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Abstract 
Today's college students as the main body of social entrepreneurship development, in 
order to better realize the overall prosperity and development of the society, college 
students return home to understand research is particularly important, however, 
college students' entrepreneurship education in colleges and universities and students 
entrepreneurial self-efficacy an important aspect of influence college students' 
entrepreneurial intention, this study based on local XX university college students as the 
object of investigation, SPSS was used for data analysis to understand the impact of 
entrepreneurship education and entrepreneurial self-efficacy on the willingness of 
college students to return home to start a business, so as to provide a reliable reference 
for college students to start a business, improve the entrepreneurial skills of college 
students, and promote college students to start a business. 
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1. Introduction 

At present, our entrepreneurial education is still in the primary stage of exploration, there are 
still some problems such as unequal distribution of entrepreneurial resources and imperfect 
development of the entrepreneurial education system in colleges and universities. A large 
number of existing studies believe that entrepreneurship education has a significant positive 
impact on entrepreneurial intention [1-2]. 
Although many colleges and universities actively set up innovation and entrepreneurship 
courses and competitions, and provide entrepreneurship subsidies to encourage young college 
students to devote themselves to entrepreneurship after graduation, the problems of weak 
entrepreneurial intention and low proportion of self-employment of college students still need 
to be solved. Entrepreneurial intention determines the industry and product direction. Liu 
Xinmin et al. found that strong entrepreneurial intention can promote individuals to actively 
engage in actions to achieve entrepreneurial success [3]. In "relational" cultural atmosphere 
and competitive market environment, embedded network relationship of college students has 
the advantage of combining their own conditions and entrepreneurial environment, should 
make full use of commercial value resources network interpersonal circle, effectively save the 
entrepreneurial decision-making time and economic cost, rich network resources to promote 
entrepreneurial intention is feasible and practical. Based on this, this study will explore how to 
improve the entrepreneurial intention of college students returning home from the perspective 
of social networks. 
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Entrepreneurial self-efficacy is an important perceptual index to measure whether an 
individual can become a true entrepreneur. The closer the network connection between 
individuals, the higher the entrepreneurial self-efficacy will be [4]. Therefore, individuals with 
a high sense of entrepreneurial self-efficacy are more suitable for entrepreneurial activities. 
They can identify, obtain, screen, process and deal with the business information they come 
into contact with in the interpersonal circle to form their own unique business ideas. The 
clearer the individual's perception of the meaning and value of the entrepreneurial goal, the 
risks to be borne in the process of returning home, the tolerance of continuous learning and 
relationship management, the more helpful it is to improve the individual's entrepreneurial 
self-efficacy and return home entrepreneurial intention. Based on this, this study will take 
entrepreneurial self-efficacy a mediating variable to further explore the mediating degree of 
entrepreneurial self-efficacy in the process of social network influencing the entrepreneurial 
intention of college students back home. 

