 11%, which is in the middle 
reaches.Taking 10 tea enterprises listed on the New Third Board in 2020 as objects, this paper 
analyzes the basic financial situation of the same industry. According to the annual reports of 
each company, the operating income of Xie Yuda, Minghuang Natural and Ligong Food in 2020 
is in the first echelon of 10 sample enterprises of the New Third Board, which is far behind the 
other six enterprises. Among them, in 2020, Xie Yuda's revenue was the most impressive, at 
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188 million yuan, which was 18 times that of Bailong Tea, the last ranked tea in 2020. From the 
perspective of operating income growth rate, Xie Yuda is 11%, which is in the middle reaches. 

3. Analysis of Financial Statements of Case Companies 

3.1. Overview of Financial Position 
In 2020, due to the impact of the epidemic, the Company's operating income decreased slightly, 
but the sales volume increased significantly in 2017-2019. In 2019, the operating income was 
RMB211.188 million, representing a year-on-year increase of 9.01%. As of the end of 2020, the 
Company had total assets of RMB351.6936 million and net assets of RMB225.660 million, of 
which the fixed assets of RMB165.842 million accounted for 47.16% of the total assets, 
representing an increase of 70.33% as compared with the previous year. This was mainly due 
to the consolidation of the Company's tea culture exhibition center at the end of the period. In 
terms of net profit, the Company achieved a net profit of RMB1,132,844 million in 2020. 
Compared with companies with better operating results in the same industry, the Company's 
profitability is still in the middle and upper reaches, with a good profit prospect. 

3.2. Analysis of Financial Statements 
3.2.1. Balance Sheet 
(a) Asset structure analysis 
From the perspective of liability items, the current liabilities of the Company accounted for a 
relatively large proportion. The total current liabilities of the Company at the end of 2018, 2019 
and 2020 were RMB139,422,200, RMB149,951,100 and RMB144,409,900 respectively, 
accounting for more than 95% of the total. Among them, the growth rates in 2018, 2019 and 
2020 were -2.11%, 7.29% and 0.45% respectively, with little change and fluctuation. The stable 
debt situation ensured the capital requirements for the daily business activities of the 
enterprise, and was conducive to the enterprise's longer-term strategic planning. Among 
current liabilities, short-term loans accounted for the highest proportion, reaching 83.74% in 
2020. This was mainly due to the impact of the epidemic and the obstruction of normal business 
activities. 
Judging from the items of owner's equity in the statements, the invested capital has been 
relatively stable in the past four years, and the balance of retained earnings at the end of 2018-
2020 was RMB88,791,800 (2020), RMB89,857,700 (2019) and RMB84,304,600 (2018), 
respectively. With the exception of 2020, when the impact of the epidemic declined, the overall 
retained earnings showed a continuous growth trend, indicating that the Company has a good 
internal accumulation basis, and the profitability level and profitability mechanism are worthy 
of recognition, which provided a guarantee for the capital demand in the production process. 
At the same time, according to the equity structure of the Company, it can be seen that the 
controlling proportion of the Company's shareholders is relatively high and has not changed. It 
can be inferred that the controlling shareholders have a higher voice in the shareholders' 
meeting, which plays a decisive role in the selection of the Company's development strategy 
and is beneficial to the sustainable development of the Company. 
Judging from the current capital structure of the Company, operating liabilities enhance the 
competitive advantage of the Company and provide sufficient financial support for the 
Company's daily operation and future development. 
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Table 1. Main Indicators of Balance Sheet of Xie Yuda Tea Co., Ltd     Unit: Yuan 
report date  

project 
Year 2020 Year 2019 Year 2018 Year 2017 

monetary capital 31,821,049.85 36,102,691.76 35,928,499.54 31,803,505.76 
accounts receivable 39,839,544.39 28,340,793.96 24,804,276.00 21,207,430.94 

advance payment 1,790,911.57 1,707,670.92 1,714,457.68 1,638,830.99 
receivable other 3,686,684.31 7,001,365.74 12,592,866.53 10,859,355.49 

goods in stock 54,232,275.17 56,356,647.37 40,967,874.05 35,441,050.40 
current assetslities 2,146,010.65 1,677,887.24 1,807,589.01 2,194,308.78 

total of current assets 133,516,475.94 131,197,056.99 117,815,562.81 117,010,705.77 
available for sale financial assets - - 1,220,000.00 290,000.00 

long - term equity investment 8,213,382.64 4,899,672.83 - - 
other non-current financial assets 1,220,000.00 1,220,000.00 - - 

fixed assets 165,844,186.93 97,367,621.67 103,804,441.71 111,546,054.22 
construction in progress - 78,829,679.08 79,532,278.69 73,955,497.90 

