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Abstract 
In recent years, the rise of many Chinese Fashion trend (Guochao) brands not only 
represents the development level of China's manufacturing industry, but also represents 
the continuous alleviation of Chinese cultural confidence, among which , Florasis stands 
out with its unique business philosophy and business model, gaining a good reputation 
home and abroad. This paper takes Florasis as the main research object, the cultural 
influence as the main perspective, and the development mode of cultural industry as the 
main research content to explore the current situation and cultural significance of the 
development of Guochao, so as to seek new ideas for the development of China's cultural 
industry in the new stage and help Chinese culture step closer to the world stage. 
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1. Introduction 

With the further development of economic globalization, the increase of China's comprehensive 
national strength, the upgrade of people's consumption ability and consumption structure, the 
development of domestic brands, Chinese Fashion trend(Guochao in short) has become a 
fashion trend, and variety forms of presentation of domestic brands continue to appear on the 
world stage.Commercial brand is the carrier of culture, and culture is the soul of brand. The 
pursuit and love of Guochao brand is the embodiment of the increase of people's cultural 
confidence and cultural consciousness in the new era, as well as the embodiment of the new 
vitality of Chinese traditional culture in the present era. Among many Guochao brands, Florasis, 
with unique Chinese-style and high-quality products, appropriate marketing strategy and 
unique design style, has become the head of the domestic cosmetic brand and a model for the 
development of domestic goods.  

2. An Analysis of the Reasons for the Development of Guochao  

2.1. National Policy Advocacy 
The development of Guochao is of great significance to the comprehensive national strength of 
a country. Conversely, the development of Guochao is also inseparable from the policy support 
of the state for the cultural industry. Since the 18th CPC National Congress, the state has placed 
cultural confidence in an important strategic position and launched a series of policies to 
support and encourage the development of domestic products. In 2006, the state included the 
cultural industry in the 11th Five-Year plan for cultural development for the first time. In 2009, 
the state elevated the development of cultural industry to the level of national strategy; In 2015, 
China launched the Made in China 2015 campaign. In 2017, the country designated May 10th 
every year as the China Brand Day. In the outline of the 14th Five-year Plan, it clearly proposes 
to build a strong cultural country in 2035, and proposes to implement the digitalization strategy 
of cultural industry to further promote the innovative development of Guochao. It becomes a 



Volume 3 Issue 8, 2022 

DOI: 10.6981/FEM.202208_3(8).0053 

393 

Frontiers in Economics and Management 

ISSN: 2692-7608 

necesseity that China must enhance its cultural confidence on the basis of cultural introspection 
in order to make Chinese culture more influential to the world[1]. Cultural confidence is the key 
factor for China to realize the objective of a cultural soft power[2]. According to the report of 
the People’s Daily Online, in 2021, the country adopted the application of establishing the 
Guochao Working Committee which  leads enterprises to look for people who take the Guochao 
as the aesthetic attitude, showing the charm of Guochao, promoting the high-quality 
development of Guochao, and helping Guochao to go global as the purpose of work. This 
misssion is to encourage and support the development of Guochao brands. 

2.2. Market Forces Launch  
From the market point of view, the development of Guochao has benefited from three factors: 
the development of network platform, the progress of manufacturing process, and the 
improvement of infrastructure. Firstly, the development of network platform re-integrates the 
market, deeply understands the needs of customers, and launches new products of Guochao, 
which not only provides a broader market for the development of Guochao, but also promotes 
the research and development of new products of Guochao, so that it can constantly adapt to 
the new demands of the development of the times. Secondly, the continuous progress of 
manufacturing process and the improvement of the industry chain have provided more 
possibilities for the development of Guochao. The progress of manufacturing process has built 
a bridge between the original imagination of Guochao products, so that more creative ideas can 
become physical objects and then benefit the life of consumers. Finally, the development of 
infrastructure has also contributed to the development of Guochao. The improvement of the 
transportation system and the increase of logistics outlets have laid the material foundation for 
the rise of Guochao.  