2. Research on Relevant Conceptual Theories 

2.1. Entrepreneurship Education 
In 1989, UNESCO put forward the concept of Entrepreneurship Education (EE) for the first time, 
pointing out that Entrepreneurship Education is a kind of Education to cultivate pioneering and 
innovative talents. Subsequently, entrepreneurship education gradually entered the broad 
vision of people. As for the connotation and definition of entrepreneurship education, Wang 
Yingjie (2000) [5] put forward in the Course of Entrepreneurship Education that the purpose 
of entrepreneurship education is to cultivate innovative talents with entrepreneurial quality, 
which is a kind of education that stimulates the potential of entrepreneurs and promotes them 
to find or grasp entrepreneurial opportunities. Li Shichun (2008) [6] believes that 
entrepreneurship education is an education that cultivates students' basic skills and qualities 
of entrepreneurship. Guo Hong (2009) [7] believes that entrepreneurship education can be 
defined in a broad sense and a narrow sense. The former refers to improving students' 
entrepreneurial ability and comprehensive quality through courses related to 
entrepreneurship, while the latter refers to promoting employment through cultivating 
students' entrepreneurial ability. Izedonmi (2010) [8] pointed out that entrepreneurship 
education is an activity to cultivate the willingness and ability of teenagers to start a business. 
Zhang Qian (2013) [9] believes that entrepreneurship education in universities is a kind of 
education that combines professional education in universities, teaches college students 
related knowledge of entrepreneurship, cultivates entrepreneurial ability and awareness, and 
finally realizes employment of college students. Xiang Hui and Lei Jiasu (2014) [10] believed 
that entrepreneurship education was the entrepreneurial-related educational links that 
undergraduates received or experienced during their university years, such as entrepreneurial-
related courses, competitions, and entrepreneurial activities. Huang Zhaoxin et al. (2016) [11] 
pointed out that entrepreneurship education plays an important role in solving the 
employment problem of college students and cultivating innovative talents. Chen Xi (2017)[12] 
pointed out that entrepreneurship education is a new type of educational activity different from 
the past, and it plays a significant role in stimulating individuals' innovative potential and 
adapting individuals to the social environment. 
At present, there is no unified view on the concept of entrepreneurship education, and different 
researchers have different conclusions on the meaning of entrepreneurship education. From 
the research results of scholars, it can be summarized as follows: First, imparting 
entrepreneurial education can cultivate students' entrepreneurial knowledge to a certain 
extent. Secondly, entrepreneurship education plays an important role in cultivating college 
students' comprehensive ability of entrepreneurship. Thirdly, entrepreneurship education can 
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cultivate the entrepreneurial consciousness of college students, stimulate their entrepreneurial 
potential and promote their employment. Based on the above conclusions, the definition of 
entrepreneurial education is defined as an education that imparts entrepreneurial knowledge, 
cultivates entrepreneurial consciousness and thinking of college students, promotes the 
improvement of comprehensive entrepreneurial ability of college students, and finally 
promotes employment through entrepreneurship. 

2.2. Entrepreneurial Self-efficacy 
Bandura, an American psychologist, proposed self-efficacy in the social learning theory, which 
has indirectly become the origin of Entrepreneurial self-efficacy (ESE). Bandura in 1997 
pointed out that self-efficacy is an individual's assessment of whether he or she can break down 
barriers to success through effort. This concept has been used and perfected by scholars in a 
large number of studies. In 1986, Bandura further defined self-efficacy as people's judgment 
and evaluation of their ability to succeed. Henry et al. (2003) [13] believe that self-efficacy is 
not an individual trait that individuals are born with, but can be changed under the influence of 
acquired learning and environment. Some studies also show that self-efficacy means that 
individuals have enough confidence to ensure that they can complete their tasks in a certain 
environment (Stajkovic etal.,1998). 
With the proposal and extensive research on self-efficacy, Bandura further proposed the 
concept of entrepreneurial self-efficacy. Subsequently, many scholars have carried out 
exploration and research on it. Boyd et al. (1994) [14] introduced entrepreneurial self-efficacy 
into the research on entrepreneurship, believing that entrepreneurial self-efficacy is an 
individual's confidence level and evaluation of his or her ability to successfully start a business 
on the basis of his or her own situation, rather than just individual trait factors. Chen (1998) 
[15] introduced entrepreneurial self-efficacy into empirical studies and defined it as a state of 
confidence which can promote individuals to judge whether they can complete entrepreneurial 
tasks. Luthans etal. (2006) [16] points out that entrepreneurial self-efficacy is an individual's 
affirmation of his or her ability to start a business successfully. Boyd introduced 
entrepreneurial self-efficacy into his research on entrepreneurial education in 2008, defining it 
as the confidence of individuals in their own entrepreneurial ability and the belief that they can 
complete entrepreneurial tasks after receiving entrepreneurial education. This point of view 
applies the theory of self-efficacy to the practical research on entrepreneurial education, and 
this theoretical achievement has brought important influence to the research on 
entrepreneurial self-efficacy of later scholars. Sun Yang (2015) [17], a domestic scholar, made 
an in-depth study of entrepreneurial self-efficacy on the basis of previous studies and defined 
it as an individual's perception and belief, so as to evaluate whether one has enough ability to 
carry out entrepreneurial activities. Qin Xiaoxiao (2016) [18] defined it as self-judgment of 
entrepreneurs that they can effectively accomplish the expected goals on the basis of evaluating 
their own abilities. 