Productive biological assets 1,369,495.79 1,641,789.50 1,914,083.21 2,171,470.82 
invisible assets 35,777,012.73 36,688,803.34 37,594,539.14 34,227,900.64 

Long - term deferred and prepaid 
expenses 

1,580,747.36 2,951,274.29 6,907,795.77 12,710,711.74 

deferred income tax assets 2,449,610.06 1,530,854.00 1,611,821.47 1,533,132.98 
Other non-current assets 1,722,680.00 - 187,596.60 5,782,310.66 
Total non-current assets 218,177,115.51 225,129,694.71 232,772,556.59 242,217,078.96 

Total assets 351,693,591.45 356,326,751.70 350,588,119.40 359,227,784.73 
short loan 122,626,412.15 118,884,445.22 75,900,000.00 75,500,000.00 

Transactional financial liabilities 566,331.50 1,052,149.00 - - 
accounts payable 8,254,340.78 18,135,558.67 16,232,583.57 13,692,729.38 

advance collections - 5,284,368.45 4,582,217.93 4,795,991.53 
payroll payable 2,959,387.84 1,472,437.17 1,576,368.38 2,732,274.34 
Taxes payable 4,017,119.31 2,049,921.38 6,986,295.69 3,363,263.95 
interest owed - - 138,569.73 233,040.56 

accounts payable-others 2,686,650.22 2,712,243.10 3,556,443.25 13,415,477.20 
Total current liabilities 146,440,910.45 149,591,122.99 139,422,163.39 138,804,336.07 

money borrowed for long term - - 10,000,000.00 30,000,000.00 
deferred income 2,686,696.08 3,316,688.20 2,986,680.32 3,876,672.44 

Total non-current liabilities 2,686,696.08 3,316,688.20 12,986,680.32 34,057,390.75 
Total Liabilities 149,127,606.53 152,907,811.19 152,408,843.71 172,861,726.82 

capital stock 68,000,000.00 68,000,000.00 68,000,000.00 68,000,000.00 
contributed surplus 44,640,000.00 44,640,000.00 44,640,000.00 44,640,000.00 

features surplus 13,128,227.84 11,049,007.92 9,574,249.13 8,279,672.49 
undistributed profits 75,663,552.17 78,534,699.03 74,730,343.47 62,509,597.87 

Total owners' equity attributable 
to the parent 

201,431,780.01 202,223,706.95 196,944,592.60 183,429,270.36 

minority shareholders' equity 1,134,204.91 1,195,233.56 1,234,683.09 2,936,787.55 
Total owners' equity 202,565,984.92 203,418,940.51 198,179,275.69 186,366,057.91 

