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Abstract 
The socio-economic status of women in the new era is gradually improving, and more 
and more women are responsible for personal consumption and household 
consumption. In the context of building a new development pattern, promoting 
consumption is the key. Consumption upgrading in China has received widespread 
attention, but few studies have examined the upgrading of household consumption 
structure from the perspective of women's socio-economic status. Using data from the 
2018 China Family Panel Studies (CFPS), this paper empirically examines the impact of 
women's improved socioeconomic status on the upgrading of household consumption 
structure using an econometric model. It finds that, firstly, controlling for individual and 
household characteristics variables, increasing female socioeconomic status can 
significantly contribute to the upgrading of household consumption structure; secondly, 
increasing female socioeconomic status reduces the share of subsistence consumption 
and increases the share of developmental consumption, which has no direct effect on the 
share of enjoyment consumption. Based on this, the article concludes with suggestions 
for improving women's socio-economic status and promoting the upgrading of 
consumption structure from three aspects: improving women's education level, 
encouraging women's employment and respecting women's reproductive choices. 
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1. Introduction 

As known from the data of the National Bureau of Statistics, the final consumption rate in China 
has dropped from 63.9 per cent in 2000 to 54.3 per cent in 2020, and the consumption rate 
continues to be low. Not only that, the structural upgrade of consumption is also very slow. 
From 2011 to 2021, the share of development-oriented consumption expenditure in China has 
increased from 25.74% to 32.66%, which is only 6.92%. Why is the problem of low 
consumption not being addressed? A neighbor's daughter, who is about to enter college, wants 
to buy a cell phone for her for the following three reasons: first, most high school graduates 
purchase a new cell phone; second, her daughter is grown up and should have her own cell 
phone when she goes out; and third, she has promised her daughter that she will buy her a cell 
phone. All three factors specified that the neighbor's daughter needed a cell phone. Then again, 
women need sanitary products to meet their physiological needs, and life needs firewood and 
oil and salt to meet their dietary needs. To stimulate consumption you need to stimulate 
domestic demand. Some scholars concluded that the lack of household consumption demand 
has caused the economic characteristics of high savings and low consumption in China. "The 
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14th Five-Year Plan and the 2035 Vision emphasize that the formation of a strong domestic 
market requires adherence to expanding domestic demand, enhancing the fundamental role of 
consumption in economic development, and accelerating the construction of a new 
development pattern with a large domestic cycle as the mainstay and a dual domestic and 
international cycle to promote each other. Consumption, as the primary driver of economic 
growth, can achieve high-quality economic development. Therefore, how to stimulate 
household consumption is a pressing challenge that needs to be addressed at present. 
Based on this, many scholars have conducted studies from the perspectives of income disparity, 
social status and population aging, but few have studied household consumption from the 
perspective of women's socio-economic status. General Secretary Xi Jinping once pointed out 
that "the majority of women in China have actively joined the cause of socialism with Chinese 
characteristics in the new era, and played an important role of 'half the sky' with the pride and 
efforts of women." In fact, in the context of actively implementing socialism with Chinese 
characteristics into the new era, the socio-economic status of women has gradually increased, 
and more and more women have become the main pillar of the family, responsible for personal 
consumption and family consumption, and holding the decision-making power in the consumer 
market. Thus, it is important to explore the impact of women's socio-economic status on the 
upgrading of the consumption structure under the pressure of the difficulty of upgrading the 
consumption structure. 
Most of the existing related literature only focuses on indicators such as consumption level, 
consumption rate or savings rate, or only studies one aspect of women's socioeconomic status, 
for example, Yin Zhichao (2019) [1] and Huang Mengqi (2022) [2] study their effects on 
household consumption expenditure, household savings rate and household consumption level 
in terms of women's labor force participation and women's education level, respectively. 
Therefore, it is necessary to further dissect women's socioeconomic status and consumption 
structure upgrading to fill the gap in the literature. 
The second part of this paper is a literature review, which sorts the relevant literature into three 
major categories. The third part is the theoretical mechanism and hypothesis formulation, 
which explores the mechanism of women's socio-economic status influencing the upgrading of 
consumption structure from the theoretical level and proposes a research hypothesis. The 
fourth part is data description and model construction, including data sources, variable 
description and model setting. The fifth part is the empirical test and result analysis, which 
focuses on the benchmark regression and robustness test. The sixth part is the research 
conclusions and implications. 

