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Abstract 
With the advent of the era of big data, the application of new media technology has 
gradually penetrated into all walks of life, promoting the development of social economy, 
and the competition between industries has become more and more intense. Therefore, 
when formulating marketing strategies, enterprises should incorporate the elements of 
new media technology, but also fit the original marketing objectives of enterprises, and 
comply with the current needs of social and economic development, so as to ultimately 
enhance economic benefits. This paper introduces the difference between traditional 
marketing and new media marketing and the advantages of new media marketing in the 
market competition, and analyzes the shortcomings and improvements of existing new 
media applications in China, and finally puts forward relevant strategies. 

Keywords 
New Media Era; New Media Marketing; Business Management; Countermeasures. 

1. Introduction 

In the current rapidly developing information age, the application of new media technology in 
all areas of society is becoming increasingly mature, and the structure of the market economy 
has undergone unprecedented changes, with the role of enterprises in the market gradually 
changing from producers to service providers, and consumers occupying a dominant position 
in marketing. Consumers can use the new media platform to choose personalized services 
according to their own needs, and information is disseminated in both directions between 
consumers and enterprises to achieve real-time interactive communication with enterprises, 
which is more economical and has greater market potential than traditional marketing. In such 
a context, the service concept of enterprise marketing is particularly important, the 
establishment of a complete marketing system is also urgent, the key point is that enterprises 
need to consider the service experience provided from the consumer's point of view, and 
actively comply with the development of the times to find a new path of development, improve 
economic efficiency and achieve marketing goals. 

2. The Concept and Characteristics of New Media 

2.1. The Concept of New Media 
The concept of new media is compared to traditional media. The "traditional" media is reflected 
in the structure of communication technology and users. The traditional media is based on the 
original information science and technology to establish the media platform to complete the 
dissemination of information, these media include daily radio, television, newspapers and 
periodicals and outdoor advertising. Secondly, most of the users of traditional media are made 
up of major enterprises, which are also the main disseminators of information and occupy the 
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dominant position in the market, therefore, the dissemination of information also forms a sense 
of "one-way communication". 
In contrast to traditional media, the "new" of new media is based on traditional media 
technology, integrating a variety of new technologies, the development of new media forms, the 
use of digital technology and network technology, through the Internet, local area networks, 
wireless networks, etc., as well as digital images, cell phone networks, computer views and 
other terminals, including a variety of At the same time, new media is the core of the consumer, 
the user with the help of the platform to complete one-to-one personalized information 
dissemination, the consumer and the enterprise to form an interactive communication bridge 
to improve the efficiency of information exchange. In the new media platform, consumers 
become important information disseminators and receivers, therefore, in the market of 
information diversification also provides exclusive information resources for different 
consumer groups, which has strong market potential in future development and meets the 
multifaceted needs of the market and jointly promotes social and economic development. 

2.2. Characteristics of New Media 
(1) The subject of the information. Due to the technical limitations of traditional media, the cost 
of information dissemination by users has increased, the dissemination process is complicated, 
and consumer groups are in most cases as passive recipients of information, and advertising 
operators such as enterprises gradually take the dominant position in information 
dissemination in the market. On the contrary, in the context of new media, new technologies 
are constantly coming into the market, information distribution channels are increasing, costs 
are greatly reduced, consumers can easily access and disseminate information, they change 
from passive information receivers to active information selectors, and in the future 
development of the social market dominated by new media tends to be more interactive 
information exchange mode, enterprises and consumers have the same orientation value in the 
market. The information tends to be personalized and the volume of information proliferates, 
further accelerating the development of marketing. 
(2) How information is transmitted. New media is based on traditional media and incorporates 
new communication technology and innovative technology. With the rapid development of 
Internet technology, the functions of cell phone networks, computer images and many other 
mobile terminals are constantly enhanced, providing more available resources for the new 
media environment, establishing a more high-speed and stable information exchange platform, 
significantly increasing the speed of dissemination, and solving the problems of communication 
barriers between users due to distance. Secondly, new media technology-related departments 
have also established a standardized and professional information transmission system as well 
as more advanced digital communication forms. With the continuous development of science 
and technology, the information department continues to optimize and improve the 
communication methods, the development and construction of new media will be further 
improved and new vitality will be injected into the social and economic construction. 
(3) Disseminated information content. The information transmitted by the new media platform 
has the characteristics of rich variety and diverse forms. The integration of new technology 
transforms traditional media single information into diversified forms such as combination of 
graphics and text, video and audio, etc., allowing the transmission of information to achieve 
comprehensive, multi-angle and multi-level characteristics, and improving the attractiveness 
of information to users; secondly, the development of the Internet drives data retrieval and 
prediction functions, and the new media platform, by analyzing the difference of users' 
attention to different information, determines users' personal  However, the spread of network 
information is less controllable, and in this era of information explosion, "junk" information 
swells, causing problems such as inaccurate information retrieval and wrong media positioning. 
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By entering the keywords of the target information through the search function of the platform, 
users can quickly and accurately collect the target content and present it in the form of clear 
and graphic images, which enhances the comfort of user experience. 