* Source: annual financial statements of the Company 
 
(b) Asset quality analysis 
Overall, the total assets of the Company at the end of the period increased from 
RMB355,588,100 in 2018 to RMB356,268,000 in 2019, reaching RMB351,693,600 in 2020. 
Judging from the asset structure, in terms of current assets, the total current assets in 2020 
amounted to RMB133,516,500, accounting for 38.06%, among which accounts receivable 
accounted for 29.84% of the total current assets and 11.33% of the total assets, representing 
an increase of 40.57% as compared with the previous period. This was mainly affected by the 
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epidemic situation. The increase in the period of fund recovery accounts resulted in a decrease 
in the total monetary fund, other receivables and total inventory, and an increase in 
prepayment. This is related to the continuous expansion of the company's business and the 
increase in demand for raw materials, which also indicates that the enterprise is slowly 
entering a strategic direction of rapid development and the prospect is worth looking forward 
to. As for non-current assets, the total non-current assets in 2020 amounted to 
RMB218,171,100, representing a decrease of 3% as compared with the previous year, of which 
long-term equity investment amounted to RMB8,124,400, accounting for 2.34% of the total 
assets, representing an increase of 67.63% as compared with the previous year. It was mainly 
related to the Company's business expansion investment in Dahuangshan Project. The fixed 
assets amounted to RMB165,842,000, accounting for 47.16% of the total assets, representing a 
decrease of 9.9% as compared with the end of last year. Compared with RMB7,676,600, an 
increase of 70.33%. As the tea company itself needs to build an industrial chain, part of the 
increase in fixed assets is to better meet the needs of the production and operation of the 
enterprise, and the other part is mainly related to the company's newly added and transferred 
fixed assets. The net carrying amount of intangible assets at the end of the period was 
RMB35,770,000, accounting for 10.17%. Innovation in products and technology will become a 
breakthrough point in the enterprise's reform and an important direction to enhance the 
enterprise's competitive strength in the future. 
3.2.2. Income Statement 

Table 2. Main indicators of assets income statement of Xieyuda Tea Co., Ltd   Unit: Yuan 
report date 

project 
Year 2020 Year 2019 Year 2018 Year 2017 

I.gross operating income 188,412,281.47 211,188,527.26 193,726,330.27 176,645,635.69 
Operating income 188,412,281.47 211,188,527.26 193,726,330.27 176,645,635.69 

II.Total operating costs 182,643,085.04 199,371,529.73 185,276,716.85 170,808,040.45 
cost of operation 107,872,230.71 119,231,509.74 105,289,127.56 99,214,194.07 

Taxes and surcharges 2,061,032.98 2,501,851.85 2,941,130.39 2,844,254.19 
Cost of sales 40,634,275.22 44,551,197.07 42,528,411.49 38,901,374.64 

Management cost 19,344,388.71 19,622,801.10 21,574,839.51 19,754,626.31 
Research and development 

expenses 7,726,721.44 7,725,838.13 7,788,138.69 6,754,432.58 

financial expenses 5,004,435.98 5,738,331.84 4,112,235.24 2,965,025.29 
Plus: other income 4,365,784.20 3,038,161.38 2,230,792.12 1,865,990.12 

yield -513,549.78 -791,711.18 1,696,821.42 1,064,694.69 
the change of income fair 

value 
485,817.50 786,105.57 -793,958.85 -1,213,135.92 

Credit impairment loss 1,474,219.25 250,736.07 - - 
asset impairment loss -353,265.83 -120,538.52 1,042,833.97 374,133.37 

Proceeds from disposal of 
assets 

- 910,313.62 - -263,549.10 

III. Operating profit 11,228,201.77 15,890,064.47 11,583,268.11 7,291,595.03 
Plus: non-operating income 2,889,779.53 2,751,703.72 3,843,463.33 3,828,232.53 

Less: non-operating expenses 253,113.86 151,177.79 47,160.23 79,947.99 
IV. Total Profit 13,864,867.44 18,490,590.40 15,379,571.21 11,039,879.57 

Less: income tax expense 736,823.03 2,164,546.01 1,961,177.65 1,814,679.10 
V. net profit 13,128,044.41 16,326,044.39 13,418,393.56 9,225,200.47 

* Source: annual financial statements of the Company 
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Table 3. Main Product Unit of Xie Yuda Tea Co., Ltd        Unit: Yuan 