2. Review of the Literature 

Based on the content of the study, this paper divides the relevant literature into three main 
categories. 
The first major category focuses on the study of the socio-economic status of women. The 
existing literature has a well-developed theoretical system of scholars' research on the socio-
economic status of women, and the results tend to be mature. One of them is to study the 
changes in the socio-economic status of women in China. Zhang Xia et al. (2017) [3] 
summarized the suggestions for improving women's economic status by analyzing the 
evolutionary law and the real situation of women's economic status in China. Zhang Tao et al. 
(2021) [4] elaborated the changes of women's social status in China from four aspects: 
employment structure, policy inclination, education level, and marriage acquisition. Secondly, 
the current status of women's socio-economic status and the factors influencing it are studied. 
Li Li et al. (2013) [5] believe that women's educational attainment is an important underlying 
factor that affects women's socio-economic status. Sun Xiaoyu (2018) [6] and others believe 
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that three aspects, such as political participation, the nature of household registration and 
employment status, all affect women's social status to some extent. Faced with the social status 
situation that women in China have lower employment levels, lower income levels, and 
unbalanced resource possession, the Theory Research Center of Shanxi Administrative College 
(2014) [7] believes that the level of cultural quality, traditional employment concepts, and the 
imperfect social security system can have a serious impact on women's socioeconomic status. 
The second major category focuses on studying the determinants of household consumption 
structure. Research results on household consumption structure are also abundant, and 
scholars have studied the reasons affecting the upgrading of household consumption structure 
in China from different perspectives. Wang Wei et al. (2017) [8] found that if the proportion of 
elderly people in households increases, household consumption is biased towards 
developmental or enjoyment consumption. Liu Yufei et al. (2020) [9] chose CFPS2014 data as 
the research sample based on the perspective of human spending, and conducted an in-depth 
study especially for the cohort climbing effect, and the results of the study showed that if human 
spending is generated, the upgrading of household consumption structure will be negatively 
affected. Based on CFPS2016 data, Jiang Jiao et al. (2021) [10] confirmed the relationship 
between income disparity and household consumption and consumption structure from the 
perspective of pursuing social status through an econometric model, and the results showed 
that the widening of income disparity is very detrimental to households' survival, development 
and enjoyment consumption, which has a negative impact on consumption upgrading. Zhu 
Deyun et al. (2021) [11] found that income inequality inhibits household consumption based 
on CFPS data for three periods, 2014, 2016, and 2018. 
The third broad category focuses on the relationship between women's socioeconomic status 
and the upgrading of household consumption structures. In fact, the literature analyzing the 
relationship between the two is scarce. From the only literature available, Xiao Guoan (2021) 
[12] empirically analyzed the impact of female labor participation on household consumption 
based on CHFS 2017 data, and the study showed that the deepening of female labor 
participation boosted female household income and status, thus stimulating an increase in 
residential consumption. Huang Mengqi et al. (2022) [3] study with the help of the effect of 
female education on household consumption concluded that the increase in female education 
improves female labor income and household status, which indirectly promotes the growth of 
household consumption. Li Cong et al. (2014) [13] studied the impact of differences in gender 
characteristics of households in poor western regions on consumption structure, measuring 
the household decision-making power subjects through three dimensions, such as the couple's 
education, income gap, and household income disposability, which pointed out that when 
households achieve gender equality or higher female status, the overall consumption 
expenditure of households is also higher. The above literature has studied only one aspect of 
the female perspective, but none of them has explicitly analysed the impact of female socio-
economic status on the structure of household consumption. 
In summary, research on the topic of women's socio-economic status and the upgrading of 
consumption structure is still in its infancy. In view of this, the contribution points of this paper 
mainly include: firstly, measuring women's socio-economic status in three dimensions: 
women's education, job nature and income, and analyzing its impact on the upgrading of 
consumption structure in a comprehensive manner; secondly, adopting the method of 
corroborating theoretical analysis with empirical analysis, we not only systematically sort out 
the influence mechanism of the improvement of women's socio-economic status on the change 
of consumption structure theoretically, but also use 2018 China Household Tracking Survey 
(CFPS) data, construct an econometric model with consumption structure as the explanatory 
variable, female socioeconomic status as the core explanatory variable, and female age, female 
physical health, total household consumption expenditure, per capita household income, 
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household financial assets, household population size, the proportion of elderly population, the 
proportion of juvenile population, and whether it is rural as the control variables, to empirically 
test the effect of female socioeconomic status The model is designed to empirically test the 
impact of women's improved socioeconomic status on the upgrading of consumption structure. 