3. Advantages of Corporate New Media Marketing 

3.1. Elevate Creative Space for Advertising Campaigns 
In recent years, the rapid development of new media technology has provided a platform for 
the development of new forms of advertising and marketing strategies for enterprises, such as 
community marketing, precision marketing, and word-of-mouth communication. In social 
marketing, creativity is the key factor for the success of enterprise marketing. Through the new 
media platform, with the advantage of technology, enterprises continue to develop new 
marketing strategies, integrate creative inspiration into marketing campaigns, interact with 
consumers to exchange opinions and ideas, actively adopt user feedback, draw constructive 
suggestions, integrate diverse information, and establish a unique marketing model, so that the 
value of marketing strategies under the new media platform can be maximized and promote 
The strategic upgrading of enterprises, for economic development has a key significance. 

3.2. The Platform has Increased Interactivity, Which is Conducive to Feedback 
on Marketing Results 

New media network is a very interactive platform, with the new network technology, close the 
distance between business and customers, in response to customer suggestions can make 
timely adjustments and optimization, more multi-dimensional in-depth understanding of 
customer needs and market trends, reasonable to make more effective decisions. Secondly, the 
new media network platform provides a communication platform for all the enterprises in the 
market, the width and breadth of information are greatly enhanced, regardless of the size of the 
enterprises, they can participate in the economic market competition, and do a good job of 
marketing their own products, however, compared to traditional media technology, the single 
direction of information delivery and high publicity costs are likely to cause market monopoly, 
curb the development of small enterprises Development, is not conducive to the healthy 
development of the market economy. 

3.3. Information is Disseminated more Widely and Faster, and the Cost of 
Publicity is Lower 

New media technology is based on traditional media and incorporates new information 
dissemination technology, and is disseminated through low-cost, easy-to-use channels such as 
the Internet and wireless networks. Based on the sharing nature of the new media platform, the 
platform also provides users with a variety of shared resources, on the one hand, to enhance 
the low-cost platform, on the other hand, is also to provide a low-cost, high-speed 
communication channels, whether enterprises or customers, are able to achieve in the same 
space to exchange views, quickly capture relevant information and make feedback, compared 
to the traditional media era need to spend a lot of money to invest in publicity advertising New 
media network world pay more attention to product information and quality of good or bad, 
promotional advertising with innovative points, product quality is satisfactory, can be in the 
new media platform can get free help from customers to promote, spread with friends and 
family, free to expand the breadth of information dissemination, at the same time, the efficiency 
of mutual exchange of information has also been greatly improved, saving the cost of enterprise 
publicity, thereby improving the economic benefits of enterprises The information exchange 
efficiency is also greatly improved, which saves the enterprise's publicity cost and thus 
improves the enterprise's economic efficiency. 
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3.4. Open up New Markets and Enhance the Economic Benefits of Enterprises 
The most important feature that distinguishes new media from traditional media is its mass 
and wide reach. On the new media platform, the interactivity of information dissemination is 
enhanced, the relevance and effectiveness of information is increased, and the transaction 
behavior between enterprises and consumers is promoted. Compared with the traditional 
transaction method, the new media technology provides a brand new way of thinking for the 
market economy transaction mode, whether it is the interactivity of information exchange or 
the convenience of transaction behavior occurring, which is a driving force for the new media 
technology to penetrate more into the economic market. Driving force, but also the 
development of the economic era is an inevitable result. The combination of new media 
technology and marketing concept, the birth of e-commerce is also an important embodiment 
of the combination of the two to achieve the maximum benefit, and at the same time, also 
derived a variety of services related to the transaction behavior, such as after-sales service and 
logistics industry, the emergence of these services not only broaden the business of enterprises 
to obtain more benefits, but also integrate the marketing objectives of enterprises, together to 
establish a complete set of business The emergence of these services not only broadens the 
business scope of enterprises and gains more benefits, but also integrates the marketing 
objectives of enterprises, and jointly establishes a complete business chain, drives the 
development of various modules of the market, maintains the market ecological environment 
and improves economic efficiency. 