Category/item 

Year 2020 Year 2019 Year 2018 

Amount of 
revenue 

Percentag
e of 

revenue 

Amount of 
revenue 

Percentag
e of 

revenue 

Amount of 
revenue 

Percentag
e of 

revenue 

green tea 88,938,256.38 47.20% 106,427,249.0
3 

50.39% 106,558,975.7
4 

55.00% 

black tea 28,072,483.69 14.90% 30,586,536.10 14.48% 23,827,407.54 12.30% 

scented tea 55,777,438.90 29.60% 55,730,100.67 26.39% 37,616,396.56 19.42% 

other 14,076,670.64 7.47% 17,093,030.10 8.09% 24,753,086.32 12.78% 

Other operating 
income 1,547,431.86 0.82% 1,351,611.36 0.64% 970,464.11 0.50% 

add up to 188,412,281.47 100.00% 211,188,527.2
6 

100.00% 193,726,330.2
7 

100.00% 

* Source: annual financial statements of the Company 
 
(a) Analysis of operating income items 
The company integrates production, processing, sales and scientific research into a whole, sells 
famous teas of origin, constructs an industrial chain throughout the country, develops cultural 
elements in the products by means of customer relationship management and online and offline 
marketing, and builds a sales network covering all regions of the country by using multi-
channel combined marketing channels such as internet shopping, in which revenue mainly 
comes from sales of products. 
Judging from the business structure, over half of the operating revenue in recent years came 
from the sales of green tea, with green tea, black tea and scented tea as the main products. 
During the Reporting Period, the operating revenue in 2019 was RMB211,188,500, 
representing a year-on-year increase of 9.01%. The operating revenue decreased in 2020 due 
to the impact of the epidemic, but the magnitude was not significant; Realized gross profit and 
net profit of RMB107.7822 million and RMB13.128 million respectively; Excluding the 
uncontrollable impact of the epidemic, the Company's business income in green tea, black tea 
and scented tea has shown a relatively obvious growth in recent years. Judging from the 
proportion of the total business income, the revenue proportion of black tea and scented tea 
has always kept growing, while the revenue proportion of green tea has shown a downward 
trend year by year. However, the proportion of marketing income is still at the top of the list. 
While maintaining the sales advantages of the original products, the Company has continuously 
strengthened the expansion of diversified businesses, striving for optimization and 
transformation on the basis of the original industry, bringing more product types, and the 
importance attached to other businesses has increased year by year, thus promoting the 
sustainable development of the enterprise. 
(b) profit quality analysis 
Analysis of the gold content of profit. As can be seen from the statement, the total profit realized 
in 2020 was RMB13,864,900, of which the operating profit was RMB11,221,200, and the total 
profit realized in 2019 was RMB18,946,600, of which the operating profit was RMB15,890,100. 
The operating profit realized from 2019 to 2020 shows that the quality of the profit realized by 
the enterprise is high, and the proportion of the operating profit to the total profit is as high as 
80%. This once again reflects that the enterprise's revenue from sales of tea products accounts 
for a relatively large proportion. At the same time, by comparing the gross profit margin data 
of the same industry, it can be found that the enterprise's comprehensive operating efficiency 
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in the tea industry is still considerable. During the epidemic period, the total profit of the 
Company was affected, but the decrease was not very large. The Company continuously 
innovated the marketing model of traditional tea, deeply integrated the traditional tea industry 
with the Internet of Things and Internet platforms, re-arranged brand-new industrial chain 
resources, and accelerated the transformation and upgrading of the industry with the aid of e-
commerce platforms and brand-new logistics, which provided more possibilities for the future 
development path of the enterprise. 
Judging from the growth of operating income, 2017-2019 shows a steady growth trend. The 
Company continuously innovates the marketing model of tea, actively complies with the trend 
of the era of big data, reduces the intermediate cost of tea trade, reasonably allocates the profits 
of all links in the industrial chain, complies with the market development demand, and 
enhances the Company's advantages among competitors in the same industry. In the future, the 
development trend of the business income of the enterprise will surely achieve steady growth. 
Judging from the trend of gross profit margin, the gross profit margin of the Company has 
changed steadily in recent years, maintaining at approximately 45%, indicating that the 
Company has a good profitability and a strong ability to control the operating costs of the 
Company. 
 