3. Theoretical Mechanisms and Hypothesis Formulation 

Socioeconomic status is an overall measure of economic and social status based on factors such 
as income, education and occupation relative to others. Consumption structure refers to the 
proportion of each type of consumption expenditure in the total consumption expenditure, 
according to the division method of Qi Hongqian (2020) [14], this paper divides the residents' 
consumption into survival consumption, development consumption and enjoyment 
consumption, where survival consumption refers to food, clothing and housing consumption, 
development consumption refers to cultural, educational and entertainment consumption, and 
enjoyment consumption refers to household equipment and daily necessities, health care and 
transportation and communication consumption. The consumption structure has been 
upgraded, i.e. developmental consumption and enjoyment consumption have increased and 
subsistence consumption has decreased. 
This paper analyzes the impact of the improvement of women's socio-economic status on the 
upgrading of household consumption structure from the following three aspects: first, 
generally speaking, a higher socio-economic status of a person means a higher income. 
According to Keynes' absolute income consumption theory, consumption is a function of 
income, and consumption level and consumption structure depend on people's income level. 
Women with higher socio-economic status not only have more say and decision-making power 
on household consumption, but also pay more attention to the improvement of quality of life 
when consuming. Therefore, the higher socio-economic status of women will inevitably bring 
more economic benefits to the family and optimize the family consumption structure. Secondly, 
higher socio-economic status of women means that they have higher education level. According 
to Maslow's hierarchy of needs theory, it is known that human needs are divided into five levels: 
physiological needs, security needs, social needs, respect needs and self-actualization needs, 
and most people's needs levels are directly related to a country's economic development, 
culture and people's education level. Generally speaking, the higher the socio-economic status 
of women, the lower their material needs and the higher their spiritual needs. Therefore, the 
higher socio-economic status of women will inevitably lead to a transition from a lower to a 
higher level of household demand, and thus a shift in the structure of consumption from 
subsistence consumption to developmental and enjoyment consumption. Third, women with 
higher socio-economic status have higher socio-economic status in their families. According to 
Becker's marriage matching theory, men and women with similar physical (age, height, skin 
color, appearance, etc.), psychological (personality, religious beliefs, etc.) and socio-economic 
(education, occupation, income, etc.) characteristics enter into happier and more stable 
marriages. Therefore, women with high socioeconomic status are more inclined to form 
families with men of the same socioeconomic status, while families with high socioeconomic 
status have high purchasing power, high levels of consumption, fully satisfied means of living, 
and a larger share of high-end consumption. In summary, this paper proposes that. 
Hypothesis 1: Increased socio-economic status of women has a positive impact on the 
upgrading of household consumption structure. 
The specific impact of women's improved socio-economic status on the structure of household 
consumption can be summarized in three areas: first, the impact of women's socio-economic 
status on survival-oriented consumption. First, women's socio-economic status has an impact 
on subsistence consumption. "Men are the main providers of labour, women are the main 