3.5. It Can Effectively Solve the Public Relations Crisis 
Public relation is an important part of the marketing process. A PR crisis is a sudden event that 
can affect the daily operation and corporate image of an enterprise in the market ecological 
environment, causing an incalculable threat to the survival and development of the enterprise 
organization. However, in the face of the crowded consumers, marketing is impossible to 
achieve perfection, and its products cannot be perfect. On the contrary, in the new media 
environment, users have equal rights to speak and release information on the network platform, 
both enterprises and consumers can reasonably use the new media, and the direction of public 
opinion will not change because of the difference in information reception. Therefore, 
enterprises can actively cooperate with the media, reasonably use the advantages of the new 
media platform, and improve the public relations system to deal with unexpected public 
relations crises. 

4. Problems in New Media Marketing of Domestic Enterprises 

4.1. Business Managers Do Not Pay Enough Attention to New Media Marketing 
In recent years, domestic new media technology has flourished, and some enterprises have 
quickly seized the market opportunity to establish their business operation platform on the 
new media platform and develop new marketing channels. However, the barriers to entry of 
new media technology are too high, enterprise managers do not have a correct understanding 
of new media technology, establish the correct concept of value, and not enough attention to 
management and practical aspects, managers tend to follow the traditional marketing model, 
physical operation, did not give full play to the advantages of new media marketing in the 
virtual environment, therefore, it is difficult to improve corporate earnings. 

4.2. Domestic Enterprises Lack Professional Talents in New Media Marketing 
Although new media technology has been integrated into the modern life of China's residents, 
compared to the development of other countries in this field, China's new media technology is 
not mature enough, the universities have not achieved a complete and mature training program, 
so that enterprises in the process of new media marketing, the lack of relevant personnel as 
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technical support, low level of operation, unable to explore in depth, flexible use of new media 
platform to maximize the benefits, which has also become an important reason to limit the 
development of new media technology in China. 

4.3. Enterprises have Insufficient Control Over the Handling of the Crisis of 
New Media Marketing 

Whether it is traditional media marketing or new media marketing, there are advantages and 
disadvantages. The new media platform has great potential for flexibility in information 
processing, increased interaction between users and rapidly changing public opinion, and good 
use of business operations can play a positive role in promoting, on the contrary, it will cause 
uncontrollable situations, and even lead to business bankruptcy and other serious situations. 
Therefore, the need for professional risk control personnel and the establishment of internal 
forecasting mechanism is an indispensable part of enterprise development, and the domestic 
enterprise marketing neighborhood, is in the state of lack of professional talent, for marketing 
risk can not do to establish a complete response system, once the crisis occurred to a large 
extent caused serious losses, which is also the reason for the impact of new media marketing 
progress. 