Table 4. Gross Profit Margin Unit of Xie Yuda Tea Co., Ltd. 2018-2020  Unit::% 
report period Year 2020 Year 2019 Year 2018 

gross profit rate 42.75 43.54 45.65 

* Source: annual financial statements of the Company 
3.2.3. Statement of Cash Flows 
(a) Analysis of cash inflow structure and trend 
From 2018 to 2020, the total cash inflow of the Company continued to grow, from RMB326.212 
million in 2018 to RMB397.905 million in 2019, with a small change in 2020. The total cash 
inflow was RMB394.371 million, of which the net cash flow generated from operating activities 
accounted for the largest proportion of the total cash inflow, and the cash inflow from operating 
activities accounted for more than 50% in 2017-2020. This once again shows that the Company 
is a business-oriented company, and its business activities provide financial support for the 
stable implementation of more strategies. In recent years, even during the epidemic period, the 
operation of the Company has remained in good condition. This also highlights the rationality 
of the internal management and operation mechanism of the Company, which can better 
respond to changes in the external market and social environment, and formulate targeted 
measures to reduce the impact of external effects on the business activities. At the same time, 
sales of goods and provision of labor services received the highest proportion of cash, which 
not only confirmed the strength of the sales level of the enterprise, but also indirectly showed 
that the enterprise has a good reputation and the influence of the products is strong. As for the 
cash inflow from investment activities, the cash inflow from investment activities increased by 
133% in 2019 and decreased by 68.03% in 2020. Meanwhile, the cash inflow from financing 
activities and the proportion of the total cash inflow also showed an increasing trend from 2018 
to 2020, from 29.63% in 2018 to 38.07% in 2019, and then to 45.34% in 2020. This has 
something to do with the company's strong emphasis on the re-layout of the industrial chain in 
recent years, and the investment in technology has promoted the demand for capital by 
enterprises. 
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Table 5. Main Indicators of the Cash Flow Statement of Xie Yuda Tea Co., Ltd. Unit: Yuan 
report period 

project 
Year 2020 Year 2019 Year 2018 Year 2017 

I. cash flows from operating activities:     

Cash received from sales of goods and 
provision of services 204,271,304.32 233,511,401.56 219,063,472.77 207,396,788.77 

Other cash received relating to operating 
activities 9,731,939.25 7,810,455.06 8,303,143.67 8,469,779.51 

Subtotal of cash inflows from operating 
activities 214,005,606.55 241,321,856.62 227,366,616.44 215,866,568.28 

Cash paid for goods purchased and 
services received 122,444,875.78 143,154,277.97 111,635,212.78 118,856,630.26 

Cash paid to and for employees 29,173,475.80 31,226,096.06 31,724,764.20 27,631,659.75 

Taxes paid 11,576,390.37 19,003,115.23 14,418,175.12 14,417,579.22 

Payment of other cash relating to 
operating activities 31,673,400.94 30,658,724.94 33,806,417.21 25,510,554.95 

Subtotal of cash outflow from operating 
activities 194,868,142.89 224,042,214.20 191,584,569.31 186,416,424.18 

Net cash flows from operating activities 19,137,463.66 17,279,642.42 35,782,047.13 29,450,144.10 

II. cash flows from investment activities:     

Recovery of cash received from 
investments - - 270,000.00  

Cash received for investment income 190,073.99 23,840.54 93,097.51 1,064,694.69 

Recovery from disposal of fixed assets, 
intangible assets and other long-term 

assets 
- 1,875,815.12 - 849,390.88 

Other cash received relating to investment 
activities 1,441,464.73 3,188,963.58 1,821,465.63 6,595,028.06 

Subtotal of cash inflows from investment 
activities 1,631,538.72 5,088,619.24 2,184,563.14 8,509,113.63 

Payment for purchase and construction of 
fixed assets, intangible assets and other 

long-term assets 
Cash of 

5,806,709.15 4,320,123.30 7,261,386.85 26,479,679.57 

Payment of other cash relating to 
investment activities 587,333.58 842,599.00 284,156.62  

Subtotal of cash outflow from investment 
activities 9,824,042.73 10,062,722.30 7,545,543.47 26,479,679.57 

Net cash flows from investment activities -8,192,504.01 -4,974,103.06 -5,360,980.33 -17,970,565.94 

III. cash flows from financing activities:     

Cash received from borrowing 175,400,000.00 149,750,000.00 96,650,000.00 95,500,000.00 

Other cash received relating to fund-
raising activities 3,500,000.00 1,750,000.00  9,630,000.00 

Subtotal of cash inflows from financing 
activities 178,900,000.00 151,500,000.00 96,650,000.00 105,130,000.00 

Cash paid to repay debts 171,650,000.00 145,650,000.00 107,500,000.00 102,900,000.00 