2.3. Entrepreneurial Intention 
The origin of Entrepreneurial Intention (EI) can be traced back to 1998, first proposed by 
scholar Bird in his research. He shows entrepreneurial intention as a psychological state of 
individuals, which can promote individuals to focus on efforts and actions to achieve 
entrepreneurial goals, that is, individuals have the willingness to start a business. Some scholars 
regard entrepreneurial intention as a subjective attitude of potential entrepreneurs on whether 
they will start a business (Bagozzi,1989; Krueger, 000). Some scholars define entrepreneurial 
intention as the possibility that an individual will start a business (Phan,2002; Christian etal., 
2003). Some scholars define entrepreneurial intention as a belief that an individual wants to 
start a business and believes that he will start a business in the future and put it into action 
(Thompson,2009). Other scholars believe that entrepreneurial intention is an individual's 
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intention to start a business and the degree to which he or she plans to prepare for 
entrepreneurship (Lee etal.,2004; Ajzen, 2011). 
In China, due to the differences in language translation in different countries, terms such as 
"entrepreneurial intention", "entrepreneurial intention" and "entrepreneurial tendency" have 
been formed, and a lot of researches has been carried out. As for the concept of entrepreneurial 
willingness, domestic scholar He Dan (2006) [19] extended Phan's view and defined the 
entrepreneurial willingness of college students as a possibility of whether they choose to start 
a business. Fan Wei et al. (2006) [20] continue Kureger's explanation and believe that 
entrepreneurial intention is a subjective attitude for individuals to judge whether they will take 
entrepreneurial actions. Wu Qiyun (2008) [21] also believes that entrepreneurial intention is 
an individual subjective tendency which can promote potential entrepreneurs to adopt 
entrepreneurial behaviors. On the basis of the explanation of Thompson and Fan Wei et al., 
Wang Dan (2015) [22] defined entrepreneurial intention as a mental state that individuals take 
entrepreneurship as future employment planning. Other scholars also define it as a subjective 
psychological state of whether an individual has the intention to start a business (Peng Hui, 
2019; Li Ting Rui, 2019). By summarizing the views of scholars, it is found that there is no 
consensus on the definition of entrepreneurial intention, but it can be divided into two points 
on the whole. That is, the subjective attitude and possibility degree of potential entrepreneurs 
to their own business. Based on previous theoretical explanations, this paper defines 
entrepreneurial intention as an individual's subjective mental state and belief on whether he 
or she will engage in entrepreneurship and related activities. 
2.3.1. Sub-section Headings 
The section headings are in boldface capital and lowercase letters. Second level headings are 
typed as. 

3. Research Objects and Methods 

3.1. Research Objects 
This survey selected the students of XX University as the sample population and conducted the 
survey by issuing questionnaires. From April to June 2022, a total of 500 questionnaires were 
randomly distributed, and a total of 480 valid questionnaires were recovered after removing 
incomplete questionnaires, with a total effective rate of 96%. The respondents are all college 
students, which reflects the reliability of the survey data. From the perspective of gender and 
professional composition of the sample, it basically reflects the general situation of the whole 
population and has good representation. 

3.2. Research Methods 
On the basis of literature research, this paper designed a questionnaire to investigate the 
influence of college entrepreneurship education and entrepreneurial self-efficacy on the 
entrepreneurial willingness of XX college students in local universities. The first part is the basic 
information of the interviewees, mainly including education background, major, gender and 
other related information. The second part is the information about the respondents' 
acceptance of entrepreneurship education and willingness to start a business, mainly including 
entrepreneurship policy, entrepreneurship knowledge, entrepreneurship practice, 
entrepreneurship competition, entrepreneurship preparation and other information. 

3.3. Data Processing 
SPSS software was used for data processing and statistical analysis. 
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4. Research Results and Analysis 