4.4. Corporate New Media Marketing Creativity Needs to Be Improved 
The new media platform provides a wide creative space and communication channels for 
enterprise publicity work, and based on the powerful interactive features of the platform, it is 
also easy to achieve the expected publicity effect, however, the platform has a large online user 
base and small creative barriers, and everyone can become a creator, which increases the 
release of similar advertisements and significantly reduces the expected value of the publicity 
effect of advertisements. At the same time, it also increases the risk of losing creative inspiration, 
reduces the difficulty of accessing information among users, decreases the recognition of 
information copyright, and blurs the line between plagiarism and imitation, which has a bad 
impact on the new media creation environment. 

4.5. It Cannot Be Accurately Targeted to the Target Customers of the Enterprise 
With the advent of the new media era, the types of users on platforms tend to diversify, and the 
selection power of enterprises for a large base of users is getting weaker and weaker. At the 
same time, the number of new media platforms has increased, the mobility of consumers has 
increased, and the emergence of a variety of media platforms also provides the most direct 
channel for business owners in choosing the right consumers, but also increases the operating 
costs of enterprises, and therefore, has become one of the major problems in new media 
marketing. 

5. Strategies for Corporate Marketing in the New Media Environment 

New media marketing is a product of the times, and with the progress of information 
technology, enterprises have ushered in a whole new set of challenges and opportunities in 
modern management. In the development of enterprises, in order to fully exploit the 
advantages of new media and obtain the maximum economic benefits, the application of new 
media technology in the daily marketing management will account for an increasingly large 
proportion. For enterprises, managers should change the old thinking, away from the 
traditional media under the physical marketing thinking, the use of virtual network marketing, 
to maximize the benefits, improve the understanding of the importance of new media 
marketing, as the key point of the core competitiveness of enterprise development. Secondly, 
in terms of the current development of the domestic new media neighborhood, new media 
marketing is still in the primary development stage, lack of experience, lack of professional 
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talent support, therefore, enterprises in the development of strategy, need to meet the times, 
strengthen the introduction of talent, the establishment of a strong internal core system, 
combined with the enterprise's own development goals for reasonable operation, the specific 
application of the strategy mainly includes the following aspects. 

5.1. Change the Concept of Marketing and Actively Develop New Media 
Marketing 

The development and implementation of marketing strategy needs to be in line with the 
development of the times and the combination of the enterprise's own situation to seize market 
opportunities, business owners need to actively change the traditional marketing thinking, pay 
attention to the new media environment information dissemination mechanism, the 
establishment of new media network virtual platform, expand the breadth of information 
dissemination, improve marketing revenue, reduce the scale of offline physical marketing, 
improve the importance of new media marketing, economic development of new media 
marketing channels, traditional conservatism will only hinder the pace of corporate progress. 

5.2. Strengthen the Internal Management Structure and Establish a High-
quality Operation Team 

Enterprises in the construction of new media platform, need to establish a professional and 
high-quality team. New media marketing is vital to the development of enterprises, China is at 
this stage in the early stage of new media development, there are still shortcomings in the 
overall information dissemination links, at this time, enterprises not only need to collect a wide 
range of talent, but also need to establish a professional team, so that in the future development 
of enterprises, new media marketing activities can really play a leading role, at the same time, 
strengthen the internal new media marketing management structure system At the same time, 
to strengthen the enterprise internal new media marketing management structure system, 
promote the construction of enterprise information technology, enhance the new media 
awareness of marketing department personnel, improve their own information processing 
skills, the effectiveness of marketing activities to the highest value. 

5.3. Information Creation is Both Soft and Hard, and the Effectiveness of 
Information Dissemination is Enhanced 

The new media platform provides new channels for the creation of corporate advertising and 
creates more possibilities, however, the marketing behavior of enterprises with the help of new 
media platform is mainly to deliver valuable business information, indirectly deliver business 
intentions in the mode of interactive communication in new media, build communication 
bridges with consumers in a guided way, deeply understand the real needs of consumers, do 
not advocate indoctrination type communication, restrain rigid advertising The embodiment of 
the form, enhance the fun and interactivity of information dissemination. However, excessive 
flexibility of information can easily cause problems such as deviation from the purpose of 
information transmission. Therefore, while designing interesting advertisements based on new 
media platforms, enterprises should integrate creative hard advertisements to spread in a form 
that is acceptable to the public and subconsciously integrate into consumers' hearts. 