Cash paid for the distribution of dividends, 
profits or the payment of interest 18,976,601.56 16,231,347.14 5,858,510.66 7,478,598.82 

Payment of other cash relating to 
financing activities 5,250,000.00 1,750,000.00 11,337,562.36 50,000.00 

Subtotal of cash outflow from financing 
activities 195,876,601.56 163,631,347.14 124,696,073.02 110,428,598.82 

Net cash flows from financing activities -16,976,601.56 -12,131,347.14 -28,046,073.02 -5,298,598.82 

* Source: annual financial statements of the Company 
 
(b) cash outflow structure and trend analysis 
In the past three years, the total cash outflow of the Company has continuously increased, from 
RMB323,826,200 (2018) to RMB397,763,300 (2019) and then to RMB405,688,800 (2020), and 
the proportion of total cash outflow from financing activities to total cash outflow has 
continuously increased. Meanwhile, the total cash outflow from operating activities and 
investment activities has fluctuated. The cash outflow from investment activities accounted for 
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2.33% of the total cash outflow in 2018 to 2.53% in 2019 and 2.45% in 2020, while the total 
cash outflow from operating activities decreased by 13.02% in 2020 as compared with that of 
2019 and increased by 16.94% in 2019. The amount of cash paid for the purchase and 
construction of fixed assets, intangible assets and other long-term assets in the investment 
activity cash flow project increased in 2020 as compared with that in 2019, because the 
Company is currently in a period of rapid transformation and development, the operation scale 
and operation direction are continuously undergoing major adjustments, and a large amount 
of investment is required to ensure the operation of the Company in the future period, with a 
view to bringing more optimistic profit inflow. 
An analysis of cash inflows and outflows revealed that net cash flows from investment activities 
decreased by 64.70% as compared with the previous period, which was mainly due to the 
decrease in net cash recovered from disposal of fixed assets, intangible assets and other long-
term assets and cash received from other and investment activities. Net cash flows generated 
from financing activities decreased by 39.94% as compared with the previous period, which 
was due to the increase in dividend distribution and bill margin paid by the Company. From the 
net cash flow data of the three important activities, it can be seen that the production and 
operation activities of the enterprise have been kept at a good level in recent years. The net 
cash flow of the operation activities is always greater than zero and accounts for a high 
proportion of the total net cash flow, which means that the enterprise has a strong "self-
hemopoiesis" function; Net cash flow from investment activities is less than zero, which is 
closely related to the long-term development strategy of the enterprise. In order to achieve a 
higher leap in the future, a large investment is essential. Generally speaking, the enterprise is 
not only limited to the current market operation, it is still growing and perfecting the industrial 
system, and will create more profit value in the future. 

3.3. Analysis of Main Indicators 
3.3.1. Solvency 

Table 6. Debt-paying Ability Indicator of the Company 
Solvency analysis Year 2020 Year 2019 Year 2018 

liquidity ratio 0.91 0.88 0.85 

Asset-liability ratio (parent) 44.19% 44.48% 44.25% 

Interest coverage ratio 3.78 4.27 3.64 

* Source: annual financial statements of the Company 
 
The current ratio reflects the short-term debt repayment ability of the enterprise. The higher 
the current ratio, the smaller the short-term financial risk of the enterprise. From 2018 to 2020, 
the current ratio of the company continuously increased, and the solvency of current assets for 
current liabilities increased, which increased the investment confidence of investors. The asset-
liability ratio and the interest guarantee multiple decreased in 2020 after a slight increase 
between 2018 and 2019. It can be seen from the balance sheet that it is mainly related to short-
term borrowings, and the consolidated solvency and short-term solvency of the Company both 
increased in 2020; The interest guarantee multiple fluctuates slightly back and forth over three 
years, which reflects that the enterprise has a relatively stable ability to pay interest expenses. 
The three indicators comprehensively reflect that the Company has a strong ability to conduct 
business activities with funds in recent years and has a certain ability to guarantee the safety 
of creditors' funds. 
3.3.2. Operating Capacity 
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Table 7. Indicators of the Company's Operating Capacity 
Operational capability analysis Year 2020 Year 2019 Year 2018 