4.1. Investigation on the Relationship between Individual Differences and 
Entrepreneurial Intention 

Most of the survey samples are from local universities with XX bachelor's degree, and the 
sample of master's degree students is small. When analyzing the differences of entrepreneurial 
willingness of college students with different degrees, the survey shows that the 
undergraduates with entrepreneurial willingness account for 55.2% of the interviewed 
undergraduates, and the graduate students with entrepreneurial willingness only account for 
11.1% of the interviewed graduate students. The willingness of students with master's degrees 
to start a business is significantly lower than that of students with bachelor's degrees. The 
reason for this difference may be that XX students in local colleges and universities are more 
likely to find a satisfactory job with the improvement of their education level, and they are fully 
aware of the expected benefits of employment and the difficulties of starting a business. In 
terms of majors, the survey shows that 71.6% of the students of economics and management, 
46.5% of the students of science and technology, and 33.7% of the students of literature and 
history have entrepreneurial intentions. It can be seen that there are differences in 
entrepreneurial intention among students of different majors. This may be related to the way 
of thinking each major teaches students, the innovative competition activities each major 
carries out, and the probability that each major is exposed to the market frontier. When it comes 
to the attitudes of college students of different genders on whether they consider starting a 
business, only 11.5% of them are female, which may be related to women's traditional social 
role cognition. Women tend to be family-oriented, so they are more likely to accept a "stable" 
and "comfortable" working environment. According to the survey, the majority of male college 
students, accounting for 77.4 percent, expressed the desire to start a business. They have 
opened online shops or set up street stalls, but most of them give up the consideration of 
starting a business during their study period because of the great pressure of study and their 
immature conditions. When the students were asked whether they were considering starting a 
business, whether there were start-up programs, start-up funding, and whether they were 
considering starting a business, they said yes. This may be related to male social roles and 
factors needed for high achievement. 

4.2. Investigation on the Relationship between Entrepreneurial Education and 
Entrepreneurial Intention 

In terms of obtaining information about preferential policies for entrepreneurship, the survey 
shows that 39.6% of XX college students in local universities know about them through lectures 
and training, 41.5% through media and network channels, 10.4% through friends and other 
people around them, and 8.5% of them do not know about them. This may be related to the 
actual development of entrepreneurship education in colleges and universities, the 
development of new media such as the Internet and the degree of college students' attention to 
entrepreneurship. In the learning of business knowledge, the survey shows that among the 
respondents, 45.8% of local colleges XX college students through a public course, 
entrepreneurship competition and entrepreneurship lectures related study, participated in the 
entrepreneurship education in the form of entrepreneurial education and college students, the 
higher their identity of entrepreneurship education, they all support around the college 
students is also higher. In terms of entrepreneurial education activities, the survey shows that 
24.2% of college students have participated in creative and entrepreneurial activities organized 
by the university, 18.3% have participated in innovative projects, scientific research and 
entrepreneurial plan competitions organized by the university, and 100% of them have 
participated in other activities organized by the university. This may be related to the 
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traditional forms of campus cultural activities in the current school, or the new innovation and 
entrepreneurship activities in the school have high requirements on students' skills, and the 
knowledge level of college students is not up to the requirements, resulting in the low 
participation rate of college students. In schools for the entrepreneurship practice experience, 
11.9% of college students said the school has a business street or pioneer park, where 20.8% 
of XX university students said the occasional similar commercial simulation of entrepreneurial 
activity, the vast majority of college students said schools have no simulation of entrepreneurial 
activity, this may be related to the limited of facilities, schools are related to safety management 
and so on. 
The questionnaire of respondents with entrepreneurial intention was further analyzed. 
According to the survey, 8.2 percent of college students consider starting a business because 
their parents have their own business, and 9.4 percent consider starting a business because the 
government and schools have favorable policies to support entrepreneurship. 82.4 percent of 
college students want to have their own career and realize the value of life. Parents owning a 
business may make college students get in touch with and understand the business operation 
earlier, which is easy to stimulate the willingness of college students to start a business. Local 
XX schools and government support will undoubtedly attract those college students with high 
active entrepreneurial intention to carry out entrepreneurial behavior. Most college students 
consider entrepreneurship as a self-actualization need, in line with Maslow's highest level of 
need theory. In terms of preparation for starting a business, 24.6% of college students are 
preparing to start or are starting a business, 63.5% plan to work for a period of time after 
graduation and may consider starting a business, and 11.9% choose to start a business after 
graduation because it is difficult to find a job. Very few college students choose to start a 
business because of the difficulty of finding a job. Most of them are likely to be engaged in 
subsistence entrepreneurship, which has a low threshold and less risk. Most college students 
in XX local universities have the willingness to start businesses. Some of them consider starting 
businesses after a period of time in the future, while others may start businesses when the time 
is ripe. This may be related to the relative lack of social capital, physical capital and human 
capital possessed by college students. When asked about the sources of start-up funds, 
partnership financing accounted for 2.1 percent, family support for 1.2 percent, bank loans for 
96.3 percent, and venture capital for 0.4 percent. In addition to having suitable projects, the 
lack of funds has became the biggest obstacle in the process of starting a business for college 
students. 