Volume 3 Issue 7, 2022 

DOI: 10.6981/FEM.202207_3(7).0030 

245 

Frontiers in Economics and Management 

ISSN: 2692-7608 

providers of labour". This stereotypical gender division of labor has long been accepted by 
Chinese families. In traditional Chinese families, women devote almost all of their energy to the 
family. Influenced by traditional concepts and other practical reasons, women are more 
pragmatic in their consumption, preferring to spend on clothing, food, housing and 
transportation for the family, which is a typical survival-oriented consumption behavior. 
However, with the progress of the times and the emancipation of the mind, more and more 
women are getting rid of the traditional concept and joining the social and economic 
construction, their socio-economic status is improving, and their consumption concept is 
upgraded. Therefore, this paper proposes that.  
Hypothesis 2: Increased socioeconomic status of women will reduce subsistence consumption. 
Second, the impact of women's socio-economic status on developmental consumption. As 
women's thinking progresses and their economic power increases, they begin to pursue the 
spiritual pleasure brought by cultural, recreational and leisure activities, and their demand for 
cultural, educational and entertainment consumption grows day by day. In the context of the 
new era, women's consumption concept has gradually shifted from the traditional survival-
oriented consumption to spiritual and high-end consumption such as culture, education, 
tourism, fitness, leisure and fun, such as buying cultural books, enrolling children in special 
interest classes, organizing family trips and various other leisure and entertainment activities. 
In recent years, the cultural industry, tourism and other new service industries have been 
growing rapidly, and women are playing a significant role in them. Accordingly, this paper 
proposes that. 
Hypothesis 3: Increased socio-economic status of women will increase developmental 
consumption. 
Third, the impact of women's socio-economic status on enjoyment-based consumption. As 
women's socio-economic status improves, in terms of health care consumption, women actively 
participate in medical insurance and purchase products and services such as medical beauty 
and skin care, health care and post-natal consultation, which to a certain extent has contributed 
to the increase in health care consumption. In terms of transportation and communication 
consumption, although women's consumption power is gradually coming to the fore, women 
tend to pay more attention to value for money when purchasing transportation such as cars 
and communication tools such as mobile phones. Compared to men, women have less desire to 
buy products such as high-end cars and intelligent mobile phones. In terms of household 
equipment consumption, the purchase of durable household goods in general requires joint 
negotiation between men and women. As a result, this paper proposes that. 
Hypothesis 4: Increased socioeconomic status of women has both positive and negative effects 
on enjoyment-based consumption. 

4. Data Description and Model Construction 

4.1. Data Sources 
The data used in this paper are from the China Family Panel Studies (CFPS), a nationwide 
survey conducted by the China Social Science Survey Center (ISSS) of Peking University in 2018. 
The survey aims to reflect social, economic, demographic, educational, and health changes in 
China by tracking and collecting data at the individual, household, and community levels. The 
sample of CFPS covers 25 provinces, municipalities, and autonomous regions in China except 
Hong Kong, Macau, Taiwan, Xinjiang, Tibet, Qinghai, Inner Mongolia, Ningxia, and Hainan, 
including 95% of the country's population. In this paper, we mainly select the individual self-
answer database and the household economic database from the CFPS 2018 database, and after 
eliminating invalid data, we match and clean the adult and household data, and finally obtain a 
valid sample size of 2529. 
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4.2. Description of Variables 
4.2.1. Explanatory Variables 
The explanatory variable in this paper is consumption structure upgrading (con_struc). 
Drawing on the approach of Qi Hongqian (2020) [14], the consumption of residents is divided 
into survival consumption, developmental consumption and enjoyment consumption. Among 
them, the ratio of survival consumption (sur_ratio) refers to the share of food, clothing and 
housing consumption in total consumption, the ratio of development consumption (dev_ratio) 
refers to the share of cultural, educational and entertainment consumption in total 
consumption, and the ratio of enjoyment consumption (enj_ratio) refers to the share of court 
equipment and daily necessities, health care and transportation and communication 
consumption in total consumption, and the increase of the sum of development consumption 
and enjoyment consumption in total consumption is taken as The increase in the sum of 
developmental consumption and enjoyment consumption as a share of total consumption is 
used as a measure of the upgrading of the consumption structure. 
4.2.2. Explanatory Variables 
The explanatory variable in this paper is socioeconomic status (SES). Based on the relevant 
literature and combined with the available data in the CFPS2018 individual self-response 
database, this paper mainly uses individual education level, job nature and income as the main 
evaluation indicators to measure women's socio-economic status. (1) Educational attainment 
is obtained from the questionnaire "What is the highest level of education you have completed 
(graduated)? (1) Education level is obtained from the questionnaire "What is the highest level 
of education you have completed (graduated)?", and its options are divided into nine categories: 
illiterate/semi-literate, primary school, junior high school, high school/junior high 
school/technical school/vocational high school, college, undergraduate, master, doctor and 
never attended school. In order to facilitate the statistical analysis, this paper assigns 0 to "no 
school" and "illiterate/semi-literate", 6 to "primary school", 9 to "junior high school", 12 to 
"high school/junior high school/technical school/vocational high school", and 12 to "college". 
"College" is assigned as 15, "Bachelor" is assigned as 16, "Master" is assigned as 19, "Doctor "(2) 
The nature of work is obtained by the questionnaire "Is your job an agricultural job or a non-
agricultural job?" (2) The nature of the job is obtained from the questionnaire "Is your job 
agricultural or non-agricultural?", with agricultural jobs assigned a value of 0 and non-
agricultural jobs assigned a value of 1; (3) Income is obtained from the questionnaire "How 
much did you get from this job in the past 12 months?" (3) Income is obtained from the 
questionnaire "How much did you get from this job in the past 12 months? In this paper, a factor 
analysis of women's education, job nature, and income is conducted to obtain a composite 
indicator of women's socioeconomic status, based on the approach of Chunrong Ren (2010) 
[15]. As a result, a principal factor with a characteristic root greater than one is obtained, and 
the combined score of the three indicators represents the high or low SES of women. 
4.2.3. Control Variables 
In order to effectively measure the impact of women's socioeconomic status on the upgrading 
of household consumption structure, the following control variables are selected in this paper 
in terms of both individual characteristics and household characteristics, respectively. 
Personal characteristics variables: (1) female age (age), set the age of women between 20 and 
65 years old, because women in this age group have more say in household consumption 
decisions; (2) female health status (health), "very healthy""very healthy ", "relatively healthy", 
"average" and "unhealthy" are assigned as 5, 4, 3, 2 and 1 respectively. 
Household characteristics variables: (1) total household consumption expenditure (expense), 
in general, the more total household consumption expenditure, the more developmental or 
enjoyment-oriented consumption expenditure; (2) household per capita income (per_income), 
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by the law of diminishing marginal propensity to consume can be seen, although consumption 
increases with income, but the increase in income brings an increase in the proportion of 
consumption expenditure will be less and less. (3) household financial assets (fina_asset), in 
general, the more household financial assets and marginal propensity to consume is negatively 
correlated; (4) family size (familysize), the more people in the family, the more consumption 
tends to diversify; (5) the larger the proportion of elderly people in the family (old_ratio), the 
more health care spending; (6) the larger the proportion of young people in the household 
(young_ratio), the higher the expenditure on education and training; (7) whether the household 
is rural(rural), "rural" is assigned a value of 1, "urban" is assigned a value of 0. 
The variables of interest and their descriptive statistics are shown in Table 1. 
 