5.4. Build a New Consumption Model to Meet the Needs of Users in Many 
Aspects 

Business managers should develop new media marketing programs from the perspective of 
consumer needs. New media platform has mutuality, can make the status between users equal, 
but in the commercial market, consumers occupy the dominant position, consumers will be 
based on their own preferences for screening and selection, therefore, it is necessary for 
enterprises to start from the perspective of consumer demand, build a new consumption model, 
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to achieve interactive communication, the development of exclusive services, to guide the form 
of communication, and truly establish a consumer interest and demand for Communication 
form, firmly grasp the consumer's needs pain points. Therefore, it is necessary for the 
enterprise managers to establish the management concept of consumer demand-oriented, 
accurate positioning to the needs of customers, and give exclusive services in a timely manner. 

5.5. Create an Innovative Corporate Culture and Improve the Barriers to New 
Media Creation 

New media marketing must focus on the establishment of a unique corporate culture, corporate 
culture is based on the key to the market, but also emphasizes the core culture expressed by 
the founding of an enterprise to the outside world and the product concept delivered to 
consumers, but also the spiritual power of the enterprise to survive. The development of new 
media platforms in the new era, the speed and breadth of information dissemination on the 
network are infinitely amplified, the difficulty of access to information is significantly reduced, 
enterprises in the new media marketing without the constraints and support of the core 
corporate culture, easy to cause the blurring of product uniqueness, it is difficult for enterprises 
to develop for a long time. With the development of the times, enterprises must innovate 
corporate culture, further improve the barriers to creative design, reducing the risk of design 
inspiration out, and delineate the line between copying and imitation. Business owners who 
continue to stick to the rules and reject new technologies can only end up lagging behind the 
development of the times, or even eliminated by society. 

5.6. Establish a Mechanism to Counter the Crisis and Reduce the Impact of 
Negative Public Opinion 

Enterprises need to establish a complete set of crisis management mechanism when conducting 
new media marketing. The advantage of new media technology is that information 
transmission has a strong mutuality, the degree of openness compared to traditional media has 
increased significantly, in the new media platform everyone can express their views and 
opinions, the direction of public opinion is unpredictable, and there may even be stakeholders 
to drive the trend of public opinion, causing immeasurable public crisis to the enterprise. 
Therefore, it is necessary for enterprises to establish a complete mechanism to fight against 
crises, establish a scientific and standardized prevention and detection system with the help of 
new media, make full use of the advantages of network integration, analyze information data in 
a timely manner, predict risk and crisis signals, and give reasonable response strategies to 
minimize the degree of corporate losses. 

6. Conclusion 

New media marketing is a product of the progress of the times, but also the development of the 
market economy is a new way of marketing. Enterprises should analyze the characteristics of 
their own products, choose marketing activities that fit with the brand, with the help of new 
media network technology, to achieve accurate consumer, real-time analysis of feedback data, 
to reduce the occurrence of public opinion risk, but also in the market environment, in line with 
the direction of the times, innovative corporate culture, to avoid the homogenization of 
products, improve the barriers to information creativity, to achieve effective publicity, together 
to promote new media marketing activities progress. However, for small and medium-sized 
enterprises, in a short period of time the traditional marketing approach to the new media 
marketing model is very difficult, the requirements for enterprise strength and technology is 
not only the operation of the new media platform so easy, the enterprise can not reasonably 
assess their own situation, blindly follow the trend of the times, change the model, or even cause 
incalculable losses such as corporate bankruptcy, therefore, small and medium-sized 
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enterprises should do to fully understand the new media On the basis of the core content of the 
marketing model, hold a very high degree of discrimination, choose the direction of the 
development of the widest channel, the greatest potential, step by step, the development of 
traditional marketing and new media marketing combined to achieve the maximum marketing 
revenue. 
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