5. Conclusion 

There are differences between the majors of XX college students in local universities and their 
entrepreneurial willingness. The entrepreneurial willingness of students majoring in 
economics and management is significantly higher than that of students majoring in science 
and technology and literature and history. The entrepreneurial willingness of college students 
with different degrees is quite different, and undergraduates are higher than postgraduates. In 
terms of gender, male students are more willing to start businesses than female students. 
College students generally have a high willingness to start a business, indicating that they have 
a high self-expectation, but the proportion of students who are starting or preparing to start a 
business is low, which indicates that the local XX college students are still short of social capital, 
economic capital and human capital needed to start a business. The formation of 
entrepreneurial willingness of college students is related to all dimensions of entrepreneurial 
education. College students with entrepreneurial education experience have a high degree of 
recognition for entrepreneurship, and the expected benefits of college students' 
entrepreneurial activities are often determined by their entrepreneurial knowledge and skills. 
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In fact, entrepreneurship is a higher requirement of the society for the comprehensive ability 
of college students, and entrepreneurship education is a process of reshaping ideas and 
thinking, which will have an important impact on the willingness of college students to start 
businesses. Only change the original single teaching mode, set the subject class, practice action 
classes and entrepreneurial experience courses, through the rich teaching contents and 
diversified teaching form, to help students establish the correct concept of entrepreneurship 
education, guide students to form a proper view of venture capital, develop local university XX 
university students' pioneering consciousness, spirit and entrepreneurial ability, and then 
drive the willingness to start a business. Through the systematic study of entrepreneurship 
courses, local XX university students can timely improve their own entrepreneurial knowledge 
system, so as to have a more comprehensive understanding of entrepreneurship. At the same 
time, the entrepreneurial psychological qualities of college students, such as desire for 
achievement, risk bearing ability and opportunity recognition ability, will also be improved. In 
addition, universities should also pay attention to the integration of entrepreneurship 
education into professional education, give full play to the professional and technical 
advantages of college students and improve the possibility of opportunistic entrepreneurship. 
Build a multi-way practice system, to improve the skill levels of college students, for college 
students, business practice, a business plan competition and other forms of learning and 
experience, not only help students mine potential and accumulate experience, and enhance 
students' self-efficacy, and also help to improve college students' entrepreneurial cognitive 
level, avoid the risk of out of school entrepreneurship. In addition, the accumulation of rich 
practical experience also helps college students adapt to the job faster. When the time comes, 
they are more likely to choose to start a business or make innovations in their original positions. 
Build a diversified curriculum system in colleges and universities, therefore, at the same time, 
should pay attention to the practice of entrepreneurship education, the organic combination of 
entrepreneurial education and campus culture activities, carry out activities to rich creative 
entrepreneurial innovation contest, and make good use of and enterprises industry-university-
institute cooperation relations, set up a practice base and entrepreneurship practice base 
outside the campus, It provides a platform for college students to participate in activities and 
practice, improve college students' teamwork ability, career opportunity identification ability 
and other operational and management skills, and gradually improve the overall impression 
and attitude of college students on entrepreneurship. Meanwhile, it can also guide individuals 
to make rational responses to their entrepreneurial choices. To avoid the blindness of 
entrepreneurial behavior caused by the lack of entrepreneurial experience of college students. 
To strengthen the comprehensive quality training of college students, not only college students 
themselves should strive to learn professional knowledge, improve the level of practice, but 
also need the strong support of society, school and other institutions and multi-cooperation. 
Schools should make use of students' time in school to carry out rich activities, and teach 
entrepreneurship courses to teach entrepreneurship knowledge, so as to better integrate 
professional education and entrepreneurship education. The success of college students is not 
only related to the hope of each family, but also closely related to the development of the 
country and society. The government should attach great importance to it, the society should 
create a good atmosphere for college students to start their own businesses, and college 
students should invest more time and energy for the future of the motherland. The road of 
entrepreneurship is difficult and complex, and the requirements for entrepreneurs' own quality 
are very high. Colleges and universities should vigorously carry out entrepreneurial activities 
and actively improve the entrepreneurial willingness of college students. 
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