Table 1. Variables of interest and their descriptive statistics 
Variable type Variable name Obs Mean Std. Dev. Min. Max. 

Explained variables 

con_struc 2529 0.4270 0.1834 0.0188 0.9779 
sur_ratio 2529 0.5505 0.1837 0.0218 0.9812 
dev_ratio 2529 0.1226 0.1295 0.0000 0.8655 
enj_ratio 2529 0.3045 0.1750 0.0135 0.9779 

Explanatory variables lnSES 2283 3.5700 0.1907 2.8140 3.8069 

Control variables 

age 2529 32.5832 7.5470 20.0000 65.0000 
health 2529 3.2578 0.9968 1.0000 5.0000 

lnexpense 2529 11.2398 0.8398 0.0000 13.7459 
lnper_income 2529 10.1316 0.8303 0.0000 15.2265 

lnfina_asset 2529 8.8934 4.1556 0.0000 16.1669 
familysize 2529 4.1752 1.9118 1.0000 15.0000 
old_ratio 2529 0.0198 0.0789 0.0000 0.6667 

young_ratio 2529 0.0678 0.1540 0.0000 1.0000 
rural 2529 0.3385 0.4732 0.0000 1.0000 

4.3. Model Setting 
Based on the above analysis, an econometric model was developed to analyse the relationship 
between women's socio-economic status and the upgrading of the household consumption 
structure. 
 

con_struc = α + βlnSES + δX + ε                                                 (1) 
 
where con_struc denotes consumption structure, i.e., the sum of developmental and enjoyment 
consumption as a share of total consumption, ln_SES denotes logged female socioeconomic 
status, X denotes a set of control variables, including female age, female physical health, total 
household consumption expenditure, household per capita income, household financial assets, 
household size, share of elderly population and share of juvenile population, the whether they 
are rural, etc., α0 denotes the constant term, and ε denotes the random error term. 
Second, in order to study the impact of female socioeconomic status on each of the three types 
of consumption, the following models were developed. 
 

sur_ratio = α + βlnSES + δX + ε                                                  (2) 
 

dev_ratio = α + βlnSES + δX + ε                                                  (3) 
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enj_ratio = α + βlnSES + δX + ε                                              (4) 
 
where, sur_ratio, dev_ratio, and enj_ratio denote the household's share of subsistence, 
development, and enjoyment consumption, respectively. 