receivable turnover ratio 5.53 7.95 8.42 

Inventory turnover 1.95 2.45 2.76 

* Source: annual financial statements of the Company 
 
From 2018 to 2020, the turnover rate of accounts receivable of the Company was 8.42, 7.95 and 
5.53 respectively; The inventory turnover rates were 2.76, 2.45 and 1.95 respectively, both of 
which showed a downward trend in 2020. According to the characteristics of the enterprise's 
sales capacity and capital utilization efficiency reflected by the two indicators, the enterprise's 
receivable turnover rate decreased in 2020, mainly due to uncontrollable factors. The increase 
in accounting period resulted in the decrease in inventory turnover rate, which was mainly due 
to the enterprise's final sales and stock keeping and the unsalable and turnover difficulties of 
the inventory goods due to the epidemic. At the same time, in order to measure the operation 
ability of an enterprise more accurately, it needs to be compared with other companies in the 
same industry. 
From the operating conditions of other companies in the same industry in 2019, it can be seen 
that the Company's accounts receivable turnover rate (7.95, 2.459) and inventory turnover rate 
are higher than those in the same industry, which, to a certain extent, reflects the Company's 
strong liquidity of accounts receivable and inventory, good solvency in the same industry, good 
creditworthiness of customers in repaying debts and high efficiency in revolving funds. 
 

Table 8. Indicators of Operating Capacity of Other Companies in the Same Industry 
Operational capability analysis Tianfu White dragon tea industry Tea Gankun Xie Yuda 

receivable turnover ratio 3.83 2.71 3.27 7.95 

Inventory turnover 1.09 0.46 4.39 2.45 

* Source: annual financial statements of the Company 
3.3.3. Profitability 
(a) Trend analysis 
From 2018 to 2020, the Company's earnings per share and return on net assets showed a small 
increase at first and then decreased. Earnings per share shows the profitability of the Company. 
The Company's earnings per share has continued to grow over the past three years, indicating 
that the Company's profitability has continued to develop; The return on net assets reflects the 
level of benefits that corporate shareholders can obtain, ignoring the impact of the epidemic. 
The profitability of the company is promising and the return on profits for investors is still 
considerable. The gross profit margin of the company is compared with other companies in the 
same industry as follows. 
 

Table 9. Indicators of Profitability of the Company 
analysis of profitability Year 2020 Year 2019 Year 2018 

Earnings per Share (Yuan) 0.19 0.24 0.2 

Return on net assets (%) 6.28% 8.05% 7.11% 

* Source: annual financial statements of the Company 
 
(b) Comparison with the same industry 
Comparing with the companies with better operating results in the same industry in 2019, the 
gross profit margin of the company in 2019 was 43.54%, higher than the average (36.78%), 



Volume 3 Issue 5, 2022 

DOI: 10.6981/FEM.202205_3(5).0003 

20 

Frontiers in Economics and Management 

ISSN: 2692-7608 

which shows that the profitability of the company is in a dominant position in the market of the 
same industry, with promising profit prospects and worth investing. 
 
Table 10. Sales Gross Profit Rate Indicators of Other Companies in the Same Industry   Unit:% 

analysis of profitability Tianfu White dragon tea industry Tea Gankun Xie Yuda 

gross profit rate 58.86 27.55 17.18 43.54 

* Source: annual financial statements of the Company 
3.3.4. The Ability to Grow 
According to the data from 2018 to 2020, the growth rate of operating income and net profit 
have been significantly reduced in the past three years, while the growth rate of total assets has 
been further reduced. This reflects the slight fluctuation in the asset size and capital 
accumulation capacity of the enterprise in the past three years. The Company showed a growth 
trend at the end of 2019, while the growth rate of operating income of the enterprise is far 
lower than the growth rate of net profit, which is related to the overall layout of the whole 
industrial chain and the improvement of the sales structure of the Company. Despite the 
epidemic situation, enterprises still have the potential to better adjust and recover in the post-
epidemic era. 
 