2.3. Media Promotion 
In the era of omnimedia, on the one hand, both traditional media and new media are actively 
promoting the development of Guochao; on the other hand, the media itself is constantly 
creating excellent Guochao works. Take People’s Daily as an example, in the cultural column of 
2020, People's Daily invited experts and scholars from various fields to discuss the 
implementation of the policy of Cultural Double Innovation and provided constructive opinions 
for the development of Guochao; on September 25th 2020, People’s Daily published an article 
titled People's Daily New Media built a Guochao museum. Very Chinese! introducing a Guochao 
museum built by People’s Daily which combined traditional Chinese culture and modern 
Chinese technology, allowing visitors to appreciate the excellent Chinese traditional culture 
while experiencing modern technology. On the other hand, the media is constantly creating 
high-quality Guochao cultural works. Take Henan Satellite TV as an example,  a series of Chinese 
dances such as Banquet in Tang Palace, The Ode of the River Goddess and Wonderful Night of 
Lantern Festival have brought a visual feast one after another to the audience. At the same time, 
Bilibili, TikTok and other platforms serve as an open platform for Guochao artists to show 
themselves. In 2017, Li Ziqi, who takes  down-to-earth Chinese culture story as main video 
content, stands out from the many video creators spreading Chinese culture to the western 
world with much popularity.  

2.4. The Emergence of New Consumers and the Changes in Consumption Habits 
In recent years, the number and proportion of post 90s and post 00s consumer groups continue 
to grow. Different from the consumption view of the post 70s and post 80s, who value 
practicality and cost performance, the post 90s and post 00s pay more attention to national 
affection in the consumption process. People’s Daily Online research Institute and Baidu jointly 
released the “Pride search data 2021” showing that the post 90s generation accounts for more 
than half of the national pride related content. According to the 2019 Tencent Post 00s Research 
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Report, the post 00s generation gave the highest score to their national pride in the self-
assessment of national pride. The rise of new consumption power has promoted the adjustment 
and upgrading of consumption structure, and also brought the growth of domestic sales and 
market sales share. In 2019, the proportion of domestic brands in the shopping cart of Chinese 
consumers’ e-commerce platform reached 72%. Under the new situation, the entry of new 
consumer power into the market is an opportunity for the development of Guochao, and also 
an important reason for the development of Guochao. 

3. A Case Study of Florasis: Results and Discussion 

3.1. Positioned in Classical Chinese Culture 
 Florasis starts its business innovation with the initial intention to revive Chinese culture and 
pursue the objective of creating perfect Guochao product. Since the beginning of its found, its 
produce philosophy has been deeply rooted in Chinese classical culture. Its product design 
contains many elements of traditional Chinese culture, which involves Chinese poetry, Chinese 
traditional symbols, Chinese allusions, Chinese colors, Chinese architecture, Chinese traditional 
crafts, Chinese medicine and many other fields. It draws aesthetic inspiration from Chinese 
classical culture to interpret Oriental exquisite aesthetics and create a classical fashion vision, 
so as to create a brand tonality different from other cosmetics and forming a unique brand 
recognition. In terms of Chinese naming, Florasis quotes the nickname of Xishi, a beautiful 
woman from the State of Yue during the Spring and Autumn Period, and also draws inspiration 
from the poems  “To compare the West Lake with Xizi, light make-up and thick make-up are 
always appropriate.” written by ancient Chinese poet Su Dongpo; Brand English name “Florasis” 
means “Flower God”; while the logo design is inspired by the traditional Chinese cultural 
symbol “Taiji Fish” and the traditional architecture “Xuan Window”, etc. In terms of product 
creation, Florasis has introduced products with traditional Chinese cultural characteristics, 
such as “Birds paying homage to the phoenix” and “Concentric Lock” elements.  

3.2. Taking Traditional Festivals as Publicity Hotspots 
Florasis attaches importance to national festivals and national affections. It takes traditional 
Chinese festivals as the publicity hot spot, launches specialized products on festivals, and 
carries out related activities to close the distance with consumers. For example, it launched a 
limited gift box called “eyebrow concentric makeup box” on Double Seventh Festival, a 
traditional Chinese valentine festival. On Mid-Autumn Festival, Dragon Boat Festival, Double 
Seventh Festival and other festivals, Florasis released “a letter home”, “Tanabata thrush” and 
other theme activities. This can not only arouse the patriotism of the Chinese people and meet 
the consumer demand, but also increase the sense of brand atmosphere, and imperceptibly 
cultivate the consumer mind. 