5. Empirical Tests and Analysis of Results 

5.1. Baseline Regression 
Table 2. Baseline regression results 

Variable 
Model (1) Model (2) Model (3) Model (4) Model (5) 
con_struc con_struc sur_ratio dev_ratio enj_ratio 

lnSES 
0.0439** 
(0.0194) 

0.0739*** 
(0.0225) 

-0.0878*** 
(0.0225) 

0.08202** (0.1512) 
-0.0058 
(0.0225) 

age  
0.0012* 

(0.0006) 
-0.0010* 
(0.0006) 

0.0033*** 
(0.0004) 

-0.0022*** 
(0.0006) 

health  
-0.0093** 
(0.0038) 

0.0091** 
(0.0039) 

-0.0025  
(0.0027) 

-0.0069* 
(0.0356) 

lnexpense  
0.0460*** 
(0.0079) 

-0.0500*** 
(0.0082) 

0.0042 
 (0.0030) 

0.0418*** 
(0.0081) 

lnper_income  
-0.0195** 
(0.0067) 

0.0165** 
(0.0068) 

-0.0160*** 
(0.0042) 

-0.0035 
(0.0064) 

lnfina_asset  
0.0002 

(0.0010) 
-0.0004 
(0.0010) 

0.0011* 
(0.0007) 

-0.0009 
(0.0009) 

familysize  
0.0056** 
(0.0022) 

-0.0043* 
(0.0022) 

0.0014 
 (0.0014) 

0.0043* 
(0.0022) 

old_ratio  
0.1370** 
(0.0569) 

-0.1310** 
(0.0560) 

-0.0124 
(0.0332) 

0.1490** 
(0.0604) 

young_ratio  
-0.0132 
(0.0217) 

-0.0008 
(0.0219) 

0.0096 
 (0.0148) 

-0.0229 
(0.0202) 

rural  
0.0446*** 
(0.0089) 

-0.0451*** 
(0.0089) 

-0.0103* 
(0.0060) 

0.0549*** 
(0.0088) 

_cons 
0.2700*** 
(0.0696) 

-0.2060** 
(0.0959) 

1.297*** 
(0.0959) 

-0.1620** 
(0.0639) 

-0.0437 
(0.0940) 

N 2283 2283 2283 2283 2283 
R2 0.0021 0.0703 0.0742 0.0489 0.0689 

Note: *, **, *** denote significant at the 10%, 5%, and 1% levels, respectively, as below; 
heteroskedasticity robust standard errors are in parentheses. 
 
Based on the above theoretical and data analysis, this section uses data from the China 
Household Tracking Survey (CFPS 2018) to empirically analyze the impact of women's 
socioeconomic status on the upgrading of household consumption structure. 
Model (1) is a regression of consumption structure without any control variables, and the 
results show that the value of the regression coefficient of socioeconomic status is significant 
and positive at the 5% level; model (2) is a regression of consumption structure with control 
variables, and the results show that the value of the regression coefficient of socioeconomic 
status is significant and positive at the 1% level, thus showing that women's socioeconomic 
status does contribute to household consumption structure upgrade, and hypothesis 1 is tested. 
For the control variables, the regression coefficient of female age is significant and positive, as 
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female age increases, she has more say in household decision making and promotes the 
upgrading of household consumption structure; the regression coefficient of female physical 
health is significant and negative, which is explained by the fact that medical expenditure 
improves the consumption structure; the regression coefficient of total household consumption 
expenditure is significant and positive, generally the more total household consumption 
expenditure, the more developmental or enjoyment-oriented consumption expenditure The 
regression coefficient of per capita household income is significantly negative, which is 
consistent with the law of diminishing marginal propensity to consume. The share of the 
teenage population has no significant effect on the structure of household consumption. 
Model (3), (4) and (5) examine the effect of women's socioeconomic status on the proportion 
of subsistence consumption, developmental consumption and enjoyment consumption, 
respectively, and the regression results show that the effect of women's socioeconomic status 
on the proportion of subsistence consumption is significantly negative at the 1% level. 
Hypothesis 3 was tested; the effect on the share of enjoyment consumption was negative but 
not significant, and hypothesis 4 was not tested. The reason for this result may be related to the 
complexity of the definition of enjoyment consumption, which includes health care 
consumption, transportation and communication consumption and household equipment 
consumption. The two-two interaction leads to a non-significant negative effect of female socio-
economic status on the share of enjoyment-based consumption. The above analysis shows that 
the contribution of women's socio-economic status to the upgrading of the household 
consumption structure is mainly achieved by promoting an increase in the share of 
developmental consumption. 