Table 11. Indicators of the Company's Development Capability Unit:% 
Development capability analysis Year 2020 Year 2019 Year 2018 

total assets growth rate -1.30% 1.64% -2.41% 

Operating income growth rate -10.78% 9.01% 9.67% 

net profit growth rate -19.59% 21.67% 45.45% 

* Source: annual financial statements of the Company 

3.4. Financial Forecast 
Due to the impact of the 2020 epidemic, the 2020 operating revenue, operating costs and net 
profit data will bring significant deviation to the future forecast. Therefore, the average growth 
rate of each indicator in 2019 and 2020 is taken as the forecast for the 2021 indicator, so as to 
improve the persuasion and practical value of the model. 
3.4.1. Sales Forecast 

Table 12. Growth Rate of Operating Income in 2017-2021 

report period Year 
2021(forecast) 

Year 
2020 

Year 
2019 

Year 
2018 

Year 
2017 

Growth rate of operating 
income 

-0.89% -10.78% 9.01% 9.67% 19.66% 

 
By plotting the scatter plot of operating income in recent years, adding trend lines and fitting 
the polynomial equation in the plot, the goodness of fit is 1, and the effect is good. The growth 
rate of operating income in 2021 is predicted to be -0.89%, based on which the total operating 
income in 2021 is predicted to be 186.754 million yuan. In the post-epidemic era, the company's 
operation has recovered. 
3.4.2. Cost Forecast 
By drawing a scatter plot of operating costs in recent years, adding a trend line and fitting the 
polynomial equation in the plot, the goodness of fit is 1, the effect is good, and the growth rate 
of operating costs is predicted to be 1.86%, based on which the total predicted operating costs 
in 2021 is 109.787 million yuan. 
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Table 13. Growth Rate of Operating Costs in 2017-2021 

report period Year 2021(forecast) Year 2020 Year 2019 Year 2018 Year 2017 

Operating cost growth rate 1.86% -9.53% 13.24% 6.12% 19.07% 

3.4.3. Profit Forecast 
Table 14. Net Profit Growth Rate for 2017-2021 

report period Year 2021(forecast) Year 2020 Year 2019 Year 2018 Year 2017 

Operating cost growth rate 1.04% -19.59% 21.67% 45.45% 8.07% 

 
By plotting the scatter plot of net profit in recent years, adding the trend line and fitting the 
polynomial equation in the plot, the goodness of fit is 1, the effect is good, the net profit growth 
rate is predicted to be 1.04%, based on which the total net profit forecast for 2021 is 13.2646 
million yuan. After the epidemic, the Company achieved positive growth, indicating that the 
Company has a strong ability to continue as a going concern. 

4. Suggestions to Xie Yuda 

4.1. Handling of Market Risks 
(a) Give full play to the advantages of old brands. Xie Yuda should give full play to its century-
old characteristics, reduce the homogeneity between its products and other tea products, and 
adopt the differentiation strategy. 
(b) Expand the production scale, build production bases in different consumption areas, 
improve independent research and development capabilities, and pay attention to the 
prediction and control of potential risks. 
(c) Establish long-term partnership with online sales platform, and pay attention to consumers' 
consumption experience.  

4.2. Handling of Operational Risks 
(a) Actively cultivate customers' consumption inertia. Facing the trend of tea consumption 
becoming younger, it is particularly important to pay attention to the preferences of young 
consumers. As a century-old brand in China, Xieyuda Tea Company can introduce tea history 
into products, increase the added value of products and attract more consumers. 
(b) Develop from channel drive to brand drive. Through channel investment, take root in the 
second and third tier markets, serve regional consumers, and realize the coverage of sales 
channels; At the same time, it is necessary to continuously improve the added value of the brand 
and dig deep into the emotional appeal of customers. 

4.3. Handling of Management Risks 
(a) Cultivate employees' awareness of risk management. Enterprises should not only prompt 
risks in various rules and regulations, but also cultivate employees' awareness of risk 
management in their daily work. 
(b) Improve the management structure of the enterprise and enhance the internal management 
ability. Enterprises should disclose relevant information in time to increase investors' 
confidence in enterprises. At the same time, the related party transactions of the company 
should be strictly regulated and managed, the operation of shareholders should be 
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standardized, and the transparency and efficiency of the internal operation of the company 
should be improved. 
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