3.3. Cross-over and Co-branding 
Florasis not only pays attention to the development of vertical brand industry chain, but also 
attaches importance to horizontal cross-product brand, and launches joint brands with 
different enterprises. WWW published an article titled “Oriental makeup Florasis co-branded 
Luzhou Laojiao peach blossom drunk, voice for millennium love on May 20”. Florasis and 
Luzhou Laojiao jointly launched 520 peach blossom drunk custom gift box. This not only 
provides customers with a refreshing feeling, but also forms the complementary consumer 
groups of Florasis and Luzhou Laojiao, expands the consumer group of the brand, and further 
enhances the brand image of Florasis and Luzhou Laojiao.  
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3.4. Participation in Public Welfare, Building up Social Reputation 
While inheriting Chinese culture, Florasis does not forget to promote the Chinese spirit. Actively 
participating in public welfare undertakings, demonstrating the sense of national responsibility 
to society, building brand image and winning social reputation are also important reasons for 
Florasis to win the market. On March 18, 2021, the donation ceremony and love visit of Hundred 
Flowers Project for Miao girls was successfully held in Baode Primary School, Langde Town, 
Leshan County, Guizhou Province, with a total donation of 1,006,000 RMB to provide 1,006 
Miao girls from Grade 1-9 who live in relatively poverty families in Leshan County with an 
education grant of 1,000 RMB each. On April 28, 2021, the non-public Foundation “Zhejiang 
Yige Charity Foundation” initiated by Zhejiang Yige Enterprise Management Group Co., LTD., 
the parent company of Florasis, was officially registered in Zhejiang Provincial Civil Affairs 
Department. Its purpose and concept is “carry forward beauty, spread love, committed to 
promote the beauty of charity, let beauty from face to heart; committed to help the vulnerable 
groups, spread the power of love”. On July 21st , 2021, Florasis united the Zhejiang Yigei Charity 
Foundation to make an emergency donation to the disaster area in Henan Province. Through 
these public welfare activities, Florasis has won social praise, a move that not only assumes 
social responsibility and promotes harmonious social development, but also wins the 
supportive consumption of customers and improves the economic benefits of the enterprise. 

3.5. The Significance of the Rise of Guochao on Cultural Identity 
Under the current circumstance, the rise of Guochao not only represents the improvement of 
national economic level, but also represents an opportunity for national culture to step on the 
world stage. The rise of the Guochao reflects a nation's recognition of identity for its own culture, 
but also the embodiment of national cultural development inheritance and advancement with 
the time. In 2017, in the report of the 19th Party Congress, General Secretary Xi Jinping pointed 
out that Culture is the soul of a country and a nation. Culture is prosperous and the country is 
strong. He has put forward that carrying forward enhancing cultural self-confidence is an 
important cultural strategic core of national governance[3]. Without a high degree of cultural 
confidence, without the prosperity of culture, there will be no great rejuvenation of the Chinese 
nation[4]. In today's highly globalized economy, a nation's culture is bound to face the shock 
from foreign cultures, and how to keep one's cultural place is the issue at hand. At the same 
time, the rise of the Guochao will also stimulate social innovation, so that our traditional culture 
can be renewed with new vitality and vigor under the new conditions of the times. Furthermore, 
the excellent Chinese culture can be deeply rooted in the hearts of the younger generation, and 
the younger generation can enhance their own sense of cultural identity and self-confidence[5]. 

4. Conclusion 

The rise of Guochao is of great significance to the heritage of Chinese culture and cultural 
identity. The business philosophy and successful experience of Florasis sets an example  and 
shed a light on the further development of Guochao, meaning Guochao brands should not only 
pay attention to their own national culture and spirit and create distinguishing products, but 
also formulate reasonable business strategies based on specific practices, stimulate national 
innovation and creation ability, keep pace with and adapt to the development of The Times, so 
as to be timely-durable. 
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