5.2. Robustness Tests 
5.2.1. Exclusion of Special Samples 
Taking into account the special characteristics of the low-education and high-education groups, 
women with "illiterate/semi-literate", "master's" and "doctoral" education levels are excluded 
from the sample. As can be seen from Table 3, after excluding the special sample, the socio-
economic status of women is statistically significant positive at the 5% level, and the magnitude 
of the effect on household consumption structure is basically consistent with the baseline 
regression. 
5.2.2. Replacement of Explanatory Variables 
With the rise in people's income levels, China's consumption structure has been upgraded and 
the Engel coefficient has continued to decline. The Engel coefficient is the proportion of food 
expenditure to total household consumption expenditure, reflecting the structure of 
consumption and the level of consumption of the population. Many existing literatures use 
Engel's coefficient as an indicator of consumption structure. Therefore, this paper conducts a 
robustness test by replacing the explanatory variable with the Engel coefficient. As shown in 
Table 3, the socioeconomic status of women after replacing the explanatory variable is 
significantly negative at the 1% statistical level, so it is concluded that the increase in the 
socioeconomic status of women significantly contributes to the upgrading of the consumption 
structure. 
5.2.3. Selection of Tobit Regression Model 
Since the consumption structure is the share of developmental and enjoyment consumption, 
there may be bias in the estimation results. Therefore, the Tobit model is selected for 
robustness testing in this paper. According to the estimation results in Table 3, the effect of 
female socio-economic status improvement on consumption structure upgrading is positive at 
1% level of significance. 
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Table 3. Robustness tests 

Variable 
Exclusion of special samples Engel's coefficient Tobit model 

(1) (2) (3) 
Socio-economic status of women 0.0736*** -0.0741*** 0.0743*** 

Control variables control control control 
Constant term (math.) -0.2060** 1.1590*** -0.2057*** 

Observed value 2268 2283 2283 

6. Conclusions and Insights 

Using data from the 2018China Family Panel Studies (CFPS), this paper examines the impact of 
women's improved socioeconomic status on the upgrading of household consumption 
structure through theoretical and empirical analyses. The conclusions obtained are: first, the 
improvement of women's socioeconomic status can significantly promote the upgrading of 
household consumption structure, and the coefficient of the impact of women's socioeconomic 
status on their household consumption structure is significantly positive at the 1% level, and 
each level of women's socioeconomic status will improve the household consumption structure 
by 7.39%, controlling for individual and household characteristics variables; second, the 
improvement of women's socioeconomic status The promotion effect on the upgrading of 
household consumption structure is mainly achieved by promoting the increase of the share of 
developmental consumption, and female socio-economic status has no direct effect on the share 
of enjoyment-based consumption. 
In recent years, the low consumption rate and the slow upgrading of the consumption structure 
in China have seriously constrained economic development. Achieving sustainable economic 
growth by expanding domestic demand and accelerating the construction of a new 
development pattern is one of the important ways to promote economic development and 
transformation, and accelerating the upgrading of the consumption structure is one of the top 
priorities. This paper finds that the improvement of women's socio-economic status can 
significantly promote the upgrading of household consumption structure, so the following 
points are revealed: First, the government and relevant departments should increase 
investment in education, increase investment in rural education, increase support for remote 
and poor areas, pay attention to the issue of women's education, improve the level of women's 
education in China, so as to improve women's socio-economic status and promote consumption 
structure Second, the government and relevant departments should strengthen policy guidance, 
encourage female employment, improve employment security policies and measures, and 
eliminate gender discrimination in the labor market, thereby improving the socio-economic 
status of women and promoting the upgrading of the consumption structure